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Cin seramik kaplama

malzemeleri sektoru
Chinese seramic tile sector

Buglne kadar, uluslararasi pazarlarda agresif fiyat politikalari
uygulayan, 2005 yiindan itibaren kotalarin libere edilmesiyle
beraber tiim diinyada buytik bir tehdit olusturacagi distinilen
Cin’in seramik kaplama malzemeleri endistrisi Uzerine bir
arastirma yapilmistir.

Cin seramik kaplama malzemeleri endustrisinin son yillardaki
muazzam bulytmesine bakildiginda, endustriyi objektif olarak
guvenilir bilgilere dayanarak analiz edebilmek, gittikce onem tasir
hale gelmistir.

Bu amacla Sanghay Uluslararasi Seramik, Mermer ve Banyo
Uriinleri Fuari sirasinda yapilan gériismelerden edinilen bilgiler,
Sanghay'in merkezindeki yapi marketlerde yapilan pazar
arastirmasinin sonuclari, Cin insaat ve Sihhi Tesisat Malzemesi
Dernegi'nden temin edilen veriler, Sanghay Ticaret
Misavirligimizden alinan veriler ile karsilastirilmis o6zellikle eneriji
ve iscilik giderleri degisik kaynaklardan arastirilmistir.

URETIM

Cin, dinyanin en 6nde gelen seramik kaplama malzemesi uretici
ulkesidir. Cin'in 2002 yili seramik kaplama malzemesi Gretimi
2.100 milyon metrekare'dir. Bugtine kadar hep ihtiyatli yaklasilsa
da, artik Cin'in 2.100 milyon metre kare seramik kaplama malzemesi
uretimi oldugu tartisilmamaktadir.

Bunu gercekten anlayabilmek icin, Sanghay'i ziyaret etmek yeterlidir.
Cin’deki diinyaya en acik ve dinamik sehir olan $anghay, 16 milyon
nifusu ile, Avrupa llkelerinin en biytigiinden daha fazla insaat
faaliyetine sahiptir.

1,3 milyardan fazla nifusu, % 8'lik yilik ekonomik bliylime orani
ve modern hizmetleri benimseme ve temel barinma
gereksinimlerini karsilama ihtiyaci ile; Cin, 2 milyar metrekare
seramik kaplama malzemesi tretiminin tamamini tiketebilecek
bir pazara sahiptir.

Cin'in Gretimde kullandigi teknoloji, ithal (italyan) ve bir kismi yerel
olarak Uretilmis makineler. Yerel makine endustrisi son yillarda
onemli bir gelisme gdstermis, hatta uzakdogu tlkelerine ihra¢
edilmeye bile baslanmis. Kullanilan teknolojinin kaynagi ne olursa
olsun bugtin Cin'deki seramik kaplama malzemesi uireticileri,
uluslararasi pazarlarda satilan trin tirlerinin tartisilmaz olarak
en az % 95'ini Uretebilmektedir.

Mustafa E. Ayaydin

Seramik Federasyonu
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A study was conducted on the ceramic tile industry of China, which
so far has implemented aggressive pricing policies in international
markets and which is believed that it will create a major threat to
the whole world upon liberalization of quotas starting from 2005.

Looking at the enormous growth of the Chinese ceramic tile
industry in recent years, it has become increasingly important to
be able to analyze the industry objectively based on reliable data.

To that end, the data obtained from discussions held during the
Shanghai International Ceramic Marble and Bathroom Ware
Exhibition, the results of the market research carried out in the
building markets at the center of Shanghai and data obtained from
Chinese Construction and Sanitary Ware Association were compared
with the data obtained from our Shanghai Trade Consulting Office
and specifically, power and workmanship costs have been
investigated through various sources.

PRODUCTION

China is the leading ceramic tile producing country in the world.
China’s year 2002 ceramic tile production is 2,100 billion square
meters. Although a reserved approach has been taken so far, the
fact that China produces 2,100 million square meters of ceramic
tile is not disputed any more.

Visiting Shanghai is enough to understand this fact. Shanghai,
which is the city most open to the world and most dynamic in China,
has more construction activity than the largest European country.

China has a market that can consume whole of its ceramic tile
production of 2 billion square meters with its population over 1,3
billion, its rate of annual economic growth of 8 % and its requirement
for adopting modern services and satisfying basic accommodation
needs.

China uses imported (ltalian) and some locally manufactured
machinery in the technology it employs in production. The local
machinery industry has demonstrated significant development in
recent years and has even started to be exported to Far Eastern
countries. Regardless of the source of employed technology; today,
Chinese ceramic tile producers are able to manufacture minimum
95 % of product types sold in international markets.
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Uretim Production 1.594
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20 2.1 1.8
24 58 122
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italya, ispanya Brezilya ve Tiirkiye'de oldugu gibi, Cin'de de seramik
kaplama malzemesi uretimi, miktar agisindan en énemlisi Hong
Kong'un i¢ kisminda olan Foshan (Guang Dong) olmak tzere 4
bolgede yogunlasmistir.

Foshan: Cin tretiminin % 60-70’ini olusturan cesitli komsu
alanlardan olusuyor (Nanzhuang, Shiwan ve Nanhai). Toplam 250-
300 sirket faaliyet gosteriyor. Bunlarin 72'si kaplama malzemesi
dretiminde uzmanlasmis kent olarak tanimlanan Nanzhuang'da.
Birkac biyik sirket, baska bolgelerde de fabrikalar isletiyor.
Sirketler, cogu Cinlilerin sahip oldugu 6zel ve kamu sirketleri. Uriin
kalitesi yerel standartlara gore orta-Ust diizeydedir.

Sanghay: Sanghay'da yaklasik 30-40 orta-biiyik dlgekli sirket
faaliyet gostermekte. Bu bolgede; cogu Taiwan, belli 6lctide de
Japon olmak Uizere, yogun yabanci sermayeli sirketler bulunuyor.
Bu sirketler, trlnlerini esas olarak yakin bolgelere olmak Uzere,
yerel olarak ve ihracat pazarlarina satiyor. Bu bélge, toplam tretimin
% 15'ini karsiliyor. Genis Urtiin yelpazeleri ve ortalamanin tzerindeki
fiyatlariile, en cok pazarlamaya yonelik sirketlere yuva teskil
ettiginden; Sanghay bolgesi 6zellikle 6nemlidir. Bu sirketlerden
bazilari, Urtinlerini diger bolgelerde imal edilenlerden ayirt etmek
icin “Made in Shanghai” deyimini kullaniyor.

