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UNICERA'da seramik sektoriine

d1MdIn1 deStek Meaningful support
for the ceramics indusfry at UNICERA

Tlrkiye’nin en blyuk ihtisas fuari olan
Tark seramik sektorinin kalbi UNICERA,
bu yil 21.kez kapilarini acarken, Ust dlzey

katilim da dikkat cekti. Iki bakan, gok

saylda sivil toplum kurulusu ve meslek
orgutl baskanlari ile seramik sektéri
temsilcileri UNICERA'da biraraya geldi.

Avrupa’nin en blyuk Gglncu ihtisas fuari olan 21.UNICERA
Uluslararasi Seramik Banyo Mutfak Fuari, 1-5 Nisan 2009 tarih-
leri arasinda TUYAP Beylikdlzi Fuar ve Kongre Merkezi'nde
dUzenlendi. Turk seramik sektérdnin yilda bir kez toplu halde
bulustugu, sektértin en yeni Urlnlerini ve en yeni teknolojilerini
tanittigi fuar, Turkiye Seramik Federasyonu (SERFED) ve Tesisat
insaat Malzemecileri Derneginin (TIMDER) gabalariyla (st du-
zey bir katiima sahne oldu. Fuara, Sanayi ve Ticaret Bakani Za-
fer Caglayan, Bayindirlik ve iskan Bakani Faruk Nafiz Ozak, Is-
tanbul Ticaret Odasi (ITO) Bagkani Murat Yalcintas ve istanbul
Sanayi Odasl (ISO) Baskani Tanil Kugtk katildi. Hukumetin iki
bakaninin fuara katiimasi seramik sektért temsilcilerine anlamli
bir destek olarak yorumlandi. Yilda bir milyar dolarlik bir inracat
hedefiyle yola ¢ikan ve tamami yerli girdi ile TUrk sanayisine yil-
lardir katkida bulunan Turk seramik sektort temsilcileri bir bas-
ka mutlulugu daha yasadi. Turk sanayisinin ve seramik sektoru-
niin bytk duayeni Dr.ibrahim Bodur'da, rahatsizligina ragmen
fuara katilarak meslektaslariyla biraraya geldi.

UNICERAnIN acilisinda konusan TIMDER Baskani Kemal
Yildinnm da, “Yirmi yil énce 500 metrekare alan ve iki bin ziya-
retci ile baslayan fuarin bugin kirk bin metrekare fuar alani ve
yetmis binin Uzerinde ziyaretgi potansiyeli ile Turk seramik
sektorunun yillardir tek ve en gérkemli fuari oldugunu ifade et-
ti. Insaat sektérinin 2005-2006'da yizde 45'ler seviyesinde
buytdugunu sdéyleyen Yildirm, kuresel finans krizi ile sektérin
2008'in ilk dokuz ayinda ylUzde 1 oraninda kiguldugunu be-
lirtti. Yildinm, alinmasi gereken Onlemlere iliskin ilkeleri de
sOyle Ozetledi: “Paket zamaninda uygulamaya sokulmalidir;
clnkU piyasa dar bogazdadir. Blytk olmalidir; cinkt daral-
manin boyutu ¢cok ciddidir. Uzun sureli olmalidir; ¢inkt dur-
gunluk, tahminlerden daha uzun surecektir. Esnek olmalidir;
cUnku yarinin ne gibi ilave sorunlar getirecegi hentiz tam ola-
rak bilinmemektedir. Surdurdlebilir olmalidir; gelecekte kamu
aciklarinda ve kamu bor¢larinda tasinamayacak bir bozulma-
ya yol acmamalidir. Paket, kisa vadede talebi uyarici, uzun va-

UNICERA, the heart of the Turkish ceramics
industry, the largest specialist trade fair in Turkey,
opened its gates for the twenty-first time this year
with high level participation. Two ministers, large

number of NGOs and professional association
presidents, and the representatives of the ceramics

industry came together at UNICERA.

