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Çok az›m›z›n çocukken kurdu¤u hayaller gerçeklefliyor. Çok

az›m›z sevdi¤i ifli yap›yor ve çok az›m›z hayat› anlaml› k›lmak için
u¤rafl›yor. Çocukken kurdu¤u hayallerinin peflinden giden ve bu-
gün dünyan›n en iyi 100 tasar›mc›s› aras›nda gösterilen bir isim
Aziz Sar›yer. Ev eflyas›ndan tekstile, modadan banyo ürünlerine
kadar tasar›m›n girdi¤i her alanda ürünler yarat›yor. Sade, yal›n,
modernist çizgisiyle yaflam alanlar›nda yeni ifllevler yarat›yor. Bir
tasar›mc›n›n beslendi¤i çocuklu¤un, bugünlere gelme öyküsü
1950 do¤umlu Selanik göçmeni bir ailenin o¤lu olan Aziz Sar›-
yer’inki. 

Çocukken, “büyüyünce ne olmak istersin” diye sorarlard›.
Ama gerçek hayatta hiç kimse hayallerini gerçeklefltiremiyor.
Siz çocukken olmak istedi¤iniz bir mesle¤i mi yap›yor musu-
nuz?

Çocuklu¤umdan beri hayat› gözlemleyen ve empati yapan bir
tavr›m vard›. Hep yorumlar yapard›m. Özellikle ev tekstili konusun-
da; kesip biçmek, monte etmek ve birtak›m objeler yapmak gibi.
Büyük bir merak›m vard›, oyuncaklar yapard›m kartondan. Anne-
min dikifl makinesinde birtak›m flekiller yapard›m… Merak›mdan
dolay› üç yafl›nda, ailem küçük bir marangoz tak›m çantas› alm›fl-
t›. Babam›n subay olmas›ndan dolay› çok flehir dolaflt›k. Tren yol-
culuklar›nda, eflyalar›m›z› hurç dedi¤imiz fleylerle tafl›yorduk. Efl-
yalar›m›z lojmana hep 10–15 gün geç geliyordu. Duvardan duva-
ra at›lan iplere serilen eflyalar, bir yatak ile oda içerisinde kurulan
yaflam standartlar› ve benim de o standart yaratmaya dönük olu-
flumda yer almam yeni fleyler üretmemi sa¤l›yordu.

Baban›z›n tayinlerinden dolay› çok flehir gezmifl olman›z ço-
cuk hayal dünyan›z› besledi mi?

‹nsanlarla farkl› sosyal iliflkilerinizi gelifltiriyor. Çok flehir ve me-
kân de¤ifltirmifl olmak yeni becerilerimi, özellikle ev tekstiline dö-
nük gelifltirdi. Çocuklu¤umda konfeksiyon çok geliflmifl de¤ildi.
Babam emekli olduktan sonra hal› ve mobilya ifllerine bafllam›flt›,
ben 12 yafl›ndayken. O dönem ufak ölçekli mobilya galerisinde ça-
l›flmaya bafllad›m. Fason mobilya atölyelerine gidip geldim. 1–2
saatlik vakit dilimlerinde, o atölyelerde birtak›m çal›flmalar yap›yor-
dum. ‹malat standartlar›n› ufak yaflta kavramama neden oldu bu

The dreams built by very few of us when a child come true. Very
few of us do the work we love and very few of us strive to make li-
fe meaningful. Aziz Sar›yer is a name following his childhood dre-
ams, cited among the top 100 designers in the world today. He is
creating products in every field design is involved, from household
goods to textile, from fashion to bathroom products. He creates
new functions in living spaces with his clean, simple and modernist
line. The story of Aziz Sar›yer, the son of a family immigrated from
Tsaloniki, born in 1950, is the story of the journey to the present of
a childhood a designer is nurtured by. 

They used to ask “What do you want to be when you grow up”
when we were young. But in real life, nobody can achieve the-
ir dreams. Are you pursuing a career which you wanted to
when you were a child? 

Since my childhood, I had an attitude observing life and em-
pathizing. I always did interpretations. Especially, in the field of ho-

Tasar›m›n esas ç›k›fl noktas› 
fonksiyonda yat›yor. Fonksiyonellik
ç›kmaya bafllad›¤›nda zaten
tasar›mc›n›n stili ve karakteristi¤i de,
ürüne form veriyor. Salt estetik için
endüstriyel tasar›m olmaz. Tasar›mda
estetik, ifllevsellikten sonra gelir.
‹fllevsellikten sonra form gelir.

