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Fuar katium hazirliklari kapsamli bir bitce calismasi yapilmadan
tamamlanmis sayilmaz. Bir fuara itk kez katilim sozkonusu ise,
tim fuar masraflarinin tahmininde guclikler ile karsilasilmasi
dogaldir. Bu nedenle, fuar biitcesinin hazirlanabilmesiicin ayrintilar
ile tim fuar gider kalemleri tizerinde calismak gerekecektir. Fuarin
kazangclarinin degerlendirilmesi icin de fuarin kapanmasindan
itibaren 6 ay ila 1 yil icerisindeki getirilerin hangilerinin fuardan
kaynaklanmis oldugu incelenmelidir. Fuara katiimla ilgili masraflar
bireysel katilim veya milli diizeyde katilinilan fuarlara bir organizator
araciligiyla katiim durumlarina gore farkllik gosterir. Organizator
araciligiyla katiinilan fuarlarda fuarla ilgili prosedirlerin buytk
¢ogunlugu organizator tarafindan yerine getirilir ve katiimcilara
verilecek hizmetler icin m? bazinda hazirlanmis katiim tcreti alinir.
Bu iicreti, katilmak istediginiz mZ'yi birim fiyat ile carparak bulmak
miimkiindiir. Genellikle minimum stand buyiiklikleri 9 m? ve 12
m? olarak belirlenmistir. Fuara bireysel katilim durumunda biitiin
organizasyon islerinin katiimci tarafindan yirutilmesi s6z
konusudurve her biris dikkatle planlanmali ve biitge hazirlanmalidir.
Bireysel katilim biitcesi katiimcilara ve fuara gore degisiklik
arzetmekle birlikte ana hatlariyla asagidaki kalemlerden olusur

¢ Temel maliyetler

e Stand konstriiksiyon, tasarim, montaj ve demontaj maliyetleri
¢ Stand hizmetleri ve tanitim maliyetleri

¢ Nakliye, sigortalama ve guimriik vb. maliyetler

¢ Personel/seyahat maliyetleri

e Diger maliyetler

Temel Maliyetler

Stand yer kirasi fuar idaresi tarafindan firmaya ayrilan stand alani
icin 6denen tutardir. Genelde uluslararasi nitelikte bir fuaricin
toplam fuar katilim maliyetinin %20-25 lik bolimdini olusturur.
Fuarlarda yer kirasi metrik sistem kullanan Ulkelerde metrekare
bazinda, ABD gibi metrik sistem kullanmayan tlkelerde “square
feet” olarak verilir ve stand tiplerine gore degisiklik gosterebilir.
Katiim icin en kiiclik standart stand boyu idare tarafindan aciklanir.
Ancak, bireysel katiim durumunda fuara gore degisiklik
gostermekle birlikte ana hatlari ile asagidaki kalemlerden olusur:

Yer Kirasi/Katiim Bedeli

A- Katiim bedeli, tim stand konstriiksiyonunun [ic diizenleme
haric) fuar organizatorii veya katiimei firma tarafindan
uygulanmasina gore farklilik yaratabilir.

B- Katiim bedelinin kapsadigi standart hizmetler cesitli fuarlarda
farkl olabilir. Elektrik giderleri, stand malzemeleri, iletisim hizmetleri
gibi giderlerin bir bélimd stand kirasina dahil iken bir bolim de
ek bedeller ile saglanabilir.

o Kayit licreti » Giris kartlari e Park kartlar
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Trade fair participation preparations will not be deemed completed
without a comprehensive budget study. If participation to a trade
fair is for the first time, it is natural that difficulties will be faced in
estimation of all trade fair expenses. Therefore, it will be necessary
to work on all trade fair expense items in detail to prepare the
trade fair budget. For evaluation of the benefits of the trade fair,
it must be analyzed which ones of the returns in the period between
6 months and 1 year after closing of the trade fair are attributable
to the trade fair. The trade fair participation expenses will vary
depending on individual participation or participation through a
promotion agency to trade fairs participated in at the national level.
In trade fairs participated in through a promotion agency, a great
majority of procedures relating to the trade fair are performed by
the promoter and a participation fee prepared on m? basis is
collected for services to be provided to participants. It is possible
to derive this fee by multiplying the m2 you want to participate with
by the unit price. In general, minimum stand sizes are set as 9 m?
and 12 m2 In case of individual participation in the trade fair, all
organization work may have to be conducted by the participant
and each item must be carefully planned and budgeted.
Although the individual participation budget varies depending on
participants and the trade fair, basically it comprises the following
items:

* Basic costs

e Stand construction, design, installation and dismantling costs
e Stand services and promotion expenses

* Transportation, insurance, customs, etc. costs

» Staff/travel costs

e Other costs

Basic Costs

The stand space rent is the amount paid for the stand space
allocated by the trade fair administration to the firm. In general,
this accounts for 20-25 % of the total fair participation cost for an
international fair. Space rent s listed in square meters in countries
using the metric system and in square feet in countries like USA,
which do not use the metric system and may vary by stand types.
The smallest standard stand size will be announced by the
administration, for participation. However, it consists of the following
items although it may vary depending on the fair in case of individual

participation:
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Stand Konstriiksiyon, Montaj ve Dekorasyon Maliyetleri

Bu konuda en 6nemli harcama kalemi stand konstriksiyon
malzemelerinin tretimi icin yapilacak giderlerdir. Sergilenecek
urlnlerin nakliyesi, kurma-sokme giderleri de fuar bitcesinde
onemliyer tutar. Stirekli fuar katiimlari dustntildiguinde, sergilenen
urlnlerin birden fazla fuarda kullanilabilmeye olanakli tretilmesi
uzun vadede firmaya maliyet avantaji saglayabilir. Ancak, denizasiri
Ulkelerdeki nakliye masraflari bazen ayni standin kullanilmasini
dezavantajli kilabilir. Bu durumda kiralik standlar ya da ¢ok hafif
malzemeden tretilip bir defa kullanilabilecek standlar daha
ekonomik olabilir. Bunlar kisaca;

¢ Numunelerin maliyeti

* Ambalaj

¢ Nakliye

¢ Depolama Ucreti

e Gimriikleme masraflar

¢ Sigorta masraflari

¢ Glimrik vergileri

e Fuarin yerel sponsorlari olup olmadigidir.

Space Rent/Participation Fee

A- Participation fee may vary depending on whether the whole
stand construction (except for interior design) is applied by the
trade fair promoter or the participating firm.

B- Standard services covered by the participation fee may vary for
different fairs. While part of expenses like electricity, stand materials
and communication services are included in the stand fee, another
part may be obtained through payment of additional fees.

* Registration fee ¢ Access cards ¢ Parking cards

Stand Construction, Installation and Decoration Costs

Here, the most significant expense item is the expenses to be
incurred for stand construction materials. Transportation and
installation-dismantling costs of the products to be exhibited, too,
will have a significant place in the fair budget. Where continuous
trade fair participation is planned, if exhibited products are produced
in such a way to allow to be used in more than one fair may bring
a cost advantage to the firm. Yet, transportation costs in overseas
countries may sometimes not allow the same stand to be used;
in which case, rental stands or stands that would be produced
from very light material and to be disposed of after a single use
may be more economical. Briefly, these are;

e Cost of samples

e Packing

e Transportation

e Storage fee

e Customs expenses

¢ Insurance expenses

e Customs duties

* Whether the trade fair has local sponsors or not




Stand Yapim Giderleri

Stand konstriksiyonunda iki alternatif vardir. Birincisi, Shell-
Scheme dedigimiz hazir standdir. Shell-Scheme stand ¢iplak alan
Uizerine standart ve temel bir standdan olusur. Fuar idaresi katiimci
firmaya talep edilen 6lcekteki standi zemin, ayirici panolar, arka
ve yan duvarlar, alinliklar, yer désemesi, tavan aydinlatma ve
elektrik hatti ile birlikte sunulur. Bu sisteme masa, sandalye vb.
mobilya da dahil olabilir.

