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Kiitahya Seramik icra Kurulu Baskani Erkan Giiral;

“Avrupa’nin 3. biyik Uretim kapasitesine sahip olan
Turk seramik sektoruntn % 60'1 ¢cozUmu taklitcilikte
ariyor. Bu sektor bu kadar aciz olmamall.”

Kutahya Seramik Chairman of Executive Board Erkan Gural,;
“Sixty percent of the Turkish ceramics industry
which has the 3rd largest production output in
Europe seeks the solution in imitation goods. This
industry shouldn’t be so helpless.”

Roportaj - Interview
Serife Deniz Ulueren

serife(@serfed.com

1970 yilinda Kitahya'da dogdu. 1991 yilinda egitimi- . ) _
ni, 1992 yiinda askerlik gorevini tamamladi.1993 UES bo_rn In Kitahya in _1970_._He comp_[etgd his
yiindan beri aktif is hayatina Kitahya Porselen education in 1991 and his military service in
Yonetim Kurulu Uyeligi ve Kiitahya Seramik icra ;AQ:rz{bHei gsf L?U?;:E;g E)L;ilsneii ggasrlg%? RARES
Kurulu Baskani olarak devam etmektedir.1907

. L Directors and Chairman of Kitahya Seramik
Fenerbahce ve GYIAD Uyeligi, SERKAP Yonetim Executive Board. Erkan Gural, who actively

Kurulu Baskan Yardimcilig, Tirkiye Odalar ve serves in various social and sportive organiza-
Borsalar Birligi Tirkiye Seramik ve Refrakter Meclisi tions like 1907 Fenerbahce and GYIAD mem-
Baskan Yardimcisi, Kano ve Kirek Federasyonu bership, Vice-Chairman of SERKAP Board of
Kitahya Il Temsilciligi gibi cesitli sosyal, sportif Directors, Vice-Chairman of Turkey Chambers
derneklerde aktif olarak gorev yapan Erkan Gural, and Exchanges Union Turkey Ceramic and
evli ve iki erkek cocuk babasi olup ingilizce Refractories Assembly and Kitahya Provincial

bilmektedir. Representative of Ski and Rowing Federation. Is

==



03Sektorelbakis.gxd 5/15/07 3:41 PM Page 43

“Her zaman en farkl
olani, herkesin yaptigini
degil, yapilmayanlari
kesfedip uyguluyoruz,
alisilmisin disinda
guzellikler yaratmayi
amacliyoruz”

Yenilikci, dinamik, yaraticiligin yeri zamani yok
onun icin. Yaptiginin en iyisini, yapilmayani bulup
kesfeden ve bircok alanda farkli uygulamalarla
sektorde onculuk eden dev bir kurulusun
baskanligini yapan bir liderden bahsediyorum.
Seramikten, porselene, turizmden gidaya en iyisini
alisilmisin disinda guzellikleri insanlara sunan
basarili bir aile ve lider. Kiitahya Seramik icra
Kurulu Baskani Erkan Giiral ile once federasyon
merkezi, ardindan fuar ¢ekimleriyle birlikte son
nokta istanbul Atasehir Gardenia Plaza'da
soylesimizi tamamlayabildik. En sikinti duydugu
drdnlerin taklit edilmesi, Cin porselenleri konu-
larindan, italyan Sacmi ile kurduklari son tesisler,
ihracat hedefleri, sektordeki ve pazardaki konum-
lari, cikolata Uretim tesisi ve turizm alanindaki
ataklari dahil merak ettigimiz tim konulari
konustuk.

Serife Deniz Ulueren: Kiitahya Seramigin bugiin-
lere gelisi ve liretime baslama hikayesini bizimle
paylasabilir misiniz?

Erkan Giiral: Kiitahya Seramik tiretimine Mayis
1989 yilinda 1,5 milyon metrekare Gretimle
basladi. itk kuruldugu yillarda 10x20 ve 20x20
ebatlarla calisilirken, daha sonra moda ile birlikte
desenler ebatlar degismeye basladi. Trend, ya ¢cok
kliclk, ya da cok biiyiik ebatlara yoneldi. Yeni
mekanlara baktiginizda da zemini, duvari
esyalariyla birlikte birbirini tamamlayan ve
destekleyen bir konsept haline geldi. Yaklasik 18
yillik stirecte, Kitahya Seramik’in 1,5 milyon
metrekare olan Uretimi, basladigimiz noktadan

15 milyon metrekare tretimlere geldi. Son
yaptigimiz yenilikler ve yatirimlarla birlikte,
buyuyen ebatlara onculik ettik. Yeni tesislerimizde
50x50, 50x100 ebat trlinler Mayis ayi itibariyle
isletmemizde uretime baslayacak.