Shandong: Esas olarak Pekin bolgesine hizmet veriyor ve toplam
dretimin yaklasik % 10'unu sagliyor.

Chongging: Cin'deki en bilyiik kentlerden biri. Ulkenin ic bolimiinde
ve kiylya nehirle bagli. Su anda toplam tretimin % 5'ini sagliyor;
Chongging yuksek kaliteli hammadde ve enerjiimkanina sahip.
Oniimiizdeki yillarda kirsal ic kesimlerin gelistirilmesi politikalari
onaylanirsa, bu bolgedeki tretim artabilir.

En fazla Uretim yapan ¢ bolgenin Cin'deki en buylk kentsel
alanlardan pek uzak olmamasi ve dordiinclisiiniin de buytk bir
kente yakin olmasi dikkat ¢ekicidir. Cin son derece biyiik bir hizla
blylimektedir. 1978-2002 yillari arasi ekonomik biiylime orani %8,
2003 yiinda ise biylme orani %9.3tur. Diger sektorlerde oldugu
gibi seramik kaplama malzemeleri sektori dretimindeki blytimenin
spekadilatif balon olma riski kesin olarak varsa da, gayrimenkul
pazari en dinamik sektdrlerden biridir. Cin pazari, Italya, ispanya
ve Turkiye'de oldugu gibi tarih boyunca seramige ilgi gostermis
olup; tiiketicilerin kiictik bir yiizdesi de (mutlak rakamlar acisindan
biylik) Avrupa ortalamasindan cok asagida olmayan gelirlere sahip
olmaya basliyor.

Like in Italy, Spain, Brazil and Turkey, the ceramic tile production
in China is concentrated in 4 regions with the one most significant
quantity-wise being Foshan (Guang Dong] in the inner part of Hong
Kong.

Foshan Foshan comprises various adjacent areas generating 60-
70 % of the production of China (Nanzhuang, Shiwan ve Nanhai).
In total, 250-300 companies are active. 72 of these are situated in
Nanzhuang, known as a city specialized in tile production. Several
major companies operate factories in other regions as well.
Companies are private and public ones, majority owners being
Chinese. The product quality is at middle-upper level based on
local standards.

Shanghai Approximately 30-40 middle-large size companies are
operating in Shanghai. Companies with foreign capital, mostly
Taiwanese and some Japanese are situated in this region. These
companies sell their products locally and to export markets basically
to nearby regions. This region accounts for 15 % of the total
production. The Shangai region is especially important as it is
home to companies that are oriented towards marketing most,
with their wide product ranges and above-average prices. Some
of these companies use the phrase “Made in Shanghai” to
differentiate their products from those manufactured in other
regions.

Shandong Basically serves the Beijing area and accounts for
approximately 10 % of the total production.

Chongging One of the largest cities in China. It is in the inner part
of the country and is connected to the coast by a river. At the
present, it accounts for 5 % of total production; Chongging has
access to high quality raw material and power. Should the policies
for development of ruralinner areas are approved in the coming
years, the production in this area may grow.

It is interesting that the three regions with highest production are
not too far from the largest urban areas of China and the fourth
one is close to a major city. China is growing at an extremely high
rate. The economic growth rate between 1978-2002 was 8 % and
itwas 9,3 % in 2003. Although there is the risk of the growth in the
ceramic tile sector being a speculative bubble like in other industries,
the real estate market is one of the most dynamic sectors. The
Chinese market has shown interest in ceramics through history
like in Italy, Spain and Turkey and a small percentage of consumers
(large in terms of absolute figures) is starting to have an income
not much less than the European average. Like in Italy and Spain,
one of the significant factors of success behind production is the
extremely dynamic domestic market which is ready to accept new
products.

FOSHAN

Foshan is a city in Guangdong Province with a land area of 3.813,64
mZ2 and a population of 3.324.600. Foshan is on the left bank of the
Pearl River delta and shares a border with Guangzhou.

The ceramic production in Foshan comes from a powerful tradition.
Especially, Shiwan, a district of the city is known for its high quality
raw material used by factories for making table and kitchenware
in the last centuries.

Starting with 1960s, the Regional Government resolved to establish
ceramic tile factories to satisfy domestic requirements and to offer
services to other regions of China. Some of these were very large
and had low productivity.
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Italya ve ispanya’da oldugu gibi, iretimin arkasindaki 6nemli basari
faktorlerinden biri, yeni Griinleri kabul etmeye cok yatkin olan, son
derece dinamik i¢ pazardir.

FOSHAN

Foshan, 3.813,64 m2 yiizol¢lim ve 3.324.600°lik bir niifus ile
Guangdong Eyaleti'nde bir kent. Foshan, Pearl nehri deltasinin sol
kiyisinda bulunuyor ve Guangzhou ile sinirdas.

Foshan'daki seramik tiretimi giiclii bir gelenege dayaniyor. Ozellikle
kentin ilcelerinden biri olan Shiwan, son yiizyillarda sofra ve mutfak
esyasl yapmak icin fabrikalar tarafindan kullanilan yiiksek kaliteli
hammaddesi ile taniniyor.

1960l yillardan itibaren Bolgesel Hikimet, yerel gereksinimleri
karsilamak ve Cin'in diger bolgelerine hizmet vermek icin seramik
kaplama malzemesi fabrikalari kurmayi kararlastirdi. Bunlardan
bazilari cok bilyiikti ve diistik verimlilige sahipti. 1979°'dan beri
“Acik Kapi” politikasi, yerel makamlarin kontrold altinda, hem 6zel
sektor, hem de kamu sektori yatirimlari igin yeni firsatlar
dogurdu.Ozellikle, Nanzhuang Belediyesi tarafindan 70 kadar sirket
kuruldu. Foshan Balgesi'nde su anda 300 kadar imalat sirketi ve
ilgili sektorlerde faaliyet gosteren 800 firma bulunmaktadir.
Guangdong Eyaleti'nin resmi Gretim rakamlari, 1.500 milyon
metrekareyi gostermektedir. Bu sektorde toplam istihdam 100.000
kadardir. Ihracat, toplam iiretimin sadece % 5-7'sini olusturuyor
ve biyuk olclide diger Asya ulkelerine gonderiliyor.

URETIM MALIYETLERI
A.ISCILIK

Ulke boyunca ¢ok bilylik degisiklikler gortilse de, Cin'de iscilik
maliyetleri Glkemize ve diger Avrupali Ureticilere gore ¢ok diisuk.

