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Seramik sektoriiniin onde gelen liderlerinden

Tolun Vural:

“Hedefimiz; Elginkan
Grubu felsefesine bagh

olarak, ¢calisanlari ve
cemmentis o TIUSEET1lETTYlE birlikte

“Ourtarget is to exist eternally .
committed to Elginkan Group's 2
anencowe - ebed olarak varolm,

employees and customers”
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1952 Istanbul dogumlu. istanbul Teknik Universitesi
Metalurji Mihendisligi ve Ingiltere Sheffield Universitesi
Seramik Miihendisligi ve Yiksek Miihendislik

Réportaj & Fotograflar / Interview & Photos diplomalari aldi. ingiltere dontsu Eczacibasi Seramik
Serife Deniz Ulueren Fabrikalari'nda 1978-82 arasi seflik ve tretim

mudurligu yapti. 1982'de Toprak Seramik Grubu'na

serife(@serfed.com katildi. Saglik Gerecleri Midury, 1988'de Fabrikalar

Mudurd, 1993 de Genel Midtir Yardimcisi ve 1996'da
Genel Midurluge yikseldi. Toprak gurubunda
Boziiyik'te bir saglik geregleri fabrikasi kurulmasi
(1 milyon/yil kapasiteli] tevsii, mevcut karo fabrikasi
tevsii (10 milyon m2/yil kapasiteli], Ingiltere'de saglik
gerecleri ve bir karo fabrikasi yatirimi faaliyetlerinin
yuritilmesi (2001 krizinde durduruldu), Eskisehir'de
yer ve duvar karosu, porselen karo fabrikalari (toplam
18 milyon m?/yil kapasiteli) ve yardimci tesis
yatirimlarini gerceklestirdi. 2004 yili Temmuz ayinda
Elginkan Grubu’na katilan Tolun Vural, Serel Seramik
San. Ve Tic.A.S Genel Mudurligu'ni surdirmekte.

He is 1952 Istanbul born. Received diplomas from
Istanbul Technical University Metallurgical Engineering
Department and Britain Sheffield University Ceramic
Engineering Department and a Master’s Degree from
the same department. He served as supervisor and
production manager in Eczacibasi Ceramic Factories
from 1978 until 1982 upon his return from England.
He joined Toprak Ceramic Group in 1982. He became
Sanitary Ware Manager, then Factories Manager in
1988, Vice-President in 1993 and General Manager in
1996. In Toprak Group, he achieved the foundation of
a sanitary ware plant in Boztyuk (1 million/year
capacity) and its expansion, expansion of the existing
tile factor, (10 million m%/year capacity), conducting
the project operations of sanitary ware and tile factories
in England (suspended in 2001 crisis) and the projects
of floor and wall tile and porcelain tile plants in Eskisehir
(total 18 million m?/year capacity) and auxiliary facilities.
Tolun Vural, who joined Elginkan Group in July 2004,
currently serves as General Manager of Serel Seramik
San. Ve Tic.AS.




Cocuklugundan beri ucaklara merakl, havacilik kultipleriyle
iliskili, pek cok genci havaciliga kazandirmis, seyahat asig,
opera, bale takip eden, Latin ve Jaz mizigi dinlemekten
hoslanan bir profesyonel var bu sayimizda. Asil meslegi
seramik miihendisligi, yillarca Eczacibasi, Toprak gibi biiyik
gruplara hizmet etmis, bir yil once Serel’in Genel
Mudurlugl'ne transfer olmus bir lider. Bu roportaji
yapabilmek icin yaklasik iki ay gibi bir stire bekledim is
yogunlugu nedeniyle. Zincirlikuyu'daki vakif binasinin
miizesinde bulustugumuzda, sektoriin sorunlarindan, vakfin
ve Serel’in amacina, hedeflerine her konuda merak ettigimizi
sorduk. Muize Muidurii Kemal Bey, bizlere Ahmet Elginkan’in
yillarca saklayip korudugu, onemli mizelerde sergilenen,
Turkiye'nin itk antik musluklarini gostermek icin muizeye
cikardi. Hayatinda gilmeyi hic ihmal etmeyen Tolun Vural
ile bilgilendirici sohbetin ardindan, roportaj cekimlerini de
gerceklestirmis olduk.

