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Kale Grubu’nun sosyal sorumluluk bilin-
ciyle kültür ve sanat dünyam›za katk›da bu-
lunmak amac›yla oluflturdu¤u Kale Grubu
Kültür Yay›nlar›, “Anadolu Topra¤›n›n Hazine-
si: Çini’’ projesinin ikinci kitab› olan Anadolu
Topra¤›n›n Hazinesi: Çini/Osmanl› Dönemi”ni
yay›nlad›.  Bu projenin ilk kitab› olan Anadolu
Topra¤›n›n Hazinesi: Çini/ Selçuklu ve Beylik-
ler Ça¤›” geçen y›l yay›nlanm›flt›. Prof.Dr. Ara
Altun ve Yrd. Doç. Belgin Demirsar Arl› taraf›n-
dan yaz›lan “Anadolu Topra¤›n›n Hazinesi: Çi-
ni/Osmanl› Dönemi” kitab› kaplamal›k malzeme olarak çininin Os-
manl› Dönemi’ndeki geliflimine ve ihtiflam›na yer veriyor. Kitapta,
Mimari ve S›rl› Yüzeyler, Osmanl› Çinilerinde Bezeme Teknikleri,
Atefl ve F›r›n, S›r, Erken Osmanl› Dönemi Çinileri, 16.Yüzy›l Osman-
l› Çiniler/‹znik, ‹znik Kaz›lar›, Duvarlarda ‹znik, Kütahya Çinicili¤i,
Montaj Özellikleri, Tasar›m Esaslar› bafll›klar›nda yaz›lar›n yan› s›ra
Prof.Dr. Zeki Sönmez’in Tekfur Saray› Denemesi adl› makalesi de
yer al›yor. Ayr›ca kitapta Katalog olarak ayr›lan bölümde Türkiye’de
bulunan Osmanl› Çini örneklerini tafl›yan yap›lar hakk›nda detayl›
bilgiler ve foto¤raflar bulunuyor. Türkçe ve ‹ngilizce olarak iki ayr›
versiyonda bas›lan 373 sayfadan oluflan kitapta, 400’ü aflk›n seç-
me foto¤raf kullan›lm›fl.

Kale Group cultural publications, created
by Kale Group for contributing to our world of
culture and art in the awareness of social res-
ponsibility, published the second book of the
“Treasures of Anatolian Soil: Tiles” project:
“Treasures of Anatolian Soil: Tiles of the Otto-
man period”. The first book of this project “Tre-
asures of Anatolian Soil: Tiles of the Seljuk and
Beylik Periods” was published last year. The

book “Treasures of Anatolian Soil: Tiles of the Otto-
man period”, authored by Prof. Dr. Ara Altun and Asst. Prof.

Belgin Demirsar Arl›, discusses the development and magnificen-
ce of china in the Ottoman period as a covering material. Beside
essays under the headings Architecture and Glazed Surfaces, De-
coration Techniques in Ottoman China, Fire and Kiln, Glaze, Early
Ottoman Period China, 16th Century Ottoman China/Iznik, Iznik Ex-
cavations, Iznik on  Walls, Kütahya China Making, Installation Tech-
niques, Design Principles; the book contains the essay titled the
Tekfur Palace Trial by Prof. Dr. Zeki Sönmez. The Catalog chapter
of the book has detailed information and photographs on buildings
in Turkey on which one can observe specimens of Ottoman china.
The book, published in two different versions in Turkish and English
comprising 373 pages, has more than 400 selected photographs. 