Sanghay bolgesi en yiiksek iscilik maliyetlerine sahip. Genel olarak
maliyetler; kiy1 bolgelerinde, i¢ bolgelerden daha yiiksek. Foshan'da
bir iscinin ortalama maliyeti, emeklilik ve sigorta primleri dahil
ayda 1.300 Yuan kadar. Sabit kur orani 1 $=8,21 Yuan oldugundan,
aylik iscilik maliyeti 160 $ diizeyinde.

Bir uzman teknisyen veya miihendisin maliyeti 5.000 Yuan (610 $)
diizeyinde. Bu, kismen Dolar'a endeksli olan Yuan'in
devalliasyonundan dolayi cok diislik bir oran. Satis personelinin
ayliklari cok degisken ve gerceklesen satislara bagli. Bu maliyetler,
Cin'deki ortalamaya gore ¢ok yiksek.

Cinli isciler iki sinifa ayriliyor: Sirekli ve gecici. Strekli isciler,
calistiklar bolgede fiilen oturanlar. Gegici isciler ise, gegici calisma
izinlerine sahip isciler. Bunlarin suresi doldugunda veya isten
ciktiklarinda geldikleri yere dsnmek zorundalar. (Ulkemizde findik
ve pamuk hasati doneminde Giineydogu illerinden calismak tizere
bu bélgelere giden gecici isciler gibi) ilgili rakamlar hakkinda bir
bilgi vermek icin, Nanzhuang kentinde 76.000 siirekli isci ve 80.000
gecici is¢i oldugu belirtilmektedir.

Ucret artislari konusunda birbirinden zit gelismeler yasaniyor. Bir
yanda, ¢alismak icin sanayisi olan sehirlere tasinmaya hazir, kirsal
bolgelerde yasayan yiiz milyonlarca fakir insan nedeniyle Ucretler
disme egiliminde, diger yanda, Foshan'daki hizli bilytime ve egitimli
isglicl talebi Gcretlerin artisina yol aciyor.

Bolgedeki ayliklarin su andaki géreceli dengeliligi (ulusal
ortalamanin tizerinde bir diizeyde), karsi yonlerde etki yapan ¢ok

Starting with 1979, the “Open Door” policy led to new opportunities
for both private sector and also public sector investments under
the supervision of local authorities. Specifically, about 70 companies
were established by Nanzhuang Municipality. At the present, there
are about 300 manufacturing concerns and 800 firms operating
in connected industries in the Foshan Region. The official production
figures of Guangdong Province point to 1,500 million square meters.
The total employment in this industry is about 100,000. Exports
account for only 5-7 % of the total production and are mainly sent
to other Asian countries.

PRODUCTION COSTS
A. WORKMANSHIP

Although quite major differences are observed through the country,
the workmanship costs in China are much lower than in our country
and of other European producers.

Shanghai region has the highest labor costs. In general, costs are
higher in coastal areas than in inner parts. The average cost of a

worker in Foshan is about 1,300 Yuans per month including pension
and insurance premiums. As the fixed exchange rateis 1$ = 8.21
Yuan, the monthly cost of a worker is about $ 160.

The cost of an expert technician or engineer is about 5,000 Yuan
($ 610). This is a very low rate due to the devaluation of Yuan, which
is partly pegged to the Dollar. Salaries of sales personnel vary and
depend on the realized sales. Such costs are very high compared
to the Chinese average.

Chinese workers fall into two categories: Permanent and temporary.
Permanent workers are those who actually reside in the area they
live. Permanent workers, on the other hand, are those with
temporary work permits. These are required to go back to where
they come from when their permits expire or when they leave the
jobs (Like the temporary workers who go to other regions to work,
from South Eastern Provinces for hazelnut and cotton picking in
our country). Just to give an idea, it is reported that there are 76,000
permanent workers and 80,000 temporary workers in the city of
Nanzhuang,.

There are contradictory developments regarding wage increases.
On the one hand, wages tend to fall because of hundreds of millions
of poor people ready to move to industrial cities to work, living in
rural areas; yet, on the other hand, the rapid growth and the
demand for skilled labor in Foshan drive the wages upwards.

The relative equilibrium of salaries in the region at the present
(much above the national average) is as a result of very strong
forces pushing in opposite directions. There is a very high risk of
a price/monthly inflation spiral and there is also a very realistic
risk of appearance of social tensions as a result of the great
discrepancies in wealths.

The fact that the labor market has not collapsed is attributable to
partially an institutional mechanism and partially to the following
objective factor. During the last 15 years, Chinese economy has
grown at a rate of approximately 8 %. As a result, the majority of
Chinese are in better shape compared to 15 years ago. This, in
turn, mitigates the social tensions arising from the non-uniform
growth. Yet, the risk of social tensions appearing is quite real.

Chinese officials announce the unemployment rate in the country
as 12 %. Unemployment rate of 12 %, which is seemingly low,
means that 110 million people are unemployed and that would



gliclu kuvvetlerin bir sonucu. Cok biiyiik bir fiyat/aylik enflasyon
donguisu riski var ve ayrica servetlerdeki buyuk farklliklar
sonucunda, sosyal gerilimlerin ortaya ¢ikmasi konusunda cok
gercekci bir risk de mevcut.

iscilik piyasasinin cokmemis olmasi olgusu, kismen bir kurumsal
diizenekten ve kismen de, kisaca su objektif faktorden ileri geliyor.
Son 15 yilda Cin ekonomisi, yilda yaklasik % 8 oraninda buyudd.
Bunun sonucunda, Cinlilerin cogunlugu, 15 yil oncesine gore daha
iyi durumda. Bu da, tekdiize olmayan buylimeden dogan sosyal
gerilimleri hafifletiyor. Ancak sosyal gerilimlerin ortaya ¢ikmasi
konusunda cok gercekgi bir risk de mevcut.

Cin’li yetkililer Glkedeki issizlik oranini %12 olarak acikliyorlar.
%12 diizeyindeki issizlik oran olarak diistik gibi goziikmesine
karsilik 110 milyon kisinin issiz oldugu anlamini tasir ki bu da
Turkiye nifusunun bir buguk katinin ya da Avrupa niifusunun Ucte
birinin issiz oldugu anlamina gelir.

Bilindigi gibi tilkemizde DIE nin istatistiklerine gére 2003 yilinda
issizlik orani %10.3 (2.4 milyon kisi) idi. Ancak Tiirkiye'deki issiz
sayisinin 4.5-5 milyon diizeyinde oldugu bir gercek. Ayni sekilde
Cin gibi verilere zor ulasilabilen bir tilkede issizlik oraninin cok
daha fazla oldugu ileri surdlebilir.