Serife Deniz Ulueren: Elginkan Grubu’nu sektordeki diger
firmalardan ayiran ozellikler var, bunlari 6grenebilir miyiz?

Tolun Vural: Grubu sektorde faaliyet gosteren digerlerinden
ayiran ozellik bir vakif olmasidir. 1957'de Ahmet Elginkan ve
ogullari Ekrem ve Cahit Elginkan ECA Presdokiim San.Ltd.
Sti'ni kurarak o zaman Turkiye'nin ilk cagdas armatir Gretimine
baslamislar. Sonra yatinmlarla biytyerek vana, armatdir,
seramik, saglik gerecleri merkezi ve ayri isitma ve sogutma
ekipmanlari, gazli ve elektrikli su isiticilar, dokim kuvet,
radyator ve otomotiv parcalari, panel radyator, gida, insaat,
madencilik, ila¢ Uretim ve satisi konularinda buyik bir grup
haline gelmisler. Tirk sanayiinin en koklu topluluklarindan
birini yaratan Elginkan Ailesi, yarim asirlik sirket kiltiriinin
daha ik yillarinda vakif kurarak, sirketlerden elde edilecek
gelirle Turk insaninin egitimine ve kilturel gelisimine katkida
bulunmayi hedefler. 1985'de kurulan Elginkan Vakfi'nin
temelinde yatan, ebedi miessese ve Tiirk toplumuna ebedi
hizmet anlayisidir. Vakif, Glkemiz insaninin kiiltirel ve bilimsel
birikimini degerlendirmek ve boylelikle Tirkiyenin her alanda
cagdas bir anlayisla ilerlemesine destek olmak misyonu ile
yola ¢ikmistir.

In this issue, our guest is a professional interest in airplanes
since his childhood, involved with aviation clubs, who has
attracted many a youth to aviation, who loves traveling,
follows opera and ballet and enjoys listening to Latin and
Jazz music. His real profession is ceramic engineering; a
leader who has served major groups like Eczacibasi and
Toprak over the years, who was transferred to Serel as
general manager a year ago. | had to wait almost two months
to have this interview due to his busy schedule. When we
met in the trust building musueum in Zincirlikuyu, we asked
what we wanted to know on every subject from the problems
of the industry to the mission and objectives of the trust and
Serel. Museum Manager Mr. Kemal took us to the Museum
to show the first antique taps of Turkey conserved by Ahmet
Elginkan over the years, exhibited in important museums.
After the informative chat we had with ever smiling Tolun
Vural, we took the photos for the interview.

Serife Deniz Ulueren: There are special characteristics
distinguishing Elginkan Group from the other firms in the
industry. Can we learn these?

Tolun Vural: What makes the Group different from the other
operating in the sector is that it is a trust. In 1957, Ahmet
Elginkan and his sons Ekrem and Cahit Elginkan started the
first contemporary tap and mixer production in Turkey, founding
ECA Presdokiim San.Ltd. Sti. Subsequently, growing by
investments, they have become a major group in the fields of
production and sales of valves, taps and mixers, ceramic
sanitary ware center, separate heating and cooling equipment,
gas and electricity powered water heaters, cast tubs, radiator
heaters, automotive parts, panel type radiator heaters, food,
construction, mining and drugs. The Elginkan Family, who
created one of the most established groups of Turkish industry,
aims at contributing to the education and cultural development
of the Turkish individual by establishing a trust just during the
first years of the half century old company culture, with the
income to be derived from companies. Elginkan Foundation
established in 1985 is based on the concept of eternal institution
and eternal service to Turkish society. The Foundation has
started its journey to make use of the cultural and scientific
accumulation of the individual of our country and thus, to give
support to Turkey's advancement in every field under a
contemporary perspective.
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$.D: Elginkan Vakfi'nin amaglarini bize
kisaca anlatir misiniz?

T.V:Vakfin amaci, kiltir degerlerimizi,
orf, adet, manevi degerlerimizi ve
TlUrkcemizi arastirmak, desteklemek,
korumak, yasatmak ve tanitmak. Bilim,
Teknoloji ve Egitim alanindaki
faaliyetleri tesvik etmek. Ulke
sanayiinin ihtiyac duydugu vasifli isgtic
yetistirmek ve bu sebeple tlkenin
istihdam imkanlarini artirici egitim
calismalarina katkida bulunmak igin
okullar, egitim kurumlari agcmak ve
isletmek. Elginkan Grubu, H.Ekrem
Elginkan'in 1999 yilinda vefatindan beri
Elginkan Vakfi binyesinde faaliyet
gostermektedir.