The third largest specialist trade fair in Europe, 21st UNICERA
International Ceramics and Bathroom and Kitchen Trade Fair, was
held from April 1 to April 5, 2009 at TUYAP Beylikdtizt Trade Fair
and Convention Center. The trade fair, where the Turkish ceramics
industry meets collectively once a year, promoting the newest pro-
ducts and the newest technologies of the industry, was the stage
of a high level participation, thanks to the efforts of Turkish Cera-
mics Federation (SERFED) and Plumbing and Building Materials
Suppliers Association (TIMDER). Minister of Industry and Trade
Zafer Caglayan, Minister of Public Works and Settlement Faruk
Nafiz Ozak, Chairman of Istanbul Chamber of Commerce (ITO)
Murat Yalgintas and Chairman of Istanbul Chamber of Industry
(ISO) Tanil Kiglk attended the trade fair. Participation of two mi-
nisters of the government in the trade fair was interpreted as a me-
aningful support to the representatives of the ceramics industry.
The representatives of the ceramics industry, setting forth with an
export target of one billion Dollars a year, contributing to the Tur-
kish industry with fully local inputs, experienced yet another happy
occasion. The grand doyenne of the Turkish industry and the ce-
ramics sector, Dr. Ibrahim Bodur joined his colleagues, attending
the trade fair despite his illness.

TIMDER President Kemal Yildinm, who spoke at the inaugura-
tion of UNICERA, said that the trade fair, which started twenty ye-
ars ago on an area of 500 square meters with two thousand visi-
tors, has become the only and most magnificent trade fair of the
Turkish ceramics industry today with forty thousand square meters
of fair space and with a visitor potential over seventy thousand.
Noting that the construction industry grew at the 45 percent level
in 2005-2006, said that the industry got smaller by one percent in
the first nine months of 2008 due to the global financial crisis. Yil-
dinm summarized the principles for measures to be adopted as
follows: “The package must be implemented on time because the
market is in a bottleneck. It has to be large because the size of
contraction is very serious. It must be long-term because recessi-
on will last longer than expectations. It must be flexible because it
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dede rekabet gucund artirici enstrimanlar icermeli ve sektor-
lere ‘talebin artirlmasl’, ‘istihdamin ve yatirmin korunmasi’ gi-
bi 6nemli avantajlari saglamahdir.”

Kemal Yildirm’dan sonra kirstye gelen SERFED Baskani
Zeynep Bodur Okyay, seramik sektérdnun Turkiye icin nasil bir
deger vyarattigini rakamlarla agikladi. Okyay konusmasinda
sunlari soyledi: “Bildiginiz gibi, modern teknoloji yatirmlari ve
artan tasarim gucu ile Ulkemizin yUksek kalitedeki hammadde
rezervlerini isleyerek degere donustdren, yillik iki milyar Euro’ya
ulasan Uretim kapasitesi ve bir milyar Euro'ya ulasan ihracati ile
Tark seramik sektord Ulkemizin 6nde gelen sektorlerinden ve
dunya pazarlarinda rekabet glcUmulzin en ylksek oldugu
alanlardan birisidir. TUrkiye, sektdrin lokomotifi olan seramik
kaplama malzemelerinde 360 milyon metrekare kapasitesi ile
dunyanin altincisi ve Avrupa’nin Ugtncl buyUk Ureticisi konu-
mundadir. Avrupa’nin ilk iki Greticisi olan italya ve Ispanya’nin
son dort yilda Uretim miktarlan yillik yizde 2 duserken, Turki-
ye'nin bu dénemde 2008'e kadar her yil Gretimini ytzde 8 arttir-
mas! anlamlidir. Seramik saglik gereclerinde ise Ulkemiz yirmi
iki milyon parga kurulu kapasitesiyle Avrupa’nin en blyuk Ureti-
cisi durumundadir. Kaplama malzemelerinde Uretimin yUzde
40'In1, saglik gereglerinde ise ylzde 46'sini ihrac eden sektor,
kaplama malzemeleri ihracatinda Cin, ispanya ve italya’nin ar-
dindan dinya dérddnculugtne, saglik gereclerinde dinya be-
sinciligine ve Avrupa’nin en blyuk ihracatgisi konumuna ulas-
mistir. Seramik sanayisi katma deger agisindan da Ulkemizin
onde gelen sektdrlerindendir. Tamamina yakini yerli girdilerle
hazirlanan Urtnler, ihracatta Ulkemize ylzde 84 oraninda net
katki saglamaktadir. Bulundugumuz cografyanin seramik kap-
lama malzemeleri ve saglik gereci pazarlarina yakinhgi, firmala-
nmizin uluslararasi pazarlara acilmasini kolaylastirmaktadir.”