B. ENERJI

Cin'de cok hizli bir sekilde insa edilen binalar ve fabrikalar paralelinde
elektrik enerjisi Uretimi yatirnmi yapilamamis ve elektrik tiketimi
uretimin ¢cok onine ge¢cmis. Bu nedenle elektrik kisitlamalar
glindemde. Bazi fabrikalardan, eneriji tiiketiminin disiik oldugu
gece saatlerinde calismalart istenmekte ve gece kullanim
tarifelerinde disik fiyatlar uygulanmakta.

Eneriji Uretiminin % 72" si komr ile calisan termik santrallerden,
% 7'si hidroelektrik santrallerden, geri kalanin niikleer
santrallerinden gerceklestirilmekte. En buyuk enerji aciklari kiyi
bélgelerinde (Japon Denizi'ne kiyi sanayinin gelistigi bolgeler,
lilkemizde Marmara Bélgesi'nin benzeri). Cin diinyanin en biyik
komur ureticisi Ulkesi. Blylk sehirler civarinda komuir rezervleri
tlikenmis. Cin komir rezervinin %40 Uygur ve Sincan bolgelerinde.
Demiryolu ile bu bolgelerden komur tasimasi yapilmakta, bu hem
zaman kaybini hem de maliyet artisini beraber getirmektedir.

Elektrik ve dogalgaz fiyatlarina gore karsilastirma yapildiginda,
Cin'deki ureticilerin enerji maliyetleri tilkemize ve diger Avrupali
uretici Ulkelere gore olmasi gerekenden daha distik. Bunun nedeni
biyiik ol¢lide zayif cevre korumasi ve ucuz ancak ¢ok kirletici
teknolojilerin kullanimindan ileri geliyor. Seramik sektort bunun
tipik bir ornegi. Foshan’da firinlar buytik 6l¢tide, ucuz ancak pek
saf olmayan komiir gazi ile ¢alisiyor. Ayni sekilde, elektrik tretmek
icin gene ucuz ancak cok kirletici olan komuryakan enerji santralleri
siklikla kullaniliyor.
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mean that one and a half times the population of Turkey or one
third of the population of Europe is unemployed. As it is common
knowledge, the unemployment rate in our country in 2003 was
10.3 % (2.4 million people) according to the statistics of the State
Statistics Institute. However, it is a reality that the number of
unemployed in Turkey is about 4.5-5 million. In the same manner,
it can be argued that in a country like China where data are hard
to reach, the unemployment rate is much higher.

B. ENERGY

Electrical power generation investments have not kept up with the
extremely fast building and factory construction in China and the
electricity consumption is ahead of production. Therefore, power
restrictions are being employed. Some factories are asked to
operate in night hours when the power consumption is low and
low rates are implemented in night consumption tariffs.

72 % of power generation comes from coal-operated thermal
power stations, 7 % from hydroelectricity stations and the balance
from nuclear power stations. The largest energy deficits are in the
coastal areas (Industrial regions on the coast of the Sea of Japan,
similar to the Marmara Region in our country). China is the largest
coal producing country in the world. Coal reserves are depleted
around major cities. 40 % of Chinese coal reserves are in Uigur
and Sinjan regions. Coal is transported from these regions by
railroad and this brings together both loss of time and also increase
of cost.

When compared in terms of the price of electricity and natural
gas, the energy costs of Chinese manufacturers are lower than
what should be, compared to our country and other European
producer countries. This is attributable largely to poor environmental
protection and employment of cheap and highly polluting
technologies. The ceramic industry is a typical example. In Foshan,
kilns largely operate on cheap and impure coal gas. In the same
manner, often power stations burning cheap and highly polluting
coal are often used for generation of electricity.
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Elektrik Fiyatlari

Elektrik fiyatlari sanildigi gibi tlkemize ve diger Avrupa Ulkelerine
gore cok dislk degil. Farkli bolgelerde farkl elektrik fiyati
uygulaniyor. Sanayilesmemis, geri kalmis kirsal bolgelerde elektrik
fiyati 2 cent/kwh diizeyinde. Foshan Bélgesi'nde ise ortalama
elektrik fiyati kwh basina 0.55 Yuan, dolar fiyatiile 6.6 cent/kwh'dir.
(Karsilastirma acisindan tlkemizde 2001 yili ortalama elektrik
fiyati 6.0 cent/kwh, 2002 yilinda 7.1 cent/kwh, 2003 yiinda 6.8
cent/kwh'dir.)

Dogalgaz Fiyatlari

Dogalgaz fiyatinda da durum pek farkl degil. Meskenlerde kullanilan
dogalgazin metrekip fiyati 17.7 cent, sanayide kullanilan dogalgazin
metrekiip fiyati ise 15 cent seviyesinde. (Ulkemizde 2003 yilinda
ortalama dogalgaz fiyati 17 cent/kwh’dir.)

C.ARAZI

Cin Halk Cumbhuriyeti'nde arazi devlete ait. Ekonominin
liberallesmesi asamasinda vergi muafiyetleri ile birlikte arazi
tahsisi, yabanci yatirimlari tesvik etmek icin devlet tarafindan en
cok kullanilan araclardan biri idi. Yerel idarelerin belirledigi
sektorlerde belirli biyuklikte yatirimlar yapildig takdirde, iyi
sartlarla arazi veriliyordu. Bugiin Foshan Bolgesi'nde ticari amacli
arazi kiralamanin maliyeti aylik metrekare basina 8-10 Yuan (1-
1.2 $) kadar. Bu Cin'in i¢ bélgelerine gére ok yiiksek ve cnemli
bir maliyet.

Ayrica, organize sanayi bolgelerinde arazi kiralari %60 oraninda
dismekte, ancak stratejik 6nemi olan sektorlerin (teknoloji) bu
bblgelerde yatirim yapmasina miisaade ediliyor. Ozellikle hizli
gelisen bdlgelerde arazi fiyatlari daha az dinamik sektorlerdeki
bircok sirketi, daha icerideki bolgelere yerleserek kiyi bolgelerinde
sadece en yiiksek katma degerli ve daha cok yan hizmet gerektiren
isletmeleri birakmaya zorluyor.

Seramik sektort bunun tipik bir 6rnegi. Foshan Bolgesi'nde
tesislerini yenilemek zorunda kalan sirketler, gittikce artarak
disuk arazi ve iscilik fiyatlarindan yararlanabilecekleri ve genellikle
hammaddelere de daha kolay erisebilecekleri tlkenin i¢ bolimlerine
dogru kaymaya karar veriyorlar.

