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Yap› malzemeleri sektörünün tüm
dernekleri, önde gelen seksen üç firma ve
13 binden fazla bayinin kat›ld›¤›
kampanyan›n, tüketicilerin ev yenileme
ihtiyaçlar›n› karfl›layaca¤› düflünülüyor.
Kampanyan›n start› 1 Eylül 2009 tarihinde
verildi. 

It is believed that the campaign participated in

by all associations, the leading eighty-three

firms and more than 13,000 dealers of the

building materials industry will satisfy the

home renovation needs of the consumers. The

start to the campaign was given on September

1, 2009.

Yap› sektöründe tüketici lehine dev güç birli¤i

Giant collaboration in favor of the consumer in the construction industry 

“Evini Yenile Türkiye” kampanyas›
The “Innovate Your Home Turkey”

Y
Yap› malzemeleri sektörü, Halk Bankas› ve Türkiye Odalar ve

Borsalar Birli¤i (TOBB) ile güçlerini bir araya getirerek, “Evini Ye-
nile Türkiye” kampanyas›n› bafllatt›. Kampanya kapsam›nda, yüz
bin tüketiciye, Halkbank taraf›ndan yüzde 0,33'ten bafllayan faiz
oranlar› ile kredi verilmesi ve yap› sektörüne 1 milyar liran›n üze-
rinde ifl hacmi yarat›lmas› hedefleniyor. Kampanyan›n bas›na tan›-
t›ld›¤› toplant›ya Kale Grubu Kurucusu ve Onursal Baflkan› ‹bra-
him Bodur, Türkiye Odalar ve Borsalar Birli¤i (TOBB) Baflkan› M.
Rifat Hisarc›kl›o¤lu, Halkbank Genel Müdürü Hüseyin Ayd›n, Tür-
kiye Seramik Federasyonu (SERFED) Baflkan› Zeynep Bodur Ok-

T
The building materials industry, joining forces with Halkbank

and Turkish Union of Chambers and Exchanges (TOBB), started
the “Innovate Your Home Turkey” campaign. Under the campaign,
the target is to extend credit to 100,000 consumers at interest ra-
tes starting from 0.33 percent by Halkbank and creating a busi-
ness volume over 1 billion Liras for the construction industry. Kale
Group founder and Honorary President Ibrahim Bodur, President
of Turkish Chambers and Exchanges Union (TOBB),  M. Rifat Hi-
sarc›kl›o¤lu, Halkbank General Manager Hüseyin Ayd›n, Turkish
Ceramics Federation (SERFED) President Zeynep Bodur Okyay;
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yay, ‹stanbul Sanayi Odas› (‹SO) Baflkan› Tan›l Küçük, ‹stanbul Ti-
caret Odas› (‹TO) Baflkan› Murat Yalç›ntafl, ‹nflaat Malzemesi Sa-
nayicileri Derne¤i (‹MSAD) Baflkan› Orhan Turan ve Tesisat ‹nfla-
at Malzemecileri Federasyonu (T‹MFED) Baflkan› Serdar Dönmez
ile kampanyay› destekleyen tüm dernek baflkanlar› ve firma yöne-
ticileri kat›ld›.

Yap› malzemeleri sektörünün tüm dernekleri, önde gelen sek-
sen üç firma ve 13 binden fazla bayinin kat›ld›¤› kampanyan›n, tü-
keticilerin ev yenileme ihtiyaçlar›n› karfl›layaca¤› düflünülüyor.
Kampanya ile ayr›ca yap› malzemeleri sektöründe talebin canlan-
d›r›lmas›, istihdam›n art›r›lmas›, ülke ekonomisine katk› sa¤lanmas›
da amaçlan›yor. Halkbank, kampanya kapsam›nda 12 ay vadede
yüzde 0,33, 13-24 ay vadede yüzde 0,80 ve 25-36 ay vadede yüz-
de 0,95 faiz oranlar› ile tüketicilere ev yenilemede kullanacaklar› 2
bin liran›n üzerindeki yap› malzemeleri ve iflçilik harcamalar› için fi-
nansman›, iki ay geri ödemesiz olarak sa¤layacak.