“Seramik sektérii ayakta kalma
miicadelesi veriyor”
Turk seramik sektorintn 220 bin kisiye istihdam sagladi-

is not yet fully known what additional problems will tomorrow bring.
It must be sustainable, must not lead to an unaffordable impair-
ment in public deficits and public debts. The package must con-
tain instruments stimulating demand in the short-term and enhan-
cing competitiveness in the long-term, bringing important advan-
tages to sectors like ‘increasing of demand’ and ‘maintaining of
employment and investments’.

Coming to the podium after Kemal Yildinm, SERFED President
Zeynep Bodur Okyay explained what kind of a value the ceramics
industry created for Turkey, with figures. Okyay said, “As you
know, the Turkish ceramics industry, which processes the high
quality raw material reserves of our country through its modern
technology investments and increasing design power, creating
value with its production capacity reaching two billion Euros a ye-
ar and exports of one billion Euros, is one of the leading sectors
of our country and one of the areas where our competitiveness is
at the highest in global markets. Turkey is sixth in the world and
the third largest manufacturer in Europe with a capacity of 360
million square meters in ceramic tile which is the driver of the in-
austry. It is significant that in the last four years, the production
volumes of Europe’s top two producers; Italy and Spain have
dropped by two percent annually with Turkey increasing its pro-
duction by 8 percent each year until 2008, in this period. In cera-
mic sanitary ware on the other hand, our country is Europe’s lar-
gest manufacturer with its installed capacity of twenty-two million
pieces. The sector exporting 40 percent of its production in tiles
and 46 percent in ceramic sanitary ware has become fourth in the
world following China, Spain and ltaly in exports of tiles, fifth in the
world in ceramic sanitary ware, ranking first in Europe in exports.
The ceramics industry is one of the leading ones in the world in
terms of value added as well. The products prepared using al-
most all local raw materials bring a net contribution of 84 percent
to our country in exports. The proximity of our geography to the
markets of ceramic tile and sanitary ware facilitates our firms’
opening to international markets.
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si Avrupa'nin

gini sdyleyen SERFED Baskani Okyay, Turkiye'nin rekabet gu-
clnU ayakta tutan sektérin, yuksek eneriji fiyatlari, nakliye so-
runlari ve yapisal sorunlarla bogusarak rekabet etmeyi stirdtr-
dugunt ve bugln Ustine gelen krizle birlikte ayakta kalma
muUcadelesi verdigini belirtti. Ekonomik kriz karsisinda alina-
cak 6nlemlerin tutarl bir cercevede ve butuncul bir yaklasim-
la ele alinmasinin zorunlu oldugunun altini ¢gizen Okyay, HUkU-
metin son dénemde hiz kazanan cabalarindan memnuniyet
duyduklarini da ifade etti. Krizle birlikte ihracatin dnemli 6l¢U-
de azalmasinin sorunlara yol actigini aktaran Okyay, “Bu krizin
oncekilerden en temel farki, ic ve dis pazarda topyek{n bir ta-
lep daralmasinin mevcudiyetidir. Seramik sektoérindn ihracat
yapisina bakildiginda, ihracatin tutarsal olarak ytzde 59,7’si-
nin Avrupa, ylzde 17,8'inin Amerika ve geriye kalan ylzde
22 5'lik kismin ise Asya Ulkelerine yapildigi gértlmektedir. On-
ceki dénemlerde kriz ortaminda ihracata yonelen sanayiciler,
bu defa ana ihracat pazarlarimiz olan Avrupa ve Amerika’nin
da kriz ortaminda olmasindan dolayi bu krizi daha agir bir se-
kilde hissetmektedirler. 2009 yilinin ilk iki ayindaki seramik ih-
racatimiz gecgen yilin ayni dénemine gére metrekare bazinda
ylzde 41,86, FOB bazinda ylzde 39,41 dismuUstir. Yasanan
talep daralmasi, kurulu kapasitelerin de atil durumda kalmasi-
na neden olmaktadir. Kaplama malzemelerinde 100 milyon
metrekare ve saglik gereclerinde 70 bin ton olan kullanilama-
yan kapasitenin kullanilmasi halinde sektérde yaratilacak de-
ger, 600 milyon dolarin Uzerindedir. Bos gegen kapasitelerin
tesis degerleri ise 1 milyar dolardan fazladir” dedi.

