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Seramik Sektord, Seramik Kaplama Malzemeleri,
Seramik Saglik Geregleri, Seramik Sofra ve Sus
Esyalari, Porselen Sofra ve Mutfak Esyalari, Teknik
Seramikler, Refrakter Harc ve Tuglalar ile Seramik
Hammaddeleri alt sektorlerinden olusan; insaat
sektortine onemli oranda girdi saglayan bir sanayi
dalidir.

Bliyiik oranda yerli girdiler kullanan seramik
sektorunin yarattigi katma deger cok yuksektir.
Seramik Sektord, yillik 2.0 Milyar ABD Dolarlik
katma deger, 800 Milyon ABD Dolarlik ihracati ile,
ulkemizin en koklu ve temel sanayi gruplarindan
biridir.

Seramik sektdriine hizmet veren yan sektorleri ve
hammadde uretimi gerceklestiren firmalari da icine
alan bir perspektifle bakildiginda sektoriin
isglicliniin 200.000 kisi diizeyinde oldugu
soylenebilir.

Seramik Kaplama Malzemeleri Sektort

Ulkemizde, 1950'li yillarda, endiistriyel anlamda
Uretime baslayan Tirk Seramik Sektord, 1980’lerden
sonra hizli bir gelisim temposuna girmistir. Son
yirmi yilda, insaat sektoriindeki gelismelere paralel
olarak, sektorde Uretim yapan firma sayisi ve Uretim
de hizla artmistir. Halen sektorde 24 Uretici faaliyet
gostermektedir.

The Ceramic Sector is a branch of industry
comprising the sub-sectors of Ceramic Tile,
Ceramic Sanitary Ware, Ceramic Table and
Decorative Ware, Ceramic Table and Kitchen
Ware, Technical Ceramics, Refractories, Mortar
and Bricks and Ceramic Raw Materials which
provide significant inputs for the construction
industry.

The added value created by the Ceramic Sector
which uses a significant amount of domestic
inputs is very high. With its USD 2.0 Billion
annual added value and exports of USD 800
Million, the ceramic sector is one of the most
established and basic industrial groups in our
country.

Looking from a perspective including the side
industries serving the ceramic sector and the
firms producing raw materials, it can be stated
that the manpower employed by the sector is at
about 200,000 people.

Ceramic Tile Sector

The Turkish Ceramic Sector, which started pro-
duction in industrial sense in 1950s, has cap-
tured a rapid progress pace since 1980s. In par-
allel with the advances in the construction sec-
tor; in the last two decades, the number of
firms manufacturing in the sector and output
have increased rapidly. Currently, 24 manufac-
turers are operational in the sector.

Obviously, the most significant development in



Seramik Kaplama Malzemeleri - Ceramic Tiles
300.000 12.000
250.000 4 1-10.000
200.000 —8.000

% 150.000 — —6.000 <
S £
100.000 — -4.000
50.000 — L-2.000
0 _—I—I—I—I—I—_O
o — [aY} (a0} < 1]
o o o o o o
o o o o o o
N N [a\} AN AN AN
Yillar - Years
| | : —x—
Uretim Yurtigi Satis ihracat ithalat
Output Domestic Exports Imports

Sektordeki en nemli gelisme, sadece kapasite ve
dretimin miktar olarak artmasi degildir
kuskusuz. Kapasite ve uUretimin yani sira, urin
kalitesi, Urlin tasarimi ve urin yelpazesinin de
buyuk olcude artmasi rekabet glicimuzi artiran
en onemli etkenlerdir.

Son modern teknoloji ile donatilmis Ureticilerimiz,
i¢ pazardaki talebin tizerinde 308 milyon
metrekare kapasiteye sahip olduklarindan dolays,
yurt disi pazarlara da acilmislar, ve blylk
basarilar elde etmislerdir.

Turk Seramik Sektori bugiin 5 kitada 100°den
fazla lilkeye ihracat yapmaktadir. ihracat
yaptigimiz tlkelerin basinda, kalite standartlari
yliksek olan Almanya, ingiltere gibi AB ilkeleri
gelmektedir. Son yillarda A.B.D.’ye yapilan
ihracatimizda da onemli artislar meydana
gelmistir. En 6nemli ihracat pazarlarimiz ingiltere,
A.B.D. israil, Almanya ve Kanada'dir.

2002 yiinda 246 milyon $ degerinde 72 milyon m’
seramik kaplama malzemesi ihracati yapan
Tiirkiye, bugiin diinyanin italya, ispanya, Cin ve
Brezilya'dan sonra besinci biyiik seramik
kaplama malzemeleri ihracatcisidir. Uretiminin
her yil % 40'indan fazlasini ihra¢ eden sektorin
2004 yili ihracati 94 milyon m” ye ulasmistir. 2005
yilinda Turk parasinin beklenilmeyen asiri
degerlenmesi ve enerji fiyatlarinda ve diger
girdilerdeki ani artislar nedeniyle ihracat 89
milyon m’ "de kalmistir. Ureticilerin ve
Hikiimetin gerekli tedbirleri almasi halinde 2006
yilinda ihracatin 100 milyon m*ye ulasmasi ve
hatta bu miktari asmasi beklenilmektedir.

Seramik kaplama malzemeleri sektoriinin

2000 - 2005 yillart arasindaki performansi; kurulu
kapasite, Uretim, i¢ piyasa satis, ihracat ve ithalat
rakamlari yukaridaki tabloda ve grafikte
gosterilmistir.

the sector is not just the increase in capacity
and production volume-wise. In addition to
capacity and output, the enhancements in
product quality, product design and product
range are the most significant factors
increasing our competitive power.