D. SERMAYE

Cin sirketleri icin sermaye maliyetinin etkisi, hemen hi¢cbir zaman
bir rekabet faktori olarak distnilmuyor. Bunu daha iyi
anlayabilmek icin Cin sirketlerinin yapilarini bilmek gerekiyor. Son
birkac yilda gerceklesen 6zellestirme sureci sonrasinda, Cin
sirketleri, 3 ayri idari/yasal kategoriye ayrilabilir.

- Kamu iktisadi Tesekkiilleri (KiT)
- Yerel Idare Yatirimlari (Y1Y)
- Ozel sirketler

Son 10 yiliginde hem kamu yonetimindeki, hem de kolektif
isletmeler, yogun bir 6zellestirme siirecinden gectiler. Cogu kez,
zellikle seramik sektoriinde, Gzellestirme siireci dncesinde KIT
ve YiY'lerde bilyiik dlciide giincellenmis son teknolojiye sahip
fabrikalari vardi. (Ancak, dislk isgilik maliyetler yiiziinden asiri
bir otomasyan diizeyleri yoktu.) Ozellestirmeler genellikle giiclii
siyasi iliskileri olan bu sirketlerin yoneticilerine yarar saglad.

Elektricity Prices

Prices of electricity is not much lower than in our country or other
European countries as people think. Different electricity prices are
implemented in different areas. The cost of electricity is at 2
cent/kwh level in unindustrial backward rural areas. Yet, in the
Foshan region, the average price of electricity is 0.55 Yuan/kwh,
equivalent to 6.6 cent/kwh. (For comparison purposes, in our
country, the average electricity price in 2001 was 6.0 cent/kwh and
was 7.1 cent/kwh in 2002 and 6.8 cent/kwh in 2003.

Natural Gas Prices

The situation is not much different for natural gas. The cubic meter
price of natural gas used domestically is 17.7 cent and the cubic
meter price of natural gas used in industry is 15 cent. (The average
price of natural gas in our country in 2003 was 17 cent/kwh)

C.LAND

Land belongs to the state in People’s Republic of China. Alongside
of tax exemptions, allocation of land was one of the tools most
commonly used by state to encourage foreign investment during
the liberalization of the economy. Land was provided under
convenient terms if investments in certain sizes were made in the
industries designated by local administrations. Today, the cost of
leasing of commercial land in the Foshan region is about 8-10
Yuan (1-1.2 $) per square meter per month. This is a cost that is
very high and significant compared to the inner parts of China.

Furthermore, land rents in organized industrial zones show a drop
of about 60 %. However, only strategic sectors [technology) are
allowed to invest in these zones. Land costs, especially in the rapidly
developing regions, force many companies in less dynamic
industries to settle at more inward regions, leaving coastal areas
to the undertakings with highest added value requiring more
auxiliary services.

The ceramic sector is a typical example. Companies forced to
renew their facilities in the Foshan Region increasingly decide to
move towards the inner parts of the country where they can benefit
from low land and labor costs, allowing easier access to raw
materials.

D. CAPITAL

The impact of cost of capital is almost never considered as a
competitive factor for Chinese companies. One has to know the
structures of the Chinese companies to understand this more fully.
Following the privatization process that took place in the last few
years, Chinese companies may be divided into three separate
administrative/legal categories.

- State Economic Enterprises (SEE)
- Local Administration Investments (LAI)
- Private companies

During the last 10 years, both state-managed and also collective
undertakings went through an intense privatization process.

Especially in the ceramic industry, prior to the privatization process,
SEEs and LAls had factories with largely updated state-of-the-art
technology (However, they did not have an excessive automation
level because of low labor costs). Privatizations, in general, benefited
the executives of such companies who had powerful political contacts.



Cogu zaman bu sirketler, SSCB’nin yikilmasindan sonra Rusya
Federasyonu'nda yasandigi gibi gercek degerlerinin ¢ok altinda
(ortalama olarak onda bir fiyata) satildi ve 6demeler de yoneticilerin,
sirketlerin yarattigi kaynaklari kullanabilmeleri icin zamana yayild!.
Dolayisiyla, bu girisimciler icin sermaye maliyeti acik¢a cok dusik
ve fiyatlar Gzerinde goz ardi edilebilir bir etkiye sahip. Bu durum,
fabrikalar yenilendikge,yeni yatinmlar yapildik¢a ortadan kalkacak
olan gegici bir fenomen; ancak, orta vadede Cin'li Ureticiler igin
gucld bir rekabet faktori olusturuyor.

Ayni siirec, yani basimizda SSCB dagildiktan sonra Rusya
Federasyonu'nda da yasanmisti. Son on yil icinde Rusya’da yeni
olusan burjuva sinifi cok kuiciik yatinmlar karsiiginda bu tlke icin
stratejik 6neme sahip isletmelerin (petrol & dogalgaz, kimya v.s.)
kontrolini ele gecirmeyi basardilar.

Mali Sistem

Cin’deki mali sistem verimsiz bir yapiya sahip. Devlet bankacilik
sektoriine hakim durumda. Ulkede 4'ii tam anlamiyla devlet, 11
yari 6zel, 112'si yerel yonetimlerin kontroliinde 127 banka var.
Devlet bankalari toplam varliklarin ve kredilerin %80'nini kontrolleri
altinda tutuyorlar. Cin Bankacilik Diizenleme Kurumu'nun
aciklamasina gore geri donmeyen sorunlu isletme kredilerinin
tutari 231 milyar dolara ulasmis durumda. Bankalardaki toplam
mevduatin 2.7 trilyon $ diizeyinde oldugu distindlirse bankacilik
sisteminde mali bir kriz yasanmasi goz ardi edilemeyecek bir
ihtimal. Devlet bankalarinin kredi dagitiminda KiT'lerden yana
tavir almalari 6zel sektor tarafinda bazi sorunlara neden oluyor.
Ayrica devlet bankalart kredi kullandirirken sektorlere gore secici
davraniyor. Bugln Eyalet Hikimetleri seramik sektorini hayli
onemli gorseler de; sektore elektronik, kimya ve tekstil gibi
sektorlerden ¢ok daha distik 6ncelik taniyorlar (Sanghay
Bolgesi'nde hiikiimet yetersiz katma deger yaratirken, asiri kirletme
yaptigina inandigi seramik sektoriine karsi caydirici onlemler
aliyor.)

Genel olarak Cin'de uygulanan ekonomi politikasinin 3 temel amaci
var. Yatirmi ve paralelinde istihdami artirmak, yabanci sermayeyi
cekmek ve miimkin oldugunca fazla doviz girdisi saglamak. Bu
durumda maliyet hesabina sadece hammadde dahil edilmekte
diger ylkler dikkate alinmamaktadir.

