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Sektöre yapt›¤› yat›r›mlarla dikkat çeken Kalekim, sektörün
kalifiye eleman ihtiyac›na da katk›da bulunuyor. Türkiye’nin en
kapsaml› Usta Kulübü’ne sahip olan Kalekim, her y›l usta semi-
nerleri düzenliyor. 

Ustalar›n s›kl›kla karfl›laflt›klar› sorunlara uygun çözümlerin
anlat›ld›¤› seminerlerde, ustalar›n ifllerini kolaylaflt›racak hediye-
ler de veriliyor. 2008 y›l›nda 16 bin Usta Kulübü üyesine Rubi
marka seramik kesme makinesi hediye eden Kalekim, bu y›l 15
bin üyesine Rubi harç kar›flt›r›c› makinesi veriyor. Piyasa de¤eri
600 TL olan 15 bin adet harç kar›flt›rma makinesini düzenleye-
ce¤i seminerlerle bir y›l içinde ustalar›na da¤›tacak olan Kale-
kim, e¤itim seminerleri ve
uyum kurslar› ile birlikte 12
milyon TL bütçe ay›rarak
sektöre öncülük ediyor. 

Kalekim Usta Kulü-
bü’nün, 2001 y›l›ndan bu-
güne kadar Türkiye’nin tüm
illerinde düzenledi¤i semi-
nerlerle 150 binin üzerinde
ustayla bulufltu¤unu belir-
ten Kalekim Genel Müdür
Yard›mc›s› Ferruh Gülhan,
flöyle devam ediyor: “2009
seminerleri çerçevesinde
ustalara her y›l oldu¤u gibi
hediye da¤›tan Kalekim, y›l
içerisinde toplam 9 milyon
TL de¤erindeki 15 bin adet harç kar›flt›r›c›y› hediye etmifl ola-
cak.” 

Günümüz internet ça¤›nda ustalar baz›ndaki internet kullan›-
m›n›n yayg›nlaflt›¤› bir gerçek. Kalekim’in bu y›l hayata geçirdi¤i
projelerinden biri de www.ustakulubu.com.tr  web sayfas›. Usta
Kulübü’ne üye olan ustalara, üyeliklerini güncelleyebildikleri, pu-
an ve hediye bilgilerine, yol, hava durumu, bayi, ürün bilgisi,
kampanya gibi bilgilere ulaflabildikleri www.ustakulubu.com.tr
web sayfas›yla Kalekim, daha çok kanaldan ustalar›yla bulufl-
maya haz›rlan›yor. 

Kalekim, drawing attention with the investments it made in
the industry, also contributes to the qualified personnel needs of
the sector. Kalekim, owning the most comprehensive craftsmen
club of Turkey, organizes craftsmen seminars each year. At the
seminars, where solutions for problems frequently faced by
craftsmen are explained, gifts to facilitate the operation of these
craftsmen are handed out. Kalekim, which presented Rubi
brand ceramic cutters to 16,000 Craftsmen Club members in
2008, is presenting Rubi mortar mixers to 15,000 members this
year. Kalekim, which will distribute 15,000 mortar mixing machi-
nes with market worth of 600 TL each to its craftsmen in one ye-

ar, in seminars it will hold, le-
ads the industry by allocating
a budget of 12 million TL to-
gether with training seminars
and adaptation courses. 

Kalekim Vice-President
Ferruh Gülhan, who stated
that Kalekim Craftsmen Club
met more than 150,000
craftsmen in seminars in all
provinces of Turkey since
2001, continued as follows;
“Kalekim, which distributes
gifts like every other year to
craftsmen under the frame-
work of 2009 seminars, will
have presented 15,000 mor-

tar mixers worth 9 million TL in total through the year.”
It is a reality that use of the Internet by craftsmen has beco-

me prevalent in this age of the Internet. One of the projects la-
unched by Kalekim this year is the www.ustakulubu.com.tr web
page. Kalekim, by the www.ustakulubu.com.tr  website, where
craftsmen who are members of the craftsmen club can update
their memberships and access point and gift details and infor-
mation on roads, weather, dealers, products and campaigns,
prepares to make contact with its craftsmen through even more
channels. 

Kalekim ustalar›na
9 milyon TL ay›rd›

Kalekim allocates 
9 million TL to its
craftsmen

Yat›r›mlar›na h›z kesmeden devam
ettiklerini söyleyen Kalekim Genel Müdür

Yard›mc›s› Ferruh Gülhan, “Kalekim
olarak krize ra¤men 15 bin ustam›za

toplam 9 milyon TL de¤erinde Rubi marka
kar›flt›r›c› hediye ediyoruz” dedi.

