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PRE Genel Kuruly yap1ld1

s ——

PRE General Meefing held

Kisa adi PRE olan Avrupa Refrakter
Ureticileri Federasyonu, 2009 genel kurulu
[talya’nin Milano kentinde yapildi. Toplanti,

tim diinyada yasanan kiiresel krizin,

Federasyon’a uye ulkelerin katilimiyla masaya
yatirildigr ve 2007-2008 yili refrakter
Uretiminin tim sonuclarinin, sunumlarla
aciklandigr énemli bir platform oldu.

Avrupa Refrakter Ureticileri Federasyonu (PRE), 2009 kong-
resi Milano’da gergeklestirildi. PRE, 2009 yili Genel Kurulu,
Confindustria Ceramica’nin ev sahipliginde Milano’da 12 Hazi-
ran 2009 tarihinde Westin Palace Hotel'de yapildi. Genel kurul
oncesi, PRE Executive Committee Uyeleri de toplantilarini yapti.
PRE Genel Kurulu'na Turkiye'den SEREF Baskani Faruk Arisoy,
SEREF Yoénetim Kurulu Uyesi Nafiz Ozdemir ve Salih Erez ile
SERFED Genel Sekreteri Germiyan Saatgioglu ile Haznedar
A.S.Yonetim Kurulu Baskani Zekai Erez katildi. Tum Gyelerin ka-
tildig1 Economic Committee Toplantisi'nda sektorin gidisati hak-
kinda bilgi sunuldu. Dunya Uzerindeki ekonomik ve finansal kri-
ze ragmen Avrupa Refrakter Sanayi’nin 2008 yilinda iyi sonuglar
almasi, toplantiya katllan Uyeler tarafindan sevincgle karsiland.
2007 yilindaki toplam refrakter Uretiminin 4 bin 854 tondan, 2008
yilinda 4 bin 682 tona duserek, ylzde 3,5 azalmis olmasi, bu
sektorun krizden pek fazla etkilenmemis oldugunu gosterdi.

Gecen yilin sonuclari umut verici
Milano’da yapiimis olan PRE Genel Kurulu'nda su bilgiler
aciklandi: “Uye Ureticilerden toplanan, refrakter (retimindeki

The European Refractories Producers Federation
known as PRE held its general meeting for 2009
in Milan, Italy. The meeting was an important
platform where the global crisis experienced in the
world was discussed with the participation of
Federation member countries and all results of
refractories production in 2007-2008 were
announced through presentations.

The European Refractories Producers Federation (PRE) held its
2009 convention in Milan. PRE 2009 General Meeting was held at

Westin Palace Hotel on June 12, 2009 in Milan hosted by Confin-
dustria Ceramica. PRE Executive Committee Members held their

meetings prior to the general meeting as well. SEREF President Fa-
ruk Anisoy, SEREF Members of the Board Nafiz Ozdemir and Salih
Erez and SERFED Secretary General Germiyan Saatcioglu and
Haznedar A.S. Chairman of the Board Zekai Erez attended the

Temmuz-Eyliill 2009 July-September No: 29




girdilerde 2005-2008 déneminde ve 2009 ilk ceyreginde goru-
len fiyat artislarinin ortalama degerleri oransal olarak agikland.
PRE istatistikleri olarak Ulkelere gore iscilik Ucretleri, 2007-2008
Ucret artiglar, iscilik Geretlerinin 2003-2008 dénemindeki seyri,
is¢i basina Uretim miktari, Uye Ulkelerdeki verimlilikler ortaya
kondu. 2007-2008 Uretim rakamlari, Ulkelere gore satislarin
2007-2008 mukayesesi, satiglar ve 2003-2008 déneminde sa-
tislarin gidisati hakkindaki bilgiler Gyelerle paylasildi. Ulkelere
gore refrakter Uretiminde calisan is¢i sayisi, saat basi iscilik or-
talama Ucreti, sosyal yardimlar, Uyelerdeki durum, Uye olmayan-
lardaki durum, Ulkelerin GDP’leri, enflasyon oranlari da sunum-
larla agiklandr.”

Toplantiya katilan Gye Ulkelerin federasyon yetkililerine gore
2007-2008 vyili sonuclari oldukga umut vericiydi. Kdresel krizin
tum dunyada etkisini hissettirdigi 2008 yili ikinci yarisinda Uretim
ve satiglar disse de, herseye ragmen alinan sonuglar, gelecek
icin neler yapiimasi gerektigini de ortaya koyuyordu.