S.D: Tiirkiye'nin parlayan yildizi
seramik sektor, tesvik kanunu, eneriji
maliyetleri gibi sorunlarla ugrasiyor.
Bu konuda beklentilerinizi sektor lideri
olarak nasil degerlendirirsiniz?

T.V: Ana hatlariyla baktigimizda Tesvik
Kanunu; Glmrik Birligine gegisten
itibaren tesviklerin azaltilmasi,
kaldirilmasina ragmen sektor yurtdisi
pazarda rekabet edebildi ve payini
blyuttl. Son tesvik kanunu ile sektor
icinde kuruluslar arasinda haksiz
rekabet oldu, Seramik Federasyonu
tarafindan sektoriin gorisleri
hiikiimete iletildi.Enerji maliyetleri;
fiyatlarin devlet tarafindan
belirlenmesi, Avrupa’daki rakiplerimiz
ltalya ve Ispanya’ya nazaran yiksek
olmasina yol agiyor, bu da bize maliyet
dezavantaji getirmekte. Enerjide
serbest rekabet kosullarinin yirirlige
girmesiyle sorunumuz ortadan
kalkacaktir. Nakliye; yurtici nakliye
agirlikli olarak kamyonlarla
yapilmakta. Demiryollarinin
gelistirilmesiyle kara nakliyesi
azalacak ve milli ekonomiye katki
saglanacaktir. Seramik Federasyonu
olarak da konuyla ilgili girisimlerimiz
stirmektedir. Yurtdisi nakliyeleriya
deniz ya da karayolu ile yapilmaktadir.
Demiryolunun kullanilmasini
kolaylastiracak altyapinin hazirlanmasi
ve navlun maliyetlerinin diistrilmesi
icin TCDD'den gerekli calismalart
yapmasl istenmektedir. Makul navlun
fiyatlari ile Turk Grtinlerinin rekabet
sartiaranacaktir. Hammadde, seramik
sektord hizla buylyor. Ancak
Turkiye'de istenen kalitede hammadde
kaynaklari da hizla tikenmektedir.
1980'li yillarda yerli hammaddeler
kullanilirken 1990'larda ithal baslamis,
2000'lerde hizli artis gostermistir.
Sektoriin geleceginin bu agidan
glivence altina alinmasi gerekir.

S.D: Could you briefly tells us the
objectives of Elginkan Foundation?

T.V: The objective of the Foundation
is to research, support, protect,
further and promote our cultural
values, customs, moral values and
the Turkish language. To encourage
efforts in the fields of science,
technology and education. To develop
the qualified work force needed by
the industry of the country and to
open and run schools and educational
institutions to contribute to
educational efforts increasing the
employment opportunities in the
country. Elginkan Group operates
under the Elginkan Foundation since
the death of H.Ekrem Elginkan in
1999.

$.D: The shining star of Turkey, the
ceramic industry, deals with
problems like the Subsidies Act and
energy costs. How do you assess
your expectations in this area as an
industry leader?

T.V: Looking overall, the industry was
able to compete and increase its
share in the international market
despite the Subsidies Act and
reduction and elimination of subsidies
after transition to the Customs Union.
By the recent Subsidies Act, unfair
competition occurred between

companies in the industry. The views
of the industry were conveyed to the
government by Ceramic Federation.
Energy costs, fixing of prices by
government causes costs to be higher
than those of our European
competitors, Italy and Spain and this
brings us a cost disadvantage. Our
problem will disappear upon
implementation of free competition
conditions in energy. Transportation,
domestic transportation is
predominantly done by trucks. As
railroads are developed, truck
transportation will decrease,
contributing to the national economy.
Our initiatives on the subject are
continuing as Ceramic Federation as
well. International transportation is
done either by sea or land. State
Railways has to make the necessary
studies for preparation of the
infrastructure to facilitate the use of
the railroads and to reduce freight
costs. The competitiveness of Turkish
products will increase with
reasonable freight costs. Raw
materials, the ceramic industry is
growing rapidly but raw material
resources of desired quality in Turkey
are being depleted rapidly. Whilst
local raw materials were used in
1980s; 1n 1990s, imports started,
increasing rapidly in 2000s. The future
of the industry must be secured in
this respect.