Toplant›n›n aç›l›fl konuflmas›n› yapan SERFED Baflkan› Zeynep
Bodur Okyay, hükümetin ve TOBB'un önderli¤inde ekonomiyi can-
land›rma, iç talebi tetikleme ve krizin psikolojik etkilerini bertaraf et-
meye yönelik çal›flmalar yap›ld›¤›n› belirtti. Kendilerinin de tüm
sektör yöneticileri, dernek baflkanlar› ve firma sahipleri ile bir ara-
ya gelerek, “Evini Yenile Türkiye” kampanyas›n› kurgulad›klar›n› an-
latan Okyay, flunlar› kaydetti: “Sektörde birbirine rakip olan onlarca
firma ayn› masa etraf›nda oturdu ve belki de ilk kez kendi sektörle-
ri ve ayn› zamanda da bu kampanyan›n ruhu ad›na neler yapabi-
lece¤i, nas›l katk›da bulunabilece¤i konusunda ciddi bir çal›flma
gerçeklefltirdi. Sonuçta ortaya bu kampanya ç›kt›. Gelece¤e daha
umutla bak›yoruz. Bu proje ile yap› malzemeleri sektöründe faali-
yet gösteren seksen üç üretici firma, yirmi üç dernek, 13 bini aflk›n
bayimizi bir araya getiren güçlü bir mekanizma oluflturduk. Bütün
veriler güncellenerek büyük bir data oluflturuldu. Bu çapta büyük

Istanbul Chamber of Industry (ISO) President Tan›l Küçük, Istanbul
Chamber of Commerce (ITO) President Murat Yalç›ntafl, Building
Material Industrialists Association (IMSAD) President Orhan Turan
and Building Materials Suppliers Federation (TIMFED) President
Serdar Dönmez and the Presidents of all Associations supporting
the campaign and firm executives attended the meeting where the
campaign was introduced to the media. 

It is believed that the campaign participated in by all associati-
ons, the leading eighty-three firms and more than 13,000 dealers
of the building materials industry will satisfy the home renovation
needs of the consumers. The campaign also aims at revitalizing
demand in the building materials industry, increasing of employ-
ment and contributing to the country’s economy. Halkbank will
provide the financing under the campaign at interest rates of 0.33
percent for twelve months, 0.80 percent for 13-24 months and 0.95
percent for 25-36 months to be used in home renovation for con-
sumers with a two-month grace period. 

SERFED President Zeynep Bodur Okyay, giving the opening
speech of the meeting, remarked that efforts are being made un-
der the leadership of the government and TOBB for revitalizing the
economy, to trigger domestic demand and to eliminate the
psychological effects of the crisis. Explaining that they, on their
part, coming together with all sector executives, association presi-
dents and firm owners, organized the “Renovate Your Home Tur-
key” campaign, Okyay said, tens of firms competing with each ot-
her in the industry set around the same table and, maybe for the
first time, performed a serious study on what can be done for the-
ir own industry and at the same time, in the spirit of this campaign
and what kind of contribution they could make. Eventually, this
campaign was decided upon. We are looking at the future with
more hope. Under this project, we set up a powerful mechanism,

Dünyada krize maruz kalan ülkeler aras›nda özel sektörün bir araya gelerek krize çare arad›¤› tek ülkenin Türkiye oldu¤unu söyleyen Bodur, kampanyan›n baflar›l› olaca¤›na inand›¤›n› belirtti.
Pointing out that the only country where private sector is looking for a solution to the crisis coming together among countries exposed to the crisis in the world, Bodur stressed that he believes the campaign will be successful. 
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Soldan-Sa¤a; (Left to right): Kale Grubu Onursal Baflkan› (Kale Group founder and Honorary President) ‹brahim Bodur, ‹TO Baflkan› (President) Murat Yalç›ntafl, T‹MFED Baflkan› (President) Serdar Dönmez,
Halkbankas› Genel Müdürü (General Manager) Hüseyin Ayd›n, TOBB Baflkan› (President) Rifat Hisarc›kl›o¤lu, SERFED Baflkan› (President) Zeynep Bodur Okyay, ‹MSAD Baflkan› (President) Orhan Turan, 
‹SO Baflkan› (President) Tan›l Küçük 