Turk seramik sanayinin Turkiye’'nin en yUksek katma deger
yaratan sektdrlerinde biri oldugunu, arastirma-gelistirme, in-
novasyon, tasarim ve markalagsma alanlarinda dinya ile yaris-
tigini belirten Okyay, sektériin 15 yilda ihracatini 13 kat arttir-
digina dikkat cekti. Krizde sektore verilecek destegin énemini
ifade eden Okyay, seramik sektoért adina beklentilerini de ak-
tardi: “Basta tuketimi canlandiracak vergi indirimleri ve tiketi-
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“The ceramics industry is fighting for survival”
SERFED President Okyay, who said that the Turkish ceramics
industry provides jobs for 220,000 people, noted that the industry,
which keeps Turkey’s compelitiveness alive, is continuing to com-
pete, struggling with high energy prices, transportation problems
and structural ones and today is fighting for survival with the crisis
it faces. Underscoring that the measures to be adopted against
the economic crisis must be handled in a consistent framework
with an integrated approach, said that they are pleased with the
government’s efforts which gained momentum recently. Stating
that the significant decline in exports alongside of the crisis is le-
ading to problems, Okyay said; “The basic difference of this crisis
from the ones before is the existence of an overall demand cont-
raction in the local and international markets. Looking at the export
composition of the ceramics industry, it is observed that volume-
wise, 59.7 percent of exports go to Europe, 17.8 percent go to the
US and the remaining 22.5 percent goes to Asian countries. In-
austrialists, which moved towards exports in a crisis environment
in previous periods, feel this crisis more severely as Europe and
the US, which are our main export markets, are also in a crisis en-
vironment. Our ceramic exports in the first two months of 2009 ha-
ve declined by 41.86 percent in terms of square meters and 39.41
percent on FOB basis compared to the same period last year. The
experienced demand contraction causes installed capacities to
stay idle. If the idle capacity, which is 100 million square meters in
liles and 70,000 tons in sanitary ware, is used; the value to be cre-
ated in the industry is more than 600 million Dollars. The installati-
on values of idle capacities are more than 1 billion Dollars”,
Noting that the Turkish ceramics industry is one of Turkey’s hig-
hest added value creating sectors, competing with the world in the
fields of research, development, innovation, design and branding;
Okyay drew attention to the fact that the industry has increased its
exports 13-fold in the last 15 years. Commenting on the significan-
ce of the support to be given to the industry during the crisis, Ok-

Temmuz-Eyliill 2009 July-September No: 29



cilere sunulacak dusuk faizli kredi imkanlarini, ¢zellikle yenile-
me sektdrind canlanmasina yoénelik tedbirlerle desteklenmesi
ic pazarda sektoril rahatlatacaktir. ihracat tarafinda ise, Ureti-
cilerin Uzerinde 6nemli bir yuk olan ve sektérin dinyadaki en
pahali enerjiyi kullanmasina yol acan ve sektérin rekabet gu-
clnl elinden alan enerji Gzerindeki vergilerin azaltiimasi
onemli bir agiim olacaktir. Trk seramik sektérd 2001 krizinde
yUzde 15 kugulmus, buna kargin 2001 yilindan sonraki dort yil
icerisinde kaplama malzemelerinde ylzde 73, saglik gerecle-
rinde ise ylUzde 217 blyUme sergilemistir”.

“Ulkemizde halihazirda 2,5 metrekare olan seramik tiketi-
minin dnumuzdeki on yil icinde alti metrekareye ¢ikmasi bek-
lenmektedir” diyen Okyay, “Dunyada ise 1,4 milyar metrekare-
lik ihracat pazarinin éndmuazdeki bes yil icinde 1,8 milyar met-
rekareye ulasmasi 6ngortlmekte ve sektérin gelecekte de
gelisme trendi icerinde olacagindan kusku duyulmamaktadir”
dedi. SERFED Baskani Zeynep Bodur Okyay, UNICERA Fuari
ile birlikte sektérin moral kazanacagina inandiklarini ve kriz
sonrasi doénemi planladiklarini da soézlerine ekledi. Okyay,
“Sektortun desteklenmesi ve glcli kalmasi sadece karo ve vit-
rifiye Ureticileri icin degil mutfak ve banyo icerisine giren tim
drdnler ve uUreticiler igin de destek anlamini tagimaktadir. Bu
anlamda sektoérdn canl tutulmasi, hammadde, yapi kimyasal-
lar, armatur, banyo mobilyalari, banyo aksesuarlari, profil,
teshir, tesisat yan sanayi ve dagitim kanallari i¢in de itici glg
olacaktir” dedi.