“Aesthetics 
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The real starting point of design is at the
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the style and characteristics of the designer

starts shaping the product as well. There can

be no industrial design just for aesthetics.

Aesthetics takes backseat to functionality in

design. Form follows functionality. 
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çal›flmalar. On alt› yafl›mda ceket, pantolon, gömlek ve ayakkab›-
lar›m› kendim çizer ve diktirirdim. Saint Joseph Frans›z Koleji’nde
okumamdan olsa gerek hep Paris’te yaflamak istedim. On dokuz
yafl›nda akademi s›navlar›na girdim, ancak olmad›. Puan›m, ‹stan-
bul Üniversitesi Eczac›l›k Fakültesi’ni tuttu. Evlendim ve çal›flmam
da gerekiyordu. Evlendi¤imde kendi eflyalar›m› kendim çizip, o fa-
son atölyelere yapt›rd›m. Ben 19 yafl›nda açt›¤›m mobilya galeri-
siyle e¤itimime bafllad›m. Çocuklu¤umdan beri yapmak istedi¤im
ifli kurdum. “Derin” ismiyle mobilya showroomu açt›m. 

Derin Design’› kurdu¤unuz y›llarda nas›l bir tasar›m çizginiz
vard›?

Bugün gördü¤ünüz çok fonksiyonel, yal›n ve ça¤dafl standart-
lar› o y›llarda da tasarl›yordum. 78–80 y›llar›nda çam a¤ac›ndan
imal edilmifl ev eflyalar›n› ve Türkiye’ye giren dergileri araflt›r›yor-
dum. O y›llarda Türkiye’ye çok fazla yabanc› tasar›m dergisi gelmi-
yordu. 1971’de tasarl›yor, çiziyor ve vitrine koyuyordum. Vitrin ca-
m›na modelin ismini, alt›na da “çizen Aziz Sar›yer” yaz›yordum. O
y›llarda tasar›m kelimesinin ne demek oldu¤unu bilmedi¤imizden,
çizen diyorduk. 1978–80 y›llar›nda Anadolu’dan esinlenen hal› ve
kilim motifleri, sini, tepsi, bakraç gibi eflyalar, yine birtak›m seramik
sanatç›lar›n çal›flmalar›n› yap›yor ve bir ev ortam› içinde sergiliyor-
dum. Yapt›klar›m›n tekrarlar› ve sahteleri ç›kmaya bafllay›nca eski
yapt›klar›ma döndüm. Metal, cam gibi malzemeleri kullanarak
89–90 y›llar›nda daha modern, sade türler yapmaya bafllad›m.
Dünya çap›nda önemsedi¤im tasar›mc›lar›n ürünlerini ithal ediyor-
dum. 90’l› y›llar tasar›m bilincinin de geliflmeye bafllad›¤›, mimarla-
r›n iç mekân projelerine a¤›rl›k verdi¤i y›llard›. Ben de iç mekân
projelerinde uygulamalar yapt›m. Birtak›m özel mekânlar yarat›p, o
mekânlar›n ürünlerini imal ettim. Kendimi gerçek bir tasar›mc› gibi
hissediyordum. Önce kendi firmam ad›na, sonra da yurtd›fl›nda
önemli firmalara tasar›mlar yapmaya yöneldim. 

Tasar›m›n sanatla bulufltu¤u y›llar
Son dönemde ne tür ifller yap›yorsunuz?

Salt mobilya ya da ev aksesuarlar› de¤il. Banyo ürünleri, vitrifi-
ye, armatürler, hal›, tekstil, moda gibi sektörlere de tasar›mlar üret-
tim. Esas uzmanlaflt›¤›m alan, benim ç›k›fl noktam olan mobilya.
Son dönemde yapt›klar›m, tasar›m›n sanatla bulufltu¤u noktalara
gelmeye bafllad›. Birtak›m özel koleksiyonlar yapmaya da o y›llar-
da bafllad›m. 

Yapt›¤›n›z özel koleksiyon çal›flmalar›nda altyap›y› nas›l olufl-
turuyorsunuz? 

