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Tiirkiye ve dinyada seramik saglik

oerecleri seki

orune kisa bi

r bakss...

A brnief look af the ceramic sanitary ware
Industry in turkey and the world...

Turk seramik sektord, Uretim ve ihracatta
dinya capinda 6nemli bir yere sahip olup,
katma degeri yliksek, zengin hammadde
kaynaklari barindiran, ylksek doviz girdisi
saglayan onemli bir sanayii dalidir. Tlirk
seramik sektdrline ivme kandiran en biyuk
faktor, firmalarin teknolojiye yatirim yapmalari
ve yeniliklere kolay uyum gosteren yapilaridir.

Seramik sektérinin énemli mal gruplarindan biri olan sera-
mik saglk gereclerinde, Turkiye'nin Uretim miktar da dahil
edildiginde, Avrupa Uretimi 52 milyon adedi asmis durumdadir.
2007 yilinda Avrupa seramik saglik geregleri sektérinde bir
onceki yila oranla dretim yuzde 1,1, satislar yuzde 1,4 azalir-
ken, ihracatta ise artis gézlemlenmistir. Ote yandan, Avrupa (l-
kelerinin ithalatinda da artis dikkat g¢ekicidir.

Baslica vitrifiye Uretici Ulkeler olan Trkiye, italya ve Porte-
kiz'in ulusal Uretim ve satis egilimleri farklilik géstermesine rag-
men, ithalatlarinda artis yasanmistir. Tdrkiye’nin Uretimi bir 6n-
ceki yil 14,6 milyon adet iken, 2007 yilinda yUzde 5,3 azalarak
13,8 milyon adet olmustur. Ayni sekilde ihracat da 8,9 milyon
adetten 8,6 milyon adete gerilemistir. Bu rakamlar ithalattaki
onemli artisla beraber satislarin yluzde 8,7 azalarak 11,6 mil-
yon adete gerilemesine sebep olmustur. Diger taraftan, ital-
ya'nin seramik saglik gerecleri Uretimi 9,1 milyon adet iken
2007 yilinda yuzde 1,5 artarak 9,2 milyon adet olurken; ihracat
ise ylzde 14 artarak 2,9 milyon adetten 3,3 milyon adete yUk-
selmistir. Satiglar ise 8,8 milyon adet iken ylzde 1,9 azalarak
8,6 milyon adet olmustur. Portekiz'de ise, Uretim miktari 8 mil-
yon adet iken yUzde 2,2 artarak 8,2 milyon adet; ihracat ise 6,7
milyon adet iken yUzde 4,2 artarak 6,9 milyon adet olmustur.

Yasanan ekonomik ve finansal kriz nedeniyle Uretimde du-
sUs yasanirken, ayni zamanda artan enerji maliyetleri de sek-
tor firmalarinin karsilastigi en buytk sorunlardan biri haline gel-
mistir. Yasanan ekonomik durgunluk pazarda rasyonalizyon ih-
tiyacini dogurmaktadir. Ozellikle kiguik firmalarin Gretimlerini
durdurma noktasina getirmistir.

The Turkish ceramics industry is an important branch
of industry which has a global significance in produc-
tion and exports, with high added value, accommoda-
ting rich raw material resources, providing high fore-
ign currency input. The most important factor, which
brings momentum to the Turkish ceramics industry, is
the investment in technology by firms, and their struc-
tures which adapt easily to innovations.

In the ceramic sanitary ware, one of the significant groups
of goods of the ceramics industry, when the output volume of
Turkey is included, the output of Europe has surpassed 52
million pieces. In 2007, while in the European ceramic sani-
tary ware industry output has fallen by 1.1 percent over the
previous year, with sales dropping by 1.4 percent, an incre-
ase was observed in exports. On the other hand, there is a
noteworthy increase in the imports of European countries as
well.

Although the national output and sales trends of the main
vitreous ware producing countries; Turkey, Italy and Portugal
vary, there was an increase in their imports. While Turkey’s
output was 14.6 million pieces the previous year, in 2007, this
figure was 13.8 million with a drop of 5.3 percent. In the sa-
me manner, exports have retreated to 8.6 million pieces from
8.9 million pieces. These figures have caused sales to come
down by 8.7 percent to 11.6 million pieces, together with the
significant increase in imports. On the other hand, ltaly’s ce-
ramic sanitary ware output was 9.1 million pieces, going up
to 9.2 million pieces in 2007 with an increase of 1.5 percent;
exports have risen to 3.3 million pieces from 2.9 million pi-
eces, with an increase of 14 percent. Sales, on the other
hand, have declined from 8.8 million pieces to 8.6 million pi-
eces with a drop of 1.9 percent. In Portugal, the volume of
output has gone up from 8 million pieces to 8.2 million pieces
with an increase of 2.2 percent, with exports going up from
6.7 million pieces to 6.9 million pieces, increasing by 4.2 per-
cent.
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2007 Yili Avrupa Seramik Saglik Gereleri Sektorli (Adet)  Year 2007 European Ceramic Sanitary Ware Industry (Pieces)