S.D.U: Unicera Fuari’ndan yeni ciktiniz. Genel bir
degerlendirme yapacak olursaniz?

E.G: Benim son yillarda gordiigiim en verimli, en
faydali, ziyaretci sayisi olarak en fazla ziyaretgi
alan ve en basarili fuarlarindan biri oldu. Gerek
yurticinden gelen, gerekse yurtdisindan gelen

married with two children and speaks English.

There is no time or place for innovation,
dynamism or creativity for him. | am talking
about a leader who is the president of a giant
organization, who finds and discovers the best
of what he does and what is not done and who
is a pioneer in the sector with various applica-
tions in many fields. A successful family and
leader offering unusual beauties, the best
from ceramics to porcelain, from tourism to
foodstuffs, to people. We managed to com-
plete our interview that started at the federa-
tion headquarters, progressed with trade fair
shoots, ending at Istanbul Atasehir Gardenia
Plaza only last week with Kitahya Seramik
Chairman of Executive Board, Erkan Giral. We
talked about all topics we were curious about,
including imitation products he was most wor-
ried about, Chinese porcelain, the latest com-
plexes they established with Italian Sacmi,
which they are proud of; export targets, posi-
tions in the sector and the market and topical
ones like their campaigns in chocolate and
tourism areas.

Serife Deniz Ulueren: Could you share with
us Kiitahya Seramik’s story of development
and starting production?

Erkan Giiral: Kiitahya Seramik started pro-
duction in May 1989 with an output of 1.5 mil-
lion square meters. In its first years, the sizes
we worked on were 10x20 and 20x20; then pat-
terns and sizes started to change according to
fashion. The trend is towards either the very
small or very large items. When you look at
new spaces, it became a concept comple-
menting and supporting each other with floors,
walls and objects. In a time period of approxi-
mately 18 years; Kutahya Seramik’s output,
which was 1.5 square meters, went up to 15
square meters of output from our starting
point. With our latest innovations and invest-
ments, we pioneered growing sizes. Products
in size 50x50 and 50x100 will be started to be
produced in our facilities in our new complex-
es as of May.

“We always discover
and apply the most
different one, not what
everyone makes but
what is not made; we
seek to create beauty
other than the usual”
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konuklar, mimarlar, miteah-
hitler, ithalatcilar, proje sahip-
leri herkes cok memnun
kaldigini ifade etti. Onlimiizdeki
yil imit ediyorum ki bundan
daha basarili verimli bir fuar
olur. Bu yil tim konseptin
disinda, yeni trlnlerin dogru
yer ve dogru zamanda sergilen-
digi bir fuar oldu.

S.D.U: Unicera Fuarr’na farkli
bir konsept ile katildiniz.
Konsept nasil olustu, amaci
neydi?

E.G: Biz 2006 yilinda fuarda
uluslararasi iki 6dul kazandik.
Gecen yil da farkli tarz konsept
yaratma amacindaydik,
standimizi hazirlayan
arkadaslarla gorustuk,
konustuk. Hep yapilmayanlari
gorilmeyenleri hedefledik. Yine
bu yil da farkl bir tarzla
gorlcuye cikmamiz gerekiyor-
du, bu yil da standimiz bliytik
ilgi gordu. Gelin gibi, farkl
dikkat ceken goruntmuyle cok

S.D.U: You are just out of
Unicera Trade Fair. If you
make an overall evaluation?
E.G: It was one of the most
productive, most beneficial
trade fairs which drew the
largest number of visitors |
have seen in recent years.
Guests, architects, contrac-
tors, importers and project
owners, both local and also
international, all stated that
they were highly satisfied.
Next year, | hope that it will
be a trade fair more success-
ful and productive than this.
Beyond the whole concept,
this year it was a trade fair
where new products were
exhibited in the right place
and at the right time.

$.D.U: You participated in
Unicera Trade Fair with a
different concept. How did
this concept develop, what
was its purpose?

E.G: We won two internation-
al awards in the trade fair in
2006. So, last year we sought
to create a different style of

¢

“Aile olarak farkli alanlarda yatirim yapip,
yaptigimizin en iyisini sunmaya calisiyoruz.
Birinci ve oncelikli hedefimiz en iyisini

yapmak”

olumlu tepki ve yaklasimlar
aldik, bu bizi mutlu etti. Simdi-
den onumuzdeki yiin fuar
hazirliklarina basladik.