Hamam markas› için yapt›¤›m çal›flmalar, bir endüstriyel tasa-
r›mc› gibi olaya bakt›¤›m ifllerdi. Bir tekstil ya da moda tasar›mc›s›
gibi çal›flmad›m. Zaten firmaya da bunu söyledim. Birtak›m kolaj-
larla ifl yapmaktansa, ifli bilimsel yapmak gerekiyordu. Böylelikle
ortaya Hamam Koleksiyonu ç›kt›. Bu ifle girmeden yapt›¤›m arafl-
t›rmalar vard›. Havlu kumafl›n›, tezgâhta 150 santimetreden daha
fazla dokumaya kalkarsan bir tezgâhtan ald›¤›n rand›man yüzde
50’ye düflüyordu. Bu bir k›stast›. Kumafl› çok az kesmek ve dik-
mekle ifle bafllad›m. ‹nsan örtünmesinde vücudun bir havlu ile ku-
rulanmas›ndan öte, di¤er ›slak ve sportif mekânlarda havlu ile ilifl-
kilerini sorgulad›m. Havlu ve pikenin, vücudumuzun ›slakl›¤›n› al-
d›ktan sonra bir bornoz gibi de durabilmesine iliflkin bir ara tasa-
r›md› bu. 150x150 santimetrelik bir kare kumafl›, birtak›m ç›t ç›tla-
r›yla katlad›¤›n›zda bornoza dönüflüyordu. Çok az kesim ve dikim
vard›. Bulabildi¤imiz en fazla fonksiyonu yükledim ürüne.

me textiles; cutting, assembling and making certain objects. I had
a big hobby; I used to make toys out of cardboards. I used to bu-
ild various forms on my mother’s sewing machine… Because of
this interest, when I was three years old, my family had bought a
small carpentry kit. We travelled to many cities because my father
was a military officer. In our train trips, we used to carry our be-
longings in things we called hurç. Our goods always arrived at
the lodging 10-15 days late. The objects laid on ropes thrown
from wall to wall, life standards built in a room with a bed and my
taking part in that phenomenon for building that standard allowed
me to create new things. 

Did your father travelling so many cities due to his military
duties nurtured your world of imagination as a child?

This allows you to develop different social relationships with
people. Having changed many cities and locations developed by
new skills, especially those towards home textile. Ready to wear
clothing had not advanced much when I was a child. After reti-
ring, my father has started carpeting and furniture businesses
when I was 12 years old. At that time, I started to work at a small
furniture gallery. I visited contractor furniture workshops. I did so-
me work in those workshops for 1-2 hour time spans. This work al-
lowed me to grasp production standards at a young age. When I
was sixteen, I used to design my jackets, trousers, shirts and sho-
es and had them tailor made. I guess because I studied at Saint
Joseph French High School, I always wanted to live in Paris. I to-
ok the academy tests when nineteen but couldn’t make it. My sco-
re was enough for Istanbul University School of Pharmacy. I got
married and I also had to work. When I got married, I designed
my own goods and had them built by those contractor works-
hops. I started my education with the furniture gallery I opened
when 19 years old. I set up the business I wanted to do from
childhood. I opened a furniture showroom with the title “Derin”
(Deep). 

What was your design line in the years you set up Derin De-
sign? 

I was designing the very functional plain and contemporary
standards you see today, those years too. In 70-80s, I used to re-
search household goods made of pine and magazines coming to
Turkey. Those years not many foreign design magazines came to
Turkey. In 1971, I was designing, drawing and putting them in the
window. I wrote the name of the model on the glass of the window
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and wrote “Drawn by Aziz Sar›yer” under them. Since we didn’t
know what the work “design” meant, we used to say “drawn by”.
In 1978-80s, I used to do Anatolia inspired carpet and rug motifs,
objects like trays and pitchers, again the work of certain ceramic
artists and display them in a home setting. When replicas and fa-
kes of what I did started to appear, I went back to my old produc-
tion. Using materials like metal and glass, I started to make more
modern, plain things in 89-90s. I used to import the products of
designers I liked worldwide. 90s were the years in which the awa-
reness of design started to develop when architects emphasized
interior design projects. I, too, made applications in interior de-
sign projects. Creating certain special spaces, I produced the
wares for those spaces. I felt as if I was a real designer. I started
to design first in the name of my own firm, then for important firms
abroad. 