Stand kirasinin yanlizca katiim bedelinden olusmasi durumunda,
katiimci firmaya yanlizca stand alani ve elektrik hatti tahsis edilir.
Bu durumda standin genel konstriiksiyonu katilimci tarafindan
Uistlenilecektir. lyi bir stand, ziyaretgilerin ilgisini cekmeli, tiriinlerin
eniyi bicimde sergilenmesine olanak saglamali, bilgi ve fikir vermeli,
ziyaretciler Gzerinde etki yapmali, ticari baglanti ve is goriismeleri
icin gerekli fiziki kosullar saglamalidir. lyi dizayn edilmis bir stand
ticari amaclarin gerceklestirilmesinin yanisira tlke tanitiminin
yapilmasi acisindan da ¢cok onemlidir. Bu fonksiyonlari etkin bir
bicimde gerceklesticek bir stand dizayni icin profesyonel bir
tasarimct ile calismak, cogu kez fuar idaresinin tahsis edecegi
standart standlardan daha biiylk bir etki saglayacak ve basariyi
biyiik ol¢lide artiracaktir.

S6z konusu giderlerin baslicalari asagida siralanmistir:
e Stand konstriiksiyon Ucreti

¢ Mobilya, hali, aydinlatma

¢ Mutfak malzemesi

e Ofis malzemesi

¢ Video slayt, projektor vs.

« Stand yerlestirme (etalaj) malzemeleri
» Fotograf, tanitim yazilari, panolar

¢ Dekorasyon

e Telefon, faks, internet

¢ Elektrik, su, gaz

 Temizlik

Stand dizayninin belli basli unsurlari vardir. Bunlardan en énemlisi
alan sec¢imidir. Bununicin, asagida yer alan t¢ sorunun dogru
cevaplarinin bulunmasi gereklidir:
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Stand Construction Expenses

There are two alternatives in stand construction. One is the ready
stand we call Shell-Scheme. Shell-Scheme consists of a standard
and basic stand on bare ground. The trade fair administration
offers the participating firm the stand in requested size with ground,
partition panels, rear and side walls, front panels, flooring, ceiling
lighting and electricity lines. This system may include desks, chairs
and other furniture.

Where the stand rental consists only of participation fees, the
participating firm will only be allocated a stand area and an electrical
line. Here, the general construction of the stand will be taken on
by the participant. A good stand must draw the attention of visitors,
must allow presentation of products in the best manner, must
provide information and ideas, must impress the visitors and must
offer the required physical conditions for business deals and
negotiations. Awell-designed stand is very important for promotion
of the country as well, alongside of realization of business objectives.
Working with a professional designer for a stand design that will
achieve these functions effectively will have a better effect than
the standard stands to be allocated by the fair administration and
will enhance success greatly.

Main ones among these expenses are listed below:
e Stand construction fee

e Furniture, carpeting, lighting
e Kitchen supplies

o Office supplies

¢ Video slide, projection, etc.

» Stand installation materials
¢ Photos

¢ Promotional scripts, panels
¢ Decoration

¢ Telephone, fax, the Internet
e Electricity, water, gas

¢ Cleaning

Stand design has major elements. The most important one is
selection of site. Therefore, the correct answers to the three
questions below must be found:

How large should the stand area be?

Budget is an important factor in determining size of the area
alongside the limits that may be set by the promoter. However,
beside these two factors; the nature, number, volume of displayed
products, number of expected visitors, activities to be performed
(business meetings, dance, music, fashion show, food service,
etc.), need for storage area, kitchens, etc. and the size of competitors’
stands must be considered.

What must the setting of the stand be?

When deciding on the setting of the stand, the most important
factor to be considered is that the stand should be in the section
with high visitor traffic. Also, neighbor participants (country,
competitors, etc.), columns in the fair area, technical infrastructure,
height/weight limits, etc. should be considered. Trade fair
administrations may pursue various methods and set criteria for
distribution/sale of space.

If the trade fair to be participated in is a known trade fair of the
sector being organized over years; then, generally, selection of site
will not be left to the initiative of the firm. In some fairs, one who
pays may take the space s/he wants. Application time is very
important. In late applications, it is highly possible that you would
not get the space you want but one of the remaining spaces.
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Stand alaninin biiyiikliigi ne olmalidir?

Alan buydkligunin tespitinde organizatoriin uygulayabilecegi
limitlerin yanisira bitce de 6nemli bir faktordir. Ancak, bu iki
faktoriin yanisira sergi trlinlerin niteligi, sayisi, hacmi, beklenen
ziyaretci sayisi, gerceklestirilecek aktiviteler (is gortismeleri, dans,
miizik, defile, yemek servisi vb.), depo, mutfak vb. bir yere ihtiyac
olup olmamasi ve rakip standlarin buyiklikleri de dikkate
alinmalidir.

Standin konumu nasil olmalidir?

Stand konumuna karar verirken gozontinde bulundurulmasi
gereken en onemli faktor, standin ziyaretci trafiginin yogun oldugu
bolimde yer almasidir. Bunun yanisira, komsu katiimcilar (Glke,
rakip vb.) fuar alanindaki kolon ve siitunlar, teknik alt yap,
yikseklik/agirlik sinirlari vs. fuar idareleri yer dagitimi/satist igin
cesitli yontemler izleyebilir ve kriterler belirleyebilir.

Katiim karari alinan fuar uzun yillardir organize edilen, sektortin
bilinen bir fuari ise genelde yer secimi firmanin inisiyatifinde
bulunmaz. Bazi fuarlarda parayi ddeyen istedigi yeri alabilir. Basvuru
zamani ¢ok onemlidir; gec basvurularda istediginiz yeri degil, kalan
alanlardan bir yer alma olasiliginiz cok yuksektir. Bazi fuarlarda
ise puanlama sistemi uygulanir. Ornegin, s6z konusu fuara kag
yildir ve ne kadar buyuklikteki alanlar ile katildiginiz, sponsorlugunuz
olup olmamasi, bir birlige ye olup olmadiginiz, hatta fuarile
baglantili dergi vs. yayinlara hangi siklkta ilan verdiginiz gibi
kriterlere bakilir.

Avrupa ve ABD’de bazi yerlesik fuarlarda fuar katiimcilarinin %80-
90'1 bir onceki fuarin katiimcisi oldugu igin yer tahsisinde her
zaman kidemli katiimcilara oncelik taninir. Diger bir yontemde de
bekleme listesi vardir, basvuru ve anlasma yapilir. Ancak, yer
se¢me konusunu daha sonra fuar idaresi belirleyerek katilimciya
bildirir. Bu durumda, ilk defa katilim icin basvurulan fuarlarda
avantajli bir stand alani tahsisi beklemek genelde pek gercekgi
olmamaktadir.