Bu sunumlarin birer kopyasi www.serfed.com adresli Turkiye
Seramik Federasyonu (SERFED) web sitesinde, SERFED Uyele-
rine ayrilmis bélumde ayrica yayinlaniyor. Kullanici adi ve sifre-
leriyle SERFED Uyeleri bu bilgilere ulasabiliyor. Toplantinin ayri-
ca bir de seref konugu konusmacisi vardi. Milano Catholic
University Ogretim Gorevlisi ve Fondazione Edison Baskan
Yardimcisi Ekonomi Profesért Marco Fortis, diinyada finansal ve
ekonomik kriz baslikli bir konusma yapti. Avrupa Refrakter
Ureticileri Federasyonu tyeleri genel kurulun tamamlanmasinin
ardindan Milano’dan ayrilarak Ulkelerine dénduler.

PRE General Meeting representing Turkey.

The course of the industry was discussed at the economic
committee meeting attended by all members. Members were
happy that the European refractories industry had good results in
2009 despite the economic and financial crisis in the world. The
fact that the total refractories production in 2007 dropped by 3.5
percent down from 4,854 tons to 4,682 tons in 2008 was an indica-
tion that this industry was not impacted too much by the crisis.

The results of last year promising

The following information was provided at the PRE General Me-
eting held in Milan: “The average values of price increases obser-
ved in 2005-2008 and the first quarter of 2009 compiled from mem-
ber manufacturers as regards the inputs of refractories production
were announced percentage-wise. Labor costs, wage increases
for 2007-2008, the course of wages in the period 2003-2008, pro-
duction per worker and productivity figures in member countries
were revealed by country as PRE statistics. 2007-2008 production
figures, 2007-2008 comparison of sales by country, sales and the
course of sales in the 2003-2008 period were shared with mem-
bers. The number of workers employed in refractories production
per hour average wage benefits, situations of members, situations
of non-members, GDPs of countries and inflation rates by country
were announced through presentations.”

According to federation officials of member countries attending
the meeting, the results of 2007-2008 were rather promising. Altho-
ugh production and sales have dropped in the second half of 2008,
during which the global crisis made its impact all over the world, the
results obtained revealed what should be done for the future.

A copy each of these presentations is published in the Turkish
Ceramics Federation (SERFED) website www.serfed.com in the
section allocated to SERFED members who can access such infor-
mation using their user names and passwords. The meeting also
had a guest of honor. Milan Catholic University Member of Faculty
and Fondazione Edison Vice-President Professor of Economics
Marco Fortis gave a lecture titled “The Financial And Economic Cri-
sis In The World”. Members of the European Refractories Produ-
cers Federation left Milan for their countries after the general
meeting came to a close.
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Yeni pazarlar, yeni ihracat ke

Yasanan ekonomik krizle daralan Avrupa
ve ABD pazarlarina karsin Turk
seramik sektorl yeni pazarlarla bu
acigini kapatmaya caligiyor. Tirkiye’nin
cevre Ulkeleri, Orta ve Yakindogu ile
Afrika Ulkelerine dogru baslatilan
ihracatta yeni acilimlar kapsaminda ilk
kez Seramik Tanitim Grubu altinda
Cezayir’de dlizenlenen
BATIMATEC 2009'a
katilan Turk firmalar
olduk¢a umutlu
dondu.

new gates of
exports

The
Turkish
ceramics
industry is trying
to close the gap
created by the contracting
European and USA markets
with the economic crisis, by
finding new markets. As part of the
new approaches in exports initiated
towards Turkey’s neighboring countries,
Middle East and Near East and African
countries, Turkish firms, which participated in
BATIMATEC 2009 held in Algeria, for the first time
under the Ceramics Promotion Group, came back quite
optimistic.
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Dinyada yasanan ekonomik kriz, Turk seramik Ureticilerini
yeni pazar arayislarina itti. Tdrk Seramik Tanitim Grubu’nun sek-
tortn 6nde gelen ureticileri ile belirledigi ve Turkiye'nin de yeni
ihracat pazarlarina donuk stratejisi Cezayir'de dizenlenen BATI-
MATEC 2009 Uluslararas! Yap! ve insaat Fuar’nda kendisini gés-
terdi. Tdrkiye’nin komsu Ulkeleri, Orta ve Yakindogu Ulkelerine ih-
racat stratejisine donuk énemli bir kapi olan Cezayir'deki fuar, bu
anlamda yogun ilgi goérd. 13-17 Mart 2009 tarihleri arasinda Ce-
zayir'in bagkenti Cezayir'de dizenlenen BATIMATEC 2009 Ulus-
lararas Yapi ve insaat Fuar’'na, Seramik Sektér(i Ortak Tanitim is-
birligi Projesi Koordinasyon Kurulu kararlari dogrultusunda, Dig
Ticaret Mustesarligi, Orta Anadolu ihracatci Birlikleri Genel Sek-
reterligi, Seramik Federasyonu ve 6zel sektér temsilcilerinden
olusan “Seramik Tanitim Grubu” faaliyetleri cercevesinde, on iki
seramik firma standi ve bir info stand iceren 300 metrekarelik
toplu bir stant ile katild.