Our manufacturers, equipped with state of the
art technology have set sail on international
markets too as they have a capacity of 308
million squaremeters, well above the domes-
tic demand, achieving major success.

Turkish ceramic sector currently exports to
more than 100 countries in 5 continents. EU
countries like Germany and UK with high
quality standards lead the countries we export
to. Significant increase has occurred in our
exports to USA in recent years as well. Our
most significant export markets are UK, USA,
Israel, Germany and Canada.

Turkey, which has exported 72 million m’
ceramic tile worth $ 246 million in 2002, is
currently the fifth largest ceramic tile
exporter in the world after Italy, Spain, China
and Brazil. Year 2004 exports of the sector
which exports more than 40 % of its output
have reached 94 million m’ In 2005, exports
have remained at 89 million m’ due to the
unexpected overvaluation of Turkish currency
and the sudden increases in energy prices
and other inputs. It is expected that if manu-
facturers and the government take the neces-
sary steps, exports will reach and perhaps
surpass 100 million m? in 2006.

Performance, installed capacity, production,
domestic sales, export and import figures for
the ceramic tile sector for years 2000-2005
are provided in the table and chart below.
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226.650 175.000 112.000 52.574 194.770 1.559

2003 .
28.44;

308.000 261.000 165.000 88.500 407.000 6.704

Seramik Saglik Geregleri
Sektori

Seramik saglik gerecleri
sektordy, Ulke ekonomisinde
etkin ve dnemli bir yeri olan
seramik sektoriinde, kaplama
malzemeleri alt-sektorinden
sonra ikinci biyuk alt-sektor
konumundadir. Ayrica seramik
saglik gerecleri sektoru insaat
sektorune girdi saglayan blyuk
bir sanayi dalidir.

1960 yilina kadar Turkiye
seramik saglik gerecleri
ihtiyacinin tamamini ithalat
yoluyla karsilamistir. 1950°Li
yillarda tilkede baslatilan
sanayilesme ¢alismalari
sonucunda, ilk seramik saglik
gerecleri fabrikasi 1960 yilinda
istanbul'da faaliyete
baslamistir.

Seramik saglik gerecleri
dretiminde kullanilan
hammadde, yardimci madde ve
diger isletme malzemelerinin
dis girdi orani ¢ok diisiik
seviyededir. Turkiye, seramik
mamullerinin Uretimi
asamasinda kullanilan ham-
maddeler acisindan zengin bir
Ulke konumundadir. Turk
seramik sektord, bu hammad-
deleri isleyerek katma degeri
ylksek urinlere donustiirmek-
te ve ulke ekonomisine biyuk
katkilarda bulunmaktadir.

Turk seramik sektorti gecen

slre icerisinde gosterdigi
gelisme ile bugiin rekabetin

yogun oldugu sektorde

diinyanin en buyuk Uretici
tlkelerinden biri olmustur.
Sektoriin 2005 yili kapasitesi
22.000.000 adettir.

Buglin seramik saglik gerecleri
alt sektoriinde Uretim gercek-
lestiren 9 adet biyik 6lgekli

Ceramic Sanitary Ware Sector

Ceramic sanitary ware sector
is the second largest sub-sec-
tor after the tile sub-sector in
the ceramic sector which has
an effective and significant
place in the country’s econo-
my. Ceramic sanitary ware
sector is also a branch of
industry providing inputs to the
construction sector.

Until 1960, Turkey has met the
entirety of its ceramic sanitary
ware demand through imports.
As a result of the industrializa-
tion efforts initiated in the
country in 1950s, the first
ceramic sanitary ware plant
started operations in Istanbul
in 1960.

The external input ratio of the
raw materials, auxiliary mate-
rials and other operational
supplies used in the manufac-
turing of ceramic sanitary ware
is at a very low level. Turkey is

firma bulunmaktadir. Ancak
blylk uretici firmalarin yani
sira, 1980°Li yillarin ikinci
yarisindan sonra, cesitli
bolgelerde 30 kadar orta ve
kicuk olcekli isletme Uretime
baslamistir.

Tirk seramik saglik gerecleri
sektortinde mevcut tretim
kapasitesinin surekli artmasina

a country rich in raw materials
used in the production stage of
ceramic products. The Turkish
ceramic sector transforms
these materials into products
with high added value through
processing, making great con-
tributions to the economy of the
country.

With the progress it has
achieved during the elapsing
time period, the Turkish ceram-
ic sector has become one of the
largest producer countries in
the world in this industry where
competition is fierce. Year 2005
capacity of the sector is
22,000,000 units.

Today, there are 9 large size
firms producing in the sanitary
ware sub-sector. However,
alongside of major manufactur-
ers; starting from the second
half of 1980s, about 30 medium
and small size undertakings
have started productions in var-
ious regions.




ragmen, yurtici tiiketimin yeterli 6l¢llerde artis
gostermemesi, seramik saglik gerecleri
dretiminin ihracata yonlendirilmesine neden
olmaktadir.

Seramik sektort icinde en yiiksek ihracat/lretim
orani bu Uriin grubundadir. Bugin seramik saglik
gerecleri sektori Uretiminin yaklasik %60°ini
ihrac etmektedir. Turkiye bu sektorde Avrupa’'da
en fazla ihracat yapan Glkedir. Tirkiye 2006 yilinda
178,8 milyon Dolar degerinde 119,6 bin ton
karsiligr 8.5 milyon parca seramik saglik gereci
ihrag etmistir. ihracat bakimindan seramik kapla-
ma malzemelerinden sonra ikinci 6nemli sektor
olan seramik saglik gerecleri alt sektoriinin
diinya pazarlarindaki rekabet giict artmaktadir.

