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‘Ziyaretci yapin uluslararasi ise

FUAR SOYLESI / FAIR INTERVIEW

)

uluslararast bir fuarsindir

“Bir fuar, ancak ziyaretci yapisi da uluslararasi bir 6zellik tasiyorsa ve
cesitlilik gosteriyorsa uluslararasi sayilabilir. Bunun disinda bana gére
bir fuarin tim dinyada ylksek taninirliginin olmasi gerekmektedir.”

“If your visitor composition is

infernatfional, then you are an
infernational frade fair”

YA trade fair may be deemed international only if its visitor composition
has an international characteristic and indicates diversity. Besides, for
me, a trade fair must have high recognition in the whole world.”
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Almanya’nin Minih kentinin ev sahipligi yaptigi CERAMITEC
2009 fuar 11'inci kez kapilarini agryor. Bu yil 11’inci Uluslararasi
Seramik ve Toz Metalurjisi Fuar olarak gerceklesecek CERAMI-
TEC 2009, 20-23 Ekim 2009 tarihlerinde dlzenlenecek. 2006’da
106 Ulkeden 22 bin ziyaretgi, 42 Ulkeden 612 katiimcl ile gergek-
lestirilen fuar, seramik sektorindeki yeniliklerin paylasiimasi agi-
sindan da 6nem tasiyor.

Ug yilda bir gergeklestirilen fuar, bu yil kiresel krizin gélge-
sinde gerceklesecek olmasliyla, Alman fuarcilik sektérindn du-
rumunu da gozler éndne serecek. Seramik Turkiye Dergisi ola-
rak kiresel krizin gélgesinde yapilacak CERAMITEC 2009'u ve
tabii ki krizi Mnih Fuarcilik Genel Madurt Eugen Egetenmeir’e
sorduk.

Kiiresel kriz, fuarcilik sektoriinii ve fuar katilimini nasil et-
kiledi? Genel olarak fuarcilik sektériinde ne gibi etkiler bi-
raktl?

Mutlaka bazi fuarcilik sirketleri ve sektorler, krizin etkisi al-
tinda kalmistir ve elbette ki bu dénem, musterilerimiz olan “ka-
tilimcilar” ve “ziyaretgiler” i¢in nasil zor ise bizim igin de dyle-
dir. Ancak ben, sadece Munih adina konusabilirim. Biz de kri-
zin, biraz gecikmeli de olsa bazi fuarlarimiza etki edecegini
dustnuyoruz. Fakat su ana kadar, bu olumsuz etkiler fuarlari-
miza yansimis degil. Ornegin tamamiyla dolu gecen bir BAU
2009 fuari, ziyaretgi rekoru kirarak kapanmistir. Mesela Trans-
port Logistic 2009 fuarimiz, katiimci ve alan olarak ytuzde 10
blytume godstermistir. Bu bize, ¢ok farkli sektérlerde, finans ve
ekonomik kriz déneminde, firmalarin lider fuarlara odaklandigi-
ni gostermektedir.

Kiiresel krizin etkilerinin gectigi séylemek icin erken mi? Ya-
sanan kriz diinyanin yeni ekonomik diizeni icin bir yol ayrimi
olarak degerlendirilebilir mi? Duslincelerinizi ve éngorileri-
nhizi 6grenebilir miyiz?

Bu tarz konularda tahminlerde bulunmak her zaman zordur.
Ornegin 2008 yili basinda, hi¢ kimse bu boyutlardaki bir krizi tah-
min edememistir. Ge¢mis aylarda olanlar, dengesiz pazar iligkile-
rinin ve dayanaksiz hesaplamalarin kisa zamanda bir krize dénU-
sebilecegini gostermistir. Bu sebeple 6ntimizdeki dénemde ¢ok
dikkatli olunmasi gerekiyor.

Otomotiv gibi bazi sektdrler halen zor ddénem gegirmektedir-
ler ve bu durum ¢ok da gabuk duzelmeyecek gibi gérinuyor. Ay-
ni zamanda Asya’'daki durum, Cin 6rneginde oldugu gibi, Avru-
pa ve ABD’deki gibi kétd gérinmuayor. Muhtemelen Cin ve Hin-
distan’dan ilk buytUme sinyalleri gelecektir. Boyle bakildiginda
dikkatli bir iyimserlikle, her ne kadar kuresel krizi bir kenara bira-
kamasak da, ekonomi ve finans pazarlarinin yine dizelecegini
soyleyebilmek mumkun.

Tiirk seramik sektorii firmalarinin ve markalarinin Avru-
pa’daki imaji hakkinda neler séyleyebilirsiniz?