Fuar katiiminin en az ti¢ yillik bir katilim olarak planlanmasi, bir
sonraki fuarda da ayni konumda olmanin yaratacagi avantaj ve
dezavantaji da gozoniinde bulundurarak yer secimine 6zen
gosterilmesi gerekmektedir.

Stand yeri se¢iminde fuar idaresinin 6nceden belirleyecegi salon
plani, sektorel ayrimlari ve salonun alt yapisi belirleyici olmaktadir.
Fuar idaresinin hazirlamis oldugu plan tizerinde tahsisi yapilmamis
yerler arasindan secim yaparken asagidaki hususlara dikkat etmek
gerekir:

e Fuar alani girisinin sag tarafinda bir stand alani tercih edilebilir.
Yapilan arastirmalar, 6zellikle arac trafigi sag taraftan olan Ulkelerde
insanlarin belirli bir hedefi yok ise sag tarafa yoneldiklerini
gostermistir.

e Fuar salonunun hemen giris kapisinin ontinde degil, fuar alaninin
ortalarinda bir stand alani secimi tercih edilebilir. Genelde ziyaretciler
ortama uyum saglamak icin fuar girislerini daha hizlica gecip daha
sonra standlarla ilgilenmektedirler.

e Fuar alanindaki ana koridorlar Gizerinde bir stand alani tercih
edilmelidir. Salon planlarinda genis olarak gosterilen koridorlar
genellikle ana yollari gostermektedir.

o Koridor koselerinde yer alan standlar tercih edilmelidir. Boylece,
her iki koridordan gelen ziyaretcilere ulasilabilmektedir.

In some trade fairs, grading system will be used. For example, it
will be looked at for how many years and with spaces of what size
you are participating in the said trade fair, whether you have
sponsorships, whether you are a member of an association, and
even at what frequency you advertise in the fair-related journals
and publications.

In certain established trade fairs in Europe and USA, 80-90 % of
trade fair participants are participants in the previous fair and they
are given priority in allocation of space as participants with seniority.
In another method, there is a waiting list, application is made and
then an agreement is signed. However, space selection is
determined later by the trade fair administration and is notified to
the participant. In such cases, it is not very realistic to expect an
advantageous stand space in fairs applied for the first time for
participation.

It is necessary to plan trade fair participation for minimum three
years and to take care in selection of space, considering pros and
cons of being in the same place in the next trade fair.

In selection of stand space, the whole plan to be determined by
the trade fair administration in advance, sector groupings and the
infrastructure of the whole are determining factors. When choosing
among non-allocated spaces on the plan prepared by the trade
fair administration, the following points should be taken into
consideration:

e A stand space on the right hand side of the trade fair area entrance
may be preferred. Conducted studies have shown that if they have
no specific target, people move to the right especially in countries
with right hand side vehicular traffic.

* Choosing a stand not right in front of the entrance but somewhere
in the middle of the trade fair area may be preferred. In general,
visitors move through the trade fair entrance swiftly and to conform
to the environment and look at the stands later.

¢ Astand space on the main aisles in the trade fair area should
be preferred. The aisles marked wide on hall plans generally
represent main aisles.

e Stands located on corners of aisles should be preferred. This
makes it possible to reach visitors coming from both aisles.




* Yeme-icme imkanlarinin saglandigi mekanlara ulasim koridorlart
tercih edilebilir. Bu koridorlarin benzer 6zellikteki diger koridorlara
gore ziyaretci trafigi daha fazladir.

e Firmanin fuar alanindaki rakiplerinin yerlesimini bilmek ve
rakiplere yakin veya uzak olmanin stratejik kararinin verilmesi
gerekmektedir.

e Ana salonlara ekleme yapilmis boliimlerde veya salonlar
arasindaki baglanti koridorlarinda stand alani secmemeye 6zen
gosterilmelidir.

e Karsisinda ve yanlarinda stand bulunmayan salon duvarina bakan
stand alanlari tercih edilmemelidir.

e Stand alani icinde kolon, yangin ekipmani olan standlar tercih
edilmemelidir.

Standin Sekli Nasil Olmaudir?

H
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¢ Aisles that provide access to food and beverage areas may be
preferred. The visitor traffic of such aisles is greater than aisles
with similar properties.

e The firm should know locations of its competitors in the trade
fair area and must make a strategic decision on whether to be
close or far from competitors.

e Care must be taken not to choose a stand space in sections
added to main halls or in the connection aisles between halls.

e Stand spaces with no stand across and beside them facing hall
walls should not be selected.

e Stands with columns and fire equipment in the stand area should
not be preferred.

What should the shape of the stand be?

SN

1. Ara (Sira) Stand: 3 tarafi kapali tek yiiz( koridora bakan stand
cesididir. Stand girisinin sadece bir koridordan gerceklestigi
standlardir. Stand alaninin buiyliklugl veya derinliginden cok,
koridora bakan cephesinin genisligi 6nemlidir. Stand alani tcreti
olarak en duisuk Ucret uygulanan standlardir. Duvarlar da sergileme
yapmak isteyenler icin bir tercih olabilir.

2. Kése Stand: isminden de anlasilacag! iizere, iki cephesi koridora
acik olan stand cesididir. Sira standa gore sergileme alaninin daha
genis olmasindan dolayi daha avantajldir. ki koridora da cephesi
oldugu icin daha ¢ok dikkati ceker. Ancak sira standa gore bir
cephesi eksiktir.

3. Sira Basi Stand: Yarim ada veya bas stand olarak da adlandirilir
ve standin U¢ tarafi da sergilemeye imkan verdigi icin sira, kose
ve iki cepheli standlara gore ¢cok daha avantajudir. Ancak, grafik
kullanimlar icin tek duvariniz olacaktir.

4. Ada Stand: Her tarafi agiktir. Tiim yonlerde maksimum sergileme
olanagi saglar.

5. L-Stand: Birbiri ile kesisen iki koridora bakan stand seklidir. iki
yone siniri oldugu icin, uzaktan gorilebilme avantaji vardir.

6. Cift Cepheli Ara Stand: Karsilikli iki cephesi iki ayri koridora
bakmaktadir.

1. Row Stands: This is the type of stand with 3 sides enclosed, one
side facing the aisle. These are stands stand entry is only from one
aisle. The width of the front facing the aisle is more important than
the size or depth of the stand area. These are the stands with
lowest fees for stand areas. This may be a choice for those who
wish to present a show on walls.

2. Corner Stands: As it can be inferred, this is a stand with two

fronts facing the aisles. It is more advantageous than row stands
as the displaying area is wider. It draws more attention as it faces
both aisles. However, it lacks one front compared to a row stand.

3. Top of the Row Stand: This is called a peninsula or top stand as
well and is a lot more advantageous than middle, corner and two
front stands as three sides of the stand allows exhibiting. However,
you would have only a single wall for graphical use.

4. Isle Stands: They are open on all sides. They allow maximum
exhibition capacity in all directions.

5. L-Stands: This is the type of stand facing two intersecting aisles.
As it has borders in two directions, it has the advantage of being

capable of being seen from a distance.

6. Double Front Row Stand: Two fronts across each other face two

separate aisles.
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Stand Dizayni

Fuar idaresi tarafindan stand alaninin yeri belirlendikten ve firma
nasil bir sergileme yapacagina karar verdikten sonra artik standin
insa ve dekorasyonu asamasina gegilecektir.