Uretim
Output

Ulkeler
Countries
Tiirkiye/Turkey
Italya/Italy
Portekiz/Portugal
Avrupa Toplam1

(%) Degisim
Change 07/06

13.826.000 11.628.838
9.260.000 8.680.000
8.215.345 8.215.345

European Total 52.366.873 61.603.920

(%) Degisim
Change 07/06

seoL1ss| 4|
3379989

fhracat (%) Degisim Ithalat | (%) Degisim

Change 07/06

611.350

2974551

22 6.975.240 427.805

Kaynak: Ceramic World Review Say1 79, Ekim-Aralik 2008 n.a.: Veri temin edilememistir

Source: Ceramic World Review Issue 79, October-December 2008 n.a.: No data could be procured

Bugln Avrupa seramik sanayii gok fazla Urtn portféyt Ure-
tebilme, musteri hizmetleri, Urin cesitliligi ve markalarini pa-
zarlama konusunda yuksek kapasiteye sahip ve dinya ¢apin-
da da bilinen bulyUk uluslararasi gruplarin egemenligi altinda-
dir. Bu durum, ktigtk firmalarin drdnlerini hem iyi kalite ve tasa-
rmla Uretmelerini hem de kaginiimaz olarak isletme kérlarini
azaltarak dusuUk fiyatlarla satmalarini gerektirmektedir.

Avrupall firmalar, Avrupa disI pazarlarda yukselen Ulkelerin
artan rekabeti ile karsi karsiya kalmaktadirlar. S6z konusu Ulke-
ler dustk kaliteli Urtnler Uretmesine ragmen, dustk Uretim ve
iscilik maliyetleri, daha esnek ¢evre kurallari sebebiyle reka-
betci fiyatlar sunabilmektedirler. Avrupali Ureticiler Avrupa’da
ve diger uluslararasi pazarlarda bu Ulkelerin etkisini azaltmak
icin, rekabetgi fiyatlarla iyi kaliteli drtnler Gretmeli ve bolgesel
olarak satis 6ncesi ve sonrasi hizmet verebilmelidir.

2007 yilinda dinya seramik saglik gerecleri ihracati deger
bazinda bir énceki yila oranla ylzde 12 artis kaydederek 4,6
milyar Dolar seviyesinde gergeklesmistir. Cin, 2007 yilinda bir
onceki yilla gore ylzde 16 artigla ve toplam ihracattan aldigi
yuzde 16’k payla sektdérde lider konumunu strddrmektedir.
Cin'i sirastyla 395’er milyon Dolar ihracat ile italya ve Meksika,
370 milyon Dolar ihracat ile AlImanya ve 193 milyon Dolar ih-

Diinya Seramik Saglk Gereleri ithalah World Ceramic Sanitary Ware Imports

2003 2004 2005
ULKELER Bin $ Bin Bin $
COUNTRIES Thousand $ Thousand $ Thousand §
ABD/USA 577.48 720.443 873.583
Ingiltere/England
Ispanya/Spain
Almanya/Germany
Fransa/France
Kanada/Canada
Rusya Fed./Russian Federation
Italya/Italy 63.36
Belcika/Belgium 47.739
Hollanda/Holland
Danimarka/Denmark

73.884
66.471

90.277
76.293

62.859
35.665

65.754
46.338

64.463
Yunanistan/Greece 51.259
Japonya/Japan
45123

34.259

49.506
40.847

50.788
45.423

Giiney Kore/South Korea
Avustralya/Australia
TOPLAM/TOTAL

Kaynak: Birlesmis Milletler statistik Boliimii

Thousand $

200228
168208
191134
160.504

10125

42.957 55.53 66.064 92.282

42.044 44.232 51.389 70.279
48.095 57.688 62.864 66.558

2.649.816 3.195.554 3.629.720 4.115.892

Source: UN Statistics Department

While a drop was experienced in output due to the expe-
rienced economic and financial downturn, the energy costs
which increased at the same time have become one of the
most important problems faced by the firms in the industry.
The experienced economic recession leads to the need for
rationalization in the market. Especially small firms have re-
ached the stage of stopping production.