Kalekim Vice-President Ferruh Gülhan, who

said that they continued with their investments

without cutting speed, said; “As Kalekim, we

are presenting Rubi brand mixers with total

worth 9 million TL to our 15,000 craftsmen

despite the crisis, as gifts”
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The pools, where the 13th World Swimming Championships
deemed to be one of the most important sporting events of this
year are held, bear the signature of VitrA. In the Olympic and
Diving pools of The Foro Italico Complex in Rome, the capital
city of Italy, tiles from VitrA’s Arkitekt Pool series were used. Ti-
les in VitrA Arkitekt Color series were laid on the floors and walls
of the toilets in the stadium. Furthermore, VitrA tiles were used
in the interior coverings and non-slip floors of the outdoor swim-
ming pool Le Naiadi where the swimming contest of the 16th
Mediterranean Games were held in Pescara. 

VitrA’s signature on
World Swimming
Championship 

Bu y›l›n en önemli spor organizasyonlar›ndan biri olarak kabul
edilen 13. Dünya Yüzme fiampiyonas›’n›n yap›ld›¤› havuzlar, Vit-
rA’n›n imzas›n› tafl›d›. Roma’daki The Foro Italico Complex’in
olimpik ve atlama havuzlar›nda, VitrA’n›n Arkitekt Pool serisine ait
karolar kullan›ld›. Tesiste yer alan tuvaletlerin zemin ve duvarlar›-
na da VitrA Arkitekt Color serisindeki karolar döflendi. Ayr›ca,
Pescara 'da gerçeklefltirilen 16. Akdeniz Oyunlar›’n›n yüzme ya-
r›fllar›n›n yap›ld›¤› Le Naiadi aç›k yüzme havuzunun iç mekân
kaplamalar›nda ve kaymaz yer karolar›nda da VitrA Karo ürünle-
ri kullan›ld›. 

Dünya Yüzme
fiampiyonas›’na 
VitrA imzas›

K u r u ç e fl m e
Arena’da 9 Hazi-
ran 2009 gecesi
düzenlenen 7. Al-
t›n Örümcek 2008
Web Ödülleri’nde,
KalePlus ve Kale-
de.com siteleri Al-
t›n Örümcek jüri
üyeleri taraf›ndan
baflar›l› bulundu. Sanayi ve Üretim, Perakende ve Ma¤azac›l›k ile
E-ticaret dallar› ile üç alanda finale kalan Kaledekor, KalePlus ile
Sanayi ve Üretim Dal›’nda 2’ncilik, Kalede.com ile Perakende ve
Ma¤azac›l›k Dal›’nda 3’üncülük ödüllerine lay›k görüldü. Toplam
bin 500 baflvurunun yap›ld›¤› Alt›n Örümcek 2008 Web Ödülle-
ri’nde iki ödül birden alan Kaledekor, bu sene KalePlus markas›
ile Elle Decor Dergisi’nin düzenledi¤i Uluslararas› Edida Tasar›m
Yar›flmas›’n›n Türkiye Kategorisi’nde “En ‹yi Mutfak Tasar›m› Ödü-
lü”ne lay›k görülmüfltü.

Awards not enough for
Kaledekor…

At 7th Golden Spider 2008 Web Awards organized in the eve-
ning of June 9, 2009 at Kuruçeflme Arena, websites KalePlus and
Kalede.com were awarded by the jury members of Golden Spider.
Kaledekor, who got to the finals in three disciplines as Industry and
Production, Retail and Merchandising and e-trade was deemed
worthy of 2nd place in the Industry and Production Discipline with
KalePlus and 3rd place in the Retail and Merchandising Discipline
with Kalede.com. Kaledekor, winning two awards at the Golden
Spider 2008 Web Awards to which 1,500 applications were made
in total, had also won the “Best Kitchen Design Award” in the Tur-
key category of the International Edida Design Contest organized
by Elle Décor Magazine with its kalePlus brand. 

Kaledekor ödüle
doymuyor…
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Kütahya Seramik, seramik ustalar›yla aras›ndaki iletiflimi

güçlendirmek, ustalar›n›n ürün ve hizmetler hakk›ndaki soru ve

sorunlar›na an›nda yan›t verebilmek, mesleki bilgi ve becerileri-

ni art›rmak, ürün ve üretim tesislerini tan›tmak amac›yla haz›rla-

d›¤› www.seramikustalari.com internet sitesini hizmete açt›. Kü-

tahya Seramik’le ilgili tüm yeniliklerin yay›nland›¤› sitede, duvar

ve yer karolar› döfleme teknikleri, uygulama sonras› teknik ve

pratik bilgiler, Brezza cam koleksiyonlar› ve döfleme flekilleri

hakk›nda mesleki bilgiler yer al›yor. 