TUKETIM

Kesin rakamlar elde edilememisse de , seramik kaplama
malzemeleri, Cin'de en fazla kullanilan yer ve duvar kaplama
malzemeleridir. Kisi basl tiiketim 1.4 m2 diizeyindedir. (Tirkiye'de
2003 yilinda Kisi basi tiiketim 1.5 m2) Seramik kaplama
malzemelerinin pazar penetrasyonu; tlkemiz ve Avrupa llkeleri
ile benzer durumdadir.

Aradaki fark, esas olarak; buytik boyutlu triinlerin (60x60 cm ve
tizeri) kapsamli kullanimiile ilgilidir. Cin pazar, biiyiik boyutlu Griin
tlrlerine karsi diinyadaki tim diger pazarlardan daha yatkin. Ticari
acidan en iyi organize olmus sirketlerin katildigi uluslararasi
fuarlarda Cin'li Ureticiler standlarinda ya biyiik ve cok buytik
boyutlari, ya da mozaikleri (seramik ve cam) sergiliyorlar. Diger
taraftan, orta boyutlari sinirli bir alanda sergiliyorlar. Cin, ayrica,
kiiciik boyutlu seramik karolari (5x10 cm veya 10x10 cm) blyik
olctde kullanmaktadir.

Orta ve uzun vadede diger sektorlerde yasandigi gibi (tekstil,
elektronik v.s.) Cin'in bu pazara girmeye hazir olan yabanci seramik
sirketleri icin bir potansiyel sunduguna inanilmaktadir. Cin’deki
gumrik vergileri giderek dustikgce, yerel Uretimden farkli, modaya
uygun, genis cesitlilikte Uriin tedarik edebilen sirketler icin bircok
firsat ortaya cikabilir.
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Most of these companies were sold much under their true values
(one tenth on the average) as it was the case in the Russian
Federation following the collapse of the Soviet Union and payments
were spread over time so that the executives could make use of
the funds generated by companies. Therefore, cost of capital is
clearly very low for such entrepreneurs and it has a negligible
impact on prices. This is a temporary phenomenon which will
disappear as factories are renewed and new investments are
made; but, in the medium term, it creates a strong competitive
factor for Chinese manufacturers.

The same process had taken place in Russian Federation after
the Soviet Union dissolved right next to us. The bourgeoisie newly
created in Russia in the last 10 years was able to take control of
undertakings with strategic significance for this country (oil &
natural gas, chemicals, etc.) in consideration of very small
investments.

Financial System

The financial system in China is quite unproductive. The government
controls the banking sector. There are 127 banks in the country;
4 of which are fully controlled by the government, 11 of which are
semi-private and 112 of which are under the control of local
administrations. Government banks control 80 % of total assets
and loans. According to the announcement of Chinese Banking
Regulation Authority, the amount of non-performing, problematic
operating loans has reached 231 billion Dollars. Considering that
the total amount of deposits with the banks is about $ 2.7 trillion,
itis a distinct possibility for a financial crisis to occur in the banking
system. Government banks take the side of SEEs in distribution
of loans and this creates problems for the private sector.
Furthermore, government banks are selective depending on the
sector when extending loans. Today, provincial governments give
much less priority to the ceramic sector compared to electronics,
chemicals and textiles, although they consider the ceramic sector
to be quite significant (The government creates insufficient added
value; yet, takes discouraging measures against the ceramic sector
it believes to cause excessive pollution in the Shanghai region).

In general, the economic policy implemented in China has three
basic objectives: To increase investment and employment, to draw
foreign capital and to derive as much foreign currency input as
possible. Here, only raw material is included in the calculation of
costs and other charges are not taken into consideration.

CONSUMPTION

Although it was not possible to obtain conclusive figures, ceramic
tiles are the most widely used floor and tile covering materials in
China. Per capita consumption is at 1.4 m2 level (In Turkey, per
capita consumption in 2003 was 1.5 m2). Market penetration of
ceramic tile is similar to the situation in our country and in European
countries.

The main difference involves wide use of large-size products (60x60
cm and above). The Chinese market is more inclined to use large-
size products than all other markets in the world. Chinese
manufacturers display either large or very large sizes or mosaics
(ceramic and glass) in their stands in the international fairs
participated by companies best organized commercially. On the
other hand, they display medium sizes in a limited area. China,
also uses small-size ceramic tiles (5x10 cm or 10x10 cm) widely.

It is believed that in medium and long-term, like it was the case
in other sectors (textile, electronics, etc.) that China offers a potential
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i¢ Pazar Fiyatlar

Cin’deki seramik kaplama malzemesi yurt ici satis fiyatlarini tespit
etmek amaciyla Sanghay daki B&Q Magazasinda (Cok Uluslu ingiliz
insaat Malz. Magazalari Zinciri, Tirkiye'de KOCTAS ile ortak] ve
OBI Magazasinda (Alman insaat Malz. Magazalari Zinciri) fiyat
arastirmasi yapilmistir.

Yapi marketlerde 20X25 ebatli karo satisina rastlanmamistir. En
ucuz triin grubu 20x30 ebatli Grdinlerdir.

20X30 Baskili Uriinler - 6.2 $/m2

33X33 Mermer Desenli—3.5 $/m2 - 3.8 $/m2

33x33 Truva tarzi-3.8 $ /m2

33X33 Crosscut Tarzi: 20 $/m2

33X45 duvar karosu 6.9 $ /m2

33X45 dekor 20 $

25X33 beyaz -8.34 $/m2,

Rolyefli trtinler ve Riga tarzi iriinler 33.45 $

30x30 yer karosu acik renkler mermer desenli tirtinler 4.36$/m2,
Canakkale cakil tasi tarzi Urtinler - 6$/m2,

Canli renkler (taba yesil sar1) 16 $/m?2

30x30 fildisi parlak 14.6 $/m2

Yesil-Sari parlak 17.3 $/m2

Mavi-Siyah- Taba 30.6 $/m2

60x60 Sirsiz Porselen Parlak 18 $/m2- 28%/m2-33 $/m2

Dinyanin diger B&Q magazalarinda oldugu gibi Cin’deki B&Q satin
alinan Uriinu, baska bir magazada daha duisuk fiyatli bulmaniz
halinde Uriinu geri alma garantisi veriyor.

Goruldigu gibi fiyatlar Glkemizde distinildigi gibi cok diistik
degil. Ve hatta satin alma glicti farklari goz oniine alindiginda,
bunlar aslinda tilkemizin 6tesinde Avrupa ve Amerika'da uygulanan
fiyatlardan daha yiiksek.