S.D.U: Seramik kaplama
malzemeleri konusunda i¢ ve
dis pazar payiniz hakkinda biz-
leri bilgilendirebilir misiniz?
E.G: Kitahya Seramik 2006
yilinda dretiminin % 23’lni
ihracat pazarlarina satti. 2007
ihracat hedefi olarak % 40’lara
gelmeyi ve orada birakmayi
planliyoruz. Bununla ilgili
altyapi calismalarimizi tamam-
ladik. Gerek ihracat
kadrolarimiz, gerek yeni
musteri adaylarimizla
diyaloglarimiz, yeni
gelistirdigimiz dizaynlar olsun,

bunun hazirliklarini
tamamladik.

S.D.U: Seramik Kaplama
Malzemeleri pazarinda Kitahya
Seramik "Yenilikci ve Dinamik™
bir sirket olarak algilanmak-
tadir. Bu imaji stirdiirmek icin
yeni ¢calismalariniz var mi?
E.G: Biz her zaman en farkli
olani, alisitmisin disinda gtizel-
likler yaratmayi amagliyoruz.
Toplanti masasinda, 6glen
yemeginde, musterilerle
konusurken, her fikri not alip,
hemen degerlendirip uygula-
maya geg¢iyoruz. Dogru uygu-
lanmasi icin dogru kisileri ve
uzman firmalari tespit edi-
yoruz. Kendi icimizde yapmis
oldugumuz degerlendirme

“As a family, we try to invest in different
fields and to offer the best of what we
make. Our first and priority target is to
make the best”

concept; we talked with our
colleagues preparing our
stand. We always aimed at
those never done, never
seen. Again, this year, we had
to be presented in a different
style. We got very positive
reactions and approaches
with our bride-like, different
look which drew attention.
This made us very happy. We
already started preparations
for next year's trade fair.

$.D.U: Could you tell us
about your domestic and
international market share
in ceramic tile?

E.G: Kiitahya Seramik sold 23
% of its output to export mar-
kets in 2006. We plan to
reach 40 %s as an export tar-
get and to keep it there. We
completed out related infra-

structure work. With our
export cargos and our dialogs
with new potential customers
and designs we developed,
we started to pick up the
fruits of these too.

S.D.U: In the Ceramic Tile
market, Kiitahya Seramik is
perceived as an innovative
and dynamic company. Do
you have any activities for
maintaining this image?
E.G: We always seek to cre-
ate the most different one,
beauty which is not accus-
tomed to, all the time. At
conference meetings, at
lunch time, when we talk to
customers, we take note of
all ideas and launch them
immediately. We determine
the right people, experts and
firms for correct implemen-
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toplantilarinda, mevcut piyasa-
da herkesin yaptigini degil,
yapilmayanlari kesfedip uygu-
lamaya calisiyoruz.

$.D.U: Uriin tasarimlart igin
dizayn ekipleriniz bulunuyor.
Tasarim diinyasinda yasiyoruz
ve tasarima yatirim yapan fir-
malar lider oluyor. Siz bu ligde
kendinizi nerede degerlendiri-
yorsunuz?

E.G: Yeni desen ve Urin
gelistirme konusunda
Tirkiye'de Uc firma varsa, biri
Kitahya Seramik’tir. Bunu ¢ok
iddiali soyleyebiliyorum. Cinkd
Kitahya Seramik’in taklit edilen
urdn sayisina baktiginiz zaman
bunu rakiplerimiz dogrulamis
oluyor. Tim desenlerimiz
tescilli olmasina karsin;
Tirkiye'de, bizim sek-
torimdizdeki kolay yolu secme
yani taklit yolu yillardir
yasadigimiz bir sikinti. Bunun
onlne gecebilir miyiz
bilemiyorum ama bugtnlerde
glindemde olan, sikinti
duydugumuz konulardan biri.
Hukuki yollardan hakkimizi
ariyoruz ama Turkiye'de
kanunlarda bazi maddelerin
acik olmasi bu sikintimizi gider-
meye yardimci olamiyor.
Sektorde 23, 24 firma uretim
gerceklestiriyor. Bunlardan 15
tanesi Kitahya Seramik’i taklit
ediyor. Sektorin ne kadar
arastirma gelistirmeye 6nem
verdiginin (vermediginin) en
acik ifadesidir.