ve bir o kadar da genifl tabanl› bir oluflum san›r›m Türkiye'de ilk de-
fa gerçeklefliyor. Bu kampanya ertelenen ev tadilat› taleplerinin te-
tiklenmesi ve tüketicilerin uygun finansman modeli ile y›llard›r ha-
yalini kurdu¤u evlerini yenileme plan›n› gerçeklefltirmek için at›lm›fl
somut bir ad›md›r. Kampanyam›z yap› sektöründe nihai tüketicinin
usta yard›m› ile tadilatla de¤ifltirebilece¤i ince yap› malzemeleri ve
hizmetlerini kapsamaktad›r. Seramik, banyo dolab›, mutfak dolab›,
boya, izolasyon, vitrifiye, armatür gibi harcamalar› ile usta ve iflçi-
lik masraflar› dahil tümü için 2 bin lira ile 50 bin lira aras› kredi kul-
lanabilinecek.” 

“Kampanya ile hem dört taraf kazan›yor, hem dört taraf da eli-
ni tafl›n alt›na koyuyor” diyen Okyay, üreticilerin deste¤i bayileri
arac›l›¤›yla verdi¤ini kaydetti. Tüketicilerin kredi kullan›m›n› nas›l
denetleyecekleri sorusuna da Okyay, flu karfl›l›¤› verdi: “Kampan-
yaya kat›lan firmalar, bayilerindeki ürünleri üzerinden ürünleri de-
netleyecekler. Firmalar›n hepsi zaten Türkiye'nin en güzide marka-
lar›… Bayiler kay›t içinde çal›flan ciddi sermayeleri olan firmalar.
Denetimi bu flekilde sa¤l›yoruz.”

“100. y›lda, üç tane 100 hediye edece¤iz”
‹MSAD Baflkan› Orhan Turan da, Türk inflaat sektörünün hem

Türkiye'de, hem de dünyada önemli bir gücü elinde bulundurdu-
¤u halde yeterince önemsenmedi¤ini belirtti. Türkiye'nin müteah-
hitlik hizmetlerinde Çin'in ard›ndan dünyada ikinci s›raya yükseldi-
¤ine iflaret eden Turan, “‹nflaat sektörü, Gayrisafi Yurt ‹çi Has›lada
(GSY‹H) yüzde 6,5 paya sahip, geçen y›l 23 milyar dolarla otomo-
tivden sonra en fazla ihracat gelirini elde eden sektördür. Ayn› y›l
toplam ihracat›n yüzde 17,2'sini de yine inflaat sektörü gerçeklefl-
tirmifltir” diye konufltu. Türkiye ekonomisinin sürekli yüzde 5 büyü-
mesi için, inflaat sektörünün her y›l yüzde 10 büyümesinin sa¤lan-
mas› ve özel sektörün, yat›r›ma teflvik edilirken inflaat sektörünün
önünün mutlaka aç›lmas› gerekti¤ini vurgulayan Turan, sözlerini
flöyle sürdürdü: “Vergi düzenlemeleri de gözden geçirilmelidir.

bringing together eighty-three manufacturers, twenty-three associ-
ations and more than 13, 000 dealers engaged in the building ma-
terials sector. A large database was built, with all data updated. I
believe it is for the first time in Turkey that such a large scale orga-
nization with such a broad base is taking place. This campaign is
a solid step taken for triggering the home alteration demand which
was deferred and to allow consumers to carry out their home re-
novation plans they have been dreaming of over the years with an
affordable financing model. Our campaign covers the finishing
materials and services, which the end-consumer can have altered
with the aid of the tradesmen in the building industry. Loans from
2.000 TL to 50.000 TL will be available for ceramics, bathroom ca-
binets, kitchen cabinets, painting, insulation, vitreous ware and
taps, and all expenses including tradesman and workmanship
costs”. 

Okyay, who said; “All four parties win with the campaign and
also all four parties put their hands under the stone”, noted that the
manufacturers are providing support through their dealers. To the
question of how they will supervise how the consumers will use the
loan, Okyay replied; “Firms participating in the campaign will su-
pervise the products over the wares at their dealers. All the first are
the most distinguished brands of Turkey anyway… Dealers are
firms with serious amounts of capital, operating formally. This is
how we achieve supervision”.  

