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“Uriiniin marka olabilmesi
ancak kaliteli tasarim ile gerceklesir”
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“It is only possible for a product to
become a brand by quality design”

1956 istanbul dogumlu. Mimar Sinan Unv. GSF
Resim Bolimd, Devrim Erbil Atdlyesi'nden mezun
olan $Sen, akademiyi bitirdikten sonra Viyana'da
resim ¢alismalari gerceklestirdi. i¢ dekorasyon
calismalarinda bulundu ve daha sonra uzun bir
siire italya’da endiistriyel seramik dalinda tasarim
ve uygulama calismalart ile ugrasti. 1983’ten
itibaren Kaleseramik Canakkale Kalebodur
Seramik Sanayi A.S. biinyesinde Tasarim
Gelistirme Grubu’'nu olusturarak yer ve duvar
karolari tasarlamaya devam ediyor. Tasarim
Grubu biinyesinde, yilin egilimleri ve musteri
istekleri dogrultusunda sekillenen up-segmente
yonelik prestijli Grtin ve koleksiyonlar
hazirlamaktadir.

“Tasarim stratejimiz triine katmadeger
saglamak”

Tasarim stratejimiz; bir Griini siradan olmaktan
cikarip tercih edilir duruma getirmek ve drtne
katmadegerini saglamaktir. Uriin tasarimi, Kale

Sen, born is Istanbul in 1956, a graduate of
Mimar Sinan University Faculty of Fine Arts
Painting Department, Devrim Erbil Studio,
studied art in Vienna after graduating from
the Academy. She worked on design and
application of industrial ceramics in ltaly for
a long time after her interior decoration
studies. She created the Design
Development Group at Kaleseramik
Canakkale Kalebodur Seramik Sanayi A.S. in
1983 and continues to design floor and wall
tiles. As Design Group, they prepare high
prestige products and collections oriented
towards the up-segment, in line with the
trends and customer demand in a specific
year.

“Our design strategy is to provide added
value for the product”

Our design strategy is to get a product out of
being ordinary, making it preferable and to
provide added value for the product. Product
design has major significance in Kale
Group’s research and development activities.



Grubu arastirma-gelistirme
calismalarinin 6nemli bir
agirligini olusturmaktadir.
Tasarim ile ilgili hazirliklar, bir
oneri ya da talep olusumu ile
baslar. Uriin gelistirme
calismalart, i ve dis pazardaki
verilere gore, pazarlama
sirketlerimizin arastirip belirle-
digi veya musteri ve tiketiciden
dogrudan firmalara ulasan
isteklerin yerine getirilmesine
yonelik olarak yapilmaktadir.
Desen gelistirme calismalari
stirekli devam etmekte ve yilin
belli aylarinda gerc¢eklesen
uluslararasi ve yurtici seramik
fuarlarinda teshir edilmek
Uzere Uretilmektedir.

“Tasarimcilarimiz diinya
trendlerini yakindan takip
ediyor”

Tasarimcilarimiz, drin
yoneticilerimiz ve Ar-Ge
muhendislerimiz fuar ve egitim
amagli olarak yurtdisina,
ozellikle italya, ispanya ve
Almanya'ya giderek diinyadaki
trendleri yakindan takip
etmektedirler. Kendi 6zgiin
tasarimlarimiz disinda, bu
ulkelerde yalnizca grubumuz
icin ¢calisan dizayn firmalari

ile de 6zel koleksiyonlar
hazirlanmaktadir.

Biz firma olarak, diinyadaki
egilimleri yakindan takip
ediyoruz. Sektorlerdeki
akimlarin ayni yonde birbirini
etkiledigini soyleyebiliriz.
Ornegin, bir minimalist akim
¢ikiyor ve bu i¢ dekorasyona,
mobilya tasarimina, tekstile
yansiyabiliyor. Ayni sekilde
seramik sektorinde de bu
yansimay! etkin bir sekilde
gorebiliyoruz.