“Tlrk sanayiinin
en koklu topluluk-
larindan birini
yaratan Elginkan
Allesi, yarim asirlik
sirket kulturunun
daha ilk yillarinda
vakif kurarak,
sirketlerden elde
edilecek gelirle
Turk insaninin
egitimine ve
kulturel gelisimine
katkida bulunmayi
hedeflemektedir”

“The Elginkan Family, who
created one of the most
established groups of
Turkish industry, aims at
contributing to the
education and cultural
development of the
Turkish individual by
establishing a trust just
during the first years of the
half century old company
culture, with the income
to be derived from
companies”

S.D: Cin'in yani sira bir cekinceniz var,
Hindistan icin ne distinliyorsunuz?

T.V: Cin'in bilhassa Diinya Ticaret
Orgdittine girdikten sonran nasil diinya
pazarlariniistila ettigini ve buna sadece
gelismekte olan Ulkelerin degil gelismis
ulkelerin de dayanamadiklarini
gormekteyiz. Simdi gerek ABD gerekse
AB'de kota konulmasi ve diger engeller
getirilmeye calisitmaktadir. Tiirk
Seramik sektorl yurtdisi pazarlarda
sadece yerel Ureticilerle degil diger
ithal trlinlerle de rekabet etmeye
calismakta ve bununicin hicbir tesvik
gormemektedir. Tirkiye de haksiz
rekabete miisaade etmemeli ve bu tip
urlnlerin ithalatinda gozetim ve
kontrollerin dogru yapilarak
gerektiginde kota ve telafi edici gimrik
vergisi uygulanmasina gidilmelidir.
Hepimiz takip ediyoruz ki Hindistan
gelecek onyilicinde global bir oyuncu
olacaktir. Istikrarli demokrasi, bol
hammadde kaynaklari, ucuz isgiicd, iyi
egitim gormds teknik eleman
mevcudiyeti, bilim ve teknolojide
yakaladigi seviye bakimindan Hindistan
cazibe merkezi olmaktadir. Burada
sadece yerli degil yabanci yatinmlar da
yogunluk kazanmaktadir. Seramik
sektorl de buna paralel biyiime
gostermektedir. Bu nedenle Hindistan’i,
Turkiye acisindan dikkatle izlenmesi
gereken bir uyuyan dev olarak
gormekteyim.

$.D: You have a caveat; what do you
think of India?

T.V: We see how China has invaded
global markets after especially joining
the World Trade Organization and not
only the developing countries, but the
developed ones cannot withstand it.
Now, attempts are made both in USA
and also in EU for placing quotas and
bringing other obstructions. The Turkish
ceramic industry is trying to compete
not only with local manufacturers but
also other imported products in
international markets and gets no
subsidies for this. Turkey must not allow
unfair competition either and quotas
and compensating customs duties must
be imposed if necessary, making the
monitoring and supervision properly in
the imports of these types of products.
We all follow that India will become a
global playerin the next ten years. India
is becoming a center of attraction in
terms of a stable democracy, ample raw
material resources, cheap manpower,
well educated technical personnel and
the level captured in science and
technology. Here, not only domestic but
also foreign investments are growing.
The ceramic industry also grows in
parallel with its. Therefore, | see India
as a sleeping giant which has to be
carefully monitored for Turkey.
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“Istikrarli demokrasi, bol hammadde
kaynaklari, ucuz isgucd, lyi egitim
gormus teknik eleman mevcudiyeti,
bilim ve teknolojide yakaladigi seviye
bakimindan Hindistan cazibe merkezi
olmaktadir. Bu nedenle Hindistan’l,
Turkiye acisindan dikkatle izZlenmesi
gereken bir uyuyan dev olarak
gormekteyim.”

“India is becoming a center of attraction in
terms of a stable democracy, ample raw
material resources, cheap manpower, well
educated technical personnel and the level
captured in science and technology. Therefore,
| see India as a sleeping giant which has to be
carefully monitored for Turkey”

S.D: 1980'Ler ile glinlimiizii kiyaslayinca tasarim
boyutunda tilkemizin konumunu nasil
degerlendirirsiniz?