Ustalar, sitede bulunan usta kay›t formu arac›l›¤›yla “Seramik

Ustalar› Kulübü”ne üye olabiliyor, kampanya, e¤itim ve hediye-

lerden yararlanabiliyor. Seramik ustalar›yla buluflma çal›flmalar›-

na h›z veren Kütahya Seramik, 29 Haziran’ 2009’da ifl orta¤› E7

‹nflaat Malzemeleri Yap› Market ustalar› için Kütahya Seramik

fabrikalar›nda bir e¤itim semineri de düzenledi. Seminerde kat›-

l›mc›lara, duvar ve yer karolar› döfleme teknikleri, döfleme önce-

si ve sonras› karfl›lafl›labilecek sorunlar ve çözümleri, teknik ve

pratik bilgiler, Brezza cam koleksiyonlar› ve döfleme flekilleri

hakk›nda mesleki bilgiler verildi.

Kütahya Seramik launched its www.seramikustalari.com inter-
net website it prepared to strengthen communication between
the company and ceramic craftsmen to respond instantly to qu-
estions and problems on products and services of craftsmen to
increase their professional knowledge and skills and to promote
its products and production facilities. The site, where all innovati-
ons relating to Kütahya Seramik are published, contain technical
and practical information on wall and floor tile laying techniques,
technical and practical information regarding post application
and professional information on Brezza glass collections and la-
ying methods.  The craftsmen can become a member to the ce-
ramic craftsmen club and may take advantage of campaigns, tra-
ining and gifts via the craftsmen registration form on the website.
Kütahya Seramik, accelerating its activities for meeting ceramic
craftsmen also organized a training seminar for the craftsmen of
its business partner E7 Building Materials Building market at Kü-
tahya Seramik Plants on June 29, 2009. At the seminar provided
were, information on wall and floor tile laying techniques, prob-
lems which may be placed pre or post application and their
solutions, technical and practical information and professional
details on Brezza glass collections and laying techniques. 

Kütahya Seramik ustalarla bulufltu
Kütahya Seramik meets with craftsmen
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ARK‹V’in aksama-
dan çal›flmas› ve gerekli
güncellemelerin zama-
n›nda yap›lmas› için tüm
gayreti gösteren Arkite-
ra Mimarl›k Merkezi,
2009 y›l› bafl›ndan itiba-
ren yeterli maddi deste-
¤i bulamad›¤› için arflivi
bir süreli¤ine kapatmak
zorunda kalm›flt›. Ard›n-
dan ücretli abonelik mo-
deli ile ARK‹V’i yeniden
açan Arkitera Mimarl›k
Merkezi, arflivin eskisi
gibi herkese ücretsiz
aç›k olmas› için baflka
kaynak aray›fllar›na da
devam etti. Geçti¤imiz
günlerde bu aray›fl mutlu bir flekilde sonland›. ARK‹V projesinin
en bafl›ndan beri destekleyicisi olan Çanakkale Seramik & Kale-
bodur, ARK‹V'i tekrar destekleme karar› ald›. Çanakkale Seramik
& Kalebodur'un üç y›l boyunca ARK‹V'e sponsor olmas› ile Tür-
kiye’nin mimarl›k arflivi, eskisi gibi sürekli güncellenmeye, genifl-
lemeye devam edecek ve Türkiye'deki mimari üretimin bir ayna-
s› olacak. 

Arkitera Architectural Center, which makes every effort so that
ARKIV operates without interruption and the necessary updates
are done on time, had to close the archive for a time period sin-
ce it was unable to get sufficient financial support starting from
the beginning of 2009. Arkitera Architectural Center, which sub-
sequently re-opened ARKIV under a paid subscription model,
continued to search other resources to allow the archive to be
available for everyone free of charge. This search ended happily
in recent days. Çanakkale Seramik & Kalebodur, which was a
supporter for the ARKIV project since the beginning, took the de-
cision to support ARKIV once again. With Çanakkale Seramik &
Kalebodur’s becoming the sponsor of ARKIV for three years, Tur-
key’s architectural archive will continue to be updated and expan-
ded continuously as before and will be a mirror of the architectu-
ral production in Turkey. 