“We will give away three 100s in year 100” 
IMSAD President Orhan Turan noted that the Turkish construc-

tion industry does not get due respect although it is in possession
of important power both in Turkey and also in the world. Pointing
out that Turkey has risen to the second place in the world after Chi-
na in contracting services, said; “The building industry has 6,5
percent share of the Gross Domestic Product (GDP); being the
sector which has had the greatest export income after the automo-
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Dünyan›n hiçbir ülkesinde yat›r›m amaçl› inflaat malzemesi ile lüks
tüketim mal›n›n KDV oran› eflit de¤ildir. Buna mutlaka çözüm üre-
tilmelidir. ‹MSAD olarak Cumhuriyetin 100. y›l› olan 2023 y›l›nda ül-
kemize üç tane 100 hediye etmeyi hedefliyoruz. 100 milyar dolar
inflaat malzemeleri ihracat›, 100 milyar dolar yurt d›fl› müteahhitlik
geliri ve yine 100 milyar dolarl›k iç pazar. Ve böylece GSY‹H’deki
pay›m›z› da yüzde 6,5’tan yüzde 8’e ç›karaca¤›z.” 

T‹MFED Baflkan› Serdar Dönmez ise, Türkiye'nin lo-
komotiflerinden biri olan inflaat sektörünün teda-
rikçisi durumundaki yap› malzemeleri sektörün-
de, talebi canland›rmak amac›yla büyük bir
kampanya bafllatt›klar›n› söyledi. “Türkiye
çap›ndaki bayiler olarak marjlar›m›z›n yüzde
5’lik k›sm›ndan feragat ederek Halkbank’›n
sergilemifl oldu¤u destekleyici finansman
f›rsat›n› tüketicinin zihninde daha etkili k›la-
bilmek amac› ile yola ç›kt›k” diye konuflan
Dönmez, kampanyan›n tüketici bilincinin gelifl-
tirilmesi yönünde de katk› sa¤layaca¤›n› ümit et-
ti¤ini bildirdi. 

TOBB Baflkan› M. Rifat Hisarc›kl›o¤lu, kampanyada “duble ka-
zan-kazan” durumu söz konusu oldu¤unu belirterek, “Bir tarafta
banka, bir tarafta üretici, reel sektör, bir tarafta tüccar-bayi, bir ta-
rafta da vatandafl var. Dördünün de kazanaca¤› bir kampanyaya
ad›m at›yoruz” dedi.  “Kriz Varsa Çare de Var” kampanyas›n›n ar-
d›ndan, yeni bir kampanya yapt›klar›n› söyleyen Hisarc›kl›o¤lu,
uyuflmazl›k çözümünde en ideal çözümün kazan-kazan yöntemi
oldu¤unu, bu yöntemin “pastadan dilim çalmak yerine pastay› bü-
yütelim” yaklafl›m› tafl›d›¤›n› vurgulad›. Eylül, ekim ve kas›m aylar›-
n› kapsayan “Evini Yenile Türkiye” kampanyas›n›n, hem sektöre ih-
tiyaç duydu¤u deste¤i sa¤larken hem de tüketiciye çok cazip f›r-
satlar sunaca¤›n› ifade eden Hisarc›kl›o¤lu, üç ayl›k süreçte kam-
panyaya yüz bin tüketici baflvurusu beklediklerini, ortalama bir
evin tadilat›n› 10 bin liradan hesaplad›klar›nda, 1 milyar liral›k ifl
hacmi hedeflediklerini bildirdi. Hisarc›kl›o¤lu, kampanya kapsa-
m›nda faizlerin 0,33'ten bafllad›¤›na dikkati çekerek, “0,33, benim
ömrümde, ifl hayat›mda gördü¤üm en düflük faiz oran›” dedi.