Years of merging design with art 
What type of things have you been doing recently? 

Not just furniture or home accessories. I produced designs al-
so for industries like bathroom products, vitreous ware, taps, car-
pets, textiles and fashion. My basic area of specialization is my
starting point; furniture. Lately, what I did started to come to the
points where design meets art. I started to do some private col-
lections those years, too. 

How do you form the infrastructure in the private collection
work you do? 

The work I did for Hamam brand were work where I looked at
the phenomenon as an industrial designer. I didn’t work as a tex-
tile or fashion designer. I had told to the firm, too. One had to work
scientifically instead of doing something with certain compilati-
ons. Hence, the Hamam Collection emerged. I had done rese-
arch before starting this job. If you attempted to weave the towel
cloth more than 150 centimeters on the loom, then the efficiency
you get out of a loom dropped to 50 percent. This was a criterion.
I started the job by cutting the cloth very little and sewing it. I qu-
eried the relationship with the towel in other wet and sports spa-
ces beyond drying the body with a towel in clothing of a person.
This was intermediate design on having the towel and the quilt
could stand as a bathrobe after absorbing the wetness of our
body. When you folded a square cloth of 150x150 centimeters by
a set of snaps, it would turn into a bathrobe. There was very little
cutting and sewing. I charged as much function as we could find
on the product. 

How did your work started with the bathroom sector? 
Before Hamam, there was a proposal brought by Vitra. The

firm wanted to create healthier, happier, more functional living
spaces in bathrooms. Transforming bathrooms into living spaces.
Achieving the process of integration of kitchens with living rooms
with bathrooms and bedrooms. This was inserting bathrooms in-
to the bedrooms more. This was creating a small spa in the ho-
me. I started working on that living space for Vitra both with vitre-
ous ware and also furniture and I’m still continuing with this work. 

In the recent years, especially bathrooms started to turn into
the concept of living space from wet area. 

Here, there was a quest different from that of Hamam here.
There, too, functionality was important but here, certain standards
have already been set for bathrooms. With the wash basin, the to-

Banyo sektörüyle çal›flmalar›n›z nas›l bafllad›?
Hamam’dan önce Vitra’n›n getirdi¤i bir teklif vard›. Firma,

banyolarda daha sa¤l›kl›, daha mutlu, daha ifllevsel yaflam or-
tamlar› gerçeklefltirmek istiyordu. Banyolar› yaflayan bir mekâna
dönüfltürmek. Mutfaklar›n salonlarla bütünleflmeye bafllamas›n›,
banyolar› yatak odalar›yla gerçeklefltirmek. Banyolar› daha fazla
yatak odalar›n›n içine sokabilmekti bu. Evde küçük bir SPA yarat-
makt›. Hem vitrifiye hem de mobilyas›yla Vitra için o yaflam ala-
n›yla ilgili çal›flmaya bafllad›m ve devam ediyor bu çal›flmalar›m.

Son y›llarda özellikle banyolar ›slak mekândan, yaflam alan›
kavram›na dönmeye bafllad›.

Burada Hamam’dan farkl› bir aray›fl vard›. Orada da ifllevsel-
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lik önemliydi ama burada banyolarda birtak›m standartlar belir-
lenmifl zaten. Lavabosu, küveti, mobilyas›, ›fl›kland›rmas› ile. Ha-
mam, banyo içindeki beden örtünmelerini ele al›yordu. Vitra ise
daha genifl bir alanda, yaflam›n akt›¤› bir alanda hayat› kolaylafl-
t›ran çal›flmalar yap›yor. 

“Tasar›m›n esas durufl noktas› fonksiyondur”
‹fllevsellik ve estetik… Tasar›mc›lar son dönemde her ikisi-
nin de bir arada oldu¤u ürünler tasarl›yor!

Tasar›m›n esas ç›k›fl noktas› fonksiyonda yat›yor.  Fonksiyo-
nellik ç›kmaya bafllad›¤›nda zaten tasar›mc›n›n stili ve karakteris-
ti¤i de, ürüne form veriyor. Salt estetik için endüstriyel tasar›m ol-
maz. Sanata kaymaya bafll›yor, sanatta iflin felsefi ve estetik yan›
vard›r. Ama tasar›mda estetik, ifllevsellikten sonra gelir. ‹fllevsel-
likten sonra form gelir endüstriyel tasar›mda; hatta ifllevsellik for-
mu yaratabilir. 

