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Avrupa Refrakter Üreticileri Federasyonu (PRE), 2009 kong-
resi Milano’da gerçeklefltirildi. PRE,  2009 y›l› Genel Kurulu,
Confindustria Ceramica’n›n ev sahipli¤inde Milano’da 12 Hazi-
ran 2009 tarihinde Westin Palace Hotel’de yap›ld›. Genel kurul
öncesi, PRE Executive Committee Üyeleri de toplant›lar›n› yapt›.
PRE Genel Kurulu'na Türkiye'den SEREF Baflkan› Faruk Ar›soy,
SEREF Yönetim Kurulu Üyesi Nafiz Özdemir ve Salih Erez ile
SERFED Genel Sekreteri Germiyan Saatçio¤lu ile Haznedar
A.fi.Yönetim Kurulu Baflkan› Zekai Erez kat›ld›. Tüm üyelerin ka-
t›ld›¤› Economic Committee Toplant›s›’nda sektörün gidiflat› hak-
k›nda bilgi sunuldu. Dünya üzerindeki ekonomik ve finansal kri-
ze ra¤men Avrupa Refrakter Sanayi’nin 2008 y›l›nda iyi sonuçlar
almas›, toplant›ya kat›lan üyeler taraf›ndan sevinçle karfl›land›.
2007 y›l›ndaki toplam refrakter üretiminin 4 bin 854 tondan, 2008
y›l›nda 4 bin 682 tona düflerek, yüzde 3,5 azalm›fl olmas›, bu
sektörün krizden pek fazla etkilenmemifl oldu¤unu gösterdi.

Geçen y›l›n sonuçlar› umut verici
Milano’da yap›lm›fl olan PRE Genel Kurulu’nda flu bilgiler

aç›kland›: “Üye üreticilerden toplanan, refrakter üretimindeki

The European Refractories Producers Federation (PRE) held its
2009 convention in Milan. PRE 2009 General Meeting was held at
Westin Palace Hotel on June 12, 2009 in Milan hosted by Confin-
dustria Ceramica. PRE Executive Committee Members held their
meetings prior to the general meeting as well.  SEREF President Fa-
ruk Ar›soy, SEREF Members of the Board Nafiz Özdemir and Salih
Erez and SERFED Secretary General Germiyan Saatçio¤lu and
Haznedar A.fi. Chairman of the Board  Zekai Erez attended the

PRE Genel Kurulu yap›ld›
K›sa ad› PRE olan Avrupa Refrakter

Üreticileri Federasyonu, 2009 genel kurulu
‹talya’n›n Milano kentinde yap›ld›. Toplant›,

tüm dünyada yaflanan küresel krizin,
Federasyon’a üye ülkelerin kat›l›m›yla masaya

yat›r›ld›¤› ve 2007-2008 y›l› refrakter
üretiminin tüm sonuçlar›n›n, sunumlarla

aç›kland›¤› önemli bir platform oldu. 

The European Refractories Producers Federation

known as PRE held its general meeting for 2009

in Milan, Italy. The meeting was an important

platform where the global crisis experienced in the

world was discussed with the participation of

Federation member countries and all results of

refractories production in 2007-2008 were

announced through presentations. 

PRE General Meeting held 
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PRE General Meeting representing Turkey.
The course of the industry was discussed at the economic

committee meeting attended by all members. Members were
happy that the European refractories industry had good results in
2009 despite the economic and financial crisis in the world. The
fact that the total refractories production in 2007 dropped by 3.5
percent down from 4,854 tons to 4,682 tons in 2008 was an indica-
tion that this industry was not impacted too much by the crisis. 

The results of last year promising 
The following information was provided at the PRE General Me-

eting held in Milan: “The average values of price increases obser-
ved in 2005-2008 and the first quarter of 2009 compiled from mem-
ber manufacturers as regards the inputs of refractories production
were announced percentage-wise. Labor costs, wage increases
for 2007-2008, the course of wages in the period 2003-2008, pro-
duction per worker and productivity figures in member countries
were revealed by country as PRE statistics. 2007-2008 production
figures, 2007-2008 comparison of sales by country, sales and the
course of sales in the 2003-2008 period were shared with mem-
bers. The number of workers employed in refractories production
per hour average wage benefits, situations of members, situations
of non-members, GDPs of countries and inflation rates by country
were announced through presentations.” 

According to federation officials of member countries attending
the meeting, the results of 2007-2008 were rather promising. Altho-
ugh production and sales have dropped in the second half of 2008,
during which the global crisis made its impact all over the world, the
results obtained revealed what should be done for the future. 