Presently, the European ceramics industry is dominated
by large international groups which have a high capacity in
producing a large product portfolio, customer services, pro-
duct diversification and marketing their brands who are well
known all over the world. This makes it necessary for small
firms to produce goods of both high quality and design and
also inevitably reducing their operating profits, selling at che-
ap prices.

European firms are facing the increasing competition by
emerging countries in the non-European markets. These co-
untries, despite producing low quality products, may offer
competitive prices, thanks to their low production and labor
costs and more flexible environmental requirements. The Euro-
pean producers should produce good quality products at
competitive prices and be able to provide pre and post sale
services on regional basis to decrease
the influence of these countries in Eu-
rope and other international markets.

In 2007, world ceramic sanitary
ware exports, with an increase of 12
percent over the previous year in
terms of value, have reached 4.6 billi-
on Dollars. China maintains its positi-
on as the leader of the industry in
2007 with a rise of 16 percent compa-
red to the previous year, with its sha-
re of 16 percent of total exports. Chi-
na is followed by ltaly and Mexico
with 395 million Dollars worth of ex-
ports each; Germany with 370 million
Dollars and Portugal with 193 million
Dollars.

Imports of world ceramic sanitary
ware in 2007, on the other hand, has
reached 4.8 billion Dollars with a rise
of 17 percent. USA ranks first with 21
percent share of world ceramic sani-
tary ware imports. In second place is

2006 2007
Bin $ Bin $
Thousand §

1.005.471
363.699
335.758
260.992
245.818
160.125
135.854
130.484
124.696
109.058
101.669

77.564
77.513
76.151
63.671
4.794.970

962.366

107.775
85.722

81.606
58.799

60.267
52.332

77
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racat ile Portekiz iz-

Diinya Seramik Saglik Gereleri ihracat  World Ceramic Sanitary Ware Exports

UK with 364

lemektedir. million — Dol-
) 2007 y|I|ndla 2003 2005 2006 2007 /ars,' third ‘/s
dinya  seramik  BEGREHR:E Bin $ Bin$ Bin $ Bin $ Spain  with
saglk gerecleri it- COUNTRIES Thousand § Thousand § Thousand § Thousand § Thousand § 336  million
halati ise ylzde 17 Cin/China 218.396 325.668 474.441 635.302 735.178 Dollars, fourth
oraninda artarak italya/Italy 243.291 289.773 286.819 338.353 394.741 is  Germany
4,8 milyar Dolar Meksika/Mexico 244.995 301.678 333.662 374.271 394.530 with 261 milli-
olarak gercekles- Almanya/Germany, 215425 244412 256.252 303.252 369.820 on Dollars
A o [
vl dinya seramik Ispanya/Spain 129.078 144.257 141.362 144.333 172.202 ranks fifth
o .o Fransa/France 132.514 148.383 147.333 168.177 169.412 . e
saglk geregleri it- with 246 milli-
N Polonya/Poland 54.781 72.959 93.11 124.658 157.064
halatindan aldigi ; on Dollars.
N o Tayland/Thailand 101.384 94.831 110.226 122.187 149.925
yUzde 21 pay ile bi- The Tur-

o ABD/USA 95.829
rinci  konumdadir.

ikinci sirada 364
milyon Dolar ile in-
giltere, dcuncu si-
rada ise 336 milyon
Dolar ile ispanya,
dérduncl  sirada
261 milyon Dolar ile
Almanya ve besinci
sirada 246 milyon
Dolar ile Fransa yer
almaktadir.

Turk seramik sektoru, Uretim ve ihracatta dinya capinda
onemli bir yere sahip olup, katma degeri yUksek, zengin ham-
madde kaynaklar barindiran, yUksek doviz girdisi saglayan
6nemli bir sanayii dalidir. Tdrk seramik sektdrine ivme kandi-
ran en buyUk faktér, firmalarin teknolojiye yatirim yapmalari ve
yeniliklere kolay uyum gosteren yapilaridir. Tarkiye'nin Avru-
pa'ya yakinligi ve dustk iscilik maliyetleri sayesinde ihracat
olanaklari genistir. Seramik Uretiminde ytzde 95 yerli hammad-
de kullaniimasindan dolayi disariya bagimlilik oldukca azdir.
Sektdrde yasanan baslica sorunlar; haksiz rekabet, enerji ma-
liyetlerinin yuksek olmasi, nakliye alt yapisinin yetersizligi, se-
ramik hammadde alanlarinin baska amacli tahsisi, fuar ve tani-
tim faaliyetlerinde zorluklar, finansman, yetersiz yerli makine ve
techizat sanayisi ve markalagsma olarak siralanabilir.

