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tkiye” kampanyasi

Giant collaboration in favor of the consumer in the construction industry

The “Innovafe Your Home Turkey”

Yap! malzemeleri sektoriniin tim
dernekleri, onde gelen seksen ti¢ firma ve
13 binden fazla bayinin katildigi
kampanyanin, tiketicilerin ev yenileme
ihtiyaclarini karsilayacagr dustintiltyor.
Kampanyanin starti 1 Eylil 2009 tarihinde
verildi.

Yap! malzemeleri sektorl, Halk Bankasi ve Tarkiye Odalar ve
Borsalar Birligi (TOBB) ile guclerini bir araya getirerek, “Evini Ye-
nile TUrkiye” kampanyasini baglatti. Kampanya kapsaminda, ylz
bin tUketiciye, Halkbank tarafindan yizde 0,33'ten baslayan faiz
oranlarrile kredi verilmesi ve yapi sektérine 1 milyar liranin tze-
rinde is hacmi yaratimasi hedefleniyor. Kampanyanin basina tani-
tldi§i toplantiya Kale Grubu Kurucusu ve Onursal Bagkani ibra-
him Bodur, Turkiye Odalar ve Borsalar Birligi (TOBB) Bagkani M.
Rifat Hisarciklioglu, Halkbank Genel Mudurl Hiuseyin Aydin, Tur-
kiye Seramik Federasyonu (SERFED) Baskani Zeynep Bodur Ok-

It is believed that the campaign participated in
by all associations, the leading eighty-three
firms and more than 13,000 dealers of the
building materials industry will satisfy the
home renovation needs of the consumers. The
start to the campaign was given on September
1, 2009.

The building materials industry, joining forces with Halkbank
and Turkish Union of Chambers and Exchanges (TOBB), started
the “Innovate Your Home Turkey” campaign. Under the campaign,
the target is to extend credit to 100,000 consumers at interest ra-
tes starting from 0.33 percent by Halkbank and creating a busi-
ness volume over 1 billion Liras for the construction industry. Kale
Group founder and Honorary President Ibrahim Bodur, President
of Turkish Chambers and Exchanges Union (TOBB), M. Rifat Hi-
sarciklioglu, Halkbank General Manager Htseyin Aydin, Turkish
Ceramics Federation (SERFED) President Zeynep Bodur Okyay;
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yay, Istanbul Sanayi Odas! (ISO) Baskani Tanil Kiiguk, istanbul Ti-
caret Odasi (ITO) Bagkani Murat Yalgintas, insaat Malzemesi Sa-
nayicileri Dernegi (IMSAD) Baskani Orhan Turan ve Tesisat insa-
at Malzemecileri Federasyonu (TIMFED) Baskani Serdar Dénmez
ile kampanyayi destekleyen tim dernek bagkanlari ve firma yéne-
ticileri katild.

Yap! malzemeleri sektérdnin tim dernekleri, énde gelen sek-
sen (g firma ve 13 binden fazla bayinin katildigr kampanyanin, tu-
keticilerin ev yenileme ihtiyaglarini karsilayacagi dusundltyor.
Kampanya ile ayrica yapi malzemeleri sektérinde talebin canlan-
dinimasi, istihdamin artirimasi, Ulke ekonomisine katki saglanmasi
da amaclaniyor. Halkbank, kampanya kapsaminda 12 ay vadede
yUzde 0,33, 13-24 ay vadede yUzde 0,80 ve 25-36 ay vadede yUz-
de 0,95 faiz oranlar ile tUketicilere ev yenilemede kullanacaklar 2
bin liranin Gzerindeki yapi malzemeleri ve iscilik harcamalari icin fi-
nansmanli, iki ay geri 6demesiz olarak saglayacak.

