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F
Fuarlar, sektörel rek-

lam ve tan›t›m›n yo¤un
olarak yap›ld›¤› dönem-
lerdir. Bu nedenle nihai
tüketici üzerinde yaratt›-
¤› olumlu etkilerin yan›
s›ra sektördeki yenilik
heyecan›n›n paylafl›lma-
s› ve sat›fl perspektifleri
oluflturulmas› bak›m›n-
dan da oldukça önemli-
dir. Sektörümüz aç›s›n-
dan Türkiye’nin tek, Av-
rupa’n›n da üçüncü bü-
yük ihtisas fuar› olma
özelli¤ini gösteren UNI-
CERA Uluslararas› Sera-
mik ve Banyo Fuar›,dün-
yada yaflanan ekonomik
krize ra¤men, bu y›l yir-
mi birinci kez seramik sektörünün gücünü ortaya koyacak. 

Türkiye Seramik Federasyonu (SERFED) ve Tesisat ve ‹nflaat Mal-
zemecileri Derne¤i’nin (T‹MDER) TÜYAP ile birlikte tasarlad›klar› ve
uygulad›klar› UNICERA, her geçen y›l artan bir h›zla geliflip büyüyor.
Özellikle seramik üreticilerinin organizasyonda aktif rol almas› ile
2000 y›l›ndan itibaren uluslararas› bir nitelik kazanan fuar, bir milyar
dolar üzerinde ihracat hedefi ile y›ldan y›la büyüyerek güç kazanan
seramik sektörünün en genifl kat›l›mc› profiline sahip seramik ve ban-
yo fuar› olma özelli¤ini tafl›maktad›r. Ortado¤u, Orta Asya ve Balkan-
lar'›n önemli seramik al›c› ve sat›c›lar›n›n bulufltu¤u, büyük ticari po-
tansiyele sahip fuar, dünyan›n di¤er bölgelerinde de ad›n› duyurmay›
baflarm›flt›r.

Yirmi bir y›l önce 1987’de, ‹stanbul Sergi Saray›’n›n 3 bin 500 met-
rekarelik alan›nda “Banyo, Seramik, Mutfak Fuar›" ad› alt›nda düzen-
lenen fuar, o günden bugüne epey yol kat etti. T›pk› Türk seramik sek-
törü gibi… ‹lk fuara 28'i yerli, 14'ü yabanc› toplam 42 firma kat›lm›fl, 8
bin 500 kifli de ziyaret etmiflti. 2008’de ise ABD, Almanya, Avusturya,
Bulgaristan, Çin, Danimarka, Hollanda, ‹talya, ‹ngiltere, ‹spanya, ‹s-
viçre, Singapur, Belçika gibi 68 ülkeden gelen ziyaretçilerle birlikte 47
bin kifliye ulaflt›. Geçen y›l ki fuara 18 ülkeden 215 firma ve firma tem-
silcisi kat›ld›. Türk seramik sektörü de ihracatta ayn› geliflmeyi y›llar
içinde yaflad› ve bir milyar dolar düzeylerine ulaflt›.

Son y›llarda fuar› ziyaret eden ülkelere bak›ld›¤›nda a¤›rl›kl› ola-
rak Türkiye’nin komflular›n›n UNICERA’ya yo¤un bir ilgi gösterdi¤i
gözlemleniyor. Ekonomik krizle birlikte Türkiye’nin, daralan Avrupa
pazarlar› yerine Orta ve Uzak Do¤u pazarlar›na dönük ihracat rotas›-
na bu y›l fuar›n büyük katk› yapaca¤›na inan›yoruz. UNICERA bu y›l
zengin içerikli etkinlikleri ile nihai tüketicinin yan› s›ra, mimar, profes-
yoneller ve tasar›m dünyas›ndaki kiflilerin de ilgisini çekecektir. Türk
seramik sektörünün kalite, üretim teknolojisi, araflt›rma-gelifltirme ça-
l›flmalar› ile tasar›mda yakalad›¤› ivme gelecek y›llarda UNICERA’y›
dünyan›n en önemli seramik fuar› haline getirecektir.

Fuar›n tüm sektörümüze moral ve canl›l›k getirmesini temenni
ediyor, kat›l›mc› firmalar›m›za baflar›lar diliyorum.

Sayg›lar›mla,

Trade fairs are times when
sectoral advertising and promoti-
on are carried out intensely. The-
refore, it is quite important in
terms of sharing of the enthusi-
asm or innovation in the industry
and creation of sales perspectives
alongside of the positive impact
they create on the end consumer.
The UNICERA International Ce-
ramic and Bathroom Trade Fair,
which has the distinction of being
Turkey’s only and Europe’s third
largest specialist trade fair for our
industry, will reveal the power of
the ceramics industry for the
twenty-first time this year despite
the global economic crisis. 

UNICERA, designed and
implemented by Turkish Cera-

mics Federation (SERFED) and Plumbing and Building Materials Suppliers
Association (TIMDER) together with TÜYAP, is developing and growing
each year with increasing speed. The trade fair, which gained an international
quality starting from 2000 with active participation of ceramic manufactu-
rers, has the distinction of being the ceramic and bathroom trade fair of the ce-
ramic industry which has been growing year to year with an exports target of
over one billion Dollars, with the broadest participant profile. The fair, where
important ceramic buyers and sellers of the Middle East, Central Asia and the
Balkans come together, which has major commercial potential, has managed
to have its name heard in other regions of the world as well. 

The fair held under the title of “Bathroom, Ceramic and Kitchen Trade
Fair” on an area of 3,500 square meters at Istanbul Exhibition Hall twenty-
one  years ago in 1987, has covered quite a distance since then. Just as the Tur-
kish ceramics industry… The first fair was participated in by 42 firms in to-
tal; 28 domestic and 14 foreign, and was visited by 8,500 people. This figure
reached 47,000 in 2008 with visitors coming from 68 countries including
USA, Germany, Austria, Bulgaria, China, Denmark, Holland, Italy, UK,
Spain, Switzerland, Singapore and Belgium. 215 firms and firm representati-
ves from 18 countries attended last year’s trade fair. The Turkish ceramics in-
dustry went through the same development in exports over the years, reaching
one billion Dollar levels. 

Looking at the countries visiting the trade fair in recent years, it is obser-
ved that predominantly Turkey’s neighbors show great interest in UNICE-
RA. We believe that the trade fair will make a major contribution this year to
Turkey’s export route oriented to the Middle East and Far East markets ins-
tead of the contracting European markets, with the impact of the economic cri-
sis. This year UNICERA will draw the attention of architects, professionals
and design people in addition to the end consumer with its events of rich con-
tent. The momentum captured by the Turkish ceramics industry in quality,
production technology and research & development activities and design will
make UNICERA the most important trade fair of the world in the upcoming
years. 

I hope that the trade fair boosts the morale of and injects vitality to our
whole industry, wishing success to our participating firms. 

My best regards, 
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Nisan ay› UNICERA mevsimidir
The month of April is the UNICERA

BAfiYAZI LEAD ARTICLE

Türkiye Seramik Federasyonu Yönetim Kurulu Baflkan
Zeynep Bodur Okyay

Chairman, Board of Directors Ceramics Federation Turkish





Nisan-Haziran 2009 April-June No: 288

F‹RMA SÖYLEfi‹/FIRM ‹NTERV‹EW
Yurtbay Seramik Yönetim Kurulu Baflkan› Zeki Yurtbay: 
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