“Onlem paketleri kesintisiz devam etmeli”
UNICERAnIn bu sene bir bagka misafiri de istanbul Sana-
yi Odas (ISO) Baskani Tanil Kucuk'tt. ISO Bagkani Kuguk,
ekonomik krize karsl dnlem paketlerinin kesintisiz olarak de-
vam etmesi gerektigini belirtti. Kdresel krizin Turkiye'de fi-
nans sektérinden ¢ok, reel sektoru, dzellikle de sanayiyi vur-
dugunu belirten Kugctk, Turkiye'nin 27 ceyrektir devam eden

W UNiCEera.com

yay also talked about her expectations in the name of the ceramics
industry. “First of all, tax allowances and low interest credit to be of-
fered to consumers for boost consumption and especially measu-
res for revitalizing especially the alterations sector will comfort the
industry in the domestic market. On the export side, reduction of ta-
Xxes on energy which is a significant burden on manufacturers, le-
ading to the industry’s using the most expensive energy in the
world, removing the competitiveness of the sector, will be an impor-
tant approach. The Turkish ceramics industry was downsized by
15 percent in the 2001 crisis; yet it has displayed a growth of 73
percent in tiles and 217 percent in sanitary ware during the four ye-
ars following 2001”. Okyay said; “It is expected that the ceramic
ware consumption, which is 2.5 square meters presently in our co-
untry, will go up to six square meters in the next decade” and ad-
ded; “In the world, on the other hand, it is expected that the export
market of 1.4 billion square meters will grow to 1.8 billion square
meters in the next five years and there is no doubt that the industry
will be in a trend of progress in the future”. SERFED President Zey-
nep Bodur Okyay also said that they believed that the industry will
gain morale with the UNICERA Trade Fair and they have been
planning for the post-crisis times. Okyay said; “Supporting and ke-
eping the industry powerful means support not only for tile and vit-
reous ware manufacturers but for all products incorporated in kitc-
hens and bathrooms and their manufacturers. In this sense, a vivid
industry will be a driving force for raw materials, building chemicals,
taps, bathroom furniture, bathroom accessories, profiles, display
and installation side industries and distribution channels as well”.

“Measure packages must continue
without interruption”

Another guest of UNICERA this year was Tanil Klicuk, Chair-
man of Istanbul Chamber of Industry (ICl). ICI Chairman Kiglk
stated that the measure packages against the economic crisis ha-
ve to continue without interruption. Noting that the global crisis hit

Zafer Caglayan
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araliksiz blylme déneminin kesintiye ugradigina isaret etti.
Kuguk, "Ozel sektérin guclnin adeta tikendigi bu zor dé-
nem, HUkimet ve ekonomi ydnetimlerine her zamankinden
daha buyUk bir gérev ve sorumluluk yuklemistir. Turkiye, bas-
langic itibariyle, giderek buyuyecegdi belli olan yangin karsi-
sinda 6nlem almakta yavas kalmistir' dedi. Ancak, hikime-
tin 6nlem almak yonundeki ¢abalarinin son dénemde hiz ka-
zandigini memnuniyetle gérduklerini belirten Kucuk, 4. pake-
tin 6zellikle otomotiv sektériinde olumlu bir tepki yarattigini,
OTV ve KDV indirimlerinin zor durumdaki diger sektérler igin
de gundeme gelebilmesini istedi. Kdcuk, sunlari kaydetti:
"Bizim beklentimiz 5. paketin Uretim agirlikli olmasi idi ama 4.
paket gibi bu son paketin de ticaret agirlikli oldugunu gérduk.
Talebi canlandirmak i¢in énemli bir boyut ama bizim asil bek-
lentimiz, es zamanli olarak, isletmelerde, Uretimi yeniden can-
landiracak dnlemlerin de suratle devreye girmesidir. Yapilan
o6nemlidir ama yeterli degildir. Krize karsl énlem paketleri ke-
sintisiz olarak devam etmelidir. Krizin hic olmazsa bundan
sonrasini az hasarla atlatabilmek igin elimizdeki kisitl imkan-
lar ¢ok iyi ve etkin kullanmak zorundayiz. Turkiye, segim su-
recini geride birakmigtir. Artik, bUtin konsantrasyonumuzun
ekonomide olmasi ve krize kargi micadelenin hizlanmasi ge-
rekmektedir.”