Toplantinin agilis konusmasini yapan SERFED Bagkani Zeynep
Bodur Okyay, htiktimetin ve TOBB'un énderliginde ekonomiyi can-
landirma, i¢ talebi tetikleme ve krizin psikolojik etkilerini bertaraf et-
meye yonelik calismalar yapildigini belirtti. Kendilerinin de tim
sektdr yoneticileri, dernek baskanlari ve firma sahipleri ile bir ara-
ya gelerek, “Evini Yenile Turkiye” kampanyasini kurguladiklarini an-
latan Okyay, sunlar kaydetti: “Sektérde birbirine rakip olan onlarca
firma ayni masa etrafinda oturdu ve belki de ilk kez kendi sektorle-
ri ve ayni zamanda da bu kampanyanin ruhu adina neler yapabi-
lecegi, nasll katkida bulunabilecedi konusunda ciddi bir calisma
gerceklestirdi. Sonugta ortaya bu kampanya cikti. Gelecege daha
umutla bakiyoruz. Bu proje ile yapl malzemeleri sektérinde faali-
yet gbsteren seksen g Uretici firma, yirmi Gc dernek, 13 bini agkin
bayimizi bir araya getiren guclu bir mekanizma olusturduk. Butin
veriler guncellenerek buyuk bir data olusturuldu. Bu ¢apta buyUk

.%g-

Istanbul Chamber of Industry (ISO) President Tanil Kligdk, Istanbul
Chamber of Commerce (ITO) President Murat Yalgintas, Building
Material Industrialists Association (IMSAD) President Orhan Turan
and Building Materials Suppliers Federation (TIMFED) President
Serdar Dénmez and the Presidents of all Associations supporting
the campaign and firm executives attended the meeting where the
campaign was introduced to the media.

Itis believed that the campaign participated in by all associati-
ons, the leading eighty-three firms and more than 13,000 dealers
of the building materials industry will satisfy the home renovation
needs of the consumers. The campaign also aims at revitalizing
demand in the building materials industry, increasing of employ-
ment and contributing to the country’s economy. Halkbank will
provide the financing under the campaign at interest rates of 0.33
percent for twelve months, 0.80 percent for 13-24 months and 0.95
percent for 25-36 months to be used in home renovation for con-
sumers with a two-month grace period.

SERFED President Zeynep Bodur Okyay, giving the opening
speech of the meeting, remarked that efforts are being made un-
der the leadership of the government and TOBB for revitalizing the
economy, to lrigger domestic demand and to eliminate the
psychological effects of the crisis. Explaining that they, on their
part, coming together with all sector executives, association presi-
dents and firm owners, organized the “Renovate Your Home Tur-
key” campaign, Okyay said, tens of firms competing with each ot-
her in the industry set around the same table and, maybe for the
first time, performed a serious study on what can be done for the-
ir own industry and at the same time, in the spirit of this campaign
and what kind of contribution they could make. Eventually, this
campaign was decided upon. We are looking at the future with
more hope. Under this project, we set up a powerful mechanism,

L

Diinyada krize maruz kalan tilkeler arasinda ¢zel sektoriin bir araya gelerek krize care aradig; tek tilkenin Tiirkiye oldugunu soyleyen Bodur, kampanyanin bagarili olacagina inandigim belirtti.
Pointing out that the only country where private sector is looking for a solution to the crisis coming together among countries exposed to the crisis in the world, Bodur stressed that he believes the campaign will be successful.
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ve bir o kadar da genis tabanli bir olusum sanirm Turkiye'de ilk de-
fa gergeklesiyor. Bu kampanya ertelenen ev tadilati taleplerinin te-
tiklenmesi ve tuketicilerin uygun finansman modeli ile yillardir ha-
yalini kurdugu evlerini yenileme planini gerceklestirmek icin atilmis
somut bir adimdir. Kampanyamiz yapi sektérinde nihai ttketicinin
usta yardimi ile tadilatla degistirebilecegi ince yapi malzemeleri ve
hizmetlerini kapsamaktadir. Seramik, banyo dolabi, mutfak dolabi,
boya, izolasyon, vitrifiye, armatdr gibi harcamalari ile usta ve isgi-
lik masraflari dahil tma icin 2 bin lira ile 50 bin lira arasi kredi kul-
lanabilinecek.”