S.D.U: Teknik seramik yatirimi
ile neleri hedefliyorsunuz?
E.G: Yeni yatirimimizda italyan
Sacmi ile yaptigimiz isbirligi
sonucu, Turkiye'de benzeri
olmayan bir tesis kurduk.
istediginiz her ebadi, rengi,
deseni Uretebilecek tesise
sahibiz su anda. Lider firma
olmanin belli kosullari var, yeni-
likcilik ve farklilasma yolunda
atilan adim ve katma degerden
bahsediyorum. Bunlarin yerine
getirilebilmesi icin, viz-
yonunuzun daha farkli yonde
acik olmasi gerekiyor. Makine
seciminden once, ne
satacagimizi tespit ettik ve ona
gore yatirim yaptik. Keyifli ve

tation. In evaluation meetings
we hold in our company, we
try to discover and implement
not what is already done in
the market, but those that
are not done.

S.D.U: You have design
teams for product designs.
We live in the world of
design and firms investing in
design become leaders.
Where do you put yourself in
this league?

E.G: If there are three firms
in Turkey on product develop-
ment, one of them is Kiitahya
Seramik. | can say this with
contention because when we
look at the number of imitat-
ed products, our competitors
have verified this. Although
our designs are registered,
picking the easy road in our
sector; | mean the road of
imitation, is a problem we
have been going through over
the years in Turkey. | don't
know if we can put a stop to
this but this is a topical sub-
ject today which we have
problems with. We seek our
rights through legal reme-
dies but the fact that certain
ways are allowed in laws in
Turkey does not help us
eliminate this problem. There
are 23-24 manufacturing
firms in the sector. Of these,

15 firms imitate Kitahya
Seramik. This is the clearest
indication of to what extent
the sector is committed to
(not committed to) research
and development.

S.D.U: What are you aiming
at with technical ceramic
investment?

E.G: As a result of our collab-
oration with ltalian Sacmi, we
set up a facility with no match
in Turkey with our new proj-
ect. Right now, we have a
facility which can produce
any size, color or design you
want. To be a leading firm
has some requirements. I'm
talking about the step taken
towards innovation and dif-
ferentiation and added value.
To fulfill these, your vision
must be open in a different
direction. Before choosing
machinery, we determined
what we would sell and
invested accordingly. We got
its pleasant and nice results.
We displayed the first prod-
ucts in Unicera and they were
very well received. This drives
us. Right now, we started to
prepare the second concept.
It will be ready by the end of
June. Our customers took
great pleasure from these
activities, too.
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“Uriin gelistirme
konusunda Turkiye'de Ug
firma varsa, biri Kitahya
Seramik’tir. Bunu ¢ok
iddiali soyleyebiliyorum.
Cunkdu taklit edilen drin
sayisina baktiginiz zaman
bunu rakiplerimiz
dogrulamis oluyor”

“If there are three firms in
Turkey on product
development, one of them
Is Kltahya Seramik. | can
say this with contention
because when we look at
the number of imitated
products, our competitors
have verified this”

¢

glizel neticelerini aldik, ilk Urtinleri Unicera’'da
sergiledik ve cok begenildi bu da bize glc verdi. Su an
ikinci konsepti hazirlamaya basladik, Haziran sonu
itibariyle hazir olacak. Musterilerimiz de bu ¢alismalar-
dan cok keyif ald.

S.D.U: Siz koklii bir aile sirketisiniz, gelecege yonelik
baska yatirimlar diistiniiyor musunuz?

E.G: Yeni faaliyetlerimizden Sapanca’da Mild markasiyla
cikolata Uretim tesisi kurduk. 15 Mayis itibariyle
deneme Uuretimlerini bitirip, satisa yonelik tum trin
gurubumuz hazir hale gelecek. Aile olarak farkl alan-
larda yatirim yapip, yaptigimizin en iyisini sunmaya
calisiyoruz. Birinci ve oncelikli hedefimiz en iyisini yap-
mak. Cikolata ile basladik, dnlimtizdeki haftalarda,
aylarda, degisik urtin gruplariyla destekleyip en iyi
lezzetleri yakalayip, damakta tatlar birakacak trtinler
uretmek icin tim hazirliklarimiz devam ediyor.

S.D.U: 2007 sezonuna nasil bir giris yaptiniz, bu yilin
ikinci yarisindaki beklentileriniz?