“Kapadokya'nin dogal
dokusunu seramige
yorumladik”

Bircok uygarligin yasadigi
Kapadokya Bolgesi cok zengin
bir kiltur hazinesine sahip ve
dogasi ile de Kapadokya son

Design preparations start upon
a proposal or creation of
demand. Product development
activities are performed orient-
ed to fulfillment of demands,
research and identified by our
marketing companies accord-
ing to domestic and internation-
al market data or those which
reach the firms directly from
the customer and the con-
sumer. Design development
activities go on without inter-
ruption and are produced to be
displayed in the international
and domestic ceramic trade
fairs held in certain months of
the year.

“Our designers follow world
trends closely”

Our Designers, Product
Managers and R&D Engineers
travel abroad, especially to ltaly,
Spain and Germany, for trade
fairs and training and follow the
global trends closely. Special
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collections outside our own
original designs are also pre-
pared in these countries in col-
laboration with design firms
who operate only for our group.

We, as a firm follow the global
trends closely. We can say that
the trends in industries affect
each other in the same direc-
tion. For example, a minimalist
movement appears and this
may reflect upon interior deco-
rating, furniture design and tex-
tiles. We can see this reflection
effectively in the ceramic indus-
try as well.

“We adapted Capaddocia’s
natural texture to ceramics”

Capaddocia region, which has
been a home for many civiliza-
tions, has a very rich cultural
treasure and is an enchanting
area, with its nature. We decid-
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derece buyleyici bir bolgedir.
Kapadokya'nin essiz kultur
birikimini ve etkileyici dogal
dokusunu seramige
yorumlayarak yasatilmasi ve
kalici kiinmasi adina bu
bolgeyle ilgili koleksiyon
hazirlamaya karar verdik.

Projede; tasarimlari olustura-
bilmek icin altyapi hazirligi ve
gerekli materyalleri saglaya-
bilmek amaciyla, Kapadokya
Bolgesi'ne bir gezi yaptik.
Bolgede yasamis olan
uygarliklarla ilgili arastirmalar
yaparak projemiz icin kaynak
olarak kullanacagimiz fotograf
cekimlerimizi gerceklestirdik.

“Tasarimlarimizda Anadolu
etkileri kullaniyoruz”

Anadolu seramik alaninda
gercek bir cennet.
Tasarimlarimizda Anadolu’ya
0zgu yerel etkileri kullaniyoruz.
Bu anlamda daha evvel hayata

ed to prepare a collection relat-
ed to this region to ensure that
Capaddocia’s unique culture
accumulation and impressive
natural texture are adapted to
ceramics and survives and
becomes permanent.

We organized a trip to
Capaddocia region for infra-
structure preparations and to
procure the necessary materi-
als to create the designs in the
project. By carrying out
research on the civilizations
that have lived in the region, we
took photographs we would use
as references for our project.

“We use Anatolian
influences in our designs”

Anatolia is a real paradise in
the field of ceramics. We use
local effects specific to Anatolia
in our designs. In this context,
we have our Seljuki and
Ottoman collections we
launched previously. These col-
lections of ours interpreted with
a modern concept and pro-
duced by a higher technology
have gained major acclaim and
are in great demand in our
domestic and international
markets.

gecirmis oldugumuz Selcuk ve
Osmanli Koleksiyonlarimiz
mevcuttur. Modern bir
anlayisla yorumlanan ve ustin
bir teknoloji ile Uretilen bu
koleksiyonlarimiz yurt ici ve
yurt disi pazarlarimizda buyik
olctde begeni kazanmislar ve
yogun talep gormektedirler.

“Canakkale Seramik
sanayide 48 yili doldurdu”

Canakkale Seramik onct,
gelismeye acik, teknolojiye
onem veren ve daima ylksek
performansi hedefleyen,
markasi guclu bir kurumdur.
Urinleri her zaman, kaliteli,
kullanisli, yenilikci ve zengin,
farkli ve 6zgiin olmustur.
Canakkale Seramik ve
Kalebodur markalari ile Ureti-
mini strdiren Kaleseramik, 62
milyon metrekarelik yillik Ure-
tim kapasitesi ile tek bir alanda
Uretim yapan diinyanin en
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“Canakkale Seramik
completes its 48th year
in the industry”

Canakkale Seramik is an insti-
tution with a strong brand,
which is a leader open to
progress, emphasizing technol-
ogy and always aiming at high
performance. Its products have
always been high quality, use-
ful, innovative, rich, different
and original. Kaleseramik, pur-
suing its production with

buytik seramik kurulusu. Ciro
bakimindan da kaplama
alaninda Uretim yapan firmalar
arasinda Avrupa’da 2'nci,
diinyada ise 3'linci sirada yer
aliyor. Bu sene 48.yilimizi
sanayimize kazandirdigimiz
buytk katkilar ile doldurduk.