Kale Grubu’ndan yeni kültür hizmeti
A new cultural service from Kale Group 

VitrA ve Artema’dan 
temizli¤e destek

Eczac›bafl› Yap› Grubu, ö¤rencilere ça¤dafl, kaliteli ve sa¤l›kl›
yaflam koflullar› sunmak üzere Ça¤dafl Yaflam› Destekleme Derne-
¤i (ÇYDD) ile iflbirli¤i yapt›. Proje kapsam›nda, Anadolu'daki yat›l› il-
kö¤retim bölge okullar›n›n (Y‹BO) banyo ve tuvaletleri VitrA ve Arte-
ma markal› ürünlerle yenileniyor. ‹lk etapta proje kapsam›na al›nan
30 Y‹BO'da, Eczac›bafl› Toplulu¤u kurulufllar›ndan ‹pek Kâ¤›t’›n "‹l-
kö¤retim Okullar› Kiflisel Hijyen E¤itimi" de uygulan›yor. Ayr›ca, Top-
luluk bünyesinde bulunan tuvalet kâ¤›d›, s›v› sabun, temizlik malze-
mesi gibi ürünlerle, okullar›n temizlik ve hijyene yönelik 6 ayl›k ihti-
yaçlar› karfl›lan›rken, sonras›ndaki süreçte de özel indirim imkan›
sunuluyor. ‹lk aflamada 2010 y›l›na kadar devam etmesi planlanan
proje kapsam›nda, Artvin, Bitlis, Erzincan, Giresun, Hakkâri, Mufl,
Sivas, fianl›urfa, fi›rnak, Tunceli ve Van gibi flehirler yer al›yor. 

Support to cleanliness from
VitrA and Artema

Eczac›bafl› Building Group collaborated with Association for Sup-
porting Contemporary Life (ÇYDD) to offer contemporary, high quality
and hygienic living conditions to students. Under the project, the bath-
rooms and washrooms of boarding primary regional schools (YIBOs)
in Anatolia are being refurbished using VitrA and Artema brand pro-
ducts. The “Primary School Personal Hygiene Education” program of
Ipek Ka¤›t, an Eczac›bafl› Group company, is implemented in 30 YI-
BOs included in the project in the first phase. Also, six months’ worth
cleaning and hygiene needs of schools are satisfied with products like
toilet paper, liquid soap and cleaning supplies from the Group and a
special discount is offered after six months. Cities like Artvin, Bitlis, Er-
zincan, Giresun, Hakkâri, Mufl, Sivas, fianl›urfa, fi›rnak, Tunceli and
Van are in the scope of the project the first phase of which is scheduled
to continue until 2010. 
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EDP ilk mezununu verdi
Devlet Planlama Teflkilat› (DPT) taraf›ndan desteklenen

ve 2004’te bafllayan, Anadolu Üniversitesi Malzeme Bilimi
ve Mühendisli¤i Bölümü’nce yürütülmekte olan “Seramik
Sanayinin AR-GE Yetene¤inin Art›r›lmas›na Yönelik Lisan-
süstü E¤itim-Araflt›rma Program› (Endüstriyel Doktora
Program›-EDP)” projesi 24 ö¤rencisiyle baflar›l› bir biçimde
devam ediyor. Sanayi yatk›nl›¤› yüksek, sanayiyi yak›ndan
tan›yan doktoral› araflt›rmac›lar yetifltirmeyi amaçlayan
program ayn› zamanda bu araflt›r›c›lar›n sektörde çal›flma-
lar›n› özendirerek, sanayinin AR-GE yetkinli¤ini yükseltme-
yi de hedefleyen program ilk mezununu verdi. Dr. Keriman
Pekkan, Zirkonsuz Opak Firit Üretimi ve H›zl› Piflirim Duvar
Karosu S›rlar›n›n Gelifltirilmesi” bafll›kl› çal›flmas›n› tamam-
lay›p 29 Aral›k 2008’de savunmas›n› yap›p Doktor unvan›
almaya hak kazand›. Dr. Pekkan’›n mezuniyet sonras› ifli de
haz›r. Kendisine burs sa¤layan Kaleseramik A.fi.’de çal›fl-
maya bafllayacak.

Bien Seramik Ustalar› 
ile bulufltu

Bien Seramik, 2009’a usta semineri etkinlikleriyle bafllad›.
20 Ocak 2009’ da Kayseri’ de gerçeklefltiren seminere 150 se-
ramik ustas› kat›ld›. 22 Ocak 2009’da Ankara’daki seminerde
de 100 seramik ustas› ile buluflan Bien Seramik Pazarlama Mü-
dürü Ebru Uzluer, fabrikalar, üretim ve ürünler hakk›nda genel
bilgiler verdi. Ayr›ca yeni ürünlerle ilgili de tan›t›mlar›n yap›ld›¤›
seminerde Bien Seramik Kalite Güvence fiefi U¤ur Yerliyurt se-
rami¤in yap›sal özellikleri, kullan›laca¤› mekânlar ve uygulama
teknikleri hakk›nda bilgilendirmelerde bulundu. Seminer sonun-
da kat›l›mc›lara sertifikalar› da¤›t›ld›.