Uriinlerin Yerlestirilmesi

Muisteriniz sizin ofisinizi, fabrikanizi, Grtnlerinizi ve hatta WEB
sitenizi ggrmemis olabilir. Fuardaki standiniz ziyaretciler icin
firmaniz acisindan tek fiziksel izlenim olabilir. Standinizin sadece
bir info deskten olusmasi ya da size 6zel tasarlanmis buyik bir
stand olmasindan ote, firmanizi yansitmasi, pazarlama ve satis
hedefi tasimasi daha onemlidir.

Stand konstriiksyonu ve dekorasyonu ne kadar iyi yapilirsa yapilsin,
drlnlerin etkin bir sekilde yerlestirilmemesi fonksiyonlarin yerine
getirilememesine yol acabilir. Bu konuda dikkat edilecek hususlar:

o Uriinlerin gruplandirilmasi, farkl iiriinlerin farkl yerlerde
sergilenmesi,

¢ En 6nemli urinlerin on plana ¢ikartilmasi,

« Uriinlerin saticinin bakis acisina gére degil, aliciya hitap edecek
sekilde sergilenmesi,

« Uriinlerin 6zelliklerinin ve avantajlarinin gorsel olarak iletilmesi
(resim, panovs.),

o Uriinlerin sergilenmesinde sikisikliktan kaginilmasi,

e Yatay sergilerden kacinilmasi, miimkiin oldugu kadar ¢esitli ve
kademeli malzemeler ve raflar kullanilmasi.

Doseme

Sergi ve gortisme alanlarinda kullanilacak mobilya ve malzemeler
uygun tip, renk ve kalitede olmalidir. Standda kullanilan mobilya,
standin biyiikligtine ve standda yer alan ayri bolimlere gore
degisiklik gosterir. Nispeten kiiclk bir standda sadece enformasyon
bankosu, goriisme masasi ve sandalyeler ile dolap yer alabilir.
Ancak, daha buyik ve ozellikle ¢esitli bolimlere sahip olan
standlarda gerekli olan mobilya cesidi oldukca fazladir. Bu
standlarda gerekli olabilecek mobilya ve malzemeler icinde
yukaridaki malzemelerle beraber ofis malzemeleri, mutfakta
gerekli olan malzemeler (ocak, buzdolabr, evye vs.), depo
malzemeleri vb. sayilabilir. Eger sandalye kullanilacaksa bunlarin
standin arkasinda toplanti icin ayri bir mekanda kullanilmasi ve
stand gorevlileri icin degil, sadece ziyaretciler icin kullanilmasi
gerekmektedir. Stand calisanlari molalarini standdan uzaklasarak
vermelidir.

Grafik Dizayn

Stand grafikleri; standda yer alan yazi, cizim ve sembolleri (logo,
amblem vb.) kapsar. Grafikler ziyaretciler Gzerinde standin itk
etkisinin olumlu olmasina yardimci olur ve trtinler ile katilimci
hakkinda bilgi akisinda rol oynar. Grafiklerin basarili olabilmesi
icin bunlarin diger dizayn elementleriyle entegre olmasi gerekir.
Firma ve triinler hakkindaki ilk bilgiler standda bulunan firma
logosu, ismi ve diger yazilar olacaktir. Stand ziyaretgilerinin kolaylikla
gorebilecegi yerlerde rahat okunacak yazi karakterlerinde ve
bulundugu zeminle kontrast olusturacak sekilde tasarlanmalidir.
Yazilacak metin kisa, basit, anlasilir ve glicld bir ifadede olmali,
ayni zamanda 12 kelimeyi asmayacak sekilde tasarlanmalidir.
Yapilan arastirmalara gore fuar ziyaretcileri 12 kelimeyi asan uzun
metinleri okumamaktadirlar. Hazirlanacak yazilar icin kullanilacak
renkler ve yazi karakteri blyklikleri de okunabilirlik adina nem
tasimaktadir.

- 15 cm biiyiikligiinde yazilmis harfler yaklasik 30 metreden,
- 10 cm biiyiikliglinde yazilmis harfler yaklasik 22 metreden,
- 5 cm biiylikliglinde yazilmis harfler yalasik 10 metreden
okunabilmektedir.

Stand Design

After the trade fair administration determines the location of the
stand area and the firm decides on what kind of exhibition it will
have, the construction and decoration stage of the stand starts.

Placement of Products

Your customer may not have seen your office, factory, products or
even web site. Your stand at the trade fair may be the only physical
impression for visitors for your firm. Your stand beyond being just
an info desk or a large stand designed just for you, has to reflect
your firm and must aim at marketing and sales.

Regardless of how well the stand construction and decoration is
made, failure to place products effectively may cause functions
not to be fulfilled. Here, the points to be considered are: grouping
of products

* Grouping of products, exhibition of different products in different
locations,

¢ Emphasizing the most significant products,

» Displaying of products not according to the point of view of the
vendor but in such a way to address the buyer,

» Visual presentation of features and advantages of products
(pictures, panels, etc.)

* Avoiding jams in exhibition of products,

¢ Avoiding horizontal displays using diverse and staged materials
and shelves as much as possible.

Furnishing Furniture and materials to be used in exhibition and
meeting areas must be of appropriate type, color and quality.
Furniture used at the stand may vary depending on the size of the
stand and different parts of the stand. In a rather small stand, only
an information counter, a meeting desk, chairs and a closet may
be present. Yet, the furniture required in stands that are larger
and have different sections would be more. Office supplies, kitchen
supplies (oven, refrigerator, basin, etc.), storage supplies, etc. may
be listed among furniture and supplies that may be required in
such stands in addition to those listed above. If chairs are to be
used, these must be used in a different space for meetings behind
the stand and they must not be used for stand officers but only for
visitors. Stand staff must take their breaks away from the stand.

Graphic Design Stand graphics cover the scripts, drawings and
symbols (logo, emblem, etc.] in the stand. Graphics help the first
impression of the stand on visitors become positive and play a role
in flow of information on products and the participant. For the
graphics to become successful, these must be integrated with
other design elements. The first information on the firm and
products would be the firm logo, firm name and other scripts in
the stand. These must be designed in script characters easily
readable at locations easy to see by stand visitors to form a contrast
with the background.

The text to be written must be short, simple, understandable and
must have a powerful expression and must be designed not to
exceed 12 words. According to conducted studies, trade fair visitors
do not read texts exceeding 12 words. The colors and script
character sizes to be used for scripts to be prepared also bear
importance regarding readability.

- Letters of 15 cm may be read from approximately 30 meters,
- Letters of 10 cm may be read from approximately 22 meters,
- Letters of 5 cm may be read from approximately 10 meters.,



Dikkat ¢ekici sloganlar bilytik harflerle, detay bilgiler kiictik harflerle
yazilabilir. Grafik yazilarin goz hizasinda olmasi rahat okunabilmesi
icin gereklidir. Bazi fuarlarda stand duvarlarina firma logosu, kalite
belgesi, referanslar, Griin gruplari ve tanimlari, tretim operasyonlari,
kullanilan ileri teknolojiler, distribiitor veya bayi arandigina dair
yazilar da bulunabilmektedir.