2005 yili verilerine gore, Turkiye'nin diger onemli
saglik gerecleri ihrac ulkeleri ise sirasiyla
ingiltere, Almanya , ABD, ispanya ve Fransa’'dir.

Seramik saglik gerecleri sektortinin 2000 - 2005
yillari arasindaki performansi; kurulu kapasite,
uretim, i¢ piyasa satis, ihracat ve ithalat rakamlari
asagidaki tabloda ve grafikte gosterilmistir.

Despite the continuous increase in the pro-
duction capacity of the Turkish ceramic sani-
tary ware sector, failure of domestic produc-
tion to increase in the same scale causes the
ceramic sanitary ware production to be direct-
ed towards exports.

The highest import/export ratio within the
ceramic sector is in this product group.
Currently, the ceramic sanitary ware sector
exports approximately 60 % of its output. In
this industry, Turkey is the country with the
highest volume of exports in Europe. Turkey
has exporter 8.5 million pieces of ceramic
sanitary ware, representing 119,600,000 tons
worth USD 178,800,000. The competitive
power in world markets of the ceramic sani-
tary ware sub-sector which is the second
major sector following ceramic tile in terms of
exports is growing.

According to year 2005 data, other major
export destination countries of Turkey for
ceramic sanitary ware are UK, Germany, USA,
Spain and France.

Performance, installed capacity, production,
domestic sales, export and import figures for
the ceramic sanitary ware sector for years
2000-2005 are provided in the table and chart
below.
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Seramik Saglik Geregleri Sektorii - Ceramic Sanitay Ware Sector

Kapasite Ton| Uretim Ton

Yurtici Satis Ton [thalat

Years |Capacity Tons| Output Tons | Domestic Sales Tons Imports

| $ | Ton|
2000

.950

$

253.800 176.870 64.400| 112.470 161.737

66
655

236.400

Kim Ne Kadar Tiiketiyor

Bugiin seramik Urlnler cevremizde en cok
Akdeniz bolgesindeki llkelerde tiketilmektedir.
Kisi basina tiiketim miktarlarina baktigimizda,
ispanya’nin 7.3 m?, Portekiz'in 6 m’, italya’nin 3.4
m?, Yunanistan'in 3.5 m’, Almanya’'nin 2.2 m’
diizeyinde bir tiiketimi oldugu gorilmektedir.

Tiirkiye'de kisi basi tiiketim miktari ise 1,8 m’
seviyesindedir. Miktar olarak seramik kaplama
malzemeleri tiiketiminde Turkiye Diinya Gzerinde;
Cin, Brezilya, ispanya, A.B.D., Hindistan, italya,
Meksika, Endonezya, Almanya, Fransa ve
Rusya’'dan sonra 12. ilke konumundadir. Ancak,
son yillarda durgun seyreden insaat piyasasinin
gecen yil basindan itibaren canlanmasi,
enflasyondaki inis egilimi, banka konut kredi-
lerindeki diisme, mortgage yasasi hazirliklari ve
seramik urdnlerin diger Urtinlere olan
avantajlarinin ogrenilmesinden dolay tiketimin
Tirkiye'de de artmasi beklenmektedir.

A.B.D.'nin seramik karo tiketimi ise, kisi basina
1.2 m’ diizeyindedir. Milli geliri Akdeniz
Ulkelerinden cok daha fazla olan bu Ulkede,
seramik tiketiminin bu kadar distik olmasi,
aliskanliklarla ilgilidir. ABD’de hali ve plastik
esasli kaplama malzemelerinin tiiketimi ¢ok
fazladir. Ancak son yillarda, seramik trtinlerin
avantajlarinin anlasilmasi ile, seramige dogru hizli
bir kayis baslamistir. italyan ve ispanyol seramik
ureticilerinin bu pazarin genislemesine ¢ok
onemli katkilari olmaktadir.

Seramik Sektortniin Sorunlari ve
Coziim Onerileri

Ulkemizin zaman icerisinde maruz kaldigi
ekonomik krizlerin en derin ve yikici etkisinin reel
kesim Uzerinde oldugu aciktir. Daralan ekonomi
icerisindeki tahribatin izleri ekonomimizdeki bariz
iyilesme ile birlikte silinmis, Uretim tesislerinde
modernizasyon ve yeni yatirimlar yapilmistir.
Varolan belirsizlik ortaminin kalkmasiyla

119.560 178.800

Who Consumes How Much

Today, ceramic products are mostly con-
sumed in the countries in the Mediterranean
region around us. Looking at the per capita
consumption figures, it is observed that there
is consumption at the level of 7.3 m” in Spain,
6 m’ in Portugal, 3.4 m” in ltaly, 3.5 m” in
Greece and 2.2. m’ in Germany.

The per capita consumption in Turkey is at
about 1.8 m” . In the consumption of ceramic
tiles by volume, Turkey ranks 12th in the
world after China, Brazil, Spain, USA, India,
ltaly, Mexico, Indonesia, Germany, France and
Russia. However, it is expected that consump-
tion increases further in Turkey due to the
vitalization in the construction market which
has been stagnant in recent years, starting
from early last year; the downward trend in
inflation, the drop in bank housing loan rates,
the preparations for the Mortgage Act and the
iIncrease in the awareness of the advantages
of ceramic products over others.

The per capita ceramic tile consumption in
USA on the other hand is 1.2 m’. That ceramic
consumption is so low in such a country with
a much higher national income than the
Mediterranean countries is attributable to
habits. In USA, the consumption of carpets
and plastic based covering materials is very
high. Yet, a swift shift has begun towards
ceramic as people are becoming aware of the
advantages of ceramic ware. ltalian and
Spanish ceramic manufacturers are making
quite significant contributions in the expansion
of this market.