Son y›llarda seramik endüstrisi yurtd›fl›nda ve yurtiçinde çok
önemli tasar›mc›larla çal›fl›yor. Bu tasar›mc›lar markaya ne
kat›yor?

Bu konuda endüstrinin tasar›mc›larla çal›flmas› karfl›l›kl› bir
fayda sa¤l›yor. Firmalar çal›flacaklar› kiflilerin altyap›lar›n› bildikle-
rinden, kimlerle hangi ürünleri çal›flacaklar›n› bilerek ifle bafll›yor.
Tasar›mc› ortaya koydu¤u standartlarla firman›n “arge”sini bir de-
fa uyand›r›yor. Daha farkl› standartlar ve de¤erler yaratmak zo-
runda kalan “arge”, kendini gelifltiriyor. Ortaya ç›kartt›¤› ürünlerle
böylelikle çevresindeki rakiplerden farkl›lafl›yor. Tasar›mc›lar za-
ten durduklar› yer itibariyle bir de¤er yarat›yor. Firman›n ürününe
bu de¤er de yans›yor. Ortaya ç›kan farkl› form ve fonksiyon, müfl-
terileri için de daha cazip olmaya bafll›yor. Tasar›ma verdikleri
önemle firmalar, pazarda daha sayg›n bir konuma geliyor. Tasa-
r›mc›lar da firma ile çal›fl›rken kendini yenileyip, gelifltiriyor. O
sektörün altyap› üretim standartlar›n› kavr›yor. Hayallerini gerçek-
lefltirmek isterken bu tür çal›flmalar ve iflbirlikleriyle kendini yük-
seltiyor. 

Markalar hayallerle besleniyor, siz de “hayaller, bilgiden
önemlidir” sözünü kullan›yorsunuz? 

Bu do¤ru sözü söyleyen bir fizikçi, bilim adam› Einstein. Çün-
kü bilgiyi hayal gücü yarat›r. Hayal eden insan, o hayalini var ede-
bilmek için süreç içinde bilgiye ulafl›r. O bilgiyle de hayallerini
gerçeklefltirir. Bilginin bir s›n›r› var, ama hayal gücünün yok. 

Üniversitelerin tasar›m ve güzel sanatlar bölümlerinin e¤itim
kalitesi ve mezun ettikleri ö¤rencilerin geliflimine katk›lar›n›
nas›l de¤erlendiriyorsunuz?

Üniversiteler, ö¤rencilerine “neyin”, “nas›l” yap›laca¤›na iliflkin
sadece bilgi veriyor. ‹nsan, ancak çal›flma hayat›na girdi¤inde ve
merak duygusunun peflinden gitti¤inde ö¤renmeye bafll›yor.
Sevdi¤i bir ifli yap›yorsa ö¤renme duygusu art›yor. Bir ülkenin
üniversitelerinin durumu, o ülkenin sosyal, kültürel ve ekonomik
durumuyla ilgilidir. Ülkenin içinde bulundu¤u durum ne ise, üni-
versitelerin ö¤rencilerine kataca¤› bilgi de o s›n›rlar içindedir.
Akademisyenlerimizin yaflam standartlar› onlara ne kadar lay›k!
‹nsan, ancak kendini tutan s›n›rlar içinde bir fleyler verir. ‹nsanla-
r›n ihtiyaçlar›n›n karfl›lanmas› ile do¤ru orant›l›d›r bu. E¤itimde
sundu¤unuz olanaklar ve bilgiyi ne kadar uygulatt›¤›n›z önemli.
E¤itmenlerimiz çok çaba sarf ediyor. Son y›llarda Türk tasar›mla-
r›n›n dünyada konuflulur hale gelmesi gençleri umutland›r›yor.

ilet bowl, furniture and lighting. Hamam was addressing the clot-
hing of the body in the bathroom. Vitra, on the other hand in per-
forming work in a broader area in which life flows, facilitating life. 

“The real aspect of design is functionality” 
Functionality and aesthetics… In recent times, designers are
designing products which incorporate both of these two! 