Seramik sektoérd Tdrkiye'nin en eski ve en hizl ilerleyen
sektoradur. Sektor her yil Grtinlerini gelistirmekte ve cesitliligini
artirmaktadir. Seramikten Uretilen Urlnler, genellikle sofra ve
sUs esyasl, yer ve duvar kaplama malzemeleri ve saglik gerec-
leridir. Seramik sektori icinde en fazla gelisen alt grup seramik
kaplama malzemeleri ve saglik gerecleri sanayiidir.

Seramik saglik gereclerinde tlkemizde gerceklesen ihracat
2007 yilinda 199 milyon Dolar iken 2008 yilinda deger bazinda
yUzde 12 azalarak 177 milyon Dolar olmustur. S6z konusu mal
grubunda en fazla ihracat yapilan basglica tlkeler sirasiyla in-
giltere, Almanya, Fransa, italya ve ispanya’dir. ihracatin ytizde
80'ini Avrupa Birligi Ulkelerine yapan sektérde, 2008 yilinda ya-
sanan ekonomik kriz, pazarda yasanan durgunluk ve talep az-
lig nedeniyle, ozellikle ingiltere, Almanya, Fransa, italya ve is-
panya’ya yapilan ihracatlarda ortalama ylzde 25 dusUs yasan-
mistir. Ote yandan ABD'ye yénelik inrcatlarda da miktarda yiiz-
de 44, degerde ise yUzde 40 azalma olmustur.

Tiirkiye/Turkey 122.316

Belgika/Belgium 34.452
Cek Cumhuriyeti/Czech Republic 59.887
TOPLAM/TOTAL 2.598.829

Kaynak: Birlesmis Milletler istatistik Boliimii

112.674 108.845 122.221

95.723 106.485
161.826 179.347 106.631

Ingiltere/England 57.564 81.366

Isveg/Sweden 80433 95.791

3.143.999 3.497.729 4.089.242

Not: TUIK verilerine gore Tiirkiye'nin 2007 yil1 SSG ihracat1 199 milyon $ seviyesinde olup, bu rakamla

Tiirkiye en fazla ihracat gergeklestiren besinci iilke konumunda Portekiz’in oniinde yer almaktadar.
Note: According to TUIK data, Turkey's year 2007 CSW exports are at the level of 199 million $; with this figure,
Turkey is in front of Portugal as the fifth highest exporting country.

136.647
124.398
119.247
116.872
107.232
69.211 88.944
4.574.835

kish ceramics
industry is an
important
branch of in-
dustry which
has a global
significance
in production
and exports,
with high ad-
ded value,
accommoda-
ting rich raw material resources, providing high foreign cur-
rency input. The most important factor, which brings momen-
tum to the Turkish ceramics industry, is the investment in
technology by firms, and their structures which adapt easily
to innovations. Turkey’s export capabilities are broad, thanks
to its proximity to Europe and low labor costs. In ceramic pro-
duction, external dependency is quite small as 95 percent lo-
cal raw materials are used. Main problems faced in the in-
dustry may be listed as unfair competition, high energy
costs, inadequate transportation infrastructure, allocation of
ceramic raw material areas for other purposes, difficulties fa-
ced in trade fair and promotion activities, financing, inadequ-
ate local machinery and equipment industry and branding.

The ceramics industry is Turkey’s oldest and most rapidly
advancing sector. The industry improves its products each
year, increasing its diversity. Wares made of ceramic are ba-
sically table and decorative ware, floor and wall tiles and sa-
nitary ware. The group advancing the most in the ceramics
industry is ceramic tile and sanitary ware.

Exports of our country in ceramic sanitary ware were 199
million Dollars in 2007, coming down to 177 million Dollars in
2008, with a drop of 12 percent by value. The countries of
destination with largest exports in this goods category are, in
order; England, Germany, France, Italy and Spain. In the in-
dustry, which makes 80 percent of its exports to European
countries, the economic downturn experienced in 2008 and
the stagnation and lack of demand in the market have ca-
used an average drop of 25 percent in exports made to UK,
Germany, France, Italy and Spain. On the other hand, there
was a decline of 44 percent volume-wise and 40 percent
value-wise in exports to USA.

85.947 99.368

Source: UN Statistics Department
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