insaat malzemeleri, kapi-pencere, seramik, Istma-sogutma
ve insaat makineleri sektérd temsilcilerini bir araya getiren fuarda
Tarkiye'den seramik kaplama malzemelerinde dokuz, seramik
saglik gereclerinden de U¢ olmak Uzere toplam on iki firma yer
aldi. Turkiye'nin Cezayir Blyukelgisi Ahmet Necati Bigali ve Mas-
lahatgUzari da Seramik Tanitm Grubu Standi ve seramik sektérd
firma stantlarini ziyaret etti. Fuara milli katiim organizasyonu ile
katilan Ulkeler arasinda ispanya, Fransa, Turkiye, Misir ve italya
yer aldi. Alti salonu bulunan fuara toplamda seksen G¢ Turk fir-
masl yogun bir ilgi gésterdi. Fuarda Urtnlerini sergileyen firmalar;
seramik kaplama malzemelerinde; Canakkale Seramik, Akgin
Seramik, Canakcilar Seramik, Graniser Seramik, Kutahya Sera-
mik, Hitit Seramik, Umpas Seramik, Usak Seramik, YUksel
Seramik; seramik saglik gereclerinde ise Ece Banyo, Gu-

ral Vitrifiye ve Turkuaz Seramik'tir. Her bir firma Urdnleri-

ni yirmi metrekarelik stantlarda sergiledi. Firmalarin bu-
yUk bir cogunlugu da fuardan beklentilerini karsilayarak
ayrildi.

Turkiye-Cezayir ekonomik iliskileri

JEC

The economic crisis experienced in the world led Turkish ce-
ramic manufacturers to search for new markets. Turkey’s stra-
tegy oriented to new export markets set by the Turkish Ceramics
Promotion Group in conjunction with the leading manufacturers
in the industry showed up at the BATIMATEC 2009 International
Building and Construction Trade Fair held in Algeria. The trade
fair in Algeria which is an important gate for Turkey’s export stra-
tegy oriented to its neighboring countries, Middle and Near East,
drew great interest in this context. In line with the decisions of the
Ceramics Industry Joint Promotion Collaboration Project Coordi-
nation Board, as part of the activities of the “Ceramics Promoti-
on Group” comprising the representatives of Undersecretariat of
Foreign Trade, Secretariat General of Central Anatolian Expor-
ters Union, Ceramics Federation and the private sector, the ce-

Tirkiye’nin Cezayire Yaphgi SKM ihracah
Ceramic Tile Exports of Turkey to Algeria

Yillar Miktar Deger/ABD Dolar
Years Volume (m2) Value /US Dollars
2004 17.413 131.592
2005 27.108 264.609
2006 8.163 69.324
2007 58.261 317.498
2008 78.202 446.444

Kaynak: TUIK Verileri Source: TUIK Data

Turkiye’nin Cezayir'e Yaphgi SSG ihracah

SSW Exports of Turkey to Algeria

Miktar
Volume (KG)
924.287
485.188
457.255
528.677
712.421

Deger/ABD Dolar1
Value /US Dollars
920.338

408.562

385.155

506.944

Tiirkiye-Cezayir Dis Ticareti/ Turkey-Algeria International Trade (milyon ABD Dolari/ million US Dollars)

2005
Thracatimiz (Our exports) 807
Ithalatimiz (Our imports) 1.695
Dis Ticaret Hacmi (Foreign Trade Volume) 2.502
Dis Ticaret Dengesi (Foreign Trade Balance) -888

2006
1.021
1.865
2.886

-844

2007 2008 Degisim/Change %
1.232 1.614 31,0
2.108 3.262 54,7
3.340 4.876 46,0

-876 -1.648 88,1

Kaynak: TUIK Verileri Source: TUIK Data
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VitrA, “Mosbuild”e katildi

VitrA, uluslararasi tasarimcilarin imzasimi tasiyan koleksiyonlarmi, Rus-
ya'nin en biiyiik ingaat sektorii fuar1 Mosbuild'de, bir kez daha profesyonellerin
begenisine sundu. VitrA'nin 155 metrekarelik standinda, Ross Lovegrove'un ta-
sarladig1 6diillit MOD Koleksiyonu ve Istanbul Serisi yer aldi. Ayrica, tasarimci-
nin VitrA igin hazirladigr son koleksiyon Freedom ile VitrA Karo'nun 2009 yih-
na Ozel tirettigi karo serileri de ziyaretcilerin begenisine sunuldu.