Fotograf ve Isikli Panolar

Kelimelerle ifade edilen bilgilerin disinda, fotograf ve cizimlerle
verilecek ilave bilgiler de oldukca 6nemlidir. Bazi durumlarda
bircok kelime ile anlatilabilecek bir olgu, tek bir fotograf veya
cizimle kolayca anlatilabilir. Bu fotograf ve slaytlar:

¢ Fuar standina tasinamayacak biiyiikliikteki triinlerin fotograflar,
e Standda bulunan, ancak ¢ok kiiciik boyutlardaki iirtinler,

e Fabrika ici goriintiiler,

o Uretimde kullanilan 6zel makinalar, test ve laboratuvar birimleri.

Isikli panolarin nakliye sirasinda kirilma riski olmasi disinda stand
insasi sirasinda elektrik baglantisi gerektirmesi nedeniyle fotograflar
kadar pratik kullanimi olmayabilir.

Fotograflarin fotoblok olarak yaptirilmasinda fayda bulunmaktadir.
Fotoblok, fotograflarin istenen dl¢llerde biyitilmesinden sonra
ozel-hafif bir malzeme Uzerine yapistirilip, Uzerleri parlak veya
mat ince bir film kaplanmasi ile elde edilir. Fotobloklarin hafif
olmasi, aydinlatma spotlarina ragmen isigi yansitarak parlamamasi,
her bakis acisindan fotograflarin net goriinebilmesi en nemli
avantajidir.

Video ve Hareketli Gorseller

Video filmler, kayan yazilar, multivizyon gosterileri, bilgisayar
destekli sunumlarin standlarda kullanilmasi oldukca faydalidir.
Gerek koridordaki ziyaretgileri bir anlik da olsa standinizla
ilgilenmeye ve gerekse standinizi ziyaret edenlere daha detayli
bilgi verilmesini saglayabilir. Arastirmalar hareketli ve sesli
standlarin digerlerine gore daha fazla dikkat ¢ektigini gostermistir.
Ancak, ozellikle ses diizeyinin gerek standdaki gorismeleri ve
gerekse komsu standlari olumsuz etkileyecek diizeyde olmamasina
dikkat etmek gerekir. [ Genellikle fuar idarelerinin kabul edilebilir
olarak agikladiklar ses diizeyi 95 desibeldir.)
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Attention drawing slogans may be written in large letters and
details may be written in small letters. It is necessary for graphic
scripts to be at eye level for easy legibility. In some fairs; firm logo,
quality certificate, references, product groups and definitions,
production operations, used advanced technologies and scripts
about distributors or dealers being sought may be present on
stand walls.

Boards with Photos and Lights Beside information expressed by
words, additional information to be delivered by photos and drawings
are also quite important. In some cases, a fact that can be expressed
in many words may be easily expressed with just a single photo
or drawing. These photos and slides may be:

¢ Photos of products of sizes that cannot be carried to the trade fair stand,
¢ Very small size products available at the stand,

* Images of plant interior

e Special machines, test and laboratory units used for production.

Light displays may not be as practical to use as photographs as
they require electrical connection during stand construction beside
the risk of breakage.

There are benefits in photographs being in photoblock form.
Photoblock is obtained by enlargement of photos to desired
dimensions and coating them by a glossy or matt fine film after
being glued to a special light material. A very important advantage
of photoblocks are that they are light, they do not reflect the light
despite lighting spots and that the photos can be seen clearly from
any looking angle.

Video and Animated Visuals Video films

Moving scripts, multivision shows and computer aided presentations
are quite useful in stands. They may attract the attention of visitors
in the aisle and may provide more detailed information to those
visiting your stand. Studies have shown that animated and audio
stands draw more attention than others but care must be taken
that especially the sound level is not so high as to affect the meetings
at the stand and also the neighboring stands negatively (in general,
the sound level declared as acceptable by trade fair administrations

is 95 decibels).
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Koridordan gecen fuar ziyaretcilerinin dikkatini cekmek icin hareketi
bol, reklam bandi mantiginda hazirlanmis, en fazla birkac¢ dakika
uzunlugunda sunumlar hazirlanmalidir. Amag birkac dakikaligina
da olsa dikkat cekerek stand ziyaretini ilging kilmaktir. Bilinmelidir
ki, fuar ziyaretcisinin fazla zamani yoktur. Stand ziyaretcilerine
basili dokiimanlarin, firma profillerinin disinda aktarilmasinda
gerek duyulan detay bilgileri iceren daha uzun bir sunum da
hazirlanabilir.

Standda Kullanilan Renkler

Kullanilacak renkler sirket ve triin imajini yansitmalidir. Fuar
standinizda kullanacaginiz baskin renkleri secerken, asagida
fuarlarda kullanilacak renkler hakkinda “Wagner Institute of Color
Research” tarafindan yapilan calisma sonuclarina goz atmakta
fayda vardir:

» Kirmizi dikkat cekicidir, goz alir, yiiksek enerjiyi sembolize eder ve kisa siire
icinde insanlari huzursuz eder, gergin bir hava yaratabilir.

¢ Turuncu dikkat ¢ekicidir, ancak ucuz bir hava yaratabilir.

o Siyah glicli temsil eder, ancak fazla kullanilmasi durumunda kasvetlidir.

o Gri yaraticiligi tesvik eder, ancak kirli bir hava da yaratabilir.

o Lacivert sakinlestirici bir etkisi olup, cok baskin olursa miskin bir hava yaratabilir.
Standda giiclii bir teknik hava yaratmasi nedeniyle sik sik kullanilabilir.

¢ Glimiis yliksek kaliteyi temsil eder.

¢ Kahverengi gayri resmiligi temsil eder.

¢ Beyaz safligi ve diiristliigl temsil eder.

¢ Sariaydinlik bir hava vermesine ragmen fazla kullanilmasi durumunda
huzursuzluk yaratabilir.

¢ Yesil etrafina tanidik, asina bir hava yaratir. Ayrica. doga ve parayi temsil eder.

Elbette renk seciminde Uriintin rengi de belirleyici olacaktir.
Ornegin; altiminyum dokiim parka iireten bir firmanin beyaz ve
gri tonlarin hakim oldugu bir stand tasarimi yapmasi Grtinlerin
farkedilmemesine yol agabilir.

Aydinlatma

Genel stand dizayninin bir parcasidir. Aydinlatmanin ana amaci
sunulan drln ve hizmetlere odaklanilmasinin saglanmasidir.
Standda ziyaretgileri rahatsiz etmeyen bir genel aydinlatma
sisteminin yanisira, teshir edilen triinlerin sunumu igin 6zel
aydinlatma sistemi mevcut olmalidir. Aydinlatma yer plani ve stand
konstriksiyonu dikkate alinarak planlanmalidir. Elektrik cikislarinin
yerlerive gl¢ sinirlamalari g6zoniinde bulundurulmali, gerekiyorsa
ilave glic noktalari istenmelidir. Uriinlerin sergilendigi bolimlerin
aydinlatilmasi ile gorismelerin ve toplantilarin yapildigi, stand
personelinin bulundugu kisim farkli sekillerde aydinlatitmalidir.
Hicbir zaman gereginden fazla bir aydinlatma uygulanmamalidir.
Uriinlerin sergilenmesinde kontrast bir ortam olusturarak isikla
cok glizel bir etki yaratilabilir. iyi bir aydinlatma ile gerceklestirilmesi
miimkdn olabilecek bazi fonksiyonlar sunlardir:

o Ziyaretgilerin standa ilgisinin ¢ekilmesi
¢ Arzu edilen atmosferin yaratilmasi

¢ Standin gorsel alanlara bolinmesi

o Uriinlerin en iyi sekilde sunumu

Presentations maximum a few minutes long with lot of animation
prepared in the logic of advertising strips must be prepared to
draw the attention of passing by visitors. The objective is to make
the stand visit interesting by drawing attention albeit for a few
minutes. It should be realized that the trade fair visitor does not
have much time. A longer presentation including the details required
to be conveyed to stand visitors alongside of printed documents
and firm profiles may also be prepared.