The project titled “Graduate Academic-Research Prog-
ram for Enhancement of R&D Capability of the Ceramics
Industry” (Industrial Ph.D. Program-EDP) supported by
State Planning Organization (SPO), which started in 2004,
conducted by Anadolu University Materials Science and
Engineering Department, is under way successfully with
participation of 24 students. The program, striving at de-
veloping researchers with Ph.D. with high industrial capa-
bility who know the industry closely, which also aims at ra-
ising R&D capability of the industry, encouraging such re-
searchers to work in the sector, produced its first gradu-
ate. Dr. Keriman Pekkan, completing her study on “Zircon
Free Opaque Frit Production and Development of Rapid
Fired Wall Tile Glazes” defended her thesis and gained
the right to carry the Ph.D. title on December 29, 2008. Dr.
Pekkan’s job after graduation is waiting for her. She will
start working at Kaleseramik A.fi. which has provided her
with a scholarship. 

Bien Seramik started 2009 with craftsmen seminar activities.
The seminar held in Kayseri on January 20, 2009 was attended
by 150 ceramic craftsmen. In the Ankara seminar on January 22,
2009; Ebru Uzluer, Bien Seramik Marketing Manager, provided
overall information on plants, output and products to 100 cera-
mics craftsmen. Bien Seramik Quality Assurance Supervisor
U¤ur Yerliyurt discussed the structural properties, spaces of use
and application techniques of ceramic at the seminar where new
products were also promoted. Participants were handed out
their certificates at the end of the seminar. 

EDP produced its 
first graduate

Bien Seramik meets
with Masters 
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‹ki Türk markas›n›n “Edida” baflar›s›

Elle Decor Dergisi’nin düzenledi¤i ve büyük finali Nisan ay›n-
da ‹talya’da Milano Mobilya Fuar› kapsam›nda gerçeklefltirilecek
olan Uluslararas› Edida Tasar›m Yar›flmas›’n›n Türkiye kategorisi
birincileri belli oldu. Dergi editörlerinin seçimleriyle verilen ve
derginin yay›nland›¤› 24 ülkede düzenlenen yar›flman›n Türkiye
aya¤›nda Çanakkale Seramik & Kalebodur “En ‹yi Duvar Kapla-
mas› Tasar›m› Ödülü”ne, VitrA’n›n Water Jewels Koleksiyonu ise
“En ‹yi Banyo Ödülü”ne lay›k görüldü.

The winners of the Turkey category of the International Edida
Design Contest organized by Elle Decor Magazine, the grand fi-
nale of which will be held on the occasion of Milan Furniture Tra-
de Fair in Italy in April, were announced. In the Turkey leg of the
contest voted by magazine editors held in 24 countries where
the magazine is published, Çanakkale Seramik & Kalebodur won
the “Best Wall Tile Design Award”, with VitrA’s Water Jewels Col-
lection winning the “Best Bathroom Award”. 

The “Edida” awards for two Turkish brands 

VitrA Bözüyük Tesisleri standartlar› tescillendi

Eczac›bafl› Yap› Ge-
reçleri’nin VitrA Bozüyük
tesisleri, TSE taraf›ndan
21-23 Ekim 2008 tarihlerin-
de yap›lan dokümantas-
yon ve saha denetimlerini
“s›f›r uygunsuzluk”la ta-
mamlayarak, “‹fl Sa¤l›¤› ve
Güvenli¤i Yönetim Sistemi
Belgesi”ni (OHSAS 18001)
almaya hak kazand›. VitrA
yetkilileri, OHSAS 18001 belgesini, 29 Aral›k 2008 Pazartesi günü
‹stanbul TOBB binas›nda düzenlenen törende, TSE Personel ve
Sistem Belgelendirme Baflkan› Mehmet Bozdemir’den ald›. Dün-
yada tek çat› alt›nda kurulmufl, kapasitesi en yüksek fabrika olma
unvan›n› tafl›yan VitrA Bozüyük Tesisleri; insana, topluma, çevreye
sayg›l› VitrA’n›n ortak de¤erlerini yans›tan “En de¤erli varl›¤›m›z ça-
l›flanlar›m›zd›r.” ilkesini, OHSAS 18001 ile tescillemifl oldu. VitrA,
tescilli kalite yolculu¤una 90’l› y›llarda bafllad›. 1992 y›l›nda “ISO
9003 Kalite Belgesi”, 1994’te “ISO 9001 Kalite Belgesi”, 1998’de
Türkiye’de ilk, dünyada ikinci olarak “ISO 14001 Çevre Belgesi”,
1998’de “TÜS‹AD KALDER Kalite Büyük Ödülü”, 2000’de “EFQM
Avrupa Kalite Baflar› Ödülü”nü almaya lay›k görüldü.