A copy each of these presentations is published in the Turkish
Ceramics Federation (SERFED) website www.serfed.com in the
section allocated to SERFED members who can access such infor-
mation using their user names and passwords. The meeting also
had a guest of honor. Milan Catholic University Member of Faculty
and Fondazione Edison  Vice-President Professor of Economics
Marco Fortis gave a lecture titled “The Financial And Economic Cri-
sis In The World”. Members of the European Refractories Produ-
cers Federation left Milan for their countries after the general
meeting came to a close. 

girdilerde 2005-2008 döneminde ve 2009 ilk çeyre¤inde görü-
len fiyat art›fllar›n›n ortalama de¤erleri oransal olarak aç›kland›.
PRE istatistikleri olarak  ülkelere göre iflçilik ücretleri, 2007-2008
ücret art›fllar›,  iflçilik ücretlerinin 2003-2008 dönemindeki seyri,
iflçi bafl›na üretim miktar›, üye ülkelerdeki verimlilikler ortaya
kondu. 2007-2008 üretim rakamlar›, ülkelere göre sat›fllar›n
2007-2008 mukayesesi, sat›fllar ve 2003-2008 döneminde sa-
t›fllar›n gidiflat› hakk›ndaki bilgiler üyelerle paylafl›ld›. Ülkelere
göre refrakter üretiminde çal›flan iflçi say›s›, saat bafl› iflçilik or-
talama ücreti, sosyal yard›mlar, üyelerdeki durum, üye olmayan-
lardaki durum, ülkelerin GDP’leri, enflasyon oranlar› da sunum-
larla aç›kland›.”

Toplant›ya kat›lan üye ülkelerin federasyon yetkililerine gore
2007-2008 y›l› sonuçlar› oldukça umut vericiydi. Küresel krizin
tüm dünyada etkisini hissettirdi¤i 2008 y›l› ikinci yar›s›nda üretim
ve sat›fllar düflse de, herfleye ra¤men al›nan sonuçlar, gelecek
için neler yap›lmas› gerekti¤ini de ortaya koyuyordu.

Bu sunumlar›n birer kopyas› www.serfed.com adresli Türkiye
Seramik Federasyonu (SERFED) web sitesinde, SERFED üyele-
rine ayr›lm›fl bölümde ayr›ca yay›nlan›yor. Kullan›c› ad› ve flifre-
leriyle SERFED üyeleri bu bilgilere ulaflabiliyor. Toplant›n›n ayr›-
ca bir de fleref konu¤u konuflmac›s› vard›. Milano Catholic
University Ö¤retim Görevlisi ve  Fondazione Edison  Baflkan
Yard›mc›s› Ekonomi Profesörü Marco Fortis, dünyada finansal ve
ekonomik kriz bafll›kl› bir konuflma yapt›. Avrupa Refrakter
Üreticileri Federasyonu üyeleri genel kurulun tamamlanmas›n›n
ard›ndan Milano’dan ayr›larak ülkelerine döndüler. 

‹talya Milano
Milan, Italy
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The

Turkish

ceramics

industry is trying

to close the gap

created by the contracting

European and USA markets

with the economic crisis, by

finding new markets. As part of the

new approaches in exports initiated

towards Turkey’s neighboring countries,

Middle East and Near East and African

countries; Turkish firms, which participated in

BATIMATEC 2009 held in Algeria, for the first time

under the Ceramics Promotion Group, came back quite

optimistic. 

Yaflanan ekonomik krizle daralan Avrupa 
ve ABD pazarlar›na karfl›n Türk 
seramik sektörü yeni pazarlarla bu 
aç›¤›n› kapatmaya çal›fl›yor. Türkiye’nin 
çevre ülkeleri, Orta ve Yak›ndo¤u ile 
Afrika ülkelerine do¤ru bafllat›lan 
ihracatta yeni aç›l›mlar kapsam›nda ilk 
kez Seramik Tan›t›m Grubu alt›nda 
Cezayir’de düzenlenen 
BATIMATEC 2009’a 
kat›lan Türk firmalar› 
oldukça umutlu 
döndü.

Yeni pazarlar, yeni ihracat kap›lar›
New markets, 
new gates of

exports



D
The economic crisis experienced in the world led Turkish ce-

ramic manufacturers to search for new markets. Turkey’s stra-
tegy oriented to new export markets set by the Turkish Ceramics
Promotion Group in conjunction with the leading manufacturers
in the industry showed up at the BATIMATEC 2009 International
Building and Construction Trade Fair held in Algeria. The trade
fair in Algeria which is an important gate for Turkey’s export stra-
tegy oriented to its neighboring countries, Middle and Near East,
drew great interest in this context. In line with the decisions of the
Ceramics Industry Joint Promotion Collaboration Project Coordi-
nation Board, as part of the activities of the “Ceramics Promoti-
on Group” comprising the representatives of Undersecretariat of
Foreign Trade, Secretariat General of Central Anatolian Expor-
ters Union, Ceramics Federation and the private sector, the ce-