Colors Used at the Stand

Colors to be used must reflect the image of the company and
products. When choosing the dominant colors you are going to
use in your trade fair stand, it would help to take a look at the
results of the study conducted by “Wagner Institute of Color
Research” on colors to be used in trade fairs, listed below:

* Red draws attention, meets the eye, symbolizes high energy, makes people
restless in a short time and may create a tense atmosphere

¢ Orange draws attention but may create a cheap atmosphere

e Black represents power but is gloomy if used too much

¢ Gray encourages creativity but may also create a dirty atmosphere

 Dark blue has a calming effect, causing a lazy atmosphere if highly predominant.
It may be used often as it creates a powerful technical atmosphere at the stand.
o Silver represents high quality

¢ Brown represents informality

* White represents purity and honesty

¢ Yellow may create restlessness if used too much although it gives a light
atmosphere

¢ Green creates a familiar, known atmosphere around. It also represents nature
and money.

Indeed, the color of the product will be a defining factor in choosing
colors. For example; should a firm producing aluminum cast parts
design a stand where white and gray tones are dominant, the
products may not be noticed.

Lighting

Is part of the overall stand design. The main purpose of lighting is
to ensure focusing on displayed products and services. There
should be a special lighting system for presentation of displayed
products in the stand beside an overall lighting system which does
not cause discomfort for the visitors. Locations of electrical outlets
and power limitations must be taken into consideration and if
necessary, additional outlets must be requested. The sections
where products are displayed and the section where meetings are
held where stand staff are located must be illuminated in different
ways. There should not be more light than necessary. By forming
a contrast medium, a very nice effect may be created by light in
exhibition of products. Some of the functions that may be possible
to achieve by good lighting are the following:

¢ Drawing the attention of visitors to the stand
e Creation of desired atmosphere

¢ Division of the stand into visual fields

¢ Presentation of products in the best manner




Bir Stand Nasil Hatirlanir ?

ABD’de 2001 yilinda gerceklestirilen bir arastirmada 26 buyuk
olcekli fuari ziyaret eden profesyonel ziyaretcilerden, etkilendikleri
itk Ug fuar standini belirlemeleri istenmistir. S6z konusu ¢alismada
ziyaretcilerin oncelikle ilgilendikleri Griin (%68) ve isim yapmis,
taninan firma standlarinin (%31) etkisi arastirma disinda tutularak
asagidaki sonuclar elde edilmistir.

o Uriin sergilenmesindeki basari % 52
« Egitimli/donanimUi stand personeli % 22
o Fuar standindaki tasarim ve renkler % 21
o Standdaki sunumlar %16
« Basili malzeme (brosiir, katalog vb.) % 11
¢ Dagitilan esantiyon %5

Stand Hizmetleri ve Tanitim Maliyetleri Fuar 6ncesinde baslayan
tanitima yonelik faaliyetler, basili dokiiman hazirligi, postalama
masraflari, basin toplantilari diizenlenmesi ile konuklarin standda
agirlanmasina kadar tim maliyetler ile gecici personel tcretleri
bu boliime girer.

Ayrica, standda kullanilacak olan elektrik, su, basincli hava, telefon,
faks ve internet baglantilari ile stand temizligi de toplam fuar katiim
maliyeti icinde %10-15'lik bir paya sahiptir. Fuarin Exhibitor
Manuelinde genellikle bir ddeme plani yer alir. Belirlenen 6deme
tarihlerinden énce yapilan 6demeler indirimli tarifelerden
yararlanilmasini saglar. Bu ddemelerin daha gec hatta fuar sirasinda
yapilmasi maliyetlerin iki katina kadar ¢itkmasina sebep olabilir.
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How Can a Stand be Made One that is Remembered

In a study conducted in 2001 in the USA, professional visitors visiting
26 large scale trade fairs were asked to list the first three fair
stands they were most impressed by. The following results were
obtained in the said study by keeping the product the visitors were
interested with priority (68 %) and the effect of stands of known
firms (31 %) outside the study.

¢ Success in exhibiting products % 52

* Trained/Well equipped stand staff % 22
* Trade fair stand design and colors % 21
* Presentations at the stand %16
* Printed materials ([pamphlets, catalogs, etc.) % 11
o Distributed samples %5

Stand Services and Promotional Expenses The promotional activities
starting prior to the trade fair, preparations for printed documents,
mailing expenses, all costs from organizing press meetings and
guest hospitality at the stand and wages of temporary staff are
included in this section.

Also, costs of electricity, water, compressed air, telephone, fax and
Internet connections to be used at the stand and cleaning of the
stand have 10-15 % share of the total cost of participation in the
fair. In general, there is a payment plan in the exhibitor manual of
the trade fair. Payments made before the specified payment dates
benefit from discount rates. Remittance of these payments later
even at the time of the fair may cause costs to rise twofold.

Nakliye ve Sigortalama Maliyeti

Sergi mallarinin fuar alanina kadar tasinmasi, fuar alaninda
depolanmasi, fuar alani icinde tasima hizmetleri ve bos sandiklarin
depolanmasi, ilgili tlke gimriklerinde islemlerin yapilmasi, sergi
mallarinin sigortalanmasi maliyetleri, fuarin uzakligi, yakinligi,
tasimanin yontemi gibi faktorlere de dayanarak toplam maliyetin
%15-20'lik kismina karsilik gelmektedir.

Bir fuar katiiminin en kritik operasyonlarindan birisi de sergi
mallarinin fuar alanina zamaninda, hasarsiz ve eksiksiz bicimde
ulastirilmasidir. Yikleme-bosaltma ve nakliye islerinin dikkatle
planlanmasi, gerek isglictintin verimli kullanilmasi ve gerekse
olabilecek zararlari onleme acisindan onemlidir. Fuarin acilis
gliniinde bos bir stand ve sergileyecek hicbir seyleri olmayan firma
temsilcilerinin drinlerinin hala yolda olmasi, tasima esnasinda
zarar gormesi, gimrikleme islerinin tamamlanmamis olmasi
veya kaybolmasi olasidir. Bu tur olaylar nakliye konusunda dikkatli
bir hazirlk yapmanin 6nemini gostermektedir. Bu nedenle, tecriibeli
ve giivenilir bir uluslarasi firmadan profesyonel hizmet saglamak
yarar saglar.

Transportation and Insurance Costs

The costs of transportation of exhibition materials to the trade fair
area, their storage at the trade fair area, handling services and
storage of empty crates, carrying out of transactions at the customs
of the applicable country and insurance of exhibition materials
account for 15-20 % of the total cost depending on the closeness,
farness of the trade fair and transportation method.