Turk seramik sektoéru temsilcilerinin dGnemli gindnde sekto-
re destek vermek igin fuara katilanlar arasinda yer alan istan-
bul Ticaret Odasi (ITO) Yénetim Kurulu Bagkani Murat Yalgin-
tas, Turk seramiklerinin sekiz bin yillik bir gegmisi oldugunu ve
bu topraklardan dogdugunu soyledi. 113 ulkeye ihracat ya-
pan sektdrdn, 220 bin kisiye istihdam sagladigini belirten Yal-
cintas, 4. ve 5. Paketlerle otomotiv, beyaz esya, insaat, gayri-
menkul ve mobilya sektérlerinde devletin Uzerine duseni elin-
den geldigince yaptigini soyledi. Yalgintas, “Ancak diger sek-
torlerde unutulmamali. Ozellikle déviz kazandirici etkisi yik-
sek olan turizm, istihdam kaynagi olan tekstil, seramik ve tum
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the real industry, especially manufacturing, more than the finance
industry in Turkey; pointed out that Turkey’s uninterrupted growth,
which lasted for 27 quarters, has come to a stop. Kl¢Uk said; “This
difficult period where the power of the private sector is almost dep-
leted, has charged a major duty and responsibility on the govern-
ment and economy administration more than ever. In the begin-
ning, Turkey was cumbersome in taking measures against the fire
which was apparently to grow”. However, noting that they are de-

Temmuz-Eyliill 2009 July-September No: 29



sektorlere girdi saglayan enerji sektortine yonelik tedbirlerin
de bir an 6nce aciklanmasini bekliyoruz.” dedi.

“lhracatin ylzde 90’1 sanayi mamulleri”

Fuarin acilisini da yapan Sanayi ve Ticaret Bakani Zafer
Caglayan “Kriz olmasina ragmen Turkiye'nin Gayri Safi Milli
Hasilas’'ni 780 milyar dolara ulastigini, kisi basina milli gelirin
10 bin 500 dolara yaklastigini ifade etti. Caglayan bu artisin se-
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lighted to see that the government’s efforts for taking measures
has gained momentum recently, said that the fourth package cre-
ated a positive reaction especially in the automotive sector and
that SCT and VAT reductions could be considered for other sec-
tors in difficulty as well. Kiigik commented; “Our expectation was
that the fifth package would be focused on production, but we saw
that like the fourth package, this last one is also focused on trade.
This is an important dimension for revitalizing demand but our re-
al expectation is swift activation of measures to rejuvenate produc-
tion in enterprises. What's done is important but not sufficient. Me-
asure packages against the crisis must continue without interrup-
tion. We have to use the restricted capabilities in our hands very
well and effectively so that we can get through at least the next
phase of the crisis with minimum damage. Turkey has left the elec-
tion process behind. Now, all our concentration must be on the
economy and the fight against the crisis must accelerate”.

Istanbul Chamber of Commerce (ICC) Chairman of Board of
Directors Murat Yalgintas, who was among those attending the tra-
de fair to support the industry in this important day for the Turkish
ceramics industry representatives, commented that Turkish cera-
mics has a history of eight thousand years and ceramic was born
in this land. Noting that the industry, exporting to 113 countries,
employed 220,000 people; pointed out that with the fourth and fifth
packages, the government did whatever it could in the automoti-
ve, white goods, construction, real estate and furniture sectors.
Yalcintas said; “But other sectors should also be remembered. We
especially expect the measures for tourism which has a high fore-
ign currency provider, textile which is a source of employment and
the energy industry which supplies input to the ceramic and all ot-
her sectors should be announced as soon as possible”.