ISH Fuan 50.yilinda

Her iki y1lda bir Almanya'nin Frankfurt kentinde yapilan ISH Fuar1 bu yil 10-
14 Mart 2009 tarihleri arasmda kapilarmi acti. Banyo teknolojileri, 1sitma ve klima
teknolojileri sektorlerinden firmalarin katildig ISH 2009 Fuari'na bu yil Tiirk Se-
ramik Tanitim Grubu altinda Tiirk seramik sektorii temsilcileri tictincii kez katil-
di. Canakailar Seramik, Ece Banyo, Ege Vitrifiye, Giiral Vitrifiye, Serel Seramik ve
Vitra'min katildig1 fuara toplam 202 bin ziyaretci geldi. 2008'de 217 bin kisinin zi-
yaret ettigi fuar bu yil 50. yilin1 kutluyor. Ekonomik krize ragmen katilima say1-
smm yiiksek olmasi ISH Fuar'nin ne kadar biiyiik ve giiclii bir fuar oldugunu
gosteriyor. Elli sekiz tilkeden 2 bin 361 firmann yer aldig1 ISH 2009 Fuari'na, 2007
yilinda 2 bin 372 firma katilmust1. Fuarda yer alan firmalarin 700'iinti banyo {irtin-
leri, saglik gerecleri, dekorasyon firmalari olusturdu. Katiima firmalarm yiizde
82'si fuara katilmakla hedefledikleri verime ulastiklarin ifade ederken, bu rakam
2007'de ytizde 84 olarak gergeklesmisti. Ziyaretci istatistigine bakildiginda fuara

Almanya’dan sonra en ¢ok katilim gosteren tilkeler, Halya, Hollanda, Fransa, Is-

vicre, Avusturya, Belgika, Ingiltere, Polonya, Isvec ve Ispanya.

ISH Trade Fair in its 50th year

ISH Trade Fair held in Frankfurt, Germany every two years opened its gates March
10-14, 2009 this year. This year, Turkish ceramics industry representatives participated
in the ISH 2009 Trade Fair attended by firms from bathroom technologies and HVAC
technologies sectors for the third time under the Turkish Ceramic Promotion Group.
Two hundred thousand visitors came to the trade fair; Canakcilar Seramik, Ece Banyo,
Ege Vitrifiye, Giiral Vitrifiye, Serel Seramik and Vitra attended. The fair visited by
217,000 people in 2008 celebrates its 50th anniversary this year. The high number of
participants, despite the economic crisis, demonstrates how big and powerful trade fair
ISH is. In 2007; 2,372 firms participated in the ISH 2009 Trade Fair attended by 2,361
firms from 58 countries. Bathroom products, sanitary ware and decoration firms comp-
rised 700 of the firms participating in the fair. Of the participants, 82 percent stated that
they achieved what they targeted and this figure was 84 percent in 2007. Looking at vi-
sitor statistics, countries with largest attendance after Germany were Italy, Holland,
France, Switzerland, Austria, Belgium, England, Poland, Sweden and Spain.

VitrA joins “Mosbuild”

VitrA presented its collections prepared by international designers to professi-
onals once more at Russia’s largest construction industry fair Mosbuild. The prize
winning MOD Collection designed by Ross Lovegrove and Istanbul Series were exhi-
bited at VitrA's 155 square meter stand. Also, the last collection prepared by the de-
signer for Vitra; Freedom, and tile series specifically produced by VitrA Karo for 2009
were on display for visitors.

Kriz, CEVISAMA 2009’u vurdu

Diinyanimn en biiyiik seramik ihracatgisi tilkeleri arasinda yer alan ve Avru-
pa’nin en biiyiik {i¢ fuarindan biri olarak kabul edilen CEVISAMA 2009'da kriz-
den etkilendi. 10-13 Subat 2009 tarihleri arasinda Ispanya’nin Valencia Kenti'nde
diizenlenen CEVISAMA 2009 Fuarr'na, Tiirk Seramik Tarutim Grubu ortak cati-
s1 altmda yedinci kez katim gergeklestiren Tiirk firmalar arasmda sadece ti¢
tiretici vardi. Giiral Vitrifiye, Vitra ve Yurtbay Seramik'in katildig1 fuarda sergi-
lenen iiriin gruplari arasmda insaat ve yap1 sanayi, seramik {iriinler, i¢ ve dis de-
korasyon, armatiir ve aksesuarlar, banyo mobilyalar1 ve seramik hammaddele-
riile sirli seramik, seramik kaplama malzemeleri ve makineleri yer alds. Ttirk Se-
ramik Sektorii'niin yurt disinda tamtmmini yapmak amaciyla ve pazar paymin
artirlmasi igin bu yil yedinci kez katihm gergeklestirilen CEVISAMA 2009 Fu-
arr'nda ziyaretci sayisiun, gegen yillara oranla cok azaldigim belirten yetkililer,
Ote yandan gelen ziyaretcilerin daha profesyonel oldugunu séyliiyor.