Türkiye'deki 15 milyon konut için yenileme f›rsat› do¤du¤unu
söyleyen Hisarc›kl›o¤lu, “Yirmi sekiz ülkede 14 bin kifliyle yap›lan
bir araflt›rmaya göre, insanlar›n yaklafl›k yüzde 40’› mutfa¤› evin en
önemli bölümü olarak görüyor. ‹nsanlar›n yüzde 57’si ise bugün im-

tive sector, with 23 billion Dollars last year. 17,2 percent of total ex-
ports were accounted for by the construction industry the same
year”. Stressing that for a continuous growth of 5 percent of the
Turkish economy the building industry must grow 10 percent each
year and the private sector must be encouraged to invest and the
path of the construction industry must be cleared; Turan added
“Tax regulations must be reviewed. Nowhere in the world, the VAT
rate for construction materials used in investment projects and lu-
xury goods is the same. This must certainly be resolved. As IM-
SAD, we are aiming at giving three gifts of 100 to our country in
2023, which is the centennial year of the Republic. Construction
material exports of 100 billion Dollars, international contracting
proceeds of 100 billion Dollars and a domestic market of, once
again, 100 billion Dollars. Hence, we will raise our share of the
GDP from 6.5 percent to 8 percent”. 

TIMFED President Serdar Dönmez, on the other hand, remar-
ked that they have started a major campaign to revitalize demand
in the building materials sector which is the supplier of the const-
ruction industry, a locomotive of Turkey.  Dönmez who said; “We
set out to make the supporting financing opportunity displayed by

Halkbank more effective in the minds of the consumers by gi-
ving up 5 percent of our margins as dealers Turkey-wi-

de” also stated that the campaign will have a cont-
ribution to the development of customer aware-

ness. 
TOBB President M. Rifat Hisarc›kl›o¤lu,

noting that there is the “double win-win” si-
tuation in the campaign, said; “There is the
bank on the one side, then the manufactu-
rer, the real sector on another, the merc-

hant-dealer on the other side and the lay-
person on the last side. We are stepping into

a campaign where all four will win”. Noting that
after the “If There is a Crisis, There is a Remedy” cam-

paign, they are starting a new one, Hisarc›kl›o¤lu emphasized that
the ideal solution in settling disputes is the win-win method which
has the approach of “Let us grow the pie instead of stealing slices
from the pie”. Stating that the “Renovate Your Home Turkey” cam-
paign which will cover the months of September, October and No-
vember, will not only give the industry the support it needs but will
also offer very attractive opportunities to the consumer; Hisarc›kl›-
o¤lu said that they expect one hundred thousand consumers to
apply to the campaign in the three-month period and assuming an
average alteration price of 10.000 TL for an average home, they
are targeting a business volume of 1 billion TL. Drawing attention
to the fact that the interest rates start at 0.33 percent under the
campaign, Hisarc›kl›o¤lu said; “0.33 is the lowest interest rate I ha-
ve ever seen in my business life”. 

Remarking that the opportunity of alteration has been borne for
15 million homes in Turkey, Hisarc›kl›o¤lu said; “According to a
survey done with 14.000 people in 28 countries, approximately 40
percent of people see the kitchen as the most important part of the
home and 57 percent of people say that they would go for a new
kitchen if they have the means today. Seventy-six percent of wo-
men and 61 percent of men say that spending time in the kitchen

Soldan-Sa¤a; (Left to right): Halkbankas› Genel Müdürü (General Manager) Hüseyin Ayd›n, TOBB
Baflkan› (President) Rifat Hisarc›kl›o¤lu
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kânlar› olsa yeni bir mutfak istediklerini belirtiyor. Kad›nlar›n yüzde
76’s›, erkeklerin ise yüzde 61’i mutfakta vakit geçirmenin onlar›
mutlu etti¤ini ve streslerini ald›¤›n› söylüyor” dedi.

Yüzde 0,33 ile yüzde 0,95 aras›ndaki faiz oranlar›n›n son dere-
ce cazip oldu¤unu, 36 ay vadeye kadar bu krediyi kulland›racak-
lar›n› ifade eden Halkbank Genel Müdürü Hüseyin Ayd›n, eylülde
bafllayacaklar› kampanyan›n kas›m ay› itibar›yla sona erece¤ini,
talep bulmalar› durumunda yeni kampanyalar yapabileceklerini
veya bu kampanyay› uzatabileceklerini bildirdi. Masraflarla birlikte
faiz oranlar›n›n ne kadar oldu¤una iliflkin bir soruya karfl›l›k Ayd›n,
burada masraf almad›klar›n›, tan›t›m broflürlerinde görüldü¤ü gibi
masrafl› ve masrafs›z iki tür komisyonlar› bulundu¤unu ifade
ederek, “Komisyonsuz yüzde 0,33, komisyonlu yüzde 0,63... Faiz
oran› 7,56’ya geliyor. Bunun ne kadar cazip oldu¤unu herkes an-
l›yor” dedi.