Eczac›bafl› Yap› Gereçleri’s VitrA
Bozüyük plants, completing the docu-
mentation and field inspections held by
TSE on October 21-23, 2008 with “zero
non-compliance”, gained the right to re-
ceive the “Occupational Health and Sa-
fety Management System Certificate”
with OHSAS 18001. VitrA officials rece-
ived the OHSAS 18001 certificate on
Monday December 29, 2008 at a cere-
mony held in Istanbul TOBB building,

from Mehmet Bozdemir, TSE Personnel and System Certification
Head. The motto of “Our most valuable assets are our employe-
es”, which reflects the common values of VitrA, an organization
respectful of the human being, the society and the environment;
was hence certified with OHSAS 18001 at the VitrA Bozüyük
Complex which is the plant with highest capacity installed under a
single roof in the world. VitrA started its journey of certified quality
in 1990s. VitrA was awarded the “ISO 9003 Quality Certificate” in
1992, the “ISO 9001 Quality Certificate” in 1994, the “ISO 14001
Environment Certificate” which was first in Turkey and second in
the world in 1998, the “TÜSIAD KALDER Quality Grand Prize in
1998 and “EFQM Europe Quality Achievement Award” in 2000. 

VitrA Bozüyük Plant standards certified 
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Eczac›bafl› Yap›’ya Metrans
Makina’dan e¤itim

Training by Metrans Makina
for Eczac›bafl› Yap›

Ak›flkan transfer sistemleri ve ekipmanlar› konusunda Avru-
pa ve Amerika menfleli yirmiden fazla firman›n Türkiye distribü-
törü ve sat›fl sonras› hizmet sa¤lay›c›s› Metrans Makine, 13
Ocak 2009 günü Eczac›bafl› Yap› Gereçleri Bozüyük fabrikas›n-
da, VitrA ve Karo fabrikalar›n›n iflletme ve bak›m departmanlar›
çal›flanlar›na “Seramik Uygulamalar›nda Pompalar” konulu bir
seminer düzenledi. Dört ana bölümden oluflan seminerde, ilk
olarak ak›fl bilimi ve pompa tipleri anlat›ld›. Hava tahrikli çift di-
yaframl› pompalar›n genel özellikleri, pompa performanslar› ve
hava tüketimi hesaplamalar›n›n detayland›r›lmas›n›n ard›ndan
üçüncü bölümde hava da¤›t›m sistemlerinden bahsedildi.
Kat›l›mc›lar, Metrans Makina Servis ve Bak›m Departman›
çal›flanlar› eflli¤inde pompa parçalama ve toparlama ifllemlerini
kendileri gerçeklefltirdiler. 

’Yükselen De¤erler’
Antalya’da bulufltu

Kütahya Seramik, 15-18 Ocak tarihlerinde Antalya Li-
mak Lara Otel’de düzenledi¤i ‘’ Yükselen De¤erler Top-
lant›s›’’ ile Türkiye’nin dört bir yan›ndan gelen 150 sat›fl
orta¤›n› biraraya getirdi. Kütahya Porselen San. A. fi. Yö-
netim Kurulu Baflkan› Nafi Güral’›n aç›l›fl konuflmas›yla
bafllayan toplant›, Kütahya Seramik Pazarlama ve Sat›fl
Müdürü Göksen Yedigüller’in, 2008 y›l› genel de¤erlendir-
mesi ve 2009 y›l› ürün, pazarlama ve sat›fl hedeflerinin
sunumu ile devam etti. 