T.V: Sektor 1980’lere kadar Avrupa ve 6zellikle
Italya'daki Uriinleri taklit ederek faaliyetini
surdurdi. 80'li yillardan itibaren Avrupali
ureticilerin sikayetleri ve hatta yasal yolla
basvurmalari Uzerine sektor Urin gelistirme
konusunda kendi kaynaklarini gelistirme ve
yurtdisi dizayn firmalariyla ¢alisma yoluna gitti.
Bu paralel calisma sonucunda Tirkiye'de basaril
tasarimlar yapildi ve bunlar 6diil aldi. Hatta
yurtdisinda Tirk trtnlerinin de kopya edildigini
goruyoruz. Artik Tirkiye'de dizayn firmalari
kuruluyor, bu sayede 6zgiin tasarimlar tretilmesi
konusunda daha basarili olunacagina
inanmaktayim.

S.D. Serel’in sektorde ve diinya pazarindaki
stratejik konumundan bahsedebilir misiniz?

T.V: Sirket 1978'de kuruldu, 1982'de tretime
basladi. Kurulus kapasitesi 400 000 parca/yil
olup stirekliyapilan tevsiiler ile 1800 000 parca/yil
kapasiteye ulasti. Ilk kuruldugu yildan itibaren
gerek urun kalitesi gerekse dizayn acisindan
yurtici ve yurtdisi pazarlarda begeni kazanmis,
Pazar payini arttirmistir. Uretimin % 70'i ihrag
edilmekte, bu da Kuzey Amerika'dan
Avustralya’ya uzanmakta. Agirlikli pazarimiz
Ingiltere, Rusya, Fransa ve Almanya’dir.
ingiltere’de % 7 pazar payina ulasilmistir.

S.D: How do you evaluate the position of our
country in terms of design when comparing
1980s and today?

T.V: The industry operated by imitating European
and especially Italian products until 1980s. As
European manufacturers complained and even
resorted to legal remedies starting from the
1980s, the industry chose to develop its own
resources and working with international design
firms in developing its products. As a result of
this parallel effort, successful designs were
made in Turkey which received awards. In fact,
we see that Turkish products, too, are copied
abroad. Now, design firms are established in
Turkey. | believe that thus more success will be
achieved in generating original designs.

S.D. Could you tell us about Serel’s strategic
position in the industry and the global market?

T.V: The Company was founded in 1978; started
production in 1982. Its foundation capacity was
400,000 units/year, reaching 1,800,000 units/year
by continuous expansion. It has received
accolades in terms of both product quality and
also design in domestic and international markets
since the year of its foundation. 70 % of its
production is exported, reaching North America
and Austrialia. Our predominant market is
England, Russia, France and Germany. 7 5
market share is achieved in England.



$.D: Serel'in genel hedefleri nelerdir?

T.V: Elginkan Grubu felsefesine bagli
olarak, calisanlari ve musterileriyle
birlikte ebedi olarak varolmak, diinya
¢apinda bir sirket olma idealini
benimsemek ve uygulamaktadir.
Uretime basladigi 1982 yiindan
itibaren gerek yurtici gerekse yurt
disinda saygin bir marka imaiji
yaratmak icin ugrasi gostermektedir.
Zaman sureci icinde toplam kalite
anlayisinin gelistirilmesi, musteri ve
¢alisanlarinin memnuniyetinin
kazanilmasina agirlik verilmistir.
Turkiye'de degil, yurtdisi hedef
pazarlarda da marka imaji
yerlesmistir. Son yillarda yurtdisi
pazarlarda distik maliyetli Greticilerin
rekabeti nedeniyle alt segment pazara
kayma yoninde calismalar
yuritilmektedir. Sirketimizin tasarim
departmanli, tasarim firmalari
kullanilarak yeni trtinler
gelistirilmektedir. Rekabette Urin
farkllasmasina gidilmektedir. Extra
Clean Urlnd buna ornektir.
Rakiplerimizin kisa miirlu sentetik
yuzey kaplamalariyerine yine seramik
yuzey kaplamasi olup, sagladigi
plriizslz ylizey ile hem kolay
temizleme ozelligi saglar hem de
mikro organizmalarin Giremesine
zemin yaratmayacak hijyenlik saglar.
Bu ozellikle Bati Avrupa tlkelerinde
tutulmakta ve daha lyi fiyat
alinabilmektedir. Anti bakteriyel klozet
kapaklarimiz da yine bu kapsamda
piyasaya sunulmaktadir.