Turk seramik firmalari uzun yillardir CERAMITEC fuarina katil-
maktadir ve bu yil da oldugu gibi 6zellikle hassas seramik konu-
sunda (Unimak Machine Industry Trade Ltd. Co. ve Remas Re-
duktor ve Makina Sanayii A.S. gibi) katilimci olmaktadir. Bu firma-
larin katilimini benimsiyoruz, ¢tnkd bu firmalar hem dinya ¢apin-
da biliniyorlar, hem de ¢ok iyi isim yapmislar. Bu sebeple Turk sir-

The CERAMITEC 2009 Trade Fair hosted by the city of Munich
in Germany is opening its doors for the 11th time. CERAMITEC
2009, which will be held as the 11th International Ceramic and
Powder Metallurgy Trade Fair, will be held on October 20-23,
2009. The trade fair, which was held with 12,000 visitors from 106
countries and 612 participants from 42 countries in 2006, is also
significant in terms of sharing of the innovations in the ceramics
industry. The trade fair held every three years will reveal the sta-
te of the German trade fair sector as it will be held under the sha-
dow of the global crisis this year. As Seramik Turkiye Magazine,
we asked about CERAMITEC 2009 and, of course, the crisis to
Munich Trade Fairs General Director Eugen Egetenmeir.

How did the global crisis affect the trade fair sector and exhi-
bition participation? What were the overall impacts on the tra-
de fair industry?

Of course, certain trade fair companies at sectors have rema-
ined under the impact of the crisis and indeed, this period is as
hard for us just as the “participants” and “visitors” who are our
customers. But | can only speak in the name of Munich. We do
believe that the crisis will have an impact on some of our trade fa-
irs albeit with some delay. However, up to now, these adverse ef-
fects have not been reflected onto our trade fairs. For example, a
BAU 2009 trade fair which was totally full was closed with a re-
cord breaking number of visitors. For example, our Transport Lo-
gistic 2009 exhibition has grown by 10 percent in terms of parti-
cipants and exhibition space. This shows us that firms are focu-
sed on leader trade fairs in many different industries in a period
of financial and economic crisis.

Is it too early to say that the effects of the global crisis have
disappeared? Can the experienced crisis be deemed as a
crossroads for a new economic order for the world? Could
we learn your thoughts and expectations?

Making projections in these types of subjects is always diffi-
cult. For example, nobody could think of a crisis of these dimen-
sions in early 2008. What happens in the past has indicated that
unbalanced market relations and unfounded calculations may
turn into a crisis in a short time. Therefore, one has to be extre-
mely careful in the upcoming times. Certain sectors like automo-
tive are presently going through tough times and it seems like this
situation will not improve soon. At the same time, the situation in
Asia like in the Chinese example does not look as bad as in Eu-
rope and USA. For example, the first growth signals will come
from China and India. Looking from this perspective, with consci-
ous optimism, one can say that the economy and financial mar-
kets will improve although we cannot set aside the global crisis.

What can you say about the image in Europe of the Turkish
ceramics industry firms and brands?

Turkish ceramic firms have been participating in the CERAMI-
TEC trade fair over the years and like it is the case this year, they
are participating specially in the field of precision ceramics (e.g.
Unimak Machine Industry Trade Ltd. Co. and Remas Reduktor ve
Makina Sanayii A.S.). We support participation of these firms be-
cause they are known all over the world and also have made go-
od names for themselves. Therefore, we can say that Turkish
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ketlerinin sektdrde hayli iyi bir yere sahip olduklarini sdyleyebili-
riz, sadece Avrupa’da degil, tim dinyada.

CERAMITEC fuarn olarak diinyada hangi fuarlari kendinize
rakip olarak gériiyorsunuz? Ve nasil bir strateji ile hazirlani-
yorsunuz?

Stphesiz CERAMITEC'in yaninda italya’nin Rimini kentinde
ddzenlenen “Tecnargilla” Avrupa’daki sektériin énemli fuarlarin-
dandir. iki fuar, hem katilimci, hem de ziyaretci profili agisindan
benzerlik gdstermektedir. Ancak bu mdusteri kazanimlari konu-
sunda stratejimizi, bu fuara uyarladigimiz anlamina gelmemekte-
dir. Daha ziyade kendi konseptimiz var ve bu konsept ham mad-
de konusundaki genis Urln yelpazesine dayanmaktadir. Kaba
seramik, atese dayanikli UrUnler, hassas seramik, teknik seramik
ve toz metalurjisi.

Bunun 6tesinde sekiz senedir Munih Fuarcilik ve ACIMAC
arasinda bir isbirligi modeli konusunda gorlsmeler mevcut.
Ozellikle 2006 yilinda her iki organizasyon ayni seneye rast gel-
diginden beri... Her ne kadar bu goérismeler bir sonuca varma-
diysa da, biz isbirliklerine agigiz. Cunku biz, fuarcilik sirketi ola-
rak ekonominin hizmet sektéri olmallyiz ve pazar gelismelerini
dikkatlice izleyip, analiz edip konseptimize uyarlamaliyiz. Biz ha-
len Avrupa’da isbirligi gerekliligine inaniyoruz ve bir Avrupa ¢o-
zUmU bulunmasi taraftariyiz.