The crisis hits CEVISAMA 2009

CEVISAMA 2009, listed among the world’s largest ceramic exporter trade fairs

and one of the largest three trade fairs in Europe, was affected by the crisis.
CEVISAMA 2009 Trade Fair was held in Valencia, Spain February 10-13, 2009 with
only three Turkish manufacturers attending the fair participated in for the seventh time
under the common roof of the Ceramics Promotion Group. Among the product groups
on display at the fair participated by Giiral Vitrifiye, Vitra and Yurtbay Seramik were
construction and building industry ceramic ware, interior and exterior decoration, taps
and accessories, bathroom furniture, ceramic raw materials, glazed ceramic, ceramic tile
and machinery. Officials, noting that the number of visitors were much less than
previous years at the CEVISAMA 2009 Trade Fair which was participated in for the
seventh time this year to promote the Turkish ceramics industry abroad and to increase
its market share, comment that on the other hand, visitors were more professional.

ramics industry participated in the BATIMATEC 2009 Internati-
onal Building and Construction Fair held in Algiers, the capital
city of Algeria March 13-17, 2009 with a collective stand of 300
square meters comprising twelve stands of ceramic firms and
one info stand.

In total, twelve firms; nine ceramic tile and three ceramic sa-
nitary ware, participated in the trade fair bringing together the
representatives of the building materials, door-window, ceramic,
HVAC and construction machinery sectors from Turkey. Turkey’s
Algeria Ambassador Ahmet Necati Bigali and Charge d’Affaires
also visited the Ceramic Promotion Group stand and the stands
of the ceramics industry firms. Spain, France, Turkey, Egypt and
Italy were among countries participating in the trade fair through
national participation organizations. In total, eighty-three Turkish
firms showed great interest in the trade fair which had six halls.
Firms exhibiting their wares at the fair were in ceramic tile, Ca-
nakkale Seramik, Akgun Seramik, Canakcilar Seramik, Graniser
Seramik, Kdtahya Seramik, Hitit Seramik, Umpas Seramik, Usak
Seramik, Y(ksel Seramik; in ceramic sanitary ware, Ece Banyo,
Gural Vitrifiye and Turkuaz Seramik. Each firm displayed its wa-
res at the fair in twenty square meter stands. A great majority of
firms were happy with their achievements at the fair.
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Kuzey Afrika'nin en genis yuzoélcimune, otuz bes milyona ya-
kin ntfusa, buyuk petrol ve dogalgaz rezervlerine sahip olan Ce-
zayir, ekonomik veriler agisindan zengin bir Ulke gérinimu ser-
gilemesine ragmen, halkin gelir duzeyi ile yasam kalitesi agisin-
dan bir dgtncd dunya dlkesi gérinimda veriyor. Turkiye'nin Ceza-
yir'e yonelik ihracatinda son yillarda énemli artiglar yasandigi go-
raldyor. 2008’de 1,6 milyar dolar ihracatimiza karsilik, s6z konu-
su Ulkeden 3,3 milyar dolara yakin ithalatimiz bulunuyor. Ayrica,
son dénemde Cezayir'e yonelik ihracatimizda kaydedilen gelis-
meler ve Cezayir'den yapilan ithalatmizda olusan artiglar sonu-
cunda, iki Ulke arasindaki dis ticaret hacminin de 4,9 milyar do-
lara ulastigr gordltyor. 2008 yili itibariyle Cezayir, Turkiye'nin ge-
nel ihracatinda 21. Ulke konumunda iken, genel ithalatimizda ise
16. sirada yer aliyor.

Turk seramik Ureticileri icin 6Gnemli pazarlardan biri olan Ce-
zayire 2008 yilinda bir énceki yilla gére miktarda ylzde 34, de-
Jerde ise ylzde 41 artis kaydedilerek 78,2 bin metrekare ve
446,4 bin dolarlik seramik kaplama malzemeleri ihracati yapildi.
2008 yili itibariyla Turkiye'nin Cezayir'e yaptigi seramik saglik ge-
recleri ihracati ise bir énceki yila gére miktar bazinda ylzde 35,
deger bazinda yluzde 27 artarak toplam 712,4 bin kilogram ve
643,1 bin Dolar olarak gerceklesti.