IHRACAT

Tablo I II. Cin'in ilk defa yayimlanan Seramik Kaplama Malzemesi
ithalat ve ihracat rakamlarini veriyor. Bu verileri incelerken ozellikle
uriinlerin kesin siniflandirmasi ve harmonize GTiP'lerin kesin

belirlenmesi konularinda bir 6l¢tide temkinli olmak gerekmektedir.

Cin’in 2002 yili seramik kaplama malzemeleri ihracati 122 milyon
metrekare diizeyindedir. ihracatin deger olarak karsiligi 319 milyon
USD'dir. 2002 yili ortalama fiyati ise 2.60 USD/m2'dir. En fazla
ihracat yapilan tlke, 46 milyon metrekare ile toplam ihracatin cte
birini alan Hong Kong. Bu satislarin belli bir bolimiiniin sonradan
reeksport edildigi dustnilmektedir. En fazla ihracat yapilan tlkeler
Asya ve Ortadogu’da bulunurken (toplamin % 84'tinden fazla);
onlari Afrika takip ediyor. Kuzey Amerika ve Avrupa, hentiz cok
dustik diizeylerde. 2,02 $/m?2 ortalama fiyatla, sirli seramik kaplama
malzemesi ihracati, toplamin Ucte ikisi kadarini olusturuyor. 3,71
$/m2 ortalama fiyatla, sirsiz seramik kaplama malzemesi (porselen
kaplama malzemesi) ihracati, sirli malzemelere gore daha hizli
artiyor. ABD'ye yapilan sirsiz malzeme ihracati, sirli malzemelerin
onda biri kadar.

for foreign ceramic companies ready to enter this market.
Numerous opportunities may emerge for companies that can
supply fashionable products of wide diversity different from those
locally produced, as the customs tariffs decline progressively in
China.

Domestic Market Prices

A price study was carried out to determine the domestic sale prices
of ceramic tiles in China in the B&Q Store in Shanghai (Multinational
British Construction Materials Store Chain, Partners with KOCTAS
in Turkey) and OBI Store (German Construction Materials Store
Chain).

No 20X25 size tile was found to be offered for sale in building
material stores. The product group with cheapest price is those
20x30 in size.

20X30 Printed Products - 6.2 $/m2

33X33 Marbel Patterned—3.5 $/m2 - 3.8 $/m2

33x33 Troia Style-3.8 $ /m2

33X33 Crosscut Style: 20 $/m2

33X45 Walltile 6.9 $ /m2

33X45 décor 20$

25X33 white -8.34 $/m2, Reliefed Products and Riga ware products
33.45%

30x30 floor tiles light colored marble patterned products
4.36%/m2, Canakkale gravel style products - 6$/m2, vivid colors
(brick, green, yellow) 16 $/m2

30x30 ivory glossy 14.6 $/m2

Green-Yollew glossy 17.3 $/m2

Blue-Black- Brick 30.6 $/m2

60x60 Unglazed Porcelain Glossy 18 $/m2- 28$/m2-33 $/m2

Like in other B&Q stores in the world, B&Q in China gives the
guarantee of taking back the sold product if you find the same
product for a lower price in another store.

As it can be observed, the prices are not as low as it is believed to
be in our country. And, in fact, considering the purchasing power
differences, these are much more expensive than the prices
implemented in Europe and America, let alone our country.

EXPORTS

Tables | and Il give the ceramic tile import and export figures
published for the first time in China. One has to be measuredly
cautious when analyzing these data, especially in conclusive
classification of products and conclusive determination of
harmonized GTIPs.

China’s exports of ceramic tiles in 2002 were at the 122 million
square meter level. This corresponds to USD 319 million. The
average price for 2002 was 2.60 USD/m2. The country which
receives most of the exports is Hong Kong, accounting for one
third of total exports with 46 million square meters. It is believed
a certain portion of these sales is subsequently re-exported. Whilst
countries which receive the majority of the exports are in Asia and
the Middle East [more than 84 % of the total); they are followed by
Africa. North America and Europe are still at very low levels. The
exports of glazed ceramic tile accounts for about two thirds of the
total, with an average price of 2,02 $/m2. The exports of unglazed
(porcelain tiles) ceramic tile are increasing faster than glazed tiles
with an average price of 3,71 $/m2. The exports of unglazed tiles
to the US is one tenth of glazed tiles.
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Cin'in 2002 Yil Seramik Kaplama Malzemeleri ihracati/ China’s Ceramic Tile Exports in 2002

Sirli Seramik Karo

Sirsiz Seramik Karo

Toplam ihracat Fiyat

Ulkeler Glazed Ceramic Tile Unglazed Ceramic Tile Total Exports Price
Countries Miktar Deger Miktar Deger Miktar Deger ($/m2)
Quantity Value Quantity Value Quantity Value
A L 29516 57.707 17.175 67.853 46.692 125.560 269
Hong Kong
g:;‘;ymre: 11.151 20.696 2.254 8.425 13.405 29.121 217
g::’gl' ’Ag\rraa;':ta" 6.082 10.209 3316 13.966 9.398 24175 257
m:t:g; 2993 4737 2264 5.370 5.257 10.107 192
ABD
oA 3384 10.358 323 1574 3.706 11.933 3.22
E':i‘l’l'i:t)ei;nes 3.005 5.196 625 2.261 3.629 7.457 2,05
ﬁﬂﬁ: 2182 3.539 1.100 3.79% 3.282 7.334 223
5‘:& 1910 3.292 1.164 4.034 3.074 7.326 238
ﬁ:ggﬁgﬁa 1907 2.266 802 1388 2.709 3.654 135
J
J:Eg:ya 1329 11.240 1016 6.037 2345 17.277 7.37
i
N:j:;);a 648 953 1.645 2580 2293 3533 154
.
s::g:sg:e 1042 2219 992 3720 2033 5.939 292
Avustralya
i 1.069 3.550 548 2615 1618 6.165 381
Giiney Afrika
South Africa 1347 1839 158 399 1506 2238 1.49
italya
ltaly 329 921 768 3216 1.097 4136 3.77
Diger Ulkeler
. 12.624 23983 8.100 29471 20.725 53.455 258
Toplam
Total 80.518 162.706 42.251 156.702 122.769 319.409 2.60

Miktar: Bin m2, Deger : Bin USD, Fiyat :USD/m2 (FOB] - Kaynak: Ceramics China Information Network
Quantity: Thousand m2, Value : Thousand USD, Price :USD/m2 (FOB) - Source: Ceramics China Information Network

ihracat Fiyatlari

Cinli seramik ureticileri son birkac yildir kaliteye ve global
pazarlamaya dikkat etmeden, asiri disiik fiyatlar ile uluslararasi
pazarlara girdiler. Ozellikle sirli seramik karolarda fiyatlar (hem
FOB, hem CIF) tim rakip tilkelerin cok altinda seyrediyor. Yukarida
verilen bilgiler dahilinde Cin'in 2002 yili sirli seramik karo ihracatinin
ortalama fiyati 2.02 $/m2, sirsiz seramik karo ihracatinin ortalama
fiyat 3.71 $/m2. Diinyanin 6nde gelen seramik fuarlarina katilan
Cin’li Ureticilerin verdigi fiyatlar ise bu fiyatlarin %30-40 Ustiinde.