“Kampanya ile hem dort taraf kazaniyor, hem dort taraf da eli-
ni tasin altina koyuyor” diyen Okyay, Ureticilerin destegi bayileri
araciliglyla verdigini kaydetti. TUketicilerin kredi kullanimini nasil
denetleyecekleri sorusuna da Okyay, su karsiligi verdi: “Kampan-
yaya katilan firmalar, bayilerindeki Urtnleri Gzerinden Urunleri de-
netleyecekler. Firmalarin hepsi zaten Turkiye'nin en guizide marka-
lar... Bayiler kayit icinde calisan ciddi sermayeleri olan firmalar.
Denetimi bu sekilde sagliyoruz.”

“100. yilda, ti¢c tane 100 hediye edecegiz”

IMSAD Baskani Orhan Turan da, Turk insaat sektérintin hem
Turkiye'de, hem de dinyada énemli bir guicu elinde bulundurdu-
Ju halde yeterince énemsenmedigini belirtti. Turkiye'nin miteah-
hitlik hizmetlerinde Cin'in ardindan diinyada ikinci siraya yukseldi-
§ine isaret eden Turan, “insaat sektortl, Gayrisafi Yurt ici Hasllada
(GSYIiH) yiizde 6,5 paya sahip, gecen yil 23 milyar dolarla otomo-
tivden sonra en fazla ihracat gelirini elde eden sektorddr. Ayni yil
toplam ihracatin ylzde 17,2'sini de yine insaat sektorl gercekles-
tirmistir” diye konustu. Turkiye ekonomisinin surekli yuzde 5 buyU-
mesi icin, insaat sektdrunin her yil ylzde 10 blyUmesinin saglan-
masl ve Ozel sektdrin, yatirma tesvik edilirken insaat sektérinin
6ninUn mutlaka agilmasi gerektigini vurgulayan Turan, sozlerini
sOyle surdurdd: “Vergi duzenlemeleri de gbzden gecirilmelidir.
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bringing together eighty-three manufacturers, twenty-three associ-
ations and more than 13, 000 dealers engaged in the building ma-
terials sector. A large database was built, with all data updated. |
believe it is for the first time in Turkey that such a large scale orga-
nization with such a broad base is taking place. This campaign is
a solid step taken for triggering the home alteration demand which
was deferred and to allow consumers to carry out their home re-
novation plans they have been dreaming of over the years with an
affordable financing model. Our campaign covers the finishing
materials and services, which the end-consumer can have altered
with the aid of the tradesmen in the building industry. Loans from
2.000 TL to 50.000 TL will be available for ceramics, bathroom ca-
binets, kitchen cabinets, painting, insulation, vitreous ware and
taps, and all expenses including tradesman and workmanship
costs”.

Okyay, who said; "All four parties win with the campaign and
also all four parties put their hands under the stone”, noted that the
manufacturers are providing support through their dealers. To the
question of how they will supervise how the consumers will use the
loan, Okyay replied; “Firms participating in the campaign will su-
pervise the products over the wares at their dealers. All the first are
the most distinguished brands of Turkey anyway... Dealers are
firms with serious amounts of capital, operating formally. This is
how we achieve supervision”.

We will give away three 100s in year 100”

IMSAD President Orhan Turan noted that the Turkish construc-
tion industry does not get due respect although it is in possession
of important power both in Turkey and also in the world. Pointing
out that Turkey has risen to the second place in the world after Chi-
na in contracting services, said,; “The building industry has 6,5
percent share of the Gross Domestic Product (GDP); being the
sector which has had the greatest export income after the automo-
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Soldan-Saga; (Left to right): Kale Grubu Onursal Baskant (Kale Group founder and Honorary President) Tbrahim Bodur, ITO Baskant (President) Murat Yalgmtas, TIMFED Baskant (President) Serdar Donmez,
Halkbankasi Genel Miidiirii (General Manager) Hiiseyin Aydmn, TOBB Bagkanu (President) Rifat Hisarciklioglu, SERFED Bagkan (President) Zeynep Bodur Okyay, IMSAD Bagkani (President) Orhan Turan,

1SO Bagkanu (President) Tanul Kiigiik
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Soldan-Saga; (Left to right): Halkbankast Genel Miidiirii (General Manager) Hiiseyin Aydmn, TOBB
Bagkar (President) Rifat Hisarciklioglu