(/\’ow“w 2
Dubai [ 3'A‘é'

Turkish-Algerian economic relations

Algeria, which has the largest land area in North Africa with a
population close to thirty-five million, which also has major oil and
natural gas reserves, despite its appearance as a country rich in
terms of economic data, appears to be a third world country in
terms of quality of life due to the income level of the public. It is ob-
served that major increases are taking place in Turkey’s exports to
Algeria in recent years. Despite our exports of 1.6 billion Dollars in
2008, our imports from the same country are close to 3.3 billion
Dollars. Also, as a result of the developments in our exports to Al-
geria recently and the rise in our imports from Algeria, the interna-
tional trade volume between two countries has risen to 4.9 billion
Dollars. As of 2008, Algeria ranks 21st in overall exports of Turkey,
ranking 16th among our overall imports.

Compared to the previous year, a 34 percent increase was re-
corded in exports made in 2008 to Algeria which is an important
market for Turkish ceramic manufacturers and the increase value-
wise was 41 percent and the volume of exports was 78,200 squ-
are meters worth 446,400 Dollars. The ceramic sanitary ware ex-
ports made by Turkey to Algeria in 2008 was 712,400 kilograms
worth 643,100 Dollars with a rise of 35 percent by volume and 27
percent by value over the previous year.
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Confindustria Ceramica’nin yeni secilen baskani Franco Manfredini
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talyan seramikcilerin krizle imtihans
Italian ceramicists fested by crisis

(soldaki) ve eski bagkan Alfonzo Panzani bir arada...
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Dinyanin en biytk seramik treticisi tlkelerinden biri olan ital-
ya, ekonomik krizin etkilerini 2008 yilinda ve 2009'un ilk U¢ ayinda
fazlasiyla hissetti. Sektor verilerinin sunuldugu yillik basin toplan-
tisinda Confindustria Ceramica’nin yeni secilen bagkani Franco
Manfredini, sirketler pazar paylarini korumada basarili olsalar da,
krizin Italyan seramik sektori icin énemli kayiplara yol actigini
acikladi. 2009'un ilk U¢ ayinda kaplama malzemesi Uretiminin ylz-
de 30, cirosunun da yaklagik ylzde 23 dustigunu aciklayan
Manfredini, rakamlarin alarm verdigin, ancak 2008'in ayni ¢ceyre-
gine bakildiginda, ézellikle guglu bir performansinda sergilendigi-
ni soyledi. Confindustria Ceramica yénetimine gbre 2009'un, ilk
ceyrekte oldugundan daha kiguk zararlar ile sona ermesini bek-
liyor.

Manfredini , yaptigi basin toplantisinda 2009'un ilk U¢ ayinda
talyan seramik sektériinde yasanan olumlu gelismelerden de
bahsetti. italyan seramik sektérii firmalanni ilk (i ayda 278 milyon
Euro’ya erisecek sekilde, teknolojik yatinmlari ve dretim sUrecleri-
nin optimizasyonu ile ilgili galismalar yaptiklarini kaydeden Manf-
redini, yatirmin 2008 yilinda 304 milyon Euro oldugu dusunuldu-
gunde énemli bir gelisme oldugunu belirtti. 2007’ye goére ise yati-
rima ayrilan tutarin ytzde 0,45 arttigi gérdluyor.

2008’de Italyan seramik sektori

Gegtigimiz yili italyan seramik sektéru Uretim ve satis agisin-
dan duUsUsle kapattl. Bu durum rakamlara yansimis durumda.
Uretim 512,5 milyon metrekareye (ytizde -8,33), ciro da 5,51 mil-
yar Euro'ya dustU diyen Manfredini, bu rakamlarin 2007’ye goére
ylUzde 4,63 dusUs anlamina geldigini aktardi. 506,24 milyon met-

Seramik sektoriinde yillardir 6nemli
oyunculardan biri olan talyan seramikgileri,
2008’de krizin agir etkilerini hissetti. Bu
durum 2009’un ilk G¢ ayinda da etkisini
gosterdi. Avrupa pazarlarinda duslsler
yasayan Italyan seramik sektérii, ¢ikisi tiim
dinyada oldugu gibi yeni pazarlara acilarak
asmaya calisiyor.

The Italiah ceramicists, which are among the
important players in the ceramics industry over
the years, felt the severe impact of the crisis in
2008. This was the same in the first quarter of

2009. The Italian ceramics industry, which
faced declines in European markets, is
attempting to find the way out by opening to
new markets like in the whole world.

One of the world’s largest ceramic manufacturer countries, ltaly,
more than felt the impact of the economic crisis in 2008 and in the first
quarter of 2009. At the yearly press conference, where the data for
the sector were presented, the newly elected president of Confindust-
ria Ceramica Franco Manfredini announced that although the firms
were successful in maintaining their market shares, the crisis caused
significant losses for the ltalian ceramics industry. Noting that in the
first quarter of 2009 tile production dropped by 30 % with a 23 % drop
in turnover, Manfredini said that the figures were alarming but there
was a strong performance over the first quarter in 2008. The mana-
gement of Confindustria Ceramica expects 2009 to close with losses
less than the first quarter of the year.