Desen ve Tasarim Gelistirme
Departmanimiz, metropol
olmasi nedeniyle, mimar, deko-
rator ve misteri taleplerinin
daha yogun hissedilebildigi
istanbul’da faaliyet gosteriyor.
istanbul’daki tasarim depart-
manimizda, tasarimci ekibimiz
Asli Yuvarlak, Ayten Demirkan,
Funda Kili¢ ve Hiilya Dinya ile
birlikte yilin seramik trendi ve
miusteri istekleri dogrultusun-
da, up-segmente yonelik prestij
drunleri ve koleksiyonlart
hazirliyoruz. Proje belirleme,
gorsel sunular ve bilgisayar
ortaminda olusturulan
calismalar istanbul'daki
departmanimizda

Canakkale Seramik and
Kalebodur brands, is the
largest ceramic company in the
world, which carries on produc-
tion in a single area with its 62
million square meter annual
production capacity. It ranks
2nd in Europe and 3rd in the
world among tile producing
countries in terms of sales
volume. This year, we
completed our 48th year with
major contributions we made to
our industry.



gerceklesiyor. Tasarimlarimiza
ait laboratuvar calismalari ise
Canakkale Can’'daki
fabrikamizda bulunan
Ar-ge’lerde yapiliyor.

“Tasarimlarimiz iki sekilde
gerceklesiyor”

ilk adimi, tasarim temasinin
belirlenmesi olusturuyor.
Cevrede ve dogada gozlemle-
nen bir nesne ya da algilanan
bir olgunun insan ruhundaki
etkileri ve yansimalari devreye
giriyor. Cicek, kaya, gokyuzu
gibi dogal 6ge ve goriinimlerin
yanisira, yerel ya da tarihsel
motifler ve renkler de birer
esin kaynagi olabiliyor. Bundan
sonraki adimi, belirlenen kon-
sept dogrultusunda esinlenilen
nesne ya da olguyu tanimlayan
formlarin ¢izgi ve oranlari,
ozline sadik kalinarak yeniden
yorumlaniyor ve ginimuizin
degisen moda ve zevklerine
uygun olarak glincelleniyor.

Herhangi bir obje, ayrinti ya da
algilanan kavramsal bir
olgudan hareket ise, tasarim
yaklasimindaki diger ¢ikis
noktasini olusturuyor. Bundan
sonra glinun trendini yansitan
musteri taleplerini karsilayacak
bir konsept belirleniyor ve
tasarim streci basliyor.

Our Pattern and Design
Development Department
operates in Istanbul as it is a
metropolitan city where archi-
tect, decorator and customer
demand may be felt better. In
our design department it
Istanbul, we prepare high pres-
tige products and collections
oriented towards the up-seg-
ment, in line with the trends
and customer demand in a spe-
cific year with our design team
Asli Yuvarlak, Ayten Demirkan,
Funda Kilic and Hilya Diinya.
Project identification, visoul
presentations and activities in
computer environment are car-
ried out in our department in
Istanbul. The laboratory work
for our designs, on the other
hand, are carried out in the
R&D departments in our factory
in Can, Canakkale.

“Our designs are achieved in
two ways”

The first step is the identifica-

tion of the design team. The
effects and reflections on the
human spirit of an object
observed or a phenomenon
perceived in the environment or
nature come to play. Beside
natural elements and images
like flowers, rocks and the sky,
local or historical motifs and
colors may also be sources of
inspiration. In the next step, the
lines and ratios of the forms
depicting the inspired object or
the phenomenon under the
designated concept are re-
interpreted, staying loyal to the
original and are updated in con-
formity with the changing fash-
ions and tastes of the present.

Starting from any object, detail
or perceived conceptual phe-
nomenon is the other start off
point in our design approach.
Afterwards; a concept, which
would meet the customer
demand reflecting the trends of
the day, is determined, starting
the design process.