Problems Of The Ceramic Sector and
Proposed Solutions

It is clear that the deepest and most destruc-
tive impact of the economic crises our country
undergoes from time to time is on the real
sector. The traces of this destruction in the
constricting economy has been eliminated by




dretimimiz, satislarimiz ve
ihracatimiz artmistir.

cozilmesi gerekmektedir. Enerjiyi yogun olarak kullanan
sektorimuizde dogalgazin fiyati
Avrupa Ulkelerinin bir
cogundan daha pahalidir.
2005/2006 Mart aylari
arasindaki bir yillik donemde
doviz bazinda elektrik enerji-
sine %10, dogalgaza %37 zam
yapilmistir. KDV hari¢ olmak
Uzere dogalgazda kilovat saat
cinsinden 2.24 Euro cent ve
elektrik enerjisinde 6.82 Euro
cent olan satin alma maliyet-
lerimiz Avrupa’daki rakip
tlkelerinkinden %?15-35
oraninda daha pahalidir.
Sektorimiz Avrupa
ulkelerindeki maliyet yapisina
yetismeye ¢alisirken, bu
Ulkelerdeki enerji fiyatlarindan
¢ok daha ucuza enerji
kullandiran ve seramik dalinda
iddiali olan Hindistan, iran gibi
dcuinci tlkeler ortaya ¢ikmistir.
Hikldmetimizin elektrik enerjisi
naklinde yasanan kayiplari
asgariye indirmesi, kacgaklari
onlemesi ve bunlarin bedelini
elektrik enerjisi kullananlara

Enerji
Uretimimizi artiramazsak,
diinyayla rekabet edebilecek
maliyetlerle ve verimlilikle
Uretmeyi basaramazsak
yasamamiz mimkdin degildir.
ic piyasanin yetersiz oldugu
zamanlarda bunun da ancak
ihracatla mimkiin oldugu
aciktir. Uretimin ve ihracatin
artirilmasi icin gerekli onlem-
lerin basinda kamu deneti-
minde bulunan uretim girdi-
lerinin rekabet edilebilir
seviyelerde saglanmasi
gelmektedir.

Ihracata déniik olarak calisan
sektorimduzin talebi, en onemtli
girdilerden biri olan enerjiyi,
uluslararasi rakipler ile esit
kosullarda kullanmaktir.
Bunun yolu da ozellikle Devlet
denetiminde bulunan elektrik
ve dogalgaz fiyatlarinin rekabet
edilebilir seviyelerde tutul-
masindan gecmektedir.

Tlrkiye'de dogalgaz dagitim agi
pek cok bolgeye ulasmamistir.
Bu nedenle suratle dogalgaz
yatirimlari tamamlanmali ve
heniiz dogalgaza kavusmamis
uretim tesislerinin bir an evvel
bu yakiti kullanabilir duruma
gelmesi gerekmektedir.

Seramik sektorinin Diinya
uzerindeki rekabet gliclini
surdurebilmesi, kaplama
malzemeleri ve saglik gerecleri
konusunda yurt icindeki pazar
payini koruyabilmesi ve
artirabilmesi ve diinya
pazarlarindan almis oldugu
pay! artirabilmesi icin sek-
toriin sorunlarinin acilen

Dogalgazin varligr yaninda fiyati
da ¢ok onemlidir. Yurdumuzda
sanayide tiketilen dogalgazin
%20’si seramik sektori
tarafindan harcanmaktadir.

the obvious improvement in
our economy with moderniza-
tion and new investments tak-
ing place in production facili-
ties. As the existing uncertain
environment disappeared; our
production, sales and exports
increased.

It is not possible for us to sur-
vive if we cannot increase our
production and achieve pro-
ducing at costs and productivi-
ties which can compete glob-
ally. Obviously, when the

domestic market is inade-
quate, this can only happen
through exports. For produc-
tion and exports to grow, the
major required step to be
taken is to ensure that pro-
duction inputs under govern-
ment control are supplied at
competitive levels.

For the ceramic sector to
maintain its competitive power
in the world, for it to preserve
and increase its domestic
market share in the area of

tiles and sanitary ware, and
increase its share it has cap-
tured in world markets, the
problems of the sector must
be solved urgently.

Energy

What our export-oriented sec-
tor wants is to use energy
which is one of its most impor-
tant inputs under equal terms
with international rivals. The
way to do this is to hold the
electricity and natural gas
prices which are government
controlled at competitive levels.

The natural gas distribution
network in Turkey has not yet
reached all regions.
Therefore, natural gas invest-
ments must be completed
swiftly and production facili-
ties, which do not yet have
natural gas, must be able to
use this fuel as soon as possi-
ble.