The real starting point of design is at the function. When func-
tionality starts to appear, already the style and characteristics of
the designer gives form to the product. There can be no industri-
al design just for aesthetics. Aesthetics takes backseat to functi-
onality in design. Form follows functionality in industrial design; in
fact, functionality may create the form.  

In recent years, the ceramics industry works with very signi-
ficant designers abroad and locally. What do these designers
add to the brand? 

The industry’s collaboration with designers in this area affords
reciprocal benefits. Since firms know the infrastructure of the pe-
ople they will work with, they start the job knowing on what pro-
ducts they will work with whom. The designer, by the standards
he sets forth, first of all stimulates the R&D of the firm. The R&D
forced to create different standards and values improves itself. It
becomes different from the competitors around it with the pro-
ducts it creates. Designers create a value by the place they stand
at anyway. This value is reflected onto the product of the firm, too.
The appearing different forms and functions start to become mo-
re attractive for customers. With their commitment to design, firms
gain a more reputable position in the market and designers, when
working with the firm, improve and develop themselves. They
grasp the infrastructure production standards of that industry.
They raise themselves with this type of work and collaboration
when trying to achieve their dreams.

Brands are nurtured by dreams and you use the term “Dre-
ams are more important than knowledge…

The one who said this true work is a physicist, a scientist,
Einstein. Because the power of imagination creates knowledge.
An imagining person reaches knowledge in time to make that
dream come true. And with that knowledge, makes his dreams
come true. Knowledge has a limit but the power of imagination
does not. 

How do you evaluate the contribution of design and fine arts
departments of universities to the quality of education and
the development of students they graduate? 

Universities only provide knowledge on “what” can be done,
“how” to their students. A person only starts learning when he
starts his career pursuing the feeling of curiosity. His sense of le-
arning grows if he is doing something he likes. The state of the
universities of a country depends on the social, cultural and eco-
nomic state of that country. To what extent the living standards
of our academicians are fit for them! An individual only gives
things within the limits containing him. This is directly proporti-
onal to the satisfaction of the needs of people. The means you
offer in education and to what extent you allow knowledge to be
applied are important. Our educators make great efforts. It inspi-
res hope to the youth that in recent years, Turkish designs are
talked about in the world. 
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‹stanbul, uluslararas› tasar›m dünyas›n› flehrin farkl› nokta-
lar›na yay›lan sergiler, ürün tasar›mlar› ve enstalasyonlarla
a¤›rlad› ve ‹stanbul, Akdeniz yarat›c›l›¤›n›n kültür ve ifl dünyas›
aras›ndaki referans noktas› haline geldi¤ini gösterdi. ‹stan-
bul’da tasar›m›n tan›t›m›na ve geliflimine katk›da bulunmak
amac›yla bu y›l ilk kez organize edilen ‹stanbul Design We-
ekend 2009, 18-21 Haziran 2009 tarihleri aras›nda gerçeklefl-
tirildi. ‹stanbul’un dört ana bölgesinden Taksim-Beyo¤lu-Gala-
ta, fiiflli-Niflantafl›-Akaretler, Etiler-Levent-Sahil ve Haliç’te ‹s-
tanbullu tasar›m ve sanatseverler ile bulufltu. ‹stanbul’un tasa-
r›m haritas›n›n olufltu¤u etkinlikte, birbirinden yarat›c› tasar›m-
lar, flehrin önde gelen mekânlar›nda da ziyaret edilebilme flan-
s› yaratt›.

‹stanbul Design Weekend 2009, Istanbul Design Week’in
kurucusu ve Milano’daki Zona Tortona Design etkinli¤i baflta
olmak üzere pek çok etkinli¤in organizatörü
olan ‹talyan Design Partners ortakl›¤›nda dü-
zenlendi. Altm›fla yak›n yerli ve yabanc› kat›-
l›mc› firma ve tasar›mc›n›n, yetmiflin üzerinde
noktada, üç yüz ellinin üzerinde çal›flmas›n›n
yer ald›¤› organizasyonun ana temas› ‘Geçmifl
ve Gelecek Aras›nda Akdeniz Tasar›m›’ ile iki
farkl› bölümde ele al›nd› ve dört gün boyunca
devam eden etkinlikte, kat›l›mc› mekânlar vit-
rin, yerlefltirme ve yeni ürünleri ziyaretçilere
tan›tma f›rsat› bulabildi. Farkl› sergi ve kültürel
etkinlikler ile renklenen ‹stanbul Design We-
ekend 2009, 17 Haziran 2009 Çarflamba ak-
flam› DesignLibrary ‹stanbul’un (Tasar›m Kü-
tüphanesi) Hasköy’de Eski fiapka Fabrika-
s›’ndaki aç›l›fl› ile bafllad›. Tümüyle tasar›ma
adanm›fl, tasar›m›n bütün dallar›n› bir çat› al-
t›nda toplayan ve uluslararas› bir proje olan DesignLibrary,
dünyan›n üçüncü, Türkiye’nin ise ilk tasar›m kütüphanesi olma
özelli¤ini tafl›yor. 