Dünyada yaflanan ekonomik kriz, Türk seramik üreticilerini
yeni pazar aray›fllar›na itti. Türk Seramik Tan›t›m Grubu’nun sek-
törün önde gelen üreticileri ile belirledi¤i ve Türkiye’nin de yeni
ihracat pazarlar›na dönük stratejisi Cezayir’de düzenlenen BATI-
MATEC 2009 Uluslararas› Yap› ve ‹nflaat Fuar›’nda kendisini gös-
terdi. Türkiye’nin komflu ülkeleri, Orta ve Yak›ndo¤u ülkelerine ih-
racat stratejisine dönük önemli bir kap› olan Cezayir’deki fuar, bu
anlamda yo¤un ilgi gördü. 13-17 Mart 2009 tarihleri aras›nda Ce-
zayir’in baflkenti Cezayir’de düzenlenen BATIMATEC 2009 Ulus-
lararas› Yap› ve ‹nflaat Fuar›’na, Seramik Sektörü Ortak Tan›t›m ‹fl-
birli¤i Projesi Koordinasyon Kurulu kararlar› do¤rultusunda, D›fl
Ticaret Müsteflarl›¤›, Orta Anadolu ‹hracatç› Birlikleri Genel Sek-
reterli¤i, Seramik Federasyonu ve özel sektör temsilcilerinden
oluflan “Seramik Tan›t›m Grubu” faaliyetleri çerçevesinde, on iki
seramik firma stand› ve bir info stand içeren 300 metrekarelik
toplu bir stant ile kat›ld›.

‹nflaat malzemeleri, kap›-pencere, seramik, ›s›tma-so¤utma
ve inflaat makineleri sektörü temsilcilerini bir araya getiren fuarda
Türkiye’den seramik kaplama malzemelerinde dokuz, seramik
sa¤l›k gereçlerinden de üç olmak üzere toplam on iki firma yer
ald›. Türkiye’nin Cezayir Büyükelçisi Ahmet Necati Bigal› ve Mas-
lahatgüzar› da Seramik Tan›t›m Grubu Stand› ve seramik sektörü
firma stantlar›n› ziyaret etti. Fuara milli kat›l›m organizasyonu ile
kat›lan ülkeler aras›nda ‹spanya, Fransa, Türkiye, M›s›r ve ‹talya
yer ald›. Alt› salonu bulunan fuara toplamda seksen üç Türk fir-
mas› yo¤un bir ilgi gösterdi. Fuarda ürünlerini sergileyen firmalar;
seramik kaplama malzemelerinde; Çanakkale Seramik, Akgün
Seramik, Çanakc›lar Seramik, Graniser Seramik, Kütahya Sera-

mik, Hitit Seramik, Umpafl Seramik, Uflak Seramik, Yüksel
Seramik; seramik sa¤l›k gereçlerinde ise Ece Banyo, Gü-
ral Vitrifiye ve Turkuaz Seramik’tir. Her bir firma ürünleri-
ni yirmi metrekarelik stantlarda sergiledi. Firmalar›n bü-

yük bir ço¤unlu¤u da fuardan beklentilerini karfl›layarak
ayr›ld›.

Türkiye-Cezayir ekonomik iliflkileri
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2005 2006 2007 2008 De¤iflim/Change %

‹hracat›m›z (Our exports) 807 1.021 1.232 1.614 31,0

‹thalat›m›z (Our imports) 1.695 1.865 2.108 3.262 54,7

D›fl Ticaret Hacmi (Foreign Trade Volume) 2.502 2.886 3.340 4.876 46,0

D›fl Ticaret Dengesi (Foreign Trade Balance) -888 -844 -876 -1.648 88,1

Kaynak: TÜ‹K Verileri Source: TUIK Data

Türkiye-Cezayir D›fl Ticareti/ Turkey-Algeria International Trade (milyon ABD Dolar›/ million US Dollars) 

Y›llar Miktar De¤er/ABD Dolar› 
Years Volume (m2) Value /US Dollars
2004 17.413 131.592
2005 27.108 264.609
2006 8.163 69.324
2007 58.261 317.498
2008 78.202 446.444

Kaynak: TÜ‹K Verileri Source: TUIK Data

Türkiye’nin Cezayir’e Yapt›¤› SKM ‹hracat›
Ceramic Tile Exports of Turkey to Algeria

Türkiye’nin Cezayir’e Yapt›¤› SSG ‹hracat›
SSW Exports of Turkey to Algeria 

Y›llar Miktar De¤er/ABD Dolar› 
Years Volume (KG) Value /US Dollars
2004 924.287 920.338
2005 485.188 408.562
2006 457.255 385.155
2007 528.677 506.944
2008 712.421 643.096    

Kaynak: TÜ‹K Verileri Source: TUIK Data
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ramics industry participated in the BATIMATEC 2009 Internati-
onal Building and Construction Fair held in Algiers, the capital
city of Algeria March 13-17, 2009 with a collective stand of 300
square meters comprising twelve stands of ceramic firms and
one info stand. 