ARK‹V’e
sponsor 

oldu

Çanakkale Seramik & Kalebodur 

becomes
ARKIV’s
sponsor

Eczac›bafl› Yap› Ürünleri Grubu markalar›ndan VitrA’n›n inter-
net sitesi www.vitra.com.tr ve Artema’n›n internet sitesi www.arte-
ma.com.tr, yeni yüzleriyle yay›na bafllad›. Ça¤dafl tasar›mlar› ve
kullan›m kolayl›¤›yla dikkat çeken siteler, tüm ürün bilgilerinin
SAP program› üzerinden güncellenmesine olanak veren dinamik
bir yap›ya sahip bulunuyor. 

Sitelere üye olan profesyonel kullan›c›lar, ürün resimlerini, 2D
ve 3D çizimleri toplu halde bilgisayar›na indirebiliyor. ‹stenirse,
projeler için ihtiyaç duyulan ürünler, farkl› sepetlerde toplanabili-
yor. Ürün seçiminde kolayl›k sa¤layan geliflmifl arama seçenek-
leri, tercih edilen bir ürüne ya da serideki ürünlerin tamam›na ay-
n› anda ulaflma imkân› sunuyor.

The website of VitrA, an Eczac›bafl› Building Products Group
brand, www.vitra.com.tr, and Artema’s website www.arte-
ma.com.tr started publishing with their new faces. The websites
getting attention due to their contemporary designs and ease of
use, own a dynamic configuration allowing all product details to
be updated via SAP program. 

Professional users, who become members of the sites, can
download their product drawings and 2D and 3D drawings col-
lectively to their computers. Optionally, products needed for de-
signs may be collected in different baskets. The advanced se-
arch options affording facility in selection of products allow simul-
taneous access to a selected product or the entirety of the
products in a series.

VitrA ve Artema’n›n
internet siteleri yenilendi

VitrA and Artema’s
websites renewed 
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VitrA Karo’nun Arkitekt Pool

serisine ait mozaik karolar, dün-

ya starlar›n›n kat›l›m›yla görkemli

bir aç›l›fl yapan Antalya Mardan

Palace Hotel’in ana havuzunda,

çocuk havuzunda ve mutfakla-

r›nda kullan›ld›. Havuzda deniz

efektini ortaya koyabilmek için,

VitrA Karo’nun Arkitekt Pool seri-

sine ait mozaik karolar ile mavi-

nin befl farkl› tonuna sahip Arki-

tekt Ral Color serisinden 5x5 cm

ebad›ndaki mozaik karolar, özel

olarak bir araya getirildi. Havu-

zun s›¤ yerlerinde aç›k mavi ton-

lardaki karolar tercih edilirken,

derin yerlerde daha koyu tonlar

kullan›larak orijinal bir etki ortaya

ç›kar›ld›. VitrA Karo’nun uzman

mimar kadrosu, VitrA Arkitekt

Free Style Pool serisine ait karo-

larla otelin çocuk havuzunun sa-

vaklar›n› da tasarlad›. Otelin

mutfaklar›nda; hijyen, bak›m ko-

layl›¤›, kaymazl›k özelli¤i ve dayan›kl›l›¤›yla s›kça tercih edilen

VitrA Arkitekt Porselen serisi kullan›ld›. Personel odalar›nda ise

çizilme ve lekelenmeye karfl› dayan›kl› yap›s›, kolay döfleme ve

bak›m özelli¤iyle dikkat çeken VitrA Rezidans serisi tercih edildi. 

The mosaic tiles from VitrA
Karo’s Arkitekt Pool series were
used in the main pool, children’s
pool and kitchens of Antalya Mar-
dan Palace Hotel which had a
magnificent opening with the par-
ticipation of world stars. To reveal
the sea effect in the pool, the mo-
saic tiles from VitrA Karo’s Arki-
tekt Pool and mosaic tiles of 5x5
cm from the Arkitekt Ral Color se-
ries with 5 different shades of
blue  were joined to bring out a
specific effect. While tiles of light
blue shades were chosen for
shallow parts of the pool, an origi-
nal effect was introduced by
using darker shades in deeper
areas. The expert staff of archi-
tects of VitrA Karo also designed
the weirs of the children’s pool of
the hotel, using tiles from the Vit-
rA Arkitekt Free Style Pool series.
The VitrA Arkitekt Porcelain series
opted frequently for its hygiene,
ease of maintenance and non-

slip feature and resilience was used in the kitchens of the hotel.
The VitrA Rezidans series, drawing attention due to its structure
resistant to scratching and staining, which also has easy laying
and maintenance features, were opted for in staff rooms. 