‹stanbul Design Weekend 2009 kapsam›nda, ‹talyan tasa-
r›m dünyas›n›n öncü isimlerinden Alias’›n iflbirli¤i ile gerçeklefl-
tirilen Michelangelo Pistoletto’nun “Deniz ve Kara Aras›nda”
sergisinden, ünlü ‹talyan tasar›mc› Paola Navone taraf›ndan
haz›rlanan ve 2009 Milano Tasar›m Haftas›’na damgas›n› vuran
Richard Ginori enstalasyonuna kadar birçok baflar›l› çal›flma,
dört gün boyunca ‹stanbullu tasar›m tutkunlar›na keyifli anlar
yaflatt›. Ayr›ca, Türk tasar›mc›lar›n›n kat›l›m›yla Istanbul
Culinary Institute’de gerçeklefltirilen “OOPS!” ve “Barbarlight”
sergileri ile dünyan›n yenilikçi malzemeler konusundaki en
büyük ve önemli araflt›rma merkezi olan Material ConneXion’›n
sergisi addresistanbul’da yo¤un kat›l›ml› ve öne ç›kan sergiler
aras›nda yer ald›.

Istanbul played host to the international design world with ex-
hibitions, product designs and installations spread over various
points of the city and city indicating that Istanbul has become the
reference point of Mediterranean creativity between the world of
culture and business. Istanbul Design Weekend 2009 held for the
first time this year to support promotion and development of de-
sign in Istanbul took place from June 18 to June 21, 2009. On the
occasion of the event, the world’s third and Turkey’s first ‘Design
Library’ was inaugurated. The event came into contact with desig-
ners and partners of Istanbul from four main areas of the city; Tak-
sim-Beyo¤lu-Galata, fiiflli-Niflantafl›-Akaretler, Etiler-Levent-Coast
and Golden Horn. Designs all more creative than each other, cre-
ated the chance to be visited at the landmarks of the city forming
the design map of Istanbul. 

Istanbul Design Weekend 2009 was organized in conjunction
with Italian design partners, the founder of Istan-
bul Design Week and the organizer of many
events lead by the Zona Tortona Design event in
Milan. The main theme of the organization con-
taining more than three hundred fifty works of
close to sixty local and foreign participant firms
and designers at more than seventy points was
handled in two different sections with ‘Mediterra-
nean Design between the Past and the Future’
and the participants got the chance to introduce
showcases, installations and new products to vi-
sitors at the event which lasted four days. Istan-
bul Design Weekend 2009 which was colored
with various exhibitions and cultural events star-
ted with the opening at the old hat factory of De-
signLibrary Istanbul in Hasköy on the evening of
Wednesday June 17, 2009. DesignLibrary,

which is an international project, totally dedicated to design, brin-
ging together all disciplines of design under a single roof has the
significance of being the world’s third and Turkey’s first design lib-
rary. 

On the occasion of Istanbul Design Weekend 2009, many suc-
cessful works ranging from the “Between Sea and Land” Exhibiti-
on by Michelangelo Pistoletto held in collaboration with a leading
name of Italian world of design Alias to Richard Ginori installation
prepared by famed Italian designer Paola Navone, making its
mark on the 2009 Milan Design Week were enjoyed by Istanbuli-
an Design Aficionados for four days. Also, “OOPS!” and “Barbar-
light” shows held at Istanbul Culinary Institute with participation of
Turkish designers and an exhibition by Material ConneXion which
is the largest and most important research center of the world on
innovative materials held in addresistanbul were popular ex-
hibitions which stood out. 

Pelin Özgen

‹stanbul’da tasar›m›n hafta sonu
Design weekend in Istanbul 