In total, twelve firms; nine ceramic tile and three ceramic sa-
nitary ware, participated in the trade fair bringing together the
representatives of the building materials, door-window, ceramic,
HVAC and construction machinery sectors from Turkey. Turkey’s
Algeria Ambassador Ahmet Necati Bigal› and Charge d’Affaires
also visited the Ceramic Promotion Group stand and the stands
of the ceramics industry firms. Spain, France, Turkey, Egypt and
Italy were among countries participating in the trade fair through
national participation organizations. In total, eighty-three Turkish
firms showed great interest in the trade fair which had six halls.
Firms exhibiting their wares at the fair were in ceramic tile, Ça-
nakkale Seramik, Akgün Seramik, Çanakc›lar Seramik, Graniser
Seramik, Kütahya Seramik, Hitit Seramik, Umpafl Seramik, Uflak
Seramik, Yüksel Seramik; in ceramic sanitary ware, Ece Banyo,
Güral Vitrifiye and Turkuaz Seramik. Each firm displayed its wa-
res at the fair in twenty square meter stands. A great majority of
firms were happy with their achievements at the fair. 

VitrA, “Mosbuild”e kat›ld›
VitrA, uluslararas› tasar›mc›lar›n imzas›n› tafl›yan koleksiyonlar›n›, Rus-

ya’n›n en büyük inflaat sektörü fuar› Mosbuild'de, bir kez daha profesyonellerin
be¤enisine sundu. VitrA’n›n 155 metrekarelik stand›nda, Ross Lovegrove’un ta-
sarlad›¤› ödüllü MOD Koleksiyonu ve ‹stanbul Serisi yer ald›. Ayr›ca, tasar›mc›-
n›n VitrA için haz›rlad›¤› son koleksiyon Freedom ile VitrA Karo’nun 2009 y›l›-
na özel üretti¤i karo serileri de ziyaretçilerin be¤enisine sunuldu. 

VitrA joins “Mosbuild” 
VitrA presented its collections prepared by international designers to professi-

onals once more at Russia’s largest construction industry fair Mosbuild. The prize
winning MOD Collection designed by Ross Lovegrove and Istanbul Series were exhi-
bited at VitrA’s 155 square meter stand. Also, the last collection prepared by the de-
signer for Vitra; Freedom, and tile series specifically produced by VitrA Karo for 2009
were on display for visitors. 

ISH Fuar› 50.y›l›nda
Her iki y›lda bir Almanya’n›n Frankfurt kentinde yap›lan ISH Fuar› bu y›l 10-

14 Mart 2009 tarihleri aras›nda kap›lar›n› açt›. Banyo teknolojileri, ›s›tma ve klima
teknolojileri sektörlerinden firmalar›n kat›ld›¤› ISH 2009 Fuar›’na bu y›l Türk Se-
ramik Tan›t›m Grubu alt›nda Türk seramik sektörü temsilcileri üçüncü kez kat›l-
d›. Çanakc›lar Seramik, Ece Banyo,  Ege Vitrifiye, Güral Vitrifiye, Serel Seramik ve
Vitra’n›n kat›ld›¤› fuara toplam 202 bin ziyaretçi geldi. 2008’de 217 bin kiflinin zi-
yaret etti¤i fuar bu y›l 50. y›l›n› kutluyor. Ekonomik krize ra¤men kat›l›mc› say›-
s›n›n yüksek olmas› ISH Fuar›’n›n ne kadar büyük ve güçlü bir fuar oldu¤unu
gösteriyor. Elli sekiz ülkeden 2 bin 361 firman›n yer ald›¤› ISH 2009 Fuar›’na, 2007
y›l›nda 2 bin 372 firma kat›lm›flt›. Fuarda yer alan firmalar›n 700’ünü banyo ürün-
leri, sa¤l›k gereçleri, dekorasyon firmalar› oluflturdu. Kat›l›mc› firmalar›n yüzde
82’si fuara kat›lmakla hedefledikleri verime ulaflt›klar›n› ifade ederken, bu rakam
2007’de yüzde 84 olarak gerçekleflmiflti. Ziyaretçi istatisti¤ine bak›ld›¤›nda fuara
Almanya’dan sonra en çok kat›l›m gösteren ülkeler, ‹talya, Hollanda, Fransa, ‹s-
viçre, Avusturya, Belçika, ‹ngiltere, Polonya, ‹sveç ve ‹spanya.

ISH Trade Fair in its 50th year 
ISH Trade Fair held in Frankfurt, Germany every two years opened its gates March

10-14, 2009 this year. This year, Turkish ceramics industry representatives participated
in the ISH 2009 Trade Fair attended by firms from bathroom technologies and HVAC
technologies sectors for the third time under the Turkish Ceramic Promotion Group.
Two hundred thousand visitors came to the trade fair; Çanakc›lar Seramik, Ece Banyo,
Ege Vitrifiye, Güral Vitrifiye, Serel Seramik and Vitra attended. The fair visited by
217,000 people in 2008 celebrates its 50th anniversary this year. The high number of
participants, despite the economic crisis, demonstrates how big and powerful trade fair
ISH is. In 2007; 2,372 firms participated in the ISH 2009 Trade Fair attended by 2,361
firms from 58 countries. Bathroom products, sanitary ware and decoration firms comp-
rised 700 of the firms participating in the fair. Of the participants, 82 percent stated that
they achieved what they targeted and this figure was 84 percent in 2007. Looking at vi-
sitor statistics, countries with largest attendance after Germany were Italy, Holland,
France, Switzerland, Austria, Belgium, England, Poland, Sweden and Spain. 