“90 percent of exports are manufacturing goods”
Minister of Industry and Trade Zafer Caglayan, who carried out
the inauguration of the trade fair, said that despite the crisis, Tur-

Kemal Yildirnm
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bebi olarak da Turk ¢zel sektéranin dinamizmini gosterdi. 132
milyar dolarlik ihracatin ytzde 90'ini sanayi mamullerinin olus-
turduguna isaret eden Caglayan, “Bundan gurur duyuyoruz.
Dunyaya, Avrupa'ya mal satmak her babayigidin harci degil-
dir” dedi. Caglayan, Turkiye'nin en blyutk ihracat yaptigi Avru-
pa ve ABD pazarlarinin ¢oktigint, Avrupa'da onlarca banka-
nin battigl boylesi bir ortamda Turkiye'deki bankalarin “burnu-
nun bile kanamadigini” vurguladi. Bakan Caglayan, “ABD Mer-
kez bankasi 24 saat dolar basiyor. Bugtn Avrupa Merkez Ban-
kasl Avro baslyor. Tabii ki béylesine bir ortamda bizim alacagi-
miz tedbirlerde dolari, avroyu basamayacagmiza gére bltce
acigl vermek durumundayiz. Bunda utanilacak bir sey yok. Bu-
gun oncelik reel sektdrin yasamini devam ettirmesidir, ihracat-
cinin yeni pazarlara girmesidir, benim istihdam ettigim milyon-
larca calisanin isini asini kaybetmemesidir” dedi.

Su ana kadar bes paket aciklandigini, bu bes pakette top-
lam 36 milyar dolarlik bir finansman ortaya c¢iktigini belirten
Caglayan, calismalarin devam ettigini, kredi garanti fonuna
hazinenin bir milyarlik bir kaynak aktaracagini soyledi. Turki-
ye'yi dinyadan farkli kilan olaylar oldugunu, Turkiye'nin dun-
yada yildizi en fazla parlayacak Ulkelerin basinda geldigini ifa-
de eden Caglayan, “Otomotivdeki OTV indirimi ile sektér 24
saat caligir duruma geldi. Otomobil alanlarin dértte Ggl kendi
tasarruflari ile aliyorlar. Turkiye doymamis ag bir pazara sahip.
Psikolojik faktér cok dnemli. Strekli Ulke gindemine kriz pom-
palandiginda 6zel sektér bundan zarar gortr" diye konustu.
Yeni bir yatinm tesvik sistemi hazirladiklarina ve Bakanlar Ku-
ruluna sunulacagina isaret eden Caglayan, burada ytksek re-

key’s gross national product reached 780 billion Dollars and per
capita national income is close to 10,500 Dollars. As a reason for
this rise, Caglayan pointed to the dynamism of the Turkish private
sector. Noting that 90 percent of the exports of 132 billion Dollars
comprise manufacturing goods, Caglayan said; “We are proud of
this. It is not everyone to sell goods to the world, to Europe”. Cag-
layan commented that European and US markets, which are Tur-
key’s largest export destinations, have collapsed and the banks in
Turkey “did not even have a nosebleed” in such a setting where
tens of banks failed in Europe. Minister Caglayan said; “The US
FED is printing Dollars 24 hours a day. Today, European Central
Bank is printing Euros. Indeed, as we cannot print Dollars or Eu-
ros, with measures we will adopt in such an environment, we are
in a position to run a budget deficit. There is nothing shameful abo-
ut this. Today, the priority is that the real industry continues to sur-
vive, that the exporter penetrates new markets, that millions of pe-
ople | employ should not lose their jobs, their food”

Remarking that so far five packages were announced, which
provide a financing of 36 billion Dollars in total, said that efforts are
ongoing and that the Treasury would transfer one billion worth of
funds to the Credit Guarantee Fund. Stating that there are events
which make Turkey different from the world, that Turkey leads the
countries with the best potential in the world, Caglayan said;
“Thanks to the SCT discount on automotive, the sector started to
operate 24 hours. Three quarters of those buying cars do that by
their own savings. Turkey has an unsaturated hungry market. The
psychological factor is very important. The private sector will be
hurt if the crisis is continuously pumped in the news”. Pointing out
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kabet glcu, yuksek katma deger ve yiksek teknoloji olmak
tzere 3Y'ye ¢énem verdiklerini vurguladi. Caglayan, "3Y'yi bir
araya koyunca tesvik sistemi sektdrel, bolgesel ve proje bazl
tesvik sisteminde her sektér hak ettigi yeni yatinm destegini
alacak” dedi.