E.G: Normalde Subat ayi ortalari ve sonunda seramik
sezonu basliyordu. Ancak bu yil yasadigimiz cumhur-

S.D.U: You are a well established family company,
are you considering other investments for the
future?

E.G: We set up a chocolate production facility under
Mild brand in Sapanca which we launched recently.
It will complete its trial runs as of May 15 and our
product group oriented to sales will be ready. As a
family, we are trying to invest in different fields and
offer the best of what we do. Our first and priority
target is to make the best. We started with choco-
late. In upcoming weeks and months, we are
preparing to capture the best tastes and produce
products which will lead sweet memories in the
palate supported by different product groups.

S.D.U: How did you start the 2007 season? Your
expectations in the second half of this year?

E.G: Normally the ceramic season started mid-
February and at the end of the same month.
However, launching of the season is delayed due to
the arguments on the presidential elections we are
going through. There is a stagnation coming from
the bottom. Everyone is expecting a movement in
the price of the Dollar. No cancellations but there
are deferred orders; | believe this will happen in the
second half of the year. For now, Turkey has lost its
six months of the season because of these inci-
dents. | hope that in the second six months, morale
will be reinstated, sales will increase and the mar-
ket will capture its emotion and will pick up speed.

S.D.U: Can you tell us about your activities in the
field of tourism?

E.G: We have a spa hotel with 650-bed capacity we
established in a wonderful nature for which the
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baskanligi secimi
tartismalariyla birlikte sezo-
nunun acilmasi gecikmis
durumda. Tabandan gelen bir
durgunluk var. Herkes dolar
hareketliligi bekliyor. iptal degil
ancak ertelenmis talepler var,
bu hareketlilik yitin ikinci
yarisinda baslar diye distiniyo-
rum. Simdilik bu olaylar
nedeniyle Turkiye alti ayini
sezonda kaybetmis durumda,
ikinci alti ayda moraller yerine
gelip, satislarin artacagini ve
piyasanin heyecanini yakalayip
hizlanacagini umuyorum.

S.D.U: Turizm alanindaki
aktivitelerinizden bahseder
misiniz?

E.G: Sapanca’da yine yatirimi
devam eden miithis bir doganin
icinde kurdugumuz 650 yatak
kapasiteli Spa otelimiz
bulunuyor. istanbul’un
hareketliliginden, guriltisun-
den yoruldugunuzu hissettiginiz
zaman 45 dakikada ulasilabilen
farkli ve glizel bir mekan ola-
cak. Suan otelin kaba insaati
bitti.

investment is in progress. It
will be a different and beauti-
ful setting one can get to in 45
minutes when you feel that
you are tired of the busy,
noisy Istanbul. Right now the
basic construction of the hotel
has been completed. We plan
to launch it for our visitors in
mid-September.

S.D.U: You entered the glass
mosaic area by BREZZA
brand. What are your targets
there?

E.G: Brezza means breeze in
Italian. Since breeze has end-
less choices of color, this idea
stemmed from this. We
offered innovations to our
customers, creating products
of endless sizes and endless
colors. It is a product patent-
ed by us. We exhibited at
Antalya Building Fair before
Unicera, we thought it would

get a reaction; there was
demand well above our
expectations. It has been
committed to orders as a
commercial product.

$.D.U: What do you think
about the Turkish Ceramic
Industry under pressure
from China?

E.G: On this topic, | can speak
on behalf of SERKAP. As
Kitahya Seramik, we don't
have such a problem.
Especially, Secretary General
Germiyan Saatcioglu had
notable contributions together
with our colleagues; mem-
bers of SERKAP Board of
Directors, in this subject. We
achieved developments which
will serve as a foundation of
elimination of this problem
due to the Chinese mission
and Ankara contacts. It has
gone into implementation as
of now. The Turkish manufac-

turer went through major
problems. We solved this
problem for the ceramic
industry. The infrastructure
for next year's activities is
ready. But | believe there are
more problems regarding
tableware which concern my
own firm. Efforts were made
on this subject in previous
years but they were not
enough. In China, there are as
many high quality products as
there are poor quality ones
but poor quality ones come to
Turkey. Chinese ware are
mostly sold in the market-
place. We eat out of porcelain
plates. In poor quality porce-
lain, they use a high amount
of lead to ensure a cheap
price; therefore, this toxic
lead is introduced in our body
through food, leading to
irreparable health problems;
the health of people deterio-
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S.D.U: BREZZA markasiyla cam mozaik alanina
girdiniz. Bu konudaki hedefleriniz nelerdir?