In his press conference, Manfredini also talked about the positive
developments in the ltalian ceramics industry in the first quarter of
2009. Stating that the Italian ceramics industry firms carried out efforts
on the optimization of their technological investments and optimizati-
on of their production processes to the tune of 278 million Euros in the
first quarter, said that this was a significant development considering
that investments amounted to 304 million Euros in 2008, in the first qu-
arter. This was a significant development considering that invest-
ments amounted to 304 million Euros in 2008. It is observed that the
amount allocated to investment has grown by 0.45 percent over
2007.

Italian ceramics industry in 2008

The ltalian ceramics industry closed last year with a drop in terms
of production and sales. This has been reflected onto figures as well.
Manfredini, who said that production fell down to 512.5 million square

Temmuz-Eyliill 2009 July-September No: 29



rekare satis yapildigini séyleyen Manfredini, bunun da ytizde 7,48
dustn anlamina geldigini belirtti.

Manfredini, italyan seramik sektériintn ortalama fiyatlar agi-
sindan ylzde 3,07 artis ile basarili bir performans gésterdigini, bu
durumunda italyan trinlerinin degerini vurguladiginin altini gizdi.
Manfredini. “Bu artig, cirodaki distsun sinirlanmasinda yardimci
olurken, 6zellikle emtianin ve italyan sirketlerinin temel zayifligini
olusturan dogal gaz maliyetindeki artiglar dolayisiyla, Uretim mali-
yetlerindeki artistan 6énemli ¢lctde etkilenen sirketlerin, kar marj-
larinin dlzelmesi acisindan bir sey getirmedi. Sektér tamaminin
ylUzde 48'inde olusan temsil edici bir érneklemin, ortalama Kkarlili-
J! ylzde 0,96 civarinda bir brit isletme mariji ile yizde 7,84 oldu”
dedi. italyan kaplama malzemelerinin gikis pazarlarini buytk 6lci-
de uluslar arasi pazarlar olusturuyor. 2008'de satilan toplam 506,2
milyon metrekare’nin, 151,1 metrekaresi (toplamin ylzde 29,9'unu
olusturuyor) italya’da satilirken (bir &énceki yila oranla bu rakam
ylUzde 9,92 dusuts anlamina geliyor), toplamin yizde 70,1’ini olus-
turan 355,1 milyon metrekaresi ise ihrag ediliyor. ihrac edilen ra-
kamin bir énceki yila oranla ytzde 6,40 oraninda dustligu de géz-
leniyor. italya’da olusturulan ciro, 1,473 milyon Euro (2007ye go-
re ylzde 8 dusUs gorullyor) olurken, ihracat cirosu da 4,044 mil-
yon Euro oldu (2007’ye gore ylzde 3,34 dusUs gordllyor).

Avrupa pazarinda diisus goruliiyor

Satis pazarlar konusunda italyan kaplama malzemelerinin
355,14 milyon metrekarelik toplam satisinin, ylzde 55.89'u Avrupa
pazarlarina, geri kalan ytzde 44.11’lik kisim ise diger kitalara gén-
deriliyor. italyan seramiklerinin Avrupa satis performansina bakil-
diginda burada da dustsler yasandigi rakamlardan gérultyor. Al-
manya’'da ylzde 8,21, Fransa'da yuzde 3,41’'lik duslsler gercek-
lesmis. Ihracat dististintin gergeklestigi diger Ulkeler ve oranlari
ise soyle siralaniyor: “Letonya (ytizde 36,8), irlanda ( ytizde 34,7),
Estonya (ytizde 23,7), Ispanya (ylizde 22,9), Isveg (ylizde 17,8),
Buyuk Britanya (ytzde 17,1), Macaristan'da (yuzde 12,5), ABD
(yuzde 26,07)."

En iyi performansin ylzde 62,2 ile Portekiz, ylzde 22,9 ile Po-
lonya ve yluzde 13,2 ile Slovakya, yizde 5,5 ile Cek Cumhuriyeti,
ylzde 3.95 ile Rusya ve yuzde 3,2 ile Avusturya'ya gerceklestigi
gortliyor. ihracatta artis kaydedilen diger kitalar ise Afrika (ytizde
7,40), Asya (ytizde 7,93), Afrika’da (ytizde 7,40). Her yil, italyan se-
ramik sirketlerinin kontrolindeki uluslararasi imalat faaliyetlerinde
artislar gérindigunu séyleyen Manfredini, 2008'de kismen veya ta-
mamen 9 Italyan grubunun kontroltindeki 20 yabanci sirketin aldigi
sonuclarin, italyan Gretim sektériiniin karsilastign zararlan neredey-
se tamamen karsiladigini belirtti. Manfredini, “Yurt disindaki italyan
dretimi yUzde 8,63 oraninda artarak 126,49 milyon metrekare ¢iki.
Satiglar ise 131,5 milyon metrekare oldu. Bu bir milyar Euro’luk ya-
ni ylizde 9,68'lik bir artis sadlanan toplam ciroya denk geliyor. ital-
ya disindaki Uretimin yUzde 78,88'i Avrupa Ulkelerine olurken, bu
durum ytzde 10.83'ltk bir artis demek, geri kalani ABD'ye gercek-
lesti” dedi.