“Bati Avrupa’da
1980°lerden sonra
musteriye karo, saglik
gerecleri, dolaplari,
aksesuarlari ile
komple mutfak ve
banyo sunulmaya
baslandi. Bu
kombinasyonu
basaran firmalar
rekabette one gecti”

“In Western Europe, after
1980s, complete kitchens
and bathrooms with tiles,
sanitary ware, cabinets and
accessories started to be
offered to the consumer. The
firms that were successful
in this combination went
ahead in competition”

$.D: What are the general objectives
of Serel?

T.V: In line with the Elginkan Group
philosophy, it adopts and implements
the ideal of existing eternally with its
employees and customers and
becoming a world scale company. It
has been striving to create a reputable
brand image both domestically and
abroad since 1982 when it started
production. Development of the
concept of total quality and winning
the satisfaction of the customer and
employees was emphasized all alone.
The brand image has been
established not only in Turkey but
also in international target markets.
Efforts are made to move to the sub-
segment market in international
markets in recent years due to the

competition by low cost
manufacturers. Using the design
department of our company and
design firms, new products are being
developed. Product diversification is
achieved in competition. Extra Clean
is a product which is an example for
this. It has a ceramic surface covering
in place of the short lived synthetic
surface coverings by our competitors
and allows easy cleaning capability
by the smooth surface it provides and
also provides hygiene not allowing
microorganisms to grow. Due to this
feature, it is popular in Western
European countries and may attract
better prices. Our antibacterial toilet
bowl covers are also launched in this
context.
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S.D: Rekabette one gegen firmalarin oncelikleri neydi?

T.V: Disik maliyetli tlkelerin teknolojik yetersizlikleri
nedeniyle Uretemedikleri drtinleri Ureterek yurtdisi
pazarlarda onemli pazar paylarina ulasilmaktadir. Gerek
tasarim gerekse Uriin gelistirme yoniinden calismalar
siurerken, kullanicilara 6zgin trinler sunulmasi
hedeflenmektedir. Eskiden musteriler trlnleri ayri ayri
alirdi. Bati Avrupa’da 1980’lerden sonra misteriye karo,
saglik gerecleri, dolaplar, aksesuarlart ile komple mutfak
ve banyo sunulmaya baslandi. Bu kombinasyonu basaran
firmalar rekabette one gecti. Serel de miisterilere gerekli
tim drinleri sunabilmek icin calismalarini
surdurmektedir.

S.D: Aktiiel yonden, is yasami disindaki glinlerinizde
kendinizi nasil ve hangi yonlerden gelistirip, sosyal
etkinliklere katiliyorsunuz?

T.V: Futbol diiskiini olmamakla birlikte Galatasaray liyim.
Latin ve Jaz miizigi dinlerim. Opera ve bale gosterilerini
takip ederim, seyahatten, degisik kulttrlerden dost
edinmekten hoslanirim. Hiirriyet, Milliyet, BBC, CNBC-
e, NTV haber ve ekonomi programlari, National
Geographic, History Channel'1ilgi alanima giren konular
oldugu icin izlerim.

Maket ucak yapimi hobilerimden. Su an Tanrilar Okulu
ve 8.Aliskanlik Butunlige Dogru okudugum kitaplardan.

S.D: What were the priorities of firms that succeeded
in competition?

T.V: Significant market shares are achieved in
international markets by producing goods low cost
countries cannot produce due to lack of technology.
Offering of original products to consumers is targeted
as efforts are made in terms of design and product
development. The customers used to buy products
separately. In Western Europe, after 1980s, complete
kitchens and bathrooms with tiles, sanitary ware, cabinets
and accessories started to be offered to the consumer.
The firms that were successful in this combination went
ahead in competition. Serel, too, is continuing with its
efforts to offer all required products to the customers.

$.D: How and in what aspects do you develop yourself
and join social events on non-working days?

T.V: Although | am not a football enthusiast, [am a
Galatasaray fan. | listen to Latin and Jazz music. | follow
opera and ballet shows; | enjoy traveling and making
friends from different cultures. | follow Huirriyet, Milliyet,
BBC, CNBC-e and NTV news and economy programs,
National Geographic and History Channel as they are
my area of interest.

Model airplane making is a hobby of mine. At the moment,
The School of Gods and 8th Habit From Effectiveness
to Greatness are among the books | am reading.