Danyanin higbir Ulkesinde yatinm amacli insaat malzemesi ile 1Uks
tuketim malinin KDV orani esit degildir. Buna mutlaka ¢ézUm Ure-
timelidir. IMSAD olarak Cumhuriyetin 100. yili olan 2023 yilinda ul-
kemize Uc¢ tane 100 hediye etmeyi hedefliyoruz. 100 milyar dolar
insaat malzemeleri inracati, 100 milyar dolar yurt digi muteahhitlik
geliri ve yine 100 milyar dolarlik ic pazar. Ve boylece GSYiH deki
payimizi da ylzde 6,5'tan ylzde 8'e cikaracagiz.”

TIMFED Baskani Serdar Dénmez ise, Turkiye'nin lo-
komotiflerinden biri olan insaat sektérindn teda-
rikcisi durumundaki yapr malzemeleri sektorin-
de, talebi canlandirmak amaciyla buyUk bir
kampanya baglattiklarini styledi. “Turkiye
capindaki bayiler olarak marjlarimizin ytzde
5'lik kismindan feragat ederek Halkbank'in
sergilemis oldugu destekleyici finansman
firsatini tdketicinin zihninde daha etkili kila-
bilmek amaci ile yola ¢iktik” diye konusan
Dénmez, kampanyanin tiketici bilincinin gelis-
tirilmesi yoninde de katki saglayacagini imit et-
tigini bildirdi.

TOBB Bagkani M. Rifat Hisarciklioglu, kampanyada “duble ka-
zan-kazan” durumu s6z konusu oldugunu belirterek, “Bir tarafta
banka, bir tarafta Uretici, reel sektor, bir tarafta ticcar-bayi, bir ta-
rafta da vatandas var. Dérdinin de kazanacagi bir kampanyaya
adim atiyoruz” dedi. “Kriz Varsa Care de Var” kampanyasinin ar-
dindan, yeni bir kampanya yaptiklarini sdyleyen Hisarciklioglu,
uyusmazlik ¢cézUmunde en ideal ¢cbzimUn kazan-kazan ydntemi
oldugunu, bu yéntemin “pastadan dilim calmak yerine pastay bu-
yltelim” yaklagimi tasidigini vurguladi. Eylul, ekim ve kasim aylari-
ni kapsayan “Evini Yenile Turkiye” kampanyasinin, hem sektore ih-
tiyac duydugu destegi saglarken hem de tuketiciye gok cazip fir-
satlar sunacagini ifade eden Hisarciklioglu, U¢ aylik strecte kam-
panyaya yUz bin tuketici basvurusu beklediklerini, ortalama bir
evin tadilatini 10 bin liradan hesapladiklarinda, 1 milyar liralik is
hacmi hedeflediklerini bildirdi. Hisarciklioglu, kampanya kapsa-
minda faizlerin 0,33'ten basladigina dikkati ¢ekerek, “0,33, benim
émrimde, is hayatmda gérdigum en dustk faiz orani” dedi.

Turkiye'deki 15 milyon konut icin yenileme firsati dogdugunu
sdyleyen Hisarciklioglu, “Yirmi sekiz Ulkede 14 bin kisiyle yapilan
bir arastirmaya gore, insanlarin yaklasik ytizde 40’ mutfagi evin en
onemli boltimui olarak gortyor. insanlarin ytizde 57'si ise bugtin im-

tive sector, with 23 billion Dollars last year. 17,2 percent of total ex-
ports were accounted for by the construction industry the same
year”. Stressing that for a continuous growth of 5 percent of the
Turkish economy the building industry must grow 10 percent each
year and the private sector must be encouraged to invest and the
path of the construction industry must be cleared; Turan added
“Tax regulations must be reviewed. Nowhere in the world, the VAT
rate for construction materials used in investment projects and lu-
xury goods is the same. This must certainly be resolved. As IM-
SAD, we are aiming at giving three gifts of 100 to our country in
2023, which is the centennial year of the Republic. Construction
material exports of 100 billion Dollars, international contracting
proceeds of 100 billion Dollars and a domestic market of, once
again, 100 billion Dollars. Hence, we will raise our share of the
GDP from 6.5 percent to 8 percent”.