Kriz, CEVISAMA 2009’u vurdu
Dünyan›n en büyük seramik ihracatç›s› ülkeleri aras›nda yer alan ve Avru-

pa’n›n en büyük üç fuar›ndan biri olarak kabul edilen CEVISAMA 2009’da kriz-
den etkilendi. 10-13 fiubat 2009 tarihleri aras›nda ‹spanya’n›n Valencia Kenti’nde
düzenlenen CEVISAMA 2009 Fuar›’na, Türk Seramik Tan›t›m Grubu ortak çat›-
s› alt›nda yedinci kez kat›l›m gerçeklefltiren Türk firmalar› aras›nda sadece üç
üretici vard›. Güral Vitrifiye, Vitra ve Yurtbay Seramik’in kat›ld›¤› fuarda sergi-
lenen ürün gruplar› aras›nda inflaat ve yap› sanayi, seramik ürünler, iç ve d›fl de-
korasyon, armatür ve aksesuarlar, banyo mobilyalar› ve seramik hammaddele-
ri ile s›rl› seramik, seramik kaplama malzemeleri ve makineleri yer ald›. Türk Se-
ramik Sektörü’nün yurt d›fl›nda tan›t›m›n› yapmak amac›yla ve pazar pay›n›n
art›r›lmas› için bu y›l yedinci kez kat›l›m gerçeklefltirilen CEVISAMA 2009 Fu-
ar›’nda ziyaretçi say›s›n›n, geçen y›llara oranla cok azald›¤›n› belirten yetkililer,
öte yandan gelen ziyaretçilerin daha profesyonel oldu¤unu söylüyor.

The crisis hits CEVISAMA 2009
CEVISAMA 2009, listed among the world’s largest ceramic exporter trade fairs

and one of the largest three trade fairs in Europe, was affected by the crisis.
CEVISAMA 2009 Trade Fair was held in Valencia, Spain February 10-13, 2009 with
only three Turkish manufacturers attending the fair participated in for the seventh time
under the common roof of the Ceramics Promotion Group. Among the product groups
on display at the fair participated by Güral Vitrifiye, Vitra and Yurtbay Seramik were
construction and building industry ceramic ware, interior and exterior decoration, taps
and accessories, bathroom furniture, ceramic raw materials, glazed ceramic, ceramic tile
and machinery. Officials, noting that the number of visitors were much less than
previous years at the CEVISAMA 2009 Trade Fair which was participated in for the
seventh time this year to promote the Turkish ceramics industry abroad and to increase
its market share, comment that on the other hand, visitors were more professional. 
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Kuzey Afrika’n›n en genifl yüzölçümüne, otuz befl milyona ya-
k›n nüfusa, büyük petrol ve do¤algaz rezervlerine sahip olan Ce-
zayir, ekonomik veriler aç›s›ndan zengin bir ülke görünümü ser-
gilemesine ra¤men, halk›n gelir düzeyi ile yaflam kalitesi aç›s›n-
dan bir üçüncü dünya ülkesi görünümü veriyor. Türkiye’nin Ceza-
yir’e yönelik ihracat›nda son y›llarda önemli art›fllar yafland›¤› gö-
rülüyor. 2008’de 1,6 milyar dolar ihracat›m›za karfl›l›k, söz konu-
su ülkeden 3,3 milyar dolara yak›n ithalat›m›z bulunuyor. Ayr›ca,
son dönemde Cezayir’e yönelik ihracat›m›zda kaydedilen gelifl-
meler ve Cezayir’den yap›lan ithalat›m›zda oluflan art›fllar sonu-
cunda, iki ülke aras›ndaki d›fl ticaret hacminin de 4,9 milyar do-
lara ulaflt›¤› görülüyor. 2008 y›l› itibariyle Cezayir, Türkiye’nin ge-
nel ihracat›nda 21. ülke konumunda iken, genel ithalat›m›zda ise
16. s›rada yer al›yor.

Türk seramik üreticileri için önemli pazarlardan biri olan Ce-
zayir’e 2008 y›l›nda bir önceki y›la göre miktarda yüzde 34, de-
¤erde ise yüzde 41 art›fl kaydedilerek 78,2 bin metrekare ve
446,4 bin dolarl›k seramik kaplama malzemeleri ihracat› yap›ld›.
2008 y›l› itibar›yla Türkiye’nin Cezayir’e yapt›¤› seramik sa¤l›k ge-
reçleri ihracat› ise bir önceki y›la göre miktar baz›nda yüzde 35,
de¤er baz›nda yüzde 27 artarak toplam 712,4 bin kilogram ve
643,1 bin Dolar olarak gerçekleflti.