In addition to its availability,

the price of natural gas is also
important. In our country, 20
% of the natural gas con-
sumed in the industry is used
by the ceramic sector. For our
sector, which uses energy
intensely, the price of natural
gas is much more expensive
than in most European coun-
tries. In the one year period
from March 2005 to 2006, 10
% rate increase has occurred
on electricity and 37 % on nat-
ural gas in foreign currency
terms. Our purchasing cost,
which is 2.24 Euro cent per
kilowatt hour for natural gas
and 6.82 Euro cent for electri-
cal power excluding VAT is
about 15-35 % higher than the
competitor countries in
Europe. While, on the one
hand our sector is striving to
get the cost structure in
European countries, third
countries like India and Iran,
which makes power available
for much cheaper prices than
the energy prices in European
countries and which are con-
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ylklememesi gerekmektedir.
Buna ilaveten dretim maliyeti
diistik kaynaklardan elektrik
enerjisi tretmesini, hidrolik
enerjiye agirlik vermesini,
cevreyi kirletmeyecek tedbirleri
almak suretiyle milli komur
kaynaklarimizdan daha fazla
yararlanmasini ve riizgar ener-
jisi gibi yenilenebilir enerji kay-
naklarina oncelik vermesini
beklemekteyiz.

iscilik

Ulkemizde iscilik Avrupa
ulkelerine gore daha dusuktur.
Ancak iscilik Uzerindeki vergi
ylkleri bu Ulkelerde olandan
kat ve kat fazladir. isciye verilen
paranin isverene maliyeti kat-
lanarak geri donmektedir.
Diger tarafta is glicl verimi de
g0z oniine alinirsa tilkemizin
is¢ilik konusundaki avantaji
ortadan kalkmustir. Kaldi ki,
bugiin Cin ve benzeri Uzak
Dogu ve bazi Orta Dogu
tlkelerindeki asiri dusiik
tcretler ile rekabet ede-

tentious in the area of ceram-
ics, have appeared. Our gov-
ernment has to minimize the
losses occurring in transmis-
sion of electrical power, must
prevent contraband use and
must not charge the cost of
these to those consuming
electrical power. In addition,
we expect the government to
produce electrical power from
sources with low generation
cost, to emphasize hydraulic
power, to make more use of
our national coal resources by

adopting none polluting meas-
ures and to give priority to
renewable energy sources like
wind energy.

Labor Coast

In our country, labor cost is
lower than in European coun-
tries. However, the tax burden
on labor cost is much much
higher than those in these
countries. The cost of the
wages paid to workers reverts
back to the employer, increas-

bilmemiz miimkiin degildir. is
glicl Uzerindeki vergi yikleri
hafifletilerek calisanlarin eline
gecen para azalmadan iscilik
maliyeti normal bir diizeye
getirilmelidir. Verginin tabana
yayilmasi ve yeni vergi
miukelleflerinin yaratilmasi ile
toplanan vergi tutarinda kayba
ugramadan Hikimetimizin
vergi politikalarini yeniden
yapilandirmasi ve is giicu
Uzerindeki agir vergileri
hafifletmesini beklemekteyiz.

Nakliye

Seramik sektdriinde tasimacilik
maliyetleri, seramik rdnlerin
niteliginden dolayi toplam
maliyet i¢inde ¢cok onemli bir
yer tutmaktadir. Sektorin yillik
yuk kapasitesi 10 milyon ton
diizeyindedir.

Ulkede ulasim aginin karayolu
agirlikli olmasi, deniz ve
demiryolu baglantilarinin yeter-
siz kalmasi sektoriin hem i¢
pazarda hem de ihracatta

ing many folds. On the other
hand, the advantage of our
country in respect of labor
cost has disappeared if one
also considers labor produc-
tivity. Furthermore, it is not
possible for us to compete
with the extremely low wages
in Far Eastern countries like
China and certain Middle
Eastern countries. The tax
load on labor must be mitigat-
ed and the labor cost must be
brought down to a normal
level without decreasing the
money the workers receive.
We expect our government to
restructure tax polices and
mitigate the high taxes on
labor cost by spreading taxes
over the base and creating
new taxpayers without incur-
ring losses in respect of the
total tax collected.

Transportation
Transportation is a very

important part of the total cost
in the ceramic sector due to

tasimacilik maliyetlerinin yuk-
sek olmasina neden
olmaktadir.

Bu nedenle sanayiinin yogun-
lastigl bolgelere fabrika - de-
miryolu baglantilari, istasyonlar
ve ylikleme bosaltma tesisleri
bir an once kurulmali, yetersiz
olanlar islah edilmelidir. Bunun
disinda liman sayisi ve
kapasiteleri artirilmalidir.
Yiklerimiz limanlarda yetersiz
stok sahalari ve yetersiz
sayidaki rihtimlar dolayisiyla
haftalarca bekletilmekte, bu
ylizden tasimaci deniz yolu
sirketlerine ylklu tikaniklik
primi ddemek ile karsi karsiya
birakilmaktayiz. Mevcut deniz-
yolu sistemi, tasimacilik soru-
nunun ¢ozimune olanak vere-
cek sekilde iyilestirilmelidir.

Finansman

Seramik sektori dis rekabet
guicl olan uretiminin onemli bir
oranini ihra¢ eden bir sek-
torddr. Bu nedenle llkemize

the nature of ceramic prod-
ucts. The total cargo capacity
of the sector per year is about
10 million tons.

The predominance of land
transportation in the trans-
portation system of the coun-
try, the inadequate sea and
railway connections bring high
transportation costs both
domestically and also for
exports for the sector.

Therefore, plant-railway con-
nections, stations and loading-
unloading facilities must be
installed as soon as possible
to areas where industry is
concentrated and inadequate
ones must be rehabilitated.
Furthermore, the number of
ports and their capacities
must be increased. Our car-
gos are kept for weeks at
ports due to inadequate stock-
ing areas and inadequate
quays, causing us to pay high
congestion premiums to carri-
er maritime companies. The




ylksek miktarda doviz
kazandiran ihracatci fir-
malarimizin KDV alacaklarinin
odemelerinin hizlandirilmasi
gerekmektedir.

ihracata doniik olarak calisan
sektorimduzin bir diger talebi,
Eximbank kredilerinin
vadelerinin uzatilmasi ve faiz
oranlarinin disirilmesidir.
Ayrica Eximbank kaynakli ihra-
cat kredileri artirilarak, ihracat
degerinin en az %50 seviyesine
kadar cikartilmalidir.