Kale Grubu Onursal Baflkan› ‹brahim Bodur, bankalar›n faiz in-
dirme yar›fl›na girdi¤ini ve daha da girece¤ini iddia ederek, “Biz
nas›l elimizdeki mal› satmak durumundaysak onlar da ellerindeki
paray› satmak zorundalar” dedi. Dünyada krize maruz kalan ül-
keler aras›nda özel sektörün bir araya gelerek krize çare arad›¤›
tek ülkenin Türkiye oldu¤unu söyleyen Bodur, kampanyan›n
baflar›l› olaca¤›na inand›¤›n› belirtti. ‹nsan ihtiyaçlar› için birinci
sektörün g›da sektörü oldu¤unu dile getiren Bodur, ikinci sektörün
tekstil, üçüncüsünün ise inflaat sektörü oldu¤unu aktard›. Bodur,
inflaat sektörünün bir ülkenin lokomotifi oldu¤unu ve genifl kitleleri
kalk›nd›rabilece¤ini vurgulayarak, flunlar› kaydetti: “‹nflaat sek-
törünün kalk›nmas› çok önemli ama neticede her fley paraya
dayan›yor. Finans konusu önemli... Bankalar da bir ticari mües-
sesedir. Biz nas›l mal al›p sat›yoruz, onlar da para al›p sat›yorlar.
Bunu ak›ll›ca yapanlar, kâr da ediyor. Kriz döneminin öncesinde ve
sonras›nda en çok kazanan sektör, finans sektörü olmufltur. Daha
çok olsun isteriz ama bu iflin, hep birlikte ve dengede olmas› laz›m.
Bankalar flimdi faiz indirme yar›fl›na girdi. Daha da girecek. Biz
nas›l elimizdeki mal› satmak durumundaysak onlar da ellerindeki
paray› satmak zorundalar. Öyle, ‘Paraya ihtiyaç yok, ben ne bulur-
sam öyle satay›m’ dersen bir satars›n, iki satars›n, üçüncüde bay-
ra¤› dikersin. Bankalar›n elinde flu anda para var. Satmazlarsa bu
para, onlar› rahats›z eder.” 

make them happy, relieving their stress”.  
Halkbank General Manager Hüseyin Ayd›n, who says that the

interest rates varying from 0.33 percent to 0.95 percent are extre-
mely attractive, that they will make these loans available for a term
of up to 36 months, announced that the campaign, which will start
in September, will end by November,  that they could launch new
campaigns or extend this  one if there is demand. To a question
on what was the interest rate including expenses, Ayd›n replied
that they did not collect any fees here, that they had two types of
commissions with o without expenses as indicated in promotion
brochures, said; “Without commission 0.33 percent, with commis-
sion 0.63 percent… The interest rate comes to 7.56 percent. Ever-
yone can figure out how attractive this is. 

Kale Group Honorary President Ibrahim Bodur, asserting that
the banks are in a race of bringing down interest rates and will ke-
ep on doing so, said; “Just as we have to sell the goods in our
hands, they too have to sell the money in their hands”. Pointing out
that the only country where private sector is looking for a solution
to the crisis coming together among countries exposed to the cri-
sis in the world, Bodur stressed that he believes the campaign will
be successful. Pointing out that the first sector for human need is
the food industry, Bodur related that the second sector is textiles
and the third is the construction industry. Emphasizing that the
construction industry is the locomotive of a country and can help
wide masses to develop financially, Bodur noted; “Development of
the construction industry is very important but in the end, everyt-
hing depends on money. The issue of finance is important…
Banks too are business institutions. Just as we buy and sell goods,
they are selling money. Those who do this smartly manage to
make profits. The sector with the most earnings before and after
crisis period was the finance sector. We wish them even more but
this thing must be altogether and in an equilibrium. Now, banks
are in a race of bringing down interest rates. And they’ll keep on
doing so. Just as we sell the goods in our hands, they have to sell
the money in their hands. If you say; “There is no need for money,
I’ll just sell whatever I find”, you will sell one, you will sell another
than you will give up. Right now, the banks have money. If they
don’t sell this money, they will be in problem”. 