Turkish-Algerian economic relations 
Algeria, which has the largest land area in North Africa with a

population close to thirty-five million, which also has major oil and
natural gas reserves, despite its appearance as a country rich in
terms of economic data, appears to be a third world country in
terms of quality of life due to the income level of the public. It is ob-
served that major increases are taking place in Turkey’s exports to
Algeria in recent years. Despite our exports of 1.6 billion Dollars in
2008, our imports from the same country are close to 3.3 billion
Dollars. Also, as a result of the developments in our exports to Al-
geria recently and the rise in our imports from Algeria, the interna-
tional trade volume between two countries has risen to 4.9 billion
Dollars. As of 2008, Algeria ranks 21st in overall exports of Turkey,
ranking 16th among our overall imports. 

Compared to the previous year, a 34 percent increase was re-
corded in exports made in 2008 to Algeria which is an important
market for Turkish ceramic manufacturers and the increase value-
wise was 41 percent and the volume of exports was 78,200 squ-
are meters worth 446,400 Dollars. The ceramic sanitary ware ex-
ports made by Turkey to Algeria in 2008 was 712,400 kilograms
worth 643,100 Dollars with a rise of 35 percent by volume and 27
percent by value over the previous year.

CERSIE 2009
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Dubai / B.A.E. (Dubai / U.A.E.)
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‹talyan seramikçilerin krizle imtihan›
Seramik sektöründe y›llard›r önemli
oyunculardan biri olan ‹talyan seramikçileri,
2008’de krizin a¤›r etkilerini hissetti. Bu
durum 2009’un ilk üç ay›nda da etkisini
gösterdi. Avrupa pazarlar›nda düflüfller
yaflayan ‹talyan seramik sektörü, ç›k›fl› tüm
dünyada oldu¤u gibi yeni pazarlara aç›larak
aflmaya çal›fl›yor.

The Italian ceramicists, which are among the

important players in the ceramics industry over

the years, felt the severe impact of the crisis in

2008. This was the same in the first quarter of

2009. The Italian ceramics industry, which

faced declines in European markets, is

attempting to find the way out by opening to

new markets like in the whole world. 

Italian ceramicists tested by crisis
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D
Dünyan›n en büyük seramik üreticisi ülkelerinden biri olan ‹tal-

ya, ekonomik krizin etkilerini 2008 y›l›nda ve 2009’un ilk üç ay›nda
fazlas›yla hissetti. Sektör verilerinin sunuldu¤u y›ll›k bas›n toplan-
t›s›nda Confindustria Ceramica’n›n yeni seçilen baflkan› Franco
Manfredini, flirketler pazar paylar›n› korumada baflar›l› olsalar da,
krizin ‹talyan seramik sektörü için önemli kay›plara yol açt›¤›n›
aç›klad›. 2009’un ilk üç ay›nda kaplama malzemesi üretiminin yüz-
de 30, cirosunun da yaklafl›k yüzde 23 düfltü¤ünü aç›klayan
Manfredini, rakamlar›n alarm verdi¤in, ancak 2008’in ayn› çeyre-
¤ine bak›ld›¤›nda, özellikle güçlü bir performans›nda sergilendi¤i-
ni söyledi. Confindustria Ceramica yönetimine göre 2009’un, ilk
çeyrekte oldu¤undan daha küçük zararlar ile sona ermesini bek-
liyor. 

Manfredini , yapt›¤› bas›n toplant›s›nda 2009’un ilk üç ay›nda
‹talyan seramik sektöründe yaflanan olumlu geliflmelerden de
bahsetti. ‹talyan seramik sektörü firmalar›n› ilk üç ayda 278 milyon
Euro’ya eriflecek flekilde, teknolojik yat›r›mlar› ve üretim süreçleri-
nin optimizasyonu ile ilgili çal›flmalar yapt›klar›n› kaydeden Manf-
redini, yat›r›m›n 2008 y›l›nda 304 milyon Euro oldu¤u düflünüldü-
¤ünde önemli bir geliflme oldu¤unu belirtti. 2007’ye göre ise yat›-
r›ma ayr›lan tutar›n yüzde 0,45 artt›¤› görülüyor.

2008’de ‹talyan seramik sektörü
Geçti¤imiz y›l› ‹talyan seramik sektörü üretim ve sat›fl aç›s›n-

dan düflüflle kapatt›. Bu durum rakamlara yans›m›fl durumda.
Üretim 512,5 milyon metrekareye (yüzde -8,33), ciro da 5,51 mil-
yar Euro’ya düfltü diyen Manfredini, bu rakamlar›n 2007’ye göre
yüzde 4,63 düflüfl anlam›na geldi¤ini aktard›. 506,24 milyon met-

O
One of the world’s largest ceramic manufacturer countries, Italy,

more than felt the impact of the economic crisis in 2008 and in the first
quarter of 2009. At the yearly press conference, where the data for
the sector were presented, the newly elected president of Confindust-
ria Ceramica Franco Manfredini announced that although the firms
were successful in maintaining their market shares, the crisis caused
significant losses for the Italian ceramics industry. Noting that in the
first quarter of 2009 tile production dropped by 30 % with a 23 % drop
in turnover, Manfredini said that the figures were alarming but there
was a strong performance over the first quarter in 2008. The mana-
gement of Confindustria Ceramica expects 2009 to close with losses
less than the first quarter of the year. 

