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Seramik
diinyasinda
fasarim ve
gelecege ait
trendler

Seramik sektori temsilcilerinin yeni
urdnlerini sergiledigi stantlar kadar
UNICERA, toplantilariyla da glindemi
belirliyor. Domus Akademi 6gretim
Uyeleri Dante Donegani ve Giovanni
Lauda, Universitelerin mimarlk,
endustriyel tasarimi ve seramik bolimi
ogrencileriyle bir araya geldi.

Tasarimin buyuk bir 6nem tasidigi sektorlerden biridir sera-
mik. Moda ve tekstil sektorlerinin belirledigi renk, desen ve ¢izgi-
lerden olusan trendler seramik sektériinde etkilendigi motifleri
olusturur. UNICERA kapsaminda Universite ¢grencilerinin yogun
olarak katildigi ve salonda neredeyse bos koltuk bulunmayan bir
konferans gerceklestirildi. Universitelerin mimarlik, endustriyel ta-
sarim ve seramik bolumu égrencilerinin yogun ilgi gésterdigi “Se-
ramik dUnyasinda tasarim ve gelecege ait trendler” konferansinin
iki Unlt ‘konusmacisi vardi. Domus Akademi Master Programi
Baskani Dante Donagani ve Domus Akademi Ogretim Uyesi Gi-
ovanni Lauda.

Mimar olan iki konusmacida yaptiklari tasarimlarin gercek ha-
yatta nasil uygulandigini, hayati nasil kolaylastirdigi, nasil sasirt-
tigini anlatti. Trendlerin belirlenmesinde hangi unsurlarin gozetil-
digini tasarim ve islevselligin nasil bir arada var olabilecegini dia
gosterisiyle 6grencilere gosterdi. “Domus Akademi'de gelecegi
ddstntyoruz, birlikte arastirip dinyanin gelecegini kurmaya ¢a-
lislyoruz” diyen Dante Donegani, gunlik yasamin tiketen, zarar
veren UrUnlerinin ayni zamanda ihtiyag duyulan drtnler oldugunu
belirtti. ilk basta celiski gibi gértinse de yaptiklari isin bu ihtiyaca
cevap verirken yasami en az oranda etkilemesini saglamak oldu-
gunu ifade eden Donegani, diinyaya zarar veren seyleri de yap-
tiklarini ve bu celigkiyi ancak tasarimlarla ortaya koymalarinin
6nemli oldugunu soyledi.

Domus Akademi Ogretim Uyesi Giovanni Lauda Domus Academy Member of Faculty
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Design and future

frends in the world
of ceramics

UNICERA sets the agenda not only with the
stands where the representatives of the ceramics
industry display their new products, but also
with conferences. Domus Academy members of
faculty Dante Donegani and Giovanni Lauda met
the students of architecture, industrial design

and ceramics departments of universities.

Ceramics is an industry where design is of great importance.
The trends comprising colors, patterns and lines set by the fashi-
on and textile industries form the motives influencing the ceramics
industry. On the occasion of the UNICERA Trade Fair, a conferen-
ce was held which was highly popular with university students,
with almost no empty seat in the hall. There were two speakers of
the conference titled; “Design and future trends in the world of ce-
ramics” which got the attention of architecture, industrial design
and ceramics department students of universities;, Domus Aca-
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Tasarladiklari trinlerin hemen Uretilebilecegini hichbir zaman
dustnmedigini aktaran Giovanni Lauda da, Uretildiginde tasa-
rimlarin gercege doénustigunun altini cizdi. Eskiden daha az kar-
masik ofis ortami oldugunu home ofis kavramiyla birlikte tasari-
minda bu ihtiyaca gore yeniden belirlendigini sdyleyen Lauda,
“Sadece Uranleri cizmiyoruz. Nasil bir firma, nasil bir kimlik ve na-
sil bir Pazar kavramlarini da ddstnUyoruz. Teknolojiyi kullanarak
tasarladiklarimiz ¢ok islevli bir Grtn haline getirebiliyoruz” dedi.

“Seramik ekonomik bir Griindiir”

italyan seramik sektértintin hem ciro hem de kalite agisindan
cok 6nemli noktalara geldigini aktaran Lauda, italya’nin artik mik-
tardan kaliteye gectigini ve uluslararasi rekabet acisindan tasari-
min énemini yillar énce kavradigini séyledi. “Seramik ekonomik
bir Grindur” diyen Lauda, seramik sadece banyo ve mutfaklarda
kullanilmaz” dedi. Tuketicinin artik bilin¢li oldugunu da sdyleyen
Lauda, tuketicinin artik evinde hem ¢evreci, hem teknolojik, hem
de fonksiyonel Urlnler tercih ettigini belirtti. “Seramik topraktir”
diyen Lauda, “Seramik mimari icin son derece énemli bir argu-
mandir. Bagka alanlara da girecektir. Banyo sadece temizlik sa-
dece temizlik alani degildir. Ayni zamanda yasam alanlaridir.
Banyo ve mutfaklarda daha énce bilinmeyen ve kullaniimayan
yonler ortaya cikiyor” dedi.

Seramikte sadece yUzeyle degil, derinlikle de ilgilenilmeye

baslandigini séyleyen Donegani, seramikte mimariye déntimeye
baslandigini belirtti. Donagani sunlari sdyledi: “Seramik mimariye
dénmekte. Bu da ¢ok fazla sayida seramik Urdndn satiimasi de-
mektir. 1950'li yillarda seramik azalmaya basladi. Ama bugun ge-
ri geliyor. Banyoda dogal malzemeler geri geliyor. ister tas, ister
seramik olsun. Doganin ¢zellikleri bunlar. Doganin stratejik bir
model oldugunu sdyleyehbiliriz. Sadece formal ya da stil degil,
Urtin ayni zamanda doganin derinligini de yansitmali. Seramikte,
vitrifiyede ve her seyde dogal ¢zellikler kullaniliyor. Derin nitelikli
Ozelliklerin de taklidi olabilir. Taklitler dogayi net sekilde yansita-
bilirler. Seramikte ve ahsap Urtnlerde bu kullanilabiliyor”.