One of the most critical operations in participation in a trade fair
is delivery of exhibition materials to the trade fair area on time,
undamaged and without deficiencies. Careful planning of loading,
unloading and transportation work is important for efficient use
of the work force and prevention of potential losses. It is possible
for the products of firm representatives who have an empty stand
and nothing to exhibit on the opening day of the trade fair to be still
on the road, to be damaged during transportation, the customs
transactions not having been completed or having been lost. These
types of events indicate the significance of making a careful
preparation for transportation. Therefore, securing professional
services from an experienced and reliable international firm would

be beneficial.
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Fuara gonderilen mallarin ellecleme (material handling) islemleri,
gumrik islemleri ve fuar sonunda donus islemleri icin fuar
bolgesinde iyi bir acentanin secilmesi gerekmektedir. Fuar idareleri
genellikle hem resmi nakliyeci hem de bu tur acentalari belirler
ve fuar el kitabinda (exhibitor manuel) duyurur. Eger belirlenmemis
ise fuarin yapildigi tlkedeki ticaret misavirlerinden yardim
istenebilir.

Fuar malzemelerinin geri gelip gelmeyecegi ve gidilecek tlkenin
glmrik mevzuati ise glimrik islemlerinizin ne sekilde
gerceklesmesi gerektigini; ATA karnesi, gecici ihracat ya da kesin
ihracat yontemlerinin kullanilmasi gerektigini ortaya koymaktadir.
Fuar malzemelerinin ana hatlariyla nakliye ve giimriiklenmesinde
gerceklestirilen islemler asagidaki gibidir:

o Yurt ici gimriik ¢ikis islemleri

e Fuar alanina nakliye

o Yurt disi glimriik giris islemleri

o Fuar alaniicindeki nakliyesi, depolanmasi vb. hizmetler
o Yurt disi glimriik ¢ikis islemleri

e Fuar alanindan firmaniza nakliyesi

o Yurt ici glimriik giris islemleri

Mallarin gidilecek Ulkenin alt yapi ve hizmet sektorlerinin gelismisligi
ile ilgili olarak genelde fuar baslamadan bir hafta oncesinde fuar
alaninda olacak sekilde nakliyesi planlanmalidir.

Nakliye Yontemi Secimi:

Fuara katilinacak tlkenin cografi durumu, firmanin fuar oncesi
hazirligi ve firmanin Griindinin ne oldugu ile ilgili olarak hava, kara,
deniz ve demiryollarindan birini ya da karma bir yol se¢gmek soz
konusudur.

¢ Hava Yolu; hacim olarak kiiclik, deger olarak biiylik mallarin 6zellikle uzak
mesafelere hizli tasinmasi icin oldukca glivenlidir. Ancak, en pahali tasima
yontemidir.

* Deniz Yolu; en yavas nakliye yontemi olmakla beraber, biiyiik hacimli mallarin
tasinmasi icin uygundur. Fuar mallar tasinmasinda tercih edilmeyen bir yontemdir.
¢ Demir yolu; deniz yolu tasimaciligi gibi fuar mallari icin fazla tercih edilmez.

Fuar malzemelerinin nakliyesinde en sik kullanilan hava ve karayolu
tasimaciligr hesaplarinda hacim ve agirlik arasinda belirli bir oran
kullanilmaktadir. Karayolunda 1 m3 hacimli bir ambalaj 333 kg'a
karsilik gelmektedir. Havayolu tasimaciliginda ise 1 m3 hacimli bir
ambalaj 166 kg'a karsilik gelmekte olup her iki yolla hesaplamada
hacim agisindan agirlik gercek agirligindan fazla gelirse navlun
hesaplamalarinda hacimsel agirlik baz alinmaktadir.

Ambalajlama

Fuar mallar nakliyesinde kullanilacak ambalaj secerken;
kirilabilirligi, dayanikliligi, parasal degeri, neme karsi hassasiyeti,
sicaklik degisimden etkilenmemesi, oksidasyon gibi kimyasal
reaksiyonlara dayanikliligi gibi ozellikleri gozoniinde tutarak ahsap,
celik, aliminyum sandik veya karton kutulardan uygun olan ambalaj
secilmelidir.

Ambalajlarda; katilinacak fuar, adresi, fuarin tilkesi, firma adi salon
ve stand numarasi, fuar alaninda glimriik ve tasima hizmeti verecek
firmanin adi, sandik numarasi, sandik olcleri ile agirlig belirten
etiketlerden en az li¢ adet bulunmalidir. Gimrik islemleri icin
sandik muhteviyatinin da konmasinda fayda vardir. Ayrica, 6zelilgi
gerektiren Uriinlerin tasimasinda uyarici isaretler kullanilmasinda
fayda vardir.

Glimriik islemleri

Oncelikle fuar mallarinin fuar bitiminde geri getirilip
getirilmeyecegine karar verilmelidir. Eger malzemeler geri
getirilecekse iki yontem kullanilir. Bunlar ATA karnesi ve gegici
ihracattir.

Agood agent must be selected at the trade fair region for handling,
customs and return operations of the goods sent to the trade fair.
In general, trade fair administrations designate an official transporter
and also these types of agents and announce them in the exhibitor
manual. If these are not specified, assistance may be requested
from trade consultants in the country where the fair is held.

Whether the trade fair materials will be returned or not and customs
legislation of the country to be visited determine how the customs
transactions will be performed; and the ATA certificate specifies
whether provisional export or final export methods will be employed.
Transactions performed in transportation and customs processing
of trade fair materials are as follows:

* Domestic customs clearance transactions

e Transportation to the trade fair area

e Overseas customs clearance transactions

¢ Handling, storage, etc. services in the trade fair area
e Overseas customs exit clearance transactions

* Transportation from the trade fair area to the firm

¢ Domestic customs entry clearance transactions

Depending on the level of infrastructure and services at the country
to be visited, planning must be made so that the goods will be at
the trade fair area about one week prior to the starting of the trade
fair.

Selection of Transportation Method: Either one of the air, land, sea
and rail transportation or a mixed method should be selected
depending on the geographical location of the trade fair country,
pre-trade fair preparations of the firm and what the firm’s product is.

e Air Transportation; this is quite reliable for swift transportation of goods small
in size and high in value, especially to long distances. However, this is the most
expensive transportation method.

* Marine Transportation; it is appropriate for carrying of large size products
although it is the slowest transportation method. It is not a method that is preferred
for transportation of trade fair products.

¢ Railway Transportation; it is not a popular method for trade fair products as is
the case with marine transportation.

A certain ratio is used between volume and weight in calculations
of airand land transportation most frequently used in transportation
of trade fair materials. In land transportation, a packing of 1 m?3
corresponds to 333 kg. In air transportation, a packing of 1 m3
corresponds to 166 kg and in either method, if the volume-weight
is greater than the actual weight, the volume weight is used in
calculation of freight.

Packing

When selecting the packing to be used in transportation of trade
fair products, the appropriate packing from amongst wooden steel,
aluminum, crates or cardboard boxes should be selected
considering the factors like Fragileness, Strength, Monetary Value,
Moisture Sensitivity, being affected by Temperature Change and
Resistance against chemical reactions like oxidation.

The packings must have at least three labels showing the trade
fair to be participated in, its address, trade fair country, name of
firm, hall and stand number, the name of the firm to perform
customs and handling services in the trade fair area, crate number,
crate dimensions and weight. It is helpful to list the contents of the
crate for customs transactions. Also, warnings signs should be
used for transportation of products requiring special attention.

Customs Transactions

The first thing to do is to decide whether the trade fair products
will be brought back at the end of the fair or not. If products are
to be brought back, two techniques would be used. These are; ATA
certificate and provisional export.