In his press conference, Manfredini also talked about the positive
developments in the Italian ceramics industry in the first quarter of
2009. Stating that the Italian ceramics industry firms carried out efforts
on the optimization of their technological investments and optimizati-
on of their production processes to the tune of 278 million Euros in the
first quarter, said that this was a significant development considering
that investments amounted to 304 million Euros in 2008, in the first qu-
arter. This was a significant development considering that invest-
ments amounted to 304 million Euros in 2008. It is observed that the
amount allocated to investment has grown by 0.45 percent over
2007. 

Italian ceramics industry in 2008 
The Italian ceramics industry closed last year with a drop in terms

of production and sales. This has been reflected onto figures as well.
Manfredini, who said that production fell down to 512.5 million square
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rekare sat›fl yap›ld›¤›n› söyleyen Manfredini, bunun da yüzde 7,48
düflün anlam›na geldi¤ini belirtti.

Manfredini, ‹talyan seramik sektörünün ortalama fiyatlar aç›-
s›ndan yüzde 3,07 art›fl ile baflar›l› bir performans gösterdi¤ini, bu
durumunda ‹talyan ürünlerinin de¤erini vurgulad›¤›n›n alt›n› çizdi.
Manfredini. “Bu art›fl, cirodaki düflüflün s›n›rlanmas›nda yard›mc›
olurken, özellikle emtian›n ve ‹talyan flirketlerinin temel zay›fl›¤›n›
oluflturan do¤al gaz maliyetindeki art›fllar dolay›s›yla, üretim mali-
yetlerindeki art›fltan önemli ölçüde etkilenen flirketlerin, kar marj-
lar›n›n düzelmesi aç›s›ndan bir fley getirmedi. Sektör tamam›n›n
yüzde 48’inde oluflan temsil edici bir örneklemin, ortalama karl›l›-
¤› yüzde 0,96 civar›nda bir brüt iflletme marj› ile yüzde 7,84 oldu”
dedi. ‹talyan kaplama malzemelerinin ç›k›fl pazarlar›n› büyük ölçü-
de uluslar aras› pazarlar oluflturuyor. 2008’de sat›lan toplam 506,2
milyon metrekare’nin, 151,1 metrekaresi (toplam›n yüzde 29,9’unu
oluflturuyor) ‹talya’da sat›l›rken (bir önceki y›la oranla bu rakam
yüzde 9,92 düflüfl anlam›na geliyor), toplam›n yüzde 70,1’ini olufl-
turan 355,1 milyon metrekaresi ise ihraç ediliyor. ‹hraç edilen ra-
kam›n bir önceki y›la oranla yüzde 6,40 oran›nda düfltü¤ü de göz-
leniyor. ‹talya’da oluflturulan ciro, 1,473 milyon Euro (2007’ye gö-
re yüzde 8 düflüfl görülüyor) olurken, ihracat cirosu da 4,044 mil-
yon Euro oldu (2007’ye göre yüzde 3,34 düflüfl görülüyor). 

Avrupa pazar›nda düflüfl görülüyor
Sat›fl pazarlar› konusunda ‹talyan kaplama malzemelerinin

355,14 milyon metrekarelik toplam sat›fl›n›n, yüzde 55.89’u Avrupa
pazarlar›na, geri kalan yüzde 44.11’lik k›s›m ise di¤er k›talara gön-
deriliyor.  ‹talyan seramiklerinin Avrupa sat›fl performans›na bak›l-
d›¤›nda burada da düflüfller yafland›¤› rakamlardan görülüyor. Al-
manya’da yüzde 8,21, Fransa’da yüzde 3,41’lik düflüfller gerçek-
leflmifl. ‹hracat düflüflünün gerçekleflti¤i di¤er ülkeler ve oranlar›
ise flöyle s›ralan›yor: “Letonya (yüzde 36,8), ‹rlanda ( yüzde 34,7),
Estonya (yüzde 23,7), ‹spanya (yüzde 22,9), ‹sveç (yüzde 17,8),
Büyük Britanya (yüzde 17,1), Macaristan’da (yüzde 12,5), ABD
(yüzde 26,07).”

En iyi performans›n yüzde 62,2 ile Portekiz, yüzde 22,9 ile Po-
lonya ve yüzde 13,2 ile Slovakya, yüzde 5,5 ile Çek Cumhuriyeti,
yüzde 3.95 ile Rusya ve yüzde 3,2 ile Avusturya’ya gerçekleflti¤i
görülüyor. ‹hracatta art›fl kaydedilen di¤er k›talar ise Afrika (yüzde
7,40), Asya (yüzde 7,93), Afrika’da (yüzde 7,40). Her y›l, ‹talyan se-
ramik flirketlerinin kontrolündeki uluslararas› imalat faaliyetlerinde
art›fllar göründü¤ünü söyleyen Manfredini, 2008’de k›smen veya ta-
mamen 9 ‹talyan grubunun kontrolündeki 20 yabanc› flirketin ald›¤›
sonuçlar›n, ‹talyan üretim sektörünün karfl›laflt›¤› zararlar› neredey-
se tamamen karfl›lad›¤›n› belirtti. Manfredini, “Yurt d›fl›ndaki ‹talyan
üretimi yüzde 8,63 oran›nda artarak 126,49 milyon metrekare ç›kt›.
Sat›fllar ise 131,5 milyon metrekare oldu. Bu bir milyar Euro’luk ya-
ni yüzde 9,68’lik bir art›fl sa¤lanan toplam ciroya denk geliyor. ‹tal-
ya d›fl›ndaki üretimin yüzde 78,88’i Avrupa ülkelerine olurken, bu
durum yüzde 10.83’lük bir art›fl demek, geri kalan› ABD’ye gerçek-
leflti” dedi. 