31 Aralik 2008'de Italya’da faaliyet gosteren 195 seramik kap-
lama malzemesi sirketi oldugunu aktaran Manfredini, yUzde
3.171’lik bir dusus yasandigini sdyledi. Bu durumun da 26 bin 364
bin kisilik toplam istihdam ile énceki yildan 11 daha az sirket anla-
mina geldigini gésteren Manfredini, bu sirketlerin 2008 ve 2009'un
ilk aylarinda, her turlt toplumsal sok gidericilere bagvurdugunu ifa-
de etti. 2008'de toplam fabrika sayisi 290, faaliyette olan Ocak sa-
yisi ise 578 olarak gerceklesti. Gecen yil 2007’ye gore 10 fabrika-
nin, faaliyette olan ocaklardan da 63'Untn kapandigi anlasiliyor.

meters (- 8.33 percent) with the turnover coming down to 5.51 billion
Euros, stated that these figures meant a decline of 4.63 percent over
2007. Noting that the sales amounted to 506.24 million square me-
ters, stated that this meant a drop of 7.48 percent.

Manfredini underscored that the ltalian ceramics industry displa-
yed a successful performance with a rise of 3.07 percent in terms of
average prices and that this emphasized the value of Italian products.
Manfredini said; “This increase has helped to limit the drop in the tur-
nover but did not introduce anything for the improvement of profit
margins of the companies which were significantly affected by the
increase in production costs by virtue of the rise in the natural gas
and commodity costs which is the basic weakness of ltalian compa-
nies. The average profitability of a representative sample comprising
48 % of the whole sector was 7.84 percent with a gross operating
margin of about 0.96. The outlet markets for Italian tiles largely comp-
rise of international markets. Out of a total of 506.2 million square me-
ters sold in 2008, 151.1 million square meters (29.9% of the total) we-
re sold in ltaly (-9.92% over the previous year), whereas 355.1 million
square meters, 70.1% of the total, were exported (-6.40% over the
previous year). Turnover generated in ltaly amounted to 1,473 million
euro (-8% over the previous year), whereas export turnover totaled
4,044 million euro (-3.34% over the previous year).

Declines seen in the European market

As regards outlet markets, 55.89 percent of the 355.14 million
square meters of Italian tiles were sold in Italian markets while the re-
maining 44.11 percent were shipped to other continents. Looking at
the European sales performance of ltalian ceramic ware, figures
show that there are declines here too. There were declines of 8.21
percent in Germany and 3.41 percent in France. Other countries
where drops in exports took place and related percentages are as
follows: “Latvia (36.8 percent), Ireland (34.7 percent), Estonia (23.7
percent), Spain (22.9 percent), Sweden (17.8 percent), UK. (17.1
percent), Hungary (12.5 percent) and USA (26.07 percent)”.

It is observed that the best performance was in Portugal with 62.2
percent, in Poland with 22.9 percent and Slovakia with 13.2 percent,
the Czech Republic with 5.5 percent, Russia with 3.95 percent and
Austria with 3.2 percent. Other continents where there were rises in
exports were Africa (7.40 percent), Asia (7.93 percent).

Noting that there have been rises in the international production
activities controlled by ltalian ceramic companies every year, Manfre-
dini stated that the results achieved by twenty foreign companies
partly or entirely controlled by nine Italian groups in 2008 almost com-
pensated for the losses incurred by the ltalian manufacturing in-
austry. Manfredini said; “ltalian production abroad reached 126.49
million square meters with a rise of 8.63 percent. Sales, on the other
hand, were 131.5 million square meters. This corresponds to a total
turnover of one billion Euros with a rise of 9.68 percent. While 78.88
percent of the production outside Italy went to European countries
with a rise of 10.83 percent, the remainder went to USA”.

Stating that there were 195 ceramic tile companies operating in
Italy as of December 31, 2008, he commented that there was a drop
of 3.11 percent. Pointing out that this meant a total employment of
26,364 people and eleven less companies over the previous year,
Manfredini said that these companies resorted to every type of social
shock absorbers in 2008 and the first months of 2009. In 2008, the
total number of plants was 290 with 578 kilns in operation. It is noted
that 10 plants and 63 of the operating kilns were shut down com-
pared to 2007.
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