Yukarida sayilan bu sikintilar
giderildigi ve gerekli onlemler
alindigi takdirde, ihracat potan-
siyeli yiksek olan seramik sek-
toru dis pazarlarda, rekabetin
daha da artmasina ragmen
ihracatini artiracaktir. Cinku
Tirkiye, diinyanin en fazla
seramik Urin tiketicisi olan
Avrupa Kitasi'na yakinligi, diger

existing seaway system must

be improved in such a way to

allow the transportation prob-
lem to be solved.

Financing

The ceramic sector is interna-
tionally competitive and
exports a significant portion of
its output. Therefore, the pay-
ments of VAT receivables of
our exporting firms which
bring a significant amount of
foreign currency to our coun-
try must be expedited.

Another request of our sector
which operates oriented to
exporting is the extension of
Eximbank loan facilities and
decreasing the interest rate of
such loans. Furthermore,
Eximbank export loans must
be increased up to minimum
50 % of the cost of the export.

If these listed problems are
eliminated and required steps
are taken, the ceramic sector
with high export potential will
Increase its exports even if
competition increases further
in international markets

rakiplere gore fiyatlarin
ucuzlugu, kaliteli Uriin ve
tasarimdaki cesitliligi sayesinde
diinya seramik pazarindan
onemli oranda bir pay
alabilecektir.

Haksiz Rekabet

Sektor bireyleri uyum
icerisinde calismaya gayret
etmekte ve birbirleri arasinda
haksiz rekabetlerin yasanma-
masina calismaktadir. Ara sira
ortaya cikan sorunlu konulara
da Federasyonumuz Uyeleri ile
goruserek tliziigl ve gorevleri
geregi aracilik yapmakta, hal
caresi aramaktadir. Ancak itha-
lat yoluyla yapilan haksiz reka-
bet sektorimizi
yildirmaktadir.

Ozellikle Cin Halk
Cumhuriyeti’'nden ithal
edilmekte olan porselen

because Turkey will be able to
get a significant share of the
global ceramic market with its
proximity to the European
continent which has the high-
est number of ceramic ware
consumers in the world, its
comparatively cheaper prices
and its diversity in terms of
quality products and design.

Unfair Competition

Sector individuals are trying to
operate in harmony and pre-
vent any unfair competition
among themselves. When any
infrequent problems arise, our
Federation discusses the mat-
ter with its members and
mediates as required by its
by-law and duties, seeking a
solution. However, the unfair
competition through imports
Is making our sector wary.

It is not possible for the man-
ufacturers in our sector to
compete with the porcelain
ceramic tiles imported espe-
cially from People’s Republic
of China. The energy and labor
prices in China, which is not a
free market economy, the arti-

seramik karolar ile sek-
torimuzdeki Ureticilerin reka-
bet etmeleri mimkin degildir.
Bir serbest pazar ekonomisi
olmayan Cin’deki enerji ve
iscilik fiyatlari, Cin parasindaki
yapay deger ve Cin Devleti
tarafindan Ureticilere taninan
tesvikler ve bagislar isi ekono-
mi kurallari disina
tasimaktadir.

2004 yiinda Cin’den ithal edilen
karolar 3.5 milyon metrekare
iken bu miktar 2005 yilinda 5
milyon metrekareyi asmistir.
Turk ureticilerinin girdi
maliyetlerini karsilamayan Cin
malindaki CIF fiyatlar
karsisinda Federasyonumuz
Tlrk sanayiinin korunmasi igin
Dis Ticaret Mistesarligi'na
miracaatta bulunmus ve
Korunma Onlemleri talep
etmistir. Cin’den yapilan ithala-
ta 2004 yii Temmuz ayinda

ficial value of Chinese curren-
cy and the subsidies and
donations allowed to manu-
facturers by Chinese govern-
ment are carrying the matter
beyond economic rules.

Whilst tiles imported from
China in 2004 were 3.5 million
square meters, this quantity
has surpassed 5 million
square meters in 2005. Our
Federation has applied to the
Undersecretariat of
International Trade for protec-
tion of Turkish industry
against the CIF prices of
Chinese goods which do not
cover the input costs of
Turkish manufacturers, seek-
ing safequard measures.
Since the surveillance prac-
tice, which was initiated in July
2004 on imports from China
was inadequate; we requested
quota implementation in 2005.
The matter is under review by
the esteemed
Undersecretariat.

Incentives For Ceramic
Consumption

Ceramic tile has an important
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baslayan Gozetim Uygulamasi
yetersiz kaldigi i¢in 2005 yilinda
kota uygulanmasi konusunda
talebimiz olmustur. Halen
Sayin Mistesarlik'ta inceleme
safhasinda bulunmaktadir.

§eramik Kullaniminin
Ozendirilmesi

Seramik kaplama malzemeleri
diger yer ve duvar kaplama
malzemeleri pazari igerisinde
onemli bir yere sahiptir. Ancak,
bu pazardaki yerini
saglamlastirmali ve pazar
payini buyutmelidir.

Diger kaplama malzemeleriyle
mukayese edildiginde seramik
dayaniklidir, uzun émurlidur,
sagliklidir, hijyeniktir, kolay
temizlenir, kolay uygulanir,
ucuzdur ve bakimi kolay ve
masrafsizdir.

Bu durumda hali, ahsap parke,
plastik ve vinil malzemeler,
mermer ve tabii taslar gibi

place within the floor and wall
covering materials market.
However, it has to strengthen
its place in this market,
increasing its market share.

Compared to other covering
materials, ceramic is strong,
lasts long, is hygienic, easy to
clean, easy to apply, cheap
and easy and inexpensive to
maintain.