Toplant›ya konuk konuflmac› olarak Sabah Gazetesi
köfle yazar› Yavuz Donat da kat›ld›. Kütahya Yap› Kimya-
sallar› Sat›fl ve Pazarlama Genel Müdür Yard›mc›s› U¤ur
Kavukçuer, 2008 y›l› ürün ve pazarlamada gerçeklefltir-
dikleri yenilikler ile 2009 y›l› hedefleri hakk›nda kat›l›mc›la-
ra bilgiler verdi. 

Metrans Makine, which is the distributor and after sales ser-
vice provider in Turkey for more than twenty firms of European
and US origin in the field of fluid transfer systems and equip-
ment, organized a seminar titled “Pumps in Ceramic Applicati-
ons” January 13, 2009 at Eczac›bafl› Yap› Gereçleri Bozüyük
plant for the employees of operations and maintenance depart-
ments of VitrA and Karo plants. Firstly, fluid science and types of
pumps were discussed at the seminar comprising four main sec-
tions. After discussion of general properties of pneumatic doub-
le diaphragm pumps, pump performances and air consumption
calculations, the topic of the third part was air distribution
systems. The participants carried out pump disassembly and as-
sembly processes themselves accompanied by Metrans Makina
Service and Maintenance Department staff. 

The “Emerging Values Conference” held by Kütahya
Seramik at Antalya Limak Lara Hotel January 15-18 took
place with participation of 150 sales partners coming
from all over Turkey. The meeting which started with the
opening speech of Kütahya Porselen San. A. fi. Chair-
man of Board of Directors Nafi Güral continued with an
overall evaluation of year 2008 and the presentation of
year 2009 product, marketing and sales targets by Kü-
tahya Seramik Marketing and Sales Manager Göksen Ye-
digüller. Yavuz Donat, a columnist with Sabah Newspa-
per, attended the conference as a guest speaker. Kütah-
ya Building Chemicals Sales and Marketing Vice Presi-
dent U¤ur Kavukçuer advised the participants on year
2008 products, the innovations they carried out in marke-
ting and their year 2009 targets. 

Through the conference, new series were introduced
to Kütahya Seramik sales partners at the showroom whe-
re Kütahya Seramik collections are on exhibit. 

‘Emerging Values’ 
meet in Antalya 
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“‹nteraktif Destekli
Sektörel Sadakat Projesi”

Çanakkale Seramik & Kalebodur’dan bir ilk

“Sectoral Loyalty Project
with Interactive Support” 

A first from Çanakkale Seramik & Kalebodur

Çanakkale Seramik & Kalebodur taraf›ndan
dünyada yap›lan ilk “‹nteraktif Destekli Sektörel
Sadakat Projesi” olan Kaleworks ve Kaletech
uygulamalar› devreye al›nd›. Microsoft’un “Türkiye
Biliflimle Kalk›n›yor Projesi” kapsam›nda baflar›
hikâyesi olarak yay›mlanmaya hak kazanan proje
bayi a¤› sat›fl çal›flanlar› ve seramik uygulama
ustalar› için web üzerinde oluflturulan iki ayr›
portal›n aktive edilmesi ile hayata geçirildi.

The first “Sectoral Loyalty Project with Interactive

Support” in the world carried out by Çanakkale

Seramik & Kalebodur; the Kaleworks and Kaletech

application project, was launched. The project, fo-

und worthy of being published as a success story

under Microsoft’s “Turkey Develops with ICT Visi-

on” were launched through activation of two sepa-

rate portals created on the web for dealer network

employees and ceramic application tradesmen. 

nakkale Seramik & Kalebodur elli iki y›ll›k tecrübesini paylaflma-
ya bafllad›. Platform bu paylafl›m›n, ustalar›n birikimi ve mesleki
tecrübelerinin birleflmesine de olanak sa¤layacak. Karfl›l›kl› kat-
ma de¤er yaratacak bir iletiflim köprüsü kuracak olan platform,

kaplamal›k seramik malzemeleri sektöründe son kullan›c›n›n
be¤enisinde ve mekânlar›n do¤ru kurgulanmas›nda müflterilerine
fikir veren seramik ustalar› arac›l›¤› ile sektöre canl›l›k getirecek.