Gorlstimuze gore, Cin'deki yurtici satis fiyatlari dikkate alindiginda
bu fiyatlar acik bir damping 6rnegi olarak tretim maliyetlerine hi¢
bakmadan hesaplaniyor. ihracat su anda Cin'de sadece degerli
doviz elde etmek icin izlenen bir ekstra yontem.

Export Prices

Chinese ceramic producers entered international markets in the
last few years without considering quality and global marketing
with excessively low prices. Especially, in glazed ceramic tiles,
prices (both FOB and CIF) run much below those of all competitor
countries. According to the above data, the average price of China’s
glazed ceramic tile exports in 2002 was 2.02 $/m2 and the average
price of unglazed ceramic tile exports is 3.71 $/m2. The prices
quoted by Chinese manufacturers participating in the leading
ceramic fairs of the world are 30-40 % above these prices.

In our opinion, considering the domestic sale prices in China, such
prices are calculated disregarding production costs totally as a
manifest example of damping. Exporting at the moment is just an
extra technique pursued to obtain valuable foreign currency in

China.
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ihracatgiya 6zel kur uygulamasi

Genel piyasada 1 $=8.21 Yuan iken, ihracati desteklemek amaciyla
ihrac bedellerinde uygulanan kur 1 $=9.21 Yuan. Bu da ihracatclya
%12 oraninda bir gizli tesvik anlamina geliyor. Kisa bir siire dncesine
kadar %17 olan ihracat vergi iadesi %13’e indirilmis. (Ulkemizde
degisik platformlarda ifade edilen, Cin Hikimeti'nin ihracat yapan
firmalara sagladigi %30 oranindaki tesvik, %12 oranindaki kur kari
ve %17 oraninda vergi iadesinden olusmaktadir.)

Bir elin parmaklariile sayilabilecek istisnalar disinda; Cinli imalatcilar
su anda Avrupa ve Kuzey Amerika gibi titiz pazarlara dogrudan
hizmet verecek durumda degil. Bunun yerine, tim rekabeti ortadan
kaldiracak sekilde, blytik boyutlu porselen fayanslar gibi yiiksek
katma degerli trlnleri cok distk fiyatlardan teklif edebiliyorlar.

Diger Ulkelerdeki imalatcilar, dogrudan Cin'den alim yaparak triin
gamlarina bazi Cin Urn turlerini katiyor ve pazarlamayi organize
ediyor.

Oniimiizdeki yillarda Cin'in ihracati kaginilmaz olarak artacak ve
bu artisin arkasindaki en 6nemli faktor, diger Ulkelerdeki Uretici
sirketlerin dis kaynaklamasi olacak. (Belirli ebatlardaki trtinlerin
veya porselen uretimi yapmayan firmalarin bu triinleri Cin'den
ithal etmesi seklinde, tlkemizde de 2003 yilinda Cin'den yapilan
seramik karo ithalatindaki artis, yerli bir treticinin yaptigi ithalattan
kaynaklanmaktadir)

Cin ihracat trlnleri lehindeki fiyat farki, kendisi icin onemli i¢
tuketim olan ve 6lcek ekonomisi elde etmenin mimkiin oldugu,
cilali, bliyik boyutlu fayanslar igin (50x50 cm'nin Usti) 6zellikle
fazla. K¢tk boyutlar icin fark cok daha az ve genellikle Uretici
firmalar tarafindan alimi yapmaya degmedigi diistintlmektedir.

Globallesme caginda urtinleri gercekte ithal etmenin gerekmedigi,
malzemeleri varis pazarlarina yonlendirerek lojistik diizeyde
¢alismanin yeterli oldugu distinilmektedir. Grnegin, bir italyan,
ispanyol sirketi, Cin tirlinlerini gaminin bir parcasi olarak Amerika
Birlesik Devletleri'nde satabilir. Batili reticiler konjonktiiri kendi
lehlerine kullanmak isteyebilirler. Tabi bunun en dogal sonucu bu
sirketlerin ve Ulkelerin Uretimindeki azalma olacaktir.
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Special exchange rate practice for exporters

Whilst 1 $=8.21 Yuan in the general marketplace, the rate
implemented on export prices is 1 $=9.21 Yuan to support export.
This means a concealed subsidy to the exporter, of 12 %. The tax
rebate for exports which was 17 % until a short time ago has been
reduced to 13 %. (The subsidy of 30 % provided by the Chinese
Government to exporting firms as stated in various platforms in
our country comprises the exchange rate profit of 12 % and the
tax rebate of 17 %)

Aside from very few exceptions, Chinese manufacturers are not
in position to serve directly the meticulous markets like Europe
and North America at the present. Instead, they are able to offer
products with high added value like large-size porcelain tiles at
very low prices in such a way to eliminate all competition.

The producers in other countries, by making direct purchases
from China, add certain Chinese products to their product ranges
and organize the marketing.

In the upcoming years, China’s exports will increase unavoidably
and the most significant factor driving this increase will the
outsourcing by producer companies in other companies. (Like
importing of certain size products or by firms which do not produce
porcelain. The increase in the imports of ceramic tiles from China
in our country in 2003 stem from the imports carried out by a local
manufacturer).

The price difference in favor of Chinese export products is specifically
high for polished, large-size tiles (over 50x50 cm), which are
important domestic consumption items in China and for which it
is possible to achieve economies of scale. The difference is much
less for smaller sizes and it is believed that producing firms usually
do not find it worth to purchase those.

It is believed that in the era of globalization, one does not actually
have to import the products and it is adequate to operate at logistic
level by directing the materials to their destination markets. For
example, an ltalian or Spanish company may sell Chinese products
in the US as part of its product range. Western manufacturers may
wish to use the conjuncture in their favor. Indeed, the most natural
outcome of this will be the decline in the production of such
companies and countries.