TIMFED President Serdar Dénmez, on the other hand, remar-
ked that they have started a major campaign to revitalize demand
in the building materials sector which is the supplier of the const-
ruction industry, a locomotive of Turkey. Ddénmez who said; “We
set out to make the supporting financing opportunity displayed by

Halkbank more effective in the minds of the consumers by gi-

ving up 5 percent of our margins as dealers Turkey-wi-
de” also stated that the campaign will have a cont-
ribution to the development of customer aware-
ness.

TOBB President M. Rifat Hisarciklhoglu,
noting that there is the “double win-win” si-
tuation in the campaign, said; “There is the
bank on the one side, then the manufactu-
rer, the real sector on another, the merc-

hant-dealer on the other side and the lay-
person on the last side. We are stepping into
a campaign where all four will win”. Noting that
after the “If There is a Crisis, There is a Remedy” cam-
paign, they are starting a new one, Hisarciklioglu emphasized that
the ideal solution in settling disputes is the win-win method which
has the approach of “Let us grow the pie instead of stealing slices
from the pie”. Stating that the “Renovate Your Home Turkey” cam-
paign which will cover the months of September, October and No-
vember, will not only give the industry the support it needs but will
also offer very attractive opportunities to the consumer; Hisarcikl-
oglu said that they expect one hundred thousand consumers to
apply to the campaign in the three-month period and assuming an
average alteration price of 10.000 TL for an average home, they
are targeting a business volume of 1 billion TL. Drawing attention
fo the fact that the interest rates start at 0.33 percent under the
campaign, Hisarciklioglu said; “0.33 is the lowest interest rate | ha-
ve ever seen in my business life”.
Remarking that the opportunity of alteration has been borne for
15 million homes in Turkey, Hisarciklioglu said; “According to a
survey done with 14.000 people in 28 countries, approximately 40
percent of people see the kitchen as the most important part of the
home and 57 percent of people say that they would go for a new
kitchen if they have the means today. Seventy-six percent of wo-
men and 61 percent of men say that spending time in the kitchen
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kanlar olsa yeni bir mutfak istediklerini belirtiyor. Kadinlarin ytizde
76's1, erkeklerin ise ylzde 61'i mutfakta vakit gecirmenin onlari
mutlu ettigini ve streslerini aldigini séyldyor” dedi.

Ylzde 0,33 ile ylizde 0,95 arasindaki faiz oranlarinin son dere-
ce cazip oldugunu, 36 ay vadeye kadar bu krediyi kullandiracak-
larini ifade eden Halkbank Genel Madurt Hiseyin Aydin, eylilde
baslayacaklari kampanyanin kasim ayi itibariyla sona erecegini,
talep bulmalar durumunda yeni kampanyalar yapabileceklerini
veya bu kampanyay! uzatabileceklerini bildirdi. Masraflarla birlikte
faiz oranlarinin ne kadar olduguna iligkin bir soruya karsilik Aydin,
burada masraf almadiklarini, tanitim brosUrlerinde gérdldigu gibi
masrafll ve masrafsiz iki tir komisyonlari bulundugunu ifade
ederek, “Komisyonsuz yizde 0,33, komisyonlu ylzde 0,63... Faiz
orani 7,56'ya geliyor. Bunun ne kadar cazip oldugunu herkes an-
liyor” dedi.