31 Aral›k 2008’de ‹talya’da faaliyet gösteren 195 seramik kap-
lama malzemesi flirketi oldu¤unu aktaran Manfredini,  yüzde
3.11’lik bir düflüfl yafland›¤›n› söyledi. Bu durumun da 26 bin 364
bin kiflilik toplam istihdam ile önceki y›ldan 11 daha az flirket anla-
m›na geldi¤ini gösteren Manfredini, bu flirketlerin 2008 ve 2009’un
ilk aylar›nda, her türlü toplumsal flok gidericilere baflvurdu¤unu ifa-
de etti. 2008’de toplam fabrika say›s› 290, faaliyette olan Ocak sa-
y›s› ise 578 olarak gerçekleflti. Geçen y›l 2007’ye göre 10 fabrika-
n›n, faaliyette olan ocaklardan da 63’ünün kapand›¤› anlafl›l›yor.

meters (- 8.33 percent) with the turnover coming down to 5.51 billion
Euros, stated that these figures meant a decline of 4.63 percent over
2007. Noting that the sales amounted to 506.24 million square me-
ters, stated that this meant a drop of 7.48 percent. 

Manfredini underscored that the Italian ceramics industry displa-
yed a successful performance with a rise of 3.07 percent in terms of
average prices and that this emphasized the value of Italian products.
Manfredini said; “This increase has helped to limit the drop in the tur-
nover but did not introduce anything for the improvement of profit
margins of the companies which were significantly affected by the
increase in production costs by virtue of the rise in the natural gas
and commodity costs which is the basic weakness of Italian compa-
nies. The average profitability of a representative sample comprising
48 % of the whole sector was 7.84 percent with a gross operating
margin of about 0.96.  The outlet markets for Italian tiles largely comp-
rise of international markets. Out of a total of 506.2 million square me-
ters sold in 2008, 151.1 million square meters (29.9% of the total) we-
re sold in Italy (-9.92% over the previous year), whereas 355.1 million
square meters, 70.1% of the total, were exported (-6.40% over the
previous year). Turnover generated in Italy amounted to 1,473 million
euro (-8% over the previous year), whereas export turnover totaled
4,044 million euro (-3.34% over the previous year).

Declines seen in the European market
As regards outlet markets, 55.89 percent of the 355.14 million

square meters of Italian tiles were sold in Italian markets while the re-
maining 44.11 percent were shipped to other continents. Looking at
the European sales performance of Italian ceramic ware, figures
show that there are declines here too. There were declines of 8.21
percent in Germany and 3.41 percent in France. Other countries
where drops in exports took place and related percentages are as
follows: “Latvia (36.8 percent), Ireland (34.7 percent), Estonia (23.7
percent), Spain (22.9 percent), Sweden (17.8 percent), U.K. (17.1
percent), Hungary (12.5 percent) and USA (26.07 percent)”.

It is observed that the best performance was in Portugal with 62.2
percent, in Poland with 22.9 percent and Slovakia with 13.2 percent,
the Czech Republic with 5.5 percent, Russia with 3.95 percent and
Austria with 3.2 percent. Other continents where there were rises in
exports were Africa (7.40 percent), Asia (7.93 percent). 

Noting that there have been rises in the international production
activities controlled by Italian ceramic companies every year, Manfre-
dini stated that the results achieved by twenty foreign companies
partly or entirely controlled by nine Italian groups in 2008 almost com-
pensated for the losses incurred by the Italian manufacturing in-
dustry. Manfredini said; “Italian production abroad reached 126.49
million square meters with a rise of 8.63 percent. Sales, on the other
hand, were 131.5 million square meters. This corresponds to a total
turnover of one billion Euros with a rise of 9.68 percent. While 78.88
percent of the production outside Italy went to European countries
with a rise of 10.83 percent, the remainder went to USA”. 

Stating that there were 195 ceramic tile companies operating in
Italy as of December 31, 2008, he commented that there was a drop
of 3.11 percent. Pointing out that this meant a total employment of
26,364 people and eleven less companies over the previous year,
Manfredini said that these companies resorted to every type of social
shock absorbers in 2008 and the first months of 2009. In 2008, the
total number of plants was 290 with 578 kilns in operation. It is noted
that 10 plants and 63 of the operating kilns were shut down com-
pared to 2007. 