Mardan Palace’da VitrA imzas›
VitrA’s signature at Mardan Palace
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Çanakkale Seramik & Kalebodur, evine seramik döfletmek iste-
yen tüketicilerin önemli sorunlar›ndan bir tanesi haline dönüflen se-
ramik döfleme ustas› bulma konusunu çözdü. Evine seramik döflet-
mek isteyen herkes, nisan ay›ndan itibaren tecrübeli ve e¤itimli se-
ramik ustalar›na www.kaletech.com internet sitesinden ulaflabile-
cek. Tecrübeli seramik ustalar›n› ayn› çat› alt›nda birlefltirip, Kale-
Tech Usta ‹letiflim Platformu’nu kurarak son tüketicileri büyük bir
dertten kurtaran firma, Platform ile 52 y›ll›k tecrübesini seramik us-
talar›yla paylaflarak, birikimini mesleki tecrübeleriyle birlefltirip kar-
fl›l›kl› katma de¤er yaratmay› hedefliyor. www.kaletech.com internet
sitesine girenler, kendilerine en yak›n ustalara nas›l ulaflabilecekle-
rini ö¤renme imkân›na sahip oluyor. Site, son kullan›c›n›n evi için
seramik döfletmek istedi¤inde yaflad›¤› kalifiye ve güvenilir usta
bulma sorununu tamamen ortadan kald›racak bir çözüm sunuyor.

Çanakkale Seramik & Kalebodur solved the problem of fin-
ding ceramic tile layers which turned into one of the important
problems of consumers wishing to have ceramic tile laid in their
homes. Anyone wishing to do so can access experienced and
trained ceramics craftsmen through www.kaletech.com internet
website starting from April. The firm, which saved the end consu-
mers from a big problem by establishing the KaleTech Craftsmen
Communication Platform, bringing together experienced crafts-
men under the same roof, seeks to create mutual added value
sharing its 52 years of experience with ceramic craftsmen with
the platform, combining its store of knowledge with the crafts-
men’s professional experience. Those entering the website
www.kaletech.com get the chance to learn how they can contact
the craftsmen closest to them. The site offers a solution which will
totally eliminate the problem of finding a qualified and reliable
craftsmen, the end consumer goes through when he wants to
have ceramic tile laid in his home.

Seramik ustas›
arayanlara müjde!

Good news for those
looking for ceramic
craftsmen

Ak›flkan transfer sistemleri ve ekipmanlar› konusunda Avrupa
ve Amerika menfleli 20’den fazla firman›n Türkiye distribütörü ve
sat›fl sonras› hizmet sa¤lay›c›s› Metrans Makina, 11-15 May›s ta-
rihleri aras›nda Almanya’n›n Frankfurt kentinde gerçekleflen 29.
Uluslararas› Kimya Mühendisli¤i, Çevre Koruma ve Biyoteknoloji
Konferans›-Fuar› ACHEMA 2009’da tedarikçileriyle bulufltu. Üç
y›lda bir gerçeklefltirilen fuar› Türkiye’den gelen müflterileriyle bir-
likte ziyaret eden Metrans Makine yöneticileri, her ACHEMA fu-
ar›nda oldu¤u gibi bu sene de befl gün boyunca fuardayd›. Hem
Türkiye temsilci¤ini yürüttü¤ü firmalar›n standlar›n› ziyaret eden
ekip, hem de yeni ürün ve teknolojileri inceleme olana¤› buldu.
Toplam 3 bin 767 kat›l›mc›n›n 134 bin metrekarelik alanda yer al-
d›¤› ve dünyan›n her köflesinden 173 bin kiflinin ziyaret etti¤i fu-
ar›n bu seneki temas› verimlilik, en öncelikli konu ise enerji mali-
yetlerini k›sma yöntemleriydi.

Metrans Makine, which is the Turkish distributor and after sa-
les service provider for more than 20 firms of European and Ame-
rican origin in the field of fluid transfer systems and equipment,
met its suppliers at the 29th International Chemical Engineering
Environmental Conservation and Biotechnology Conference-Tra-
de Fair ACHEMA 2009 held in the city of Frankfurt in Germany
May 11-15. Metrans Makine executives, who visited the fair held
every three years with their customers from Turkey, were at the fa-
ir this year, too, for five days like in every ACHEMA Trade Fair. The
delegation, which visited the stands of firms the firm is represen-
tative for in Turkey, also had the chance to examine new products
and technologies. The theme for the trade fair participated in by
3,767 attendants on an area of 134,000 square meters, visited by
173,000 people from all over the world, was productivity and the
most highlighted topic was the methods for curbing energy costs. 

Metrans Makine 
Achema 2009’da

Metrans Makine at
Achema 2009