Therefore, it should be used
more and in a larger area
compared to alternative mate-
rials like hardwood, plastic
and vinyl materials, marble
and natural stones. Also, there
is very little alternative for
ceramic sanitary ware as
accepted by society. Ceramic
Federation and its affiliated
associations are organizing
conferences, publishing and
distributing brochures in an
intense effort for educating
and increasing the awareness
of the consumer on this sub-
ject.

alternatif malzemelere oranla
daha fazla ve daha genis bir
alanda kullanilmalidir. Keza,
seramik saglik gereclerinin
alternatifi pek az olup bu husus
toplum tarafindan kabul edil-
mistir. Bu konuda tiketiciyi
egitme ve bilinclendirme
calismalari Seramik
Federasyonu ve catisi altindaki
dernekler tarafindan
konferanslar tertipleme ve
brosurler bastirarak dagitma
gibi yontemlerle yogun olarak
yapilmaktadir.

insaat Sektoriiniin iginde
Bulundugu Durum ve Sektoriin
Gelecegi

Ekonomi icerisinde insaat sek-
tortndn payi cok fazladir.
Lokomotif sektdr olarak insaat
sektord, agacin ormandan
kesilip kapi, mobilya haline
getirilmesine, cakilin tasinmasi,
kumun cam haline getirilme-
sine kadar ekonominin 148
alanini ilgilendirmektedir.

The Situation The
Construction Sector is in and
the Future of The Sector

The share of the construction
sector is very high in the econ-
omy. As a driver sector, the
construction sector involves
148 areas of the economy,
from the cutting of the tree
from the forest, being turned
into furniture, transportation
of gravel and transformation
of sand into glass. This sector,
which contributes so much
added value to the economy
creating employment must be
supported in some way. This
sector is supported by appro-
priate legislation, loans and
subsidies in the whole world.

Governments wishing to
improve their economies must
emphasize construction, must
encourage the construction
sector, creating capabilities
for it. In many countries, when
there is economic contraction,
construction policies are
reviewed and revitalization of
the economy through rational

Ekonomiye bu kadar katma
deger katan ve istihdam
yaratan sektorin bir sekilde
desteklenmesi gerekmektedir.
Bu sektor, bittin dinyada,
uygun mevzuat, kredi ve
tesviklerle desteklenmektedir.

Ekonomisini gelistirmek
isteyen hikimetlerin insaata
onem vermesi, insaat sek-
torinu tesvik etmesi, bu sek-
tore imkan yaratmasi gerekir.
Birgok tlkede ekonomik daral-
ma goruldiginde, insaat poli-
tikalari gozden gecirilerek
ekonominin akilci tedbirlerle
canlandirilmasi konusulur ve
uygulanir.

Agustos 1999 yilinda meydana
gelen deprem sonrasi emlak
piyasasinda yasanan gliven
bunalimi, belediyeler tarafindan
insaat ruhsatlari verilmesinin
durdurulmasi ve saglam konu-
ta care olarak bulunan Yapi
Denetimi Mevzuati'nin bir turli
uygulamaya sokulamamasi,

measures is discussed and
implemented.

Due to the confidence crisis
undergone in the real estate
market, the stoppage of con-
struction licences by munici-
palities after the earthquake
which occurred in August 1999
and failure to put into effect
the Construction Supervision
Regulations, which were
deemed to be a remedy for
sound housing, have actually
stopped construction until
2000, almost collapsing the
sector. Due to the economic
crisis, 2001 was also a lost
year for the construction sec-
tor. The construction sector
has started to move within the
improving economy in 2002
and afterwards, going through
a revitalization starting from
2003.

Recently, practices carried out
for encouraging housing pro-
duction in advanced societies
and industrialized western
countries, have started to be
encountered in our country as




2000 yili sonuna kadar insaat-
lari resmen durdurarak, sek-
torl adeta ¢okertmistir.
Yasanan ekonomik kriz
nedeniyle 2001 yili da insaat
sektord icin kayip bir yil
olmustur. 2002 yili ve
sonrasinda iyilesen ekonomi
icerisinde insaat sektord de
kipirdamis, 2003'den itibaren
insaat sektori canlanmistir.

Gelismis toplumlarda ve
sanayilesmis bati tilkelerinde
konut Gretimini tesvik icin
yapilmakta olan uygulamalara
yakin zamanda yurdumuzda da
rastlanilmaktadir. Konut treti-
mi icin zaruri olan finansmanin
etkin, verimli ve ucuz bir
sekilde saglanmasi icin ozel
finans kurumlarinin ve
bankalarin konut sahibi olmak
isteyenlere ve konut
ureticilerine distik faizli ipotek-
li konut kredisi vermeleri sek-
tord hareketlendirmistir.
Enflasyonun da yillik %8-10
seviyelerine diismesi ile birlikte
banka konut kredilerinin faiz

well. That special finance
houses and banks started to
extend low interest mortgage
loans to those wishing to buy
homes and to housing devel-
opers to allow efficient, pro-
ductive and cheap financing
which is a necessity for hous-
ing development have caused
the sector to come to life. The
housing sector has become
revitalized as inflation went
down to 8-10 % annually and
the interest rates of bank
home loans dropped and
banks started to place more
home loans.

With the acceleration of the
housing sector, ceramic con-
sumption is increasing and the
domestic market is growing.
In parallel with this, continu-
ously new investments are
being made in the ceramic tile
and sanitary ware fields with
production capacities increas-
ing regularly.

In not too distant future, the

oranlarinda yasanan disme ve
bankalarin konut kredilerine
daha fazla fon ayirmalari konut
sektorine canlilik
kazandirmistir.