ATA Karnesi :

Gecici olarak kabul edilen esya icin gimriik belgesi yerine
kullanilmak tzere hazirlanmaktadir. Uluslararasi ATA Sozlesmesi
cercevesinde; gegici olarak esya gotiirmek isteyen kisilerin gtimrik
islemlerini basitlestirmek icin tasarlanmis ve bir yil kullanim siresi
olan 0zel bir gimrik belgesidir. ATA karnesi icin bir dilekce ile
ilgili ticaret odalarina basvurulmasi gerekmektedir. Bu yontem
geri gelecek fuar malzemeleri icin kullanilmakta geri
gelmeyeceklerde ise (brostir, katalog, esantiyon vb.) icin ayrica
“bedelsiz ihracat” beyannamesi ile ihracat islemi yapilmaktadir.

Sergi mallari glimriik islemlerine muhatap tilkenin giimrik
mevzuati ile ilgili olarak istenenlerin yerine getirilmesi
gerekmektedir. Uriinlerin gesidine gore, bazi belge ve sertifikalar
istenebileceqi gibi diizenlenecek olan mal listelerinde kullanilacak
dil konusunda da ozel taleplerde bulunulabilmektedir.

Ozellikle ATA karnesinin kullanilamayacagi durumda Uluslararasi
Fuar Nakliyecileri Dernegi (www.iela.org) WEB adresinden istenen
ozel sartlar 6grenilebilir.

Sigorta

Sergi mallarinin sigortalanmasinda fayda vardir. Uriinlerin listesi,
degeri, fuarin yapilacag tlke, nakliye yontemi, glizergahi ve arac
plakasi gibi nakliye bilgilerinin sigorta sirketine bildirilmesi
durumunda sigorta policesi hazirlatilabilmektedir. Sigorta policesinin
gumrik evraklart ile birlikte bulundurulmasinda fayda vardir.

Nakliye ve Giimriikleme Konusunda Bazi Oneriler

e Fuarin diizenlenecegi lilkenin uzaklgi, sergilenecek tirtinlerin hacim ve agirligina
gore tasimanin yontemi belirlenmelidir.

e Sevkiyat stiresi ve tarihlerinin miimkiin oldugu kadar, erken tespit edilmesi,

e Gidis ve dons icin 6nceden yer ayirtilmasi,

* lyi bir nakliye firmasi ile calisilmasi,

e Katilimci firmanin kendi tilkesinin ve fuara ev sahipligi yapan tilkenin gtimriik
yonetmelikleri ve dokiimantasyon ihtiyaclari konusunda bilgi toplanmasi,

* Miimkiinse ATA glimriik karnelerinin elde edilmesi,

e Detayli proforma fatura ve koli listeleri hazirlanmasi,

 Mallarin zarar gérmeyecek sekilde ambalajlanmasi,

e Sandiklarin en az li¢ ylizline fuar ve firmaniz ile ilgili bilgileri tasiyan etiket
yapistirilmasi,

e Sandiklarin boyutunun miimkiin oldugu kadar kiictik tutulmasi, alet
gerektirmeksizin acilip kapanmasi (menteseli) ve emniyetli bir sekilde kilittenmesi,
euro palet dlcilerinin gozonlnde tutulmasi,

e Standa mallarin kolay ve hasarsiz ulasmasi i¢cin miimkiin oldugu kadar aktarmali
sevkiyattan kacinilmasi,

e Firmanin fuardaki temsilcisinin, konsimento ile ilgili bilgileri ve nakliye konusundaki
diizenlemeleri bilmesi,

e Fuarin kapanisinda mallarin geri donis nakliyesi icin bos sandiklarin bir depoda
muhafazasinin saglanmasi,

 Nakliye ve fuar stiresince mallarin sigorta islemlerinin yapilmasi,

» Nakliye ve fuar esnasinda ihtiyac duyabilecek tamir aletleri, kirtasiye ve biiro
malzemeleri, siparis formlari ve hazir ise brostir ve kataloglarin kargoya dahil
edilmesi,

e Oncelikle, irtintintize, katiinacak fuarin 6zelliklerine, ve diizenlenen Glkenin
glimriik mevzuati gozonuinde tutularak glimriikleme yontemi belirlenmelidir.

« Ozellikle ATA karnesi ile gerceklestirilen giimriiklemelerde giden malzeme ile
geri gelen malzemenin ayni olmasi, sandik agirliklarinda farkllik olmamasi,

e Yurt disina cikisi yasak veya diger bir tilkeye girisi yasak, izin ya da testlere tabi
tutulan urinlerin sandiga konmamasi.

Fuarlar

Fairs

ATA Certificate

This isissued for use in lieu of customs certificate for provisionally
allowed goods. Under the international ATA Convention, itis a
special customs certificate designed to simplify the customs
transactions of those who wish to take products provisionally and
has an expiry term of one year. An application must be made to
the applicable chambers of commerce for the ATA Certificate by
an application form. This method is used for trade fair materials
to be brought back; for those which will not be brought back
(pamphlets, catalogs, samples, etc.), additionally export transaction
is performed using the “free of charge export” form.

Those required under the customs legislation of the country for
which customs transactions of the exhibited goods must be carried
out should be carried out. Certain documents and certificates may
be required depending on the type of product and special demands
may be present on the language to be used in the product lists to
be drawn up.

Especially in cases where ATA certificates cannot be used, the
required special terms may be learned from the WEB site of
International Exhibition Logistics Associates (www.iela.org).

Insurance

There are benefits in insuring the trade fair materials. An insurance
policy may be drawn up if the list and value of products, the trade
fair country, transportation particulars like transportation method,
route and license plate of truck are notified to the insurance
company. It is helpful to keep the insurance policy together with
customs documents.

Some Recommendations on Transportation and Customs

* The method of transportation must be picked depending on the distance of the
trade fair country and the volume and weight of the products to be exhibited,

* Time and dates of shipment should be determined as early as possible,

* Reservations should be made for travel,

¢ A good freight firm should be picked,

e Information should be gathered on customs regulations and documentation
requirements of the country of the participating firm and the trade fair host country,
o ATA customs certificates should be obtained if possible,

e Detailed proforma invoices and packing lists should be prepared,

e Products should be packed in such a way to avoid damage,

e | abels quoting particulars of the trade fair and your firm should be placed on at
least 3 sides of the crates,

e Size of crates should be as small as possible, should be opened and closed
without requiring tools (hinged), should be locked safely and euro pallet dimensions
must be observed,

* Transshipment must be avoided as much as possible to ensure that products
arrive at the stand easily and without damage,

* Firm’s representative at the trade fair must be advised of the particulars of the
bill of lading and freight regulations,

e Empty crates should be kept in a store house for return transportation of the
products at the end of the fair,

e Products should be insured during transportation and for the duration of the
trade fair,

* Repair tools, stationery and office supplies, order forms and if ready, pamphlets
and catalogs that may be needed during transportation and the trade fair should
be included in the cargo

e First of all, the customs method must be designated depending on your product,
the characteristics of the trade fair and considering the customs legislation of the
trade fair country

 Shipped materials and returning materials must be the same in shipments made
by ATA certificate and there must be no difference in the weights of crates,

* Products that are banned from leaving the country or entering another country
or for which licenses or tests are needed should not be placed in crates.