Ayr›ca Kaletech, seramik sektöründe uygulama s›k›nt›lar›n›
ortadan kald›rarak müflteri memnuniyetini art›rmak, firman›n
ürünlerinin daha yak›ndan tan›narak daha do¤ru uygulanmas›n›
sa¤lamak ve müflterilerin sesini dinleyerek piyasa koflullar›na
uygun çal›flmalar gerçeklefltirmek aç›s›ndan da önem tafl›yor.
Projenin ustalarla iletiflimi güçlendirmek için kurulan www.kale-
tech.com internet portal› bir baflka amaca daha hizmet veriyor.
Son kullan›c› taraf›ndan siteye girifl yap›ld›¤›nda Türkiye’nin dört
bir yan›ndaki sertifikal› ustalar›n iletiflim bilgilerine ulaflmak
mümkün. Sektörde ilk kez yap›lan bu uygulama ile nihai müflte-
rinin yapt›raca¤› seramik uygulamas› için e¤itimli ve tecrübeli
ustalara kolay ulaflmas› hedefleniyor.

Ç
Çanakkale Seramik & Kalebodur, Kaleworks Bayi Çal›flanla-

r› ‹letiflim Platformu ve Kaletech Usta ‹letiflim Platformu ile de¤er
zincirindeki tüm oyuncular› yak›ndan tan›may›, üreticiden nihai
müflteriye kadar akan süreçte etkin de¤er katt›¤›na inan›lan ba-
yi sat›fl çal›flanlar›, seramik ustalar› ve sektör profesyonellerinin
tümünün kendi aralar›nda da koordinasyonunu sa¤layarak top-
lamda ifl veriminin artmas›n› ve müflteri memnuniyeti skalas›n›
yükseltmeyi amaçl›yor. Portallar›n her ikisi de topluluk bazl› sos-
yalleflme fikrinin gelifltirilmesi amac›yla, bu anlamdaki ihtiyaçla-
ra karfl›l›k verebilen Facebook benzeri sosyal iletiflim a¤› yarat›l-
mas› ile bafllad›. ‹letiflim, e¤itim, sosyalleflme ve performans ge-
lifltirme gibi ana fonksiyonlar üzerine infla edilen portallar, firma
aç›s›ndan pazar ile çift yönlü etkileflime de olanak sa¤l›yor. Hem
pazar›n dinamikleri bire bir operasyonu yöneten ve son kullan›-
c›n›n sat›n alma davran›fl›nda etkili olan uzmanlar üzerinde gün-
cel takip edilme flans› yakalanm›fl oluyor, hem de firman›n sat›fl
ve pazarlama amaçl› yenilikleri efl zamanl› nihai müflterilere
ulaflm›fl oluyor. ‹lgili portallara hizmet vermek üzere kurulan
müflteri iletiflim merkezi sayesinde, kullan›c›lara hem internet
üzerinden, hem de telefon ile sürekli destek verilmesi hedefleni-
yor. Bu sayede platform üyelerinin firmadan ihtiyaç duyduklar›
her an, her konuda yo¤un destek alabilmeleri garantileniyor.

Projenin iki farkl› yüzü 
Kaleworks Bayi Sat›fl Çal›flan› ‹letiflim Platformu: Ana ba-

yilerindeki sat›fl temsilcileri ile aras›ndaki sinerjiyi art›rarak ortak
kurum kültürü yaratmak, aidiyet duygusunu gelifltirmek ve sat›fl
performanslar›n› takip ederek art›rmak amac›yla kurulan platfor-
ma, www.kaleworks.com portal›ndan ulaflmak mümkün. Sat›fl
temsilcilerini daha yak›ndan tan›mak, onlar›n ürünler hakk›nda
güncel ve do¤ru bilgi sahibi olmalar›n› sa¤lamak, Çanakkale Se-
ramik & Kalebodur taraf›ndan düzenlenen kampanyalardan
an›nda haberdar olup, saha operasyonlar›n› mükemmellefltir-
mek için sektörde ilk defa bu kapsamda bir proje hayata geçiril-
mifl oldu.