Konut sektériiniin hizlanmasi
ile birlikte seramik kullanimi
artmakta ve yurt ici piyasa
blylimektedir. Buna paralel
olarak seramik kaplama
malzemeleri ve saglik gerecleri
konusunda devamli olarak yeni
yatirimlar yapilmakta ve Uretim
kapasiteleri diizenli olarak
artirilmaktadir.

Cok yakin bir gelecekte Tiirk
seramik sektord T. Seramik
Federasyonu ve catisi altindaki
Dernekleriyle Avrupa Seramik
ve Refrakter Ureticileri
Federasyonu PRE ve Avrupa
Seramik Karo Ureticileri
Federasyonu CET'in birer lye
kurulusu olarak Avrupa’da bir
numarall Ureticisi konumuna
gelecektir.

Turkish ceramic sector will
become the number one pro-
ducer in Europe with Turkish
Ceramic Federation and the
Associations under its roof as
member organizations of
European Ceramic and
Refractory Manufacturers
Association PRE and
European Ceramic Tile
Manufacturers Association
CET.

Turkey’s Exports to the
United States of America

Turkey's ceramic tile industry
Is showing a great develop-
ment. Tile capacity of the
Turkish manufacturing com-
panies started in the year 1990
with 60 million square meters,
reached to 300 million square
meters in 2005.

During the same period, tile
production of Turkey
increased from 52 million
square meters to 220 million

Tiirkiye’nin Amerika Birlesik
Devletleri’ne ihracati

Turkiye'nin seramik karo
sektorl biylk bir gelisim
gosteriyor. Tirk imalat sirket-
lerinin karo kapasitesi 1990
yilinda 60 milyon metrekare ile
baslayarak 2005'te 300 milyon
metrekareye ulasti.

Ayni donemde Tiirkiye'nin karo
dretimi 52 milyon metrekare-
den 220 milyon metrekareye
¢iktl. Ayni zamanda, 8 milyon
metrekare ile baslayan
Tarkiye'nin karo ihracati,

2005 yilinda 88,5 milyon
metrekareye ulasti.

Tarkiye'nin en énemli ihracat
pazarlarindan biri ABD'dir.
Bircok Tirk karo ureticisi
ABD’de kendi ihracat
sirketlerini kurdular ve su anda
pazardalar. Bu sirketler
Coverings Fuari'na urtnlerini
sergileme ve en yeni karolarini
piyasaya sirme amaciyla
katiliyorlar. Bunun yaninda;
Tirk Karo Dernegi, Coverings

square meters. As well, tile
exports of Turkey beginning
with 8 million square meters,
reached to 88.5 million square
meters in the year 2005.

One of the most important
export markets of Turkey is
the U.S.A. Many Turkish tile
producers established their
export companies in the
United States and they are in
the market. They are partici-
pating in Coverings exhibition
to display their products and
launch their most new tiles. In
addition, Turkish Tile
Association is taking place at
Coverings show with their
booth and promoting Turkish
ceramics.

Turkey's tile exports to the
U.S.A. starting with 911,368
square meters totaling 4.25
million Dollars in the
year1995, reached to
11,437,211 square meters
adding up 48.3 million Dollars
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Fuari'na kendi standi ile Turk
seramiklerini tanitma amaciyla
katiliyor.

Tlrkiye'nin ABD'ye 1995 yilinda
4.250.000 Dolara esdeger
911.368 metrekare ile baslayan
ihracati, 48.300.000 Dolar
artislal12 kat artarak 2005'te
11.437.211 metrekareye ulasti.

Birim fiyat, 2000 yilindan sonra
bir disls gosterse de, 2004'te
kendini toparlamaya baslad.
1995 yilinda Tirkiye'nin ABD’ye
olan karo ihracati Turkiye'nin
toplam karo ihracatinin % 3,45’
idi. Stirekli olarak blytik bir
artis gosterirken, 2005 yilinda
% 12,93"e ciktl.

Turk para biriminin ABD
Dolari’'na karsi asiri degerli
olmasi nedeniyle, imalat
maliyetleri 2005 yilinda
artarken, ihracat geliri buna
ayak uyduramadi. Azalan kar
marijlari, Turk karo Uretici-
lerinin ABD’ye olan ihracatlarini
hiz kesici bir rol oynadi.

with an increase of 12 fold
in 2005.

Unit price showed a decline
after the year 2000 but it
started to recover during
2004. Turkey's tile exports
to the U.S.A market for-
merly was 3.45% of
Turkey's total tile exports in
1995. It showed continu-
ously a great increase and
became 12.93% in the year
2005.

Because of the over valua-
tion of the Turkish currency
against the U.S. Dollar,
manufacturing costs
increased in 2005 and
export revenues could not
follow it. Decreasing profit
margins discouraged
Turkish tile manufacturers
for their exports to the
US.A.

911.368
1.209.879
2.050.000
3.216.000
3.692.905
4.293.716
5.573.268
8.282.808

10.246.607
12.547.280
11.437.211

Dolar | Birim Fiyat

$/m’
Unit Price

Dollars

4.254.000

5.440.000

9.210.000
15.214.000
17.442.529
19.282.052
19.768.254
29.087.421
36.606.706
45.228.000
48.291.461

Total

Tarkiye'nin Toplam
ihracatina Orani
Exports of Turkey %

% 3,45
% 3,39
% 5,01
% 7,48
% 7,30
% 8,17
% 9,76
% 11,45
% 12,13
% 12,19
% 12,93

Tirkiye’nin ABD’ye Karo ihracati
Turkey Tile Export to USA
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