Kale Grubu Onursal Bagkani ibrahim Bodur, bankalarin faiz in-
dirme yarigina girdigini ve daha da girecegini iddia ederek, “Biz
nasil elimizdeki mali satmak durumundaysak onlar da ellerindeki
paray! satmak zorundalar” dedi. Dinyada krize maruz kalan Ul-
keler arasinda 6zel sektérin bir araya gelerek krize care aradig
tek Ulkenin Turkiye oldugunu soyleyen Bodur, kampanyanin
basarili olacagina inandigini belirtti. insan ihtiyaglan igin birinci
sektortin gida sektérd oldugunu dile getiren Bodur, ikinci sektorin
tekstil, tglincustinln ise ingaat sektort oldugunu aktardi. Bodur,
insaat sektorinun bir tlkenin lokomotifi oldugunu ve genis kitleleri
kalkindirabilecegini vurgulayarak, sunlan kaydetti: “insaat sek-
torinin kalkinmasi ¢ok 6nemli ama neticede her sey paraya
dayaniyor. Finans konusu ¢nemli... Bankalar da bir ticari mues-
sesedir. Biz nasil mal alip satiyoruz, onlar da para alip satiyorlar.
Bunu akillica yapanlar, kar da ediyor. Kriz ddéneminin dncesinde ve
sonrasinda en ¢ok kazanan sektor, finans sektérd olmustur. Daha
¢ok olsun isteriz ama bu isin, hep birlikte ve dengede olmasi lazim.
Bankalar simdi faiz indirme yanisina girdi. Daha da girecek. Biz
nasil elimizdeki mali satmak durumundaysak onlar da ellerindeki
parayl satmak zorundalar. Oyle, ‘Paraya ihtiyac yok, ben ne bulur-
sam dyle satayim’ dersen bir satarsin, iki satarsin, U¢iinctde bay-
rag! dikersin. Bankalarin elinde su anda para var. Satmazlarsa bu
para, onlari rahatsiz eder.”
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make them happy, relieving their stress”.

Halkbank General Manager Hiseyin Aydin, who says that the
interest rates varying from 0.33 percent to 0.95 percent are exire-
mely attractive, that they will make these loans available for a term
of up to 36 months, announced that the campaign, which will start
in September, will end by November, that they could launch new
campaigns or extend this one if there is demand. To a question
on what was the interest rate including expenses, Aydin replied
that they did not collect any fees here, that they had two types of
commissions with o without expenses as indicated in promotion
brochures, said; “Without commission 0.33 percent, with commis-
sion 0.63 percent... The interest rate comes to 7.56 percent. Ever-
yone can figure out how attractive this is.

Kale Group Honorary President Ibrahim Bodur, asserting that
the banks are in a race of bringing down interest rates and will ke-
ep on doing so, said; ‘Just as we have to sell the goods in our
hands, they too have to sell the money in their hands”. Pointing out
that the only country where private sector is looking for a solution
fo the crisis coming together among countries exposed to the cri-
sis in the world, Bodur stressed that he believes the campaign will
be successful. Pointing out that the first sector for human need is
the food industry, Bodur related that the second sector is textiles
and the third is the construction industry. Emphasizing that the
construction industry is the locomotive of a country and can help
wide masses to develop financially, Bodur noted; “Development of
the construction industry is very important but in the end, everyt-
hing depends on money. The issue of finance is important...
Banks too are business institutions. Just as we buy and sell goods,
they are selling money. Those who do this smartly manage to
make profits. The sector with the most earnings before and after
crisis period was the finance sector. We wish them even more but
this thing must be altogether and in an equilibrium. Now, banks
are in a race of bringing down interest rates. And they'll keep on
doing so. Just as we sell the goods in our hands, they have to sell
the money in their hands. If you say; “There is no need for money,

I'll just sell whatever | find”, you will sell one, you will sell another
than you will give up. Right now, the banks have money. If they
don't sell this money, they will be in problem”.
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“Ayni bakiyoruz, farkh gériyoruz™

Benim diinyam
herkesin dlnyasi.
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Biz, diinyay: ve kaynaklarini 8nemsiyoruz.

Bu yiizden 4 litre su titketimli klozet trettik. Boylelikle 4 kisilik bir ailenin yillik ortalama

49 ton su ve 122 TL para tasarrufu yapmasini saghyoruz. Ciinki dinyaya,

isimize gosterdigimiz kadar ¢ok sayg) gésteriyoruz. Su kaynaklanni daha verimli kullanmak icin,
sizi de Creavit'in yeni tasarruflu iriinlerini kullanmaya davet ediyoruz.

Canakoilar :
SIAKETLER GRUBY