Bir fuarin uluslararasi olabilmesinin kriterleri nelerdir?

Benim goérisume gore bir fuar, ancak ziyaret¢i yapisi da
uluslararasi bir ¢zellik tasiyorsa ve cesitlilik gosteriyorsa ulusla-
raras| sayilabilir. Bunun disinda bana goére bir fuarin tim dinya-
da yUksek taniniriginin olmasi gerekmektedir. Lider bir fuar ol-
malidir ve bu sebeple sektdr acisindan mutlaka katilmak gere-
ken bir fuar olmalidir. Manih’teki bir¢cok fuarimiz bu kriterleri yeri-
ne getirmektedir ve CERAMITEC bunun i¢in ¢ok iyi bir érnektir.
Katilimcilarin ylzde 55'ten fazlasi ve
ziyaretcilerin yluzde 50’den fazlasi
uluslararasi niteliktedir. Bu 6zelligi CE-
RAMITEC'i Munih Uluslararasi Fuarci-
IIk'in en uluslararasi nitelikli fuarlarin-
dan biri yapiyor.

Tiurkiye’den CERAMITEC 2009’a
hangi firmalar katiliyor?

Su ana kadar Turkiye'den yedi sir-
ket katiimini onayladi. Bunlar, ham
madde alaninda Esan Eczacibagi In-
dustrial Raw Materials Co.; hassas se-
ramik alaninda Unimak Machine In-
dustry Trade Ltd. Co., Kare imalat, Re-
mas Reduktor ve Makina Sanayii A.S.
ve Tufekcioglu Kauguk Sanayi ve Tic.
Ltd. Sti; kaba seramik alaninda Kera-
mik Makina Sanayi; atese dayanikli
drdnler alaninda Optimal Industrial
Furnaces Ltd. Goéruldagu gibi, Turki-
ye'den katlimda genis bir yelpazeyi
temsil etmektedir. Bu da CERAMITEC
fuarinin énemli bir 6zelligidir.

companies have a rather good position in the industry not just in
Europe but globally.

As CERAMITEC trade fair, which world exhibitions do you
see as your competitors and with what kind of strategy do
you get prepared?

Undoubtedly, “Tecnargilla” held in the city of Rimini in Italy is
among the leading trade fairs of the industry in Europe. These two
trade fairs are similar in terms of both participants and also visi-
tors. But this does not mean that we adapt our strategy on custo-
mer gains to this trade fair. We rather have our own concept
which is based on the broad product range of raw materials. Ro-
ugh ceramics, fire resistant products, precision ceramics, techni-
cal ceramic and powder metallurgy.

Beyond this, there have been negotiations on a model of
collaboration between Munich Trade Fairs and ACIMAC for
eight years. Especially, since both organizations were held the
same year in 2006... Although these negotiations did not achi-
eve any results, we are open to collaboration because as trade
fair companies, we must be the service sector of the economy
and must monitor and analyze market developments carefully,
adapting them to our concept. Presently, we believe the need
for collaboration in Europe and we want a European solution to
be found.

What are the criteria for a trade fair to be international?

In my view, a trade fair may be deemed international only if its
visitor composition has an international characteristic and indica-
tes diversity. Besides, for me, a trade fair must have high recog-
nition in the whole world. It must be a leader trade fair and there-
fore, it must be one which must be participated in as a must for
the sector. Many of our trade fairs in Munich fulfill these criteria
and CERAMITEC is a very good example for this. More than 55
percent of participants and more than
50 percent of visitors are international.
This property makes CERAMITEC one of
the most international trade fairs of Mu-
nich International Trade Fairs.

Which firms from Turkey are partici-
pating in CERAMITEC 2009?

Up to now, seven companies from
Turkey confirmed their participation.
These are; in the fields of raw materials,
Esan Eczacibasi Industrial Raw Materi-
als Co.; in the field of precision cera-
mics, Unimak Machine Industry Trade
Ltd. Co., Kare Imalat, Remas Reduktor
ve Makina Sanayii A.S. and Tufekcioglu
Kauguk Sanayi ve Tic. Ltd. Sti; in the fi-
eld of rough ceramics, Keramik Makina
Sanayi; and in the field of refractories, it
is Optimal Industrial Furnaces Ltd. As
observed, this represents a broad
spectrum of participation from Turkey.
This is an important characteristic of the
CERAMITEC trade fair.
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