E.G: Brezza Italyanca meltem anlamina geliyor.
Meltem esinti, sonsuz renk secenekleri oldugu
icin, bu fikir buradan dogdu. Sinirsiz 6l¢llerde
ardn, sinirsiz renklerde tasarim yaratarak
miusterilerimize yenilikler sunduk. Patenti bize ait
olan bir drtin. Unicera’dan once Antalya Yapi
Fuari'nda sergiledik, bekledigimizin ¢ok lzerinde
bir talep oldu, ticarete donismiis bir tirtin olarak
siparislere baglanmis durumda.

S.D.U: Cin baskisi altinda kalan Tiirk Seramik
Sektori icin ne diistinliyorsunuz?

E.G: Bu konuyla ilgili olarak SERKAP adina
konusabilirim. Kitahya Seramik olarak boyle bir
sikintimiz yok. SERKAP Yénetim Kurulu Uyesi

arkadaslarimizla birlikte 6zellikle bu konuda Genel

Sekreterimiz Sayin Germiyan Saatcioglu'nun

takdire sayan katkisi ve calismalari oldu. Cin heyeti

ile ve Ankara'daki temaslarimiz neticesinde bu
sorunun ortadan kalkmasinin tabanini olusturacak
gelismeleri kaydettik. Su an itibariyle uygulamaya
basland. Turk ureticisi cok sikinti yasadi. Seramik
sektdri icin bu sorunu ¢ozdiik. Oniimiizdeki yil
¢alismalarinin altyapilari hazirlandi. Ama kendi fir-
mami ilgilendiren sofra esyasi ile ilgili daha fazla
sorun oldugunu diisiiniiyorum. Onceki yillarda bu
konuya yonelik ¢calismalar yapildi ancak yeterli
olmadi. Cin'de kalitesiz Urlnler kadar kaliteli
urtinler de var fakat Turkiye'ye ne yazik ki kalitesiz
drdnler geliyor. Cin mallari daha ¢ok pazarlarda
satiliyor. Porselen tabaklardan yemek yiyoruz.
Kalitesiz porselende ucuz maliyeti saglayabilmek
icin icindeki kursun miktarini fazla tutuyorlar,
dolayisiyla bu zehirli kursun, gidalar vasitasiyla
vicudumuza yerlesip telafisi olmayan saglik
sorunlarina yol aciyor, yillar i¢inde insanlarin
sagligi bozuluyor. Bu son derece 6nemli bir konu,
ciddi sekilde lizerinde durulmasi gerekiyor, kul-
lananlari uyariyoruz, dikkatli olmali ve

kalitesiz uriin satin almamalilar.

$.D.U: Seramik ve is diinyasindaki yasaminiz
disindan biraz bahsedebilir misiniz?

E.G: Fenerbahce taraftariyim, istanbul’daki tim
maglara gitmeye calisiyorum. Kis aylarinda karda
hafta sonlari arkadaslarimla birlikte daglarda,
aktivitelerimiz oluyor. En degerli varliklarim
evlatlarim ve esimle birlikte vakit gecirmekten ve
doga aktivitelerinden keyif duyuyorum.

==

¢

“Cin’de kalitesiz urinler
kadar kaliteli urunler de var
ama Turkiye'ye ne yazik ki
kalitesiz urunler geliyor.
Kalitesiz porselende
bulunan kursun miktari,
ileride telafisi olmayan
saglik sorunlarina yol
aclyor, bu son derece
onemli bir konu,
kullananlari uyariyoruz”

rate in time. This is a very important subject;

it must be addressed very seriously. We cau-
tion the consumers; they must be careful and
not buy them.

S.D.U: Could you tell us a little about your life
outside ceramics and the business world?

E.G: | am a Fenerbahce fan; | try to go to all
games in Istanbul. In winter months, | take
pleasure in spending time with my most valu-
able assets; my children and my wife, and
nature activities in the snow and in mountains
with my friends on weekends.

“In China there are as many
high quality products as
there are poor quality ones
but poor quality ones come
to Turkey. The amount of
lead In poor quality
porcelain leads to non-
reparable health problems
In the future; this 1s a very
Important matter, we are
cautioning the consumers.
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Giindn stresini ve yorgunlugunu Ostinizden atmak, hem de porzitif enerjiyle dolarak...
RocakKale kivetler, ebat alternatifleri ve hidromasajli modelleriyle size yenilenme,
annma ve rahatlama firsatine sunuyor,
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