Kaletech Usta ‹letiflim Platformu: Ustalar›n› ayn› çat› alt›n-
da birlefltirerek Kaletech Usta ‹letiflim Platformu’nu kuran Ça-
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Çanakkale Seramik & Kalebodur, with the Kaleworks Dealer

Employees Communication Platform and Kaletech Tradesmen
Communication Platform, seeks to get to know all players in the va-
lue chain closely, enhancing total business productivity by achi-
eving coordination between all dealer sales staff, ceramic crafts-
men and sector professionals that is believed to add effective va-
lue in the process flowing from the manufacturer to the end con-
sumer and raise the scale of customer satisfaction. Both portals
started by creation of a Facebook-like communication network for
developing the community based socializing idea which can sa-
tisfy such needs. The portal built on main functions like communi-
cation, education, socialization and performance development al-
so allows two-way interaction with the market for the firm. This al-
lows day-to-day monitoring of experts who run the operation influ-
encing the buying behavior of the end consumer and also sale
and marketing oriented innovations of the firm to reach the end
consumer simultaneously. Thanks to the customer communication
center established for providing service to the portals, support is
given to the user both through the Internet and also by phone con-
tinuously; hence, it is guaranteed that platform members can rece-
ive strong support on each topic at any moment they need, from
the firm. 

Two different faces of the project
Kaleworks Dealer Sales Staff Communication Platform:

The platform established for building a common corporate cultu-
re, developing the sense of loyalty and monitoring and enhancing
sales performance by enhancing the synergy with sales represen-
tatives at main distributors may be accessed through the portal
www.kaleworks.com. A project of this scope was launched for the
first time in the industry to get to know sales representatives more
closely, to ensure that they have updated and correct information
on products, being notified of campaigns organized by Çanakka-
le Seramik & Kalebodur instantly and ensuring that field operations
are perfect. 

Kaletech Craftsmen Communication Platform: Çanakkale
Seramik & Kalebodur founding the Kaletech Craftsmen Communi-
cation Platform, bringing together these tradesmen under the same
roof, started to share its experience over fifty-two years. The plat-
form will allow a combination of the accumulation and professional
experience of the craftsmen. The platform, building a communica-
tion bridge which will create mutual added value, will vitalize the in-
dustry through ceramic craftsmen who will guide their customers in
connection with proper set up of spaces and contribute to the end
consumer’s acquiring a taste in the ceramic tile industry. 

Also, Kaletech is important for enhancement of customer satis-
faction, eliminating application problems in ceramics industry, en-
suring that the products of the firm are known better and applied
properly and activities in line with market conditions are carried out
listening to the voice of customers. www.kaletech.com internet
portal set up for strengthening communication with tradesmen un-
der the project also serves another purpose. Contact details of
certified tradesmen all over Turkey may be found when the end
consumer accesses the site. Here, the aim is for the end consu-
mer to access trained and skilled master tradesmen easily for
his/her ceramic application by this practice carried out for the first
time in the industry. 

10 bin ton seramik friti üretecek
Emaye fritinde 30 y›ll›k bir marka olan Gizem Seramik

Frit ve Glazür Sanayi A.fi. ekonomik krize ra¤men 2008’i
30 milyon dolar civar›nda bir ciro ile kapatt›. Ürün gam›n›
geniflleten, araflt›rma ve gelifltirme (ar-ge) çal›flmalar›na
a¤›rl›k veren Gizem Frit, bu çal›flmalar içim bir bucuk mil-
yon Avro’luk bir bütçe ay›rd›.  Türkiye’nin ilk ve tek frit
araflt›rma ve analiz laboratuar›n› kuran firma, seramik ve
emaye olmak üzere 11 continue f›r›n ile üretim yap›yor. 5
k›ta 30 ülkeye ihracat gerçeklefltiren firman›n 2009 hede-
fi ise on bin ton seramik friti üretmek. Firma, frit kontrolle-
rini ise ar-ge laboratuarlar›nda bulunan ›s› mikroskobu,
gradient f›r›n ve XRF ile yap›l›yor.

Gizem Seramik Frit ve Glazür Sanayi A.fi., which is a
thirty year old brand on enamel frit, closed 2008 with a
turnover of about 30 million Dollars despite the economic
crisis. Extending its product range, giving weight to rese-
arch and development (R&D) activities, allocated a bud-
get of one and a half million Euro for these operations.
The firm, which set up the first and only frit research and
analysis laboratory in Turkey, is in production with 11 con-
tinuous kilns for ceramic and enamel. Year 2009 target of
the firm exporting to 30 countries in 5 continents is to pro-
duce ten thousand tons of ceramic frit. The firm performs
frit control by the heat microscope, gradient kiln and XRF
in its R&D laboratories. 

Will produce 10,000
tons ceramic frit