“Seramik yeni bir dogay! Uretiyor, bazen dogada olmayan
seyleri de Uretiyor” diye sozlerini strddren Lauda, son 10 yilda
seramikte minimalizmin yeniden ortaya c¢iktigi kaydederek,
“Geometrik sekiller cesitlendi. Kareler, dikdoértgenler karsimiza
cikti. Simdi biraz tekrardan organik ama dogaya benzer organik
haline gelebiliyor” dedi.

demy Master’s Program Head Dante Donagani and Domus Aca-
demy Member of Faculty Giovanni Lauda.

Both speakers, who are architects, described how their de-
signs were implemented in real life, how they facilitated life and
how they managed to surprise. They showed which elements we-
re furthered in setting of trends and how could design and functi-
onality exist jointly to students in a slide show. Dante Donagani,
who says; “At the Domus Academy, we're thinking of the future.
We're trying to set up the future of the world through collective re-
search’”, notes that the consuming, damaging utilitarian ware we-
re also products which were needed. Stating that although this se-
ems contradictory, what they did was while satisfying this need, to
ensure that life is affected at a minimum level; added that they al-
S0 make things which damage the world and it was important that
they can reveal this contradiction only through design.

Giovanni Lauda, who said that he never thought that the pro-
ducts they designed could be produced immediately, undersco-
red that designs turned into reality when produced. Noting that
previously the office setting was less complex and design is reset
with the advent of the home office concept, said; “We don't just
draw the products. We also think of the concepts of what kind of a
firm, what kind of an identity and what kind of a market. We can
turn our wares into multifunctional products, employing the tech-
nology”.

“The ceramic is an economic product”

Explaining that the Italian ceramics industry came to very im-
portant points in terms of both turnover and also quality, said that
ltaly has now moved from quantity to quality and grasped the im-
portance of design in terms of international competition years ago.
Lauda said; “Ceramic is an economic product and is used not only
in bathrooms and kitchens”. Also, stating that the consumer is
educated, noted that the consumer opted for environmentalist,
technological and also functional products in his home. Lauda,
who says;” Ceramic is earth” also said; “Ceramic is an extremely
important argument for architecture. It will penetrate other doma-
ins, too. The bathroom is not just cleaning, not just an area for cle-
aning. These are also living spaces. Previously unknown and unu-
sed aspects are emerging in bathrooms and kitchens”.

Donegani, who said that not just the surface but also depth is
being investigated in ceramics, commented that there is a move
towards architecture in ceramics. Donagani added: “Ceramic is
moving towards architecture. And this means that a much bigger
quantity of ceramic ware will be sold. In the 1950s, use of ceramic
started to decline but now it's coming back. Natural materials ma-
ke a comeback in the bathroom. Either stone or ceramic. These
are the characteristics of nature. Nature is a strategic model. Not
just formal or style, the product must also reflect the depth of na-
ture. Natural characteristics are being used in ceramics, vitreous
ware and everything. There may be imitations of properties of de-
ep nature. Imitations may reflect nature in a net manner. This may
be employed in ceramics and wooden products. Continuing sa-
ying; “Ceramic creates a new nature and sometimes things which
are not available in nature”, noting that minimalism reappeared in
the last decade in ceramics, Lauda said: "Geometrical forms di-
versified. Squares and rectangles are coming before us. Now, on-
ce again, they are becoming organic, but nature-like organic”.
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Evinizin degerini artiracak bir 6nerimiz var

Evinizin degerini belirleyen en énemli faktdrlerden biri de banyolarin ve mutfaklarin giizelligidir.
Bir ev alirken de satarken de ilk bakilan ve kisiyi etkileyen mekanlar mutfak ve banyolardir.
Ktitahya Seramik driinlerinin satildigt magazalara gittiginizde, kalitesi ayni ama giizelligini yaratan
unsurlarin getirdigi maliyet farkindan kaynaklanan degisik fiyatlar gérecekseniz.
Ortalama 3 + 1 dairede 100 m" seramik kullanilacadi hesaplanmaktadir.

Gorsel degeri yiiksek Kiitahya Seramik Urtinlerini kullanmaniz halinde,
evinizin degeri seramik icin 6deyecedginiz fiyat ile diclilemeyecek kadar ¢ok artar.

Size bir baska 6nerimiz daha var .

Seramik kullanilmis mekanlari her yerde gérebilirsiniz.
Isterseniz siz bir farkliik yaratin ve Kiitahya Seramik fabrikalarinda dretilen Brezza iriinlerini kullanin.
Ana malzemesi cam olan Brezza koleksiyonlarinda her bir parca ayri ayn el isciligi ile
cam sanatcilan tarafindan diretilmektedir.

Brezza koleksiyonlari sadece yer ve duvarda degil, lavabolarda, kolonlarda,
havuzlarda, dekorasyonun her safhasinda bir siisleme sanati olarak kullanilmaktadir.
Yasam mekanlarinizi, banyonuzu ve mutfaginizi Brezza liriinleriyle kaplayabilir, cam lavabolar
kullanabilir veya seramiklerle birlikte Brezza kombinasyonlar yapabilirsiniz. Tercih sizin.

Siz en iyisi bize gelin, hem tarisalim, birer kahve igelim,
hem de Kiitahya Seramik tiriinlerini size daha kapsamli anlatalim.

kutahyaseramik.com.tr