Konusmasinin ardindan sorulari yanitlayan Caglayan, yeni
tesvik sistemiyle ilgili sunlar kaydetti: “3Y bakanlar kurulunda
gorusulecek. Bu ay zannediyorum ki Bakanlar Kurulunda su-
numunu yapariz. Bakanlar Kurulundaki sunumdan sonra Sa-
yin Basbakanimizin, bakan arkadaslarimizin konu Uzerindeki
goruslerinin netlesmesiyle yeni tesvik sistemini aciklayacagiz.
Bekleyin hep beraber sonuglarini gérecegiz. Clnku daha Uze-
rinde tartisilacak konular var. Dért bdlgeye ayirtyoruz. Birbirin-
den farkli tesvik yogunlugu olan dort bélge olacak. Sektorleri-
miz yUksek katma degere, ylksek teknoloji ve ylksek rekabet
glctne sahip sektorler olacak. Bir de proje bazl dedigimiz,
Turkiye icin hayatiyet arz eden, istihdamiyla, teknolojisiyle ya-
banci sermayesiyle, sektorlerin yatirnim cinslerine, miktarlarina
gore farklilik arz eden bir yapimiz olacak. Bekleyin hep bera-
ber gorecegiz insallah.”

Bakan Caglayan ihracattaki dtsUse iliskin bir soruya kar-
silik da Turkiye'nin 132 milyar dolar ihracat yaptigini ve bu-
nun agirlikl olarak Avrupa ve ABD'ye yapildigini ifade ede-
rek, “Su anda gerek Avrupa gerek Amerika pazarlarinda cid-
di bir gékus yasaniyor. Bizim ihracatimizin daralmasi kadar
normal bir sey olabilir mi? Su ana ne yapiyoruz? Bir taraftan
ic pazar bir taraftan da yeni pazar arayislari noktasinda ihra-
catcllarimiza gerek Eximbank gerek KOSGEB noktasinda
¢cok énemli destekler veriyoruz. Daralmayi yasayacagiz” ya-
nitini verdi. Bu noktada kuresel krizin Turkiye ekonomisine
gerek issizlik gerek ekonomik boyutta ciddi bir etkisi oldugu-
nu soyleyen Caglayan, Turkiye'nin su anda kuresel krizi en
az hasarla atlatma noktasinda bulundugunu, 53'e yakin ted-
bir aldiklarini vurguladi.
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that they were preparing a new investment incentives system which
would be presented to the Council of Ministers, stressed that they
are emphasizing 3 Hs as high competitive power, high value ad-
ded and high technology. Caglayan said; “When 3 Hs are brought
together, each sector will get the new investment support it deser-
ves in the sector, region and project based incentives system”.

Responding to questions after his speech, Caglayan noted the
following on the new incentive system: “The 3Hs will be conside-
red at the Council of Ministers. | think this month, we will present it
at the Council of Ministers. After the cabinet presentation, we will
announce the new incentive system as the views of the Honorab-
le Prime Minister and our Minister colleagues on the matter beco-
me clear. Wait and we all will see the results. Because there are
still matters to be discussed. We are creating four regions. There
will be four regions with disparate incentive concentrations. Our
sectors will be those with high value added, high technology and
high competitiveness. Then we will have a structure we call project
based which differ by employment, technology, foreign invest-
ment, types and volumes of investment of sectors which are vital
for Turkey. | hope we all will get to see them, wait! ”.

In response to a question on the drop in exports, Minister Cag-
layan said that Turkey’s exports are worth 132 billion Dollars; pre-
dominantly to Europe and the US, and added, “Presently there is
a serious downturn in both the European and also American mar-
kets. Can there be anything more normal than the contraction in
our exports? What have we done so far? We are providing very im-
port support both through Eximbank and also through KOSGEB to
our exporters in terms of on the one hand, domestic market and
on the other hand, in searching new markets. We will go through
this contraction”. Stating that at this point the global crisis has a se-
rious impact on the Turkish economy in terms of both unemploy-
ment and also economically, he stressed that Turkey is at the po-
int of overcoming the global crisis with minimum damage, that they
have adopted close to 53